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THE  OKLAHOMAN 


Introduces 


VIVIAN  VAHLBERG 

1st  WOMAN  PRESIDENT 
OF  THE  NATIONAL  PRESS  CLUBI 


The  Oklahoma  Publishing  Company  has  an  80-year  tradi¬ 
tion  as  one  of  the  most  innovative,  aggressive  and  successful 
communications  companies  in  the  U.S.  Our  success  has 
been  great  because  our  people  are  great. 

The  most  recent  example  of  excellence  is  Vivian  Vahiberg, 
assistant  chief  of  our  Washington  bureau,  who  has  just  been 
installed  as  the  first  woman  president  of  the  National  Press 
Club. 

While  it’s  an  honor  to  be  associated  with  the  first  woman 
to  be  elected. . .  we  know  Vivian  was  chosen  for  her  ability. 
Her  achievement  follows  in  the  footsteps  of  Allan  Cromley, 
Oklahoman  Washington  bureau  chief,  who  was  president  in 
1968. 

The  Oklahoma  Publishing  Company  is  proud  of  the 
achievements  of  its  people,  and  pledges  to  continue  the 
tradition  of  dedication  to  excellence. 

The  Oklahoma  Puhlishing  Company 

Oklahoma  City,  OK 


The  Daily  Oklahoman 
The  Sunday  Oklahoman 
Oklahoma  City  Times 
Oklahoma  Graphics 
WKY  Oklahoma  City 
WTVT  TampaSt.  Petersburg 
KTVT  DallasTt.  Worth 
KHTV  Houston 
WVTV  Milwaukee 
KSTW  TV  Seattle-Tacoma 
KYTE  AM/KLLBTM  Portland 
WUAB  Tv  Clevelanckorain 
WVUE  TV  New  Orleans 
Colorado  Springs  Sun 
Publishers  Petroleum 
Gaylord  Production  Co. 

Gaylord  Program  Services,  Inc. 
OPUBCO  Properties,  Inc. 

The  Farmer  Stockman 
Greenland  Ranch 
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Chicago  Tribune 


Super  Bowl  offensive  records  ^ 


Some  relief  from  the  marriage  tax 

Tax  dittefence  tor  marneo  couples  over  Nvo  single  indivHJuals  witti  trie  same  MKomes 

As  it  is  now 

AddHIortal  tax  with  Additional  tax  with  Additional  tax  t 
Taxable  income  30  70  Income  split  40  60  income  apW  50  50  income  i 
$15,000  $163  $236  $251 


Israeli  settlements  on  the  F-15  Eagle  fighter  statistics 
Golan  Hei^hts^^  y-j 

It  was  designed  by  the  McOonneif  Oougias  Corp  Customers  for  the  long- 
^  **  -  HERMON  ^  distance,  tast-dimbing  fighter  plane'  are  the  air  forces  of  the  Unded  States. 

Japan.  Israel,  and  Saudi  Arabia  " 

Type:  Single-seat  twin-turt)otan  air  supenonty  fighter  plane,  with  secondary 
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The  leader:  a  year  old,  48  hours  quicker! 


Free  bonus  map  package! 

If  you  sign  up  before  April  1 ,  you  will  get  a 
special  bonus  package  of  60  maps— locator 
maps,  backgrounders,  travel  maps— to  start 
your  library  of  Chicago  Tribune  Service 
graphics.  For  samples  and  a  rate  quotation 
for  this  high  quality  (and  inexpensive)  ser¬ 
vice,  call  Walter  Mahoney,  sales  manager, 
212/949-3416.  Call  collect! 


We’ve  tightened  our  production  schedules 
by  more  than  48  hours  to  provide  speedier 
service  to  the  more  than  250  clients  of  The 
Chicago  Tribune  Graphics  Service.  It  was 
our  way  of  celebrating  the  first  anniversary 
of  the  service. 

Each  week  The  Chicago  Tribune  Graphics 
Service  provides  12  to  17  photo/graphics 
edited  from  the  work  of  30  Chicago  Tribune 
artists— high  quality  charts  and  maps  to 


brighten  pages,  enlighten  readers. 

Along  with  the  service,  you  get  helpful  sug¬ 
gestions  for  the  use  of  the  graphics  and 
periodic  issues  of  Idea  Exchange,  a  news¬ 
letter  in  which  some  of  the  very  best 
graphics  editors  in  the  country  share  their 
thoughts.  An  advisory  service  telling  you 
what  to  expect  in  the  package  is  available  on 
the  high  speed  feature  wires  and  on  KNT 
News  Wire. 


Tribune  Company  Syndicate,  Inc. 

220  East  42nd  Street,  New  York,  N.Y.  10017  (212)  949-3416 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Training  Seminar  •  Miami,  Florida 
March  15-19, 1982 

“The  future  belongs  to  those  who  prepare 
for  it”  is  never  more  true  than  when  one 
reaches  that  point  in  one’s  career  when  there 
are  no  further  opportunities  for  promotion. 

This  is  a  situation  which  many  managers, 
directors  and  administrators  face  in  their  own 
career  and  it  is  a  common  situation  among 
subordinates. 

This  seminar  is  designed  to  teach  employes 
to  face  this  in  a  positive  way  rather  than 
avoiding  or  running  from  it.  Management  skills 
in  counseling,  developing,  motivating  and 
redirecting  subordinates  will  not  only  improve 
your  company’s  productivity  but  will  also  give 
you  a  systematic  approach  to  planning  your 
own  career  within  its  limitations. 

Worksheets,  role  playing,  dialogues  between 
manager  and  subordinate  provides  hands  on 
experience  in  dealing  with  these  situations. 


COST:  $350,  payable  in  advance 
Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodging  are  additional.  Hotel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 


i  I  H:  iiii  I  l 


USTITUTEOFTRAINIIIG 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:  (305)  350-2903 
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18-19 — New  England  Newspaper  Assn.,  Hyatt  Regency  Hotel, 
Cambridge,  Mass. 

18-20 — Arkansas  Press  Association  Trade  Show,  Camelot  Hotel, 
Little  Rock.  Ark. 

20-23 — Great  Lakes  Newspaper  Production  Conference.  Hyatt 
Regency,  Milwaukee 

24- 25 — N.E.  Newspaper  Ad  Executives  Association.  Howard  John¬ 

son  "57",  Boston,  Mass. 

25— Association  of  National  Advertisers  Media  Workshop,  Plaza 
Hotel,  N.Y. 

25- 27 — South  Carolina  Press  Association.  Greenville,  S.C. 
28-March  2 — SNPA  Production  Conference,  Marriott  Hotel,  Atlanta.  Ga. 

MARCH 

1- 3 — Advertising  Research  Foundation.  N.Y.  Hilton,  N.Y.C. 

4 — Newspaper  Advertising  Sales  Association.  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

5-7 — Mississippi  Valley  Classified  Managers  Association  &  Nation¬ 
al  Telephone  Sales  Managers.  Palmer  House.  Chicago.  III. 

7-9 — New  York  State  Publishers  Association.  61st  Winter  Con¬ 
vention.  The  Marriott  Thruway  Hotel,  Rochester,  N.Y. 

10-13 — National  Newspaper  Association,  Gov’t  Affairs  Conference 
Hyatt  Regency,  Washington.  O.C. 

14- 16 — Texas  Daily  Newspaper  Association  annual  meeting. 

Four  Seasons  Plaza  National  Hotel.  San  Antonio.  Tex. 

15- 19 — Inter-American  Press  Association.  Holiday  Inn  Mills 

House.  Charleston.  S.C. 

18-20 — Midwest  Graphics.  O'Hare  Int.  Expo  Center,  Chicago. 

24-26 — Suburban  Newspapers  of  America's  editorial  conference 
Holiday  Inn,  City  Center,  Chicago,  III. 

24- 26— America  East,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa, 

30-April  14 — National  Newspaper  Association,  Study  Mission  to  Brazil.  Sao 
Paulo,  Rio,  Salvador,  Brasilia. 

APRIL 

1 — Newspaper  Advertising  Sales  Association,  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

3- 6 — Interstate  Circulation  Manager's  Association,  Hotel  Her¬ 

shey,  Hershey,  Pa. 

12-16 — Viewtext  '82  Conference,  New  York  Sheraton,  N.Y.C. 

14- 16 — PNPA/IAMA  Display  Ad  Conference,  Marriott  Inn, 

Harrisburg,  Pa. 

15- 17 — Kansas  Press  Association,  Garden  City,  Kans. 

18-20 — Northern  States  CMA  Conference,  Ramada  Inn,  Minneapolis. 

25- 28 — Newspaper  Research  Council  Conference.  Doubletree  Inn, 

Monterey,  Calif. 

26- 28 — American  Newspaper  Publishers  Association  Convention, 

Fairmont  Hotel,  San  Francisco. 

28 —  Overseas  Press  Club  Awards  Dinner,  Waldorf-Astoria,  NYC 

29 —  International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel,  San  Francisco. 

MAY 

2- 4 — Ohio  Circulation  Managers  Association,  Kings  Island,  Mason. 
2-5 — International  Newspaper  Promotion  Association,  Fairmont  Ho¬ 
tel,  San  Francisco,  Calif. 

2-5 — 19th  annual  convention.  Society  of  American  Business 
and  Economic  Writers,  Alameda  Plaza  Hotel,  Kansas  City,  Mo. 

2-8 — International  Classified  Advertising  Week 

4- 7 — American  Society  of  Newspaper  Editors.  Chicago  Marriott, 

Chicago,  III. 

9-11 — New  York  State  Society  of  Newspaper  Editors  annual  con¬ 
ference,  The  Otesaga,  Cooperstown. 

9-13 — International  Press  Institute  annual  general  assembly, 
Madrid,  Spain. 

12-15 — American  Association  of  Advertising  Agencies.  Greenbrier, 
White  Sulphur  Springs,  W.Va. 

12- 15— Catholic  Press  Association,  La  Posada.  Scottsdale,  Ariz. 

13- 14 — Allied  Annual  Publishers  Meeting,  Westwater  Inn, 

Olympia,  Wash. 
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FAMILY  WEEKLY 


SERVES  124  OF  THESE 


INFLUENTIAL  DAILIES 


NATIONWIDE,  FAMILY  WEEKLY  HELPS  356  NEWSPAPERS  DEVELOP 
MORE  CIRCULATION,  MORE  ADVERTISING  AND  MORE  PROFIT 

FAMILY  WEEiaY 


Chairman  and  Publisher,  Morton  Frank  •  President  and  Associate  Publisher,  Patrick  LInskey 
Vice  President/General  Manager,  Jonathan  Thompson  •  Vice  President/Operations,  Richard  Millen 
Vice  President/Marketing,  Stanley  Rosenfeld  •  Executive  Editor,  Arthur  Cooper 
641  Lexington  Avenue,  N.Y.,  N.Y.  10022  (212)  980-0300 

V.P./Newspaper  Relations,  Laa  EMIa,  714-342-1600;  V.P./Newspaper  Services,  Robert  J.  Christian,  203-762-2632;  Newspaper  Relations  Manager,  Robert  H.  Marriott, 
305-943^^;  Newspaper  Relations  Manager,  Joseph  C.  Wise,  713-493-9296;  Newspaper  Relations  Manager,  James  Q.  Bahei;  313479-1112; 

Newspaper  Relations  At-Large,  Robert  D.  Carney;  205426-3360. 


ARIZONA:  Flagstaff  Sun,  Mesa/Tempe  Tribune/News,  Prescott  Courier,  Yiitna  Sun  -  COLORADO:  Colorado  Springs  Gazette  Telegrapli.  Fort  Colins  Coloradoan,  Grwid  Junctian  Sentinel.  Greeley  Trlrune  A  Republican. 
Pueblo  Star-Journal  &  Chieftain  -  DAHO:  Idaho  Fals  Post-Register.  Lewiston-Clartrson  Tribune,  Nampa-CaUwel  Idaho  Free  Press/News-Tnbune,  Pocatalo  Idaho  Stale  Joumal.  Twin  Fals  Tmes-News  -  1.1MB: 
Alton-East  Alton-Wood  River  Telegraph,  Aurora  Beacon-News,  Belleville  News  Democrat,  Bloomington-NonTial  Pantagraph,  Carbondale-HetTin-MutphysbotD  Southern  Minoisan,  Centralia-Cential  Qty-Wamac  Seminal, 
Champaign-Urbana  News-Gazette,  Danville  Commercial  News.  Decatur  Herald  Review,  Elgin  Couner-News,  Joliet  Herald-News.  Kanirakae  Joumal.  LaSale-Peru-Oglesby-Spring  Valey  News  Tribune.  MoMie-East  Moline 
Dispatch,  Quincy  Herald-Whig.  Rock  Island  Argus.  Waukegan-North  Chicago  News-Sun  -  IHNANA:  Anderson  BuPetin/Herald.  Bloomington-Bedford  Heraht-Times.  EPrhart  Ihith.  Hammond-Ast  Chicago  Times.  Kokomo 
Tribune,  Lafayette-West  Lafayette  Joumal  &  Courier.  Logansport  Pharos  Tribune,  Marion  Chronicle-Tribune.  Muncie  Star,  New  Abany  Ledger-Tribune,  Rchmond  Paladium-ltem,  Terre  Haute  Tribune-Star  —  BWA: 
Council  Bluffs  Nonpareil,  Dubuque-East  Dubuque  Telegraph-Herald.  Watertoo-Cedar  FaNs-Evansdala  Courier  -  KANSAS:  Lawrence  Joumal-Woitd.  Leavenworth  Times.  Pittsburg  Sun  -  KBITUCKY:  Bowling  Green 
News.  Dwensboro  Messenger-Inquirer  -  MRIHBAN:  Ann  Arbor  News.  Battle  Creek  Enquirer  and  News.  Bay  City  Times.  Benton  Arbor-St.  Joseph  Herald  Palladium.  Flint  Joumal.  Jackson  CKizan  PabioL  Kalamazoo 
Gazette,  Lansing-East  Lansing  State  Joumal.  Muskegon  Chronicle,  Pontiac  Dakland  Press.  Port  Huron  Times  Herald.  Saginaw  News  -  MMNESOTA:  Abert  Lea  Tribune,  MankatofDwatarma  Free  Press/Peopb's 
Press.  Winona  News  -  MISSOURI:  Cape  Giranteau  Southeast  Missourian.  Columbia  Tribune.  Jefferson  City  News  &  Tribune,  Joplin  Globe.  Sedalia  Democrat-Capital  -  MONTANA:  BMings  Gazette.  Great  Fals  Tribune 
-  NEBRASKA:  Beatrice  Sun,  Grand  Island  Independent.  North  Platte  Telegraph.  Scottsbiutf  Star-Herald  -  NEtN  MEXKO:  Carlsbad  Current-Argus.  Fanningtan  Tmes.  Galup  kidependenL  Hobbs  News-Sun,  Las 
Cruces  Sun-News.  Roswel  Record,  Santa  Fe  New  Mexican  -  NORTH  DAKOTA:  Grand  Forks-East  Grand  Forks  Herald,  Mktol  News  -  OMO:  Ashtabula-Conneaut-Geneva4ainesvlle-Geauga  The  Sunday  Paper. 

Athens  Messenger,  Canton  Repository,  Coshocton  Tribune.  Hamilton  Journal-News,  konton  Tribune.  Lima  News.  Lorain  Joumal.  Mansfield  News-Journal,  Marion  Star.  Marlins  Feny  Tmes  Leader.  Mkklelown  Joumal. 
Newark  Advocate.  Sandusky  Register.  Steubenville  Herald  Star.  Warren  Tribune-Chronicle.  WNoughby-Mentor  News-HeraU.  Zanesvile  Times  Recorder  -  tOUTN  DAKOTA:  Aberdeen  American  News.  Huron 
Plainsman,  Rapid  City  Joumal  -  UTAH:  Logan  HeraM-Joumal,  Ogden  Standard-Examiner.  Provo  Herald  -  tMSCONSW:  Eau  Clatre  Leader-Telagram.  Fond  Du  Lac  Reporter,  Green  Bay  Press-Gazette,  Kenosha  News. 
Lacrosse  Tribune,  O^kosh  Northwestern,  Racine  Joumal  Times  -  WYOMRK:  Casper  Star-Tribune,  Cheyenne  Wyoming  Tribune-Eagb.  Laramie  Boomerang.  Rock  Springs  Rocket-Miner. 


of  FanMy  Weekly.  Parade,  and  Sunday  Mebo. 


CALENDAR  OF 

WORKSHOPS/CLINICS/SEMINARS 
(National  and  Regional) 


Note:  This  is  a  new  feature  that  will  be  published  on  a  weekly 
basis.  Any  national  or  regional  newspaper  association  or  com¬ 
pany  are  invited  to  submit  listings.  E&P  will  also  continue 
to  publish  Calendar  of  Events,  which  will  consist  of  national, 
regional  and  state  press  association  annual  meetings. 


FEBRUARY 

14- 17 — SNPA  Foundation  seminar,  The  Editorial  Page,  Univ.  of 

Florida,  Gainesville,  Fla. 

15- 19 — Knight-Ridder  Newspaper  Institute  of  Training,  Effective 

Newspaper  Design  and  Graphics  Editing,  Miami,  Fla. 

22-26— Knight-Ridder  Newspaper  Institute  of  Training,  Application 
of  Modern  Computer  Technology  to  Newspaper  Operations, 
Miami,  Fla. 

22-26 — ANPA  Management  Development  Workshop,  Radisson  Ho¬ 
tel,  Chicago. 

22-26 — ^ANPA/RI  Management  Introduction  to  New  Technology, 
Easton,  Pa. 

24-26 — ANPA  Newspaper  Cable  tv  Seminar,  Denver,  Colo. 


MARCH 

4 —  New  England  Newspaper  Assn.  (NENA)  Newsprint  Waste  &  Qual¬ 
ity  Control  Workshop,  Hotel  Sonesta,  Hartford. 

5 —  NENA  Newsprint  Waste  &  Quality  Control  Workshop,  Sheraton- 
Rolling  Green  Motor  Inn,  Andover,  Mass. 

7-12 — American  Press  Institute,  Promoting  the  Daily  Newspaper, 
Reston,  Va. 

7- 13 — ANPA/International  Newspaper  Promotion  Association,  News¬ 

paper  Executive's  Marketing  Seminar,  Columbia,  Md. 

8- 12 — Knight-Ridder  Newspapers  Institute  of  Training,  Stress  Man¬ 

agement.  Miami.  Fla. 

8-12 — ANPA/RI  Basic  Qffset  Press  &  Plate  Seminar,  Easton,  Pa. 
11-12 — NENA  Display  Sales  Training  Seminar,  Howard  Johnson- 
57  Park  Plaza,  Boston. 

14- 17 — ^ANPA  Conference  for  Newspaper  Men  and  Women,  Don 

Ce  Sar  Hotel,  St.  Petersburg.  Fla. 

15- 17 — ANPA  Labor  Relations  Seminar,  Chicago. 

15-19 — Knight-Ridder  Newspaper  Institute  of  Training.  Career  Plan¬ 
ning  &  Counseling,  Miami,  Fla. 

18-19 — NENA  Management  Development  Seminar,  Financial  Plan¬ 
ning  for  the  Non-Financial  Executive,  Boston/Marriott  Hotel, 
Newton.  Ma. 

21- 24 — NENA/Gannett  Newspaper  Foundation  Seminar:  "The  Adver¬ 

tising  Sales  Manager."  The  Parker  House,  Boston. 

22- 26 — Knight-Ridder  Newspaper  Institute  of  Training,  Newsroom 

Management,  Miami,  Fla. 

24- 26 — ANPA  Foundation  Conference  for  Newspapers  in  Education, 

Maxwell  House,  Nashville,  Tenn. 

25- 26 — NENA-IBM  Seminar:  Electronic  Data  Processing  for  the  Non- 

EDP  Executive.  Stouffer's  Bedford  Glen  Hotel,  Bedford,  Ma. 

27 — NENA  Classified  Sales  Clinic,  The  Copley  Plaza,  Boston. 


APRIL 

18- 19 — American  Society  of  Newspaper  Editors,  Minorities  Seminar, 

Univ.  of  Southern  California,  Los  Angeles,  Calif. 

19- 21 — Leadership  in  the  Newsroom,  a  management  development 

workshop  for  editors,  sponsored  by  ANPA,  ASNE?  APME,  Hyatt 
Regency,  Washington,  D.C. 

25-26— American  Society  of  Newspaper  Editors,  Minorities  Seminar, 
Univ.  of  Massachusetts/Harvard,  Amherst,  Mass. 

25- 30 — American  Press  Institute,  Newspapers  and  Telecommuni¬ 

cations,  Reston,  Va. 

26- 28 — Mid-America  Press  Insitute,  Today’s  Living,  Today's  Dollar 

seminar,  Bel  Air  Hilton,  St.  Louis.  Mo. 


MAY 

2-7 — American  Press  Institute,  Suburban  and  Zoned  News  Cover¬ 
age,  Reston,  Va. 

12-16— Knight-Ridder  Newspapers  Institute  of  Training,  Managing 
with  Unions,  Miami,  Fla. 

22 — Penney-Missouri  Family/Lifestyle  Seminar,  Lincoln  Plaza,  Qkla- 
homa  City,  Qkla. 

26-30 — Knight-Ridder  Newspapers  Insitute  of  Training,  Effective 
Management  Skills.  Miami,  Fla. 


Writing  guide _ 

By  Ethei  Grodzins  Romm 

Positively  negatory  #24 

Writers  need  negative  words,  but  negatives  cause  readers 
grave  problems.  Which  ones  should  you  use  and  how? 

Dull  writers  stay  saddled  with  the  tiny  no  and  not,  a  blip  on  the 
page,  often  overlooked  by  the  skimming  reader.  Even  truck  driv¬ 
ers  have  more  sense .  They  say  negatory  instead  of  no  to  avoid  be¬ 
ing  misunderstood  on  the  CB. 

Not  nearly  always  weakens  a  sentence.  Skilled  sports  writers, 
for  example,  never  use  The  Week  Neeze  did  not  win.  They  finda 
negative  term  such  as  fell,  bowed  to,  laid  a  goose  egg.  Instead  of 
They  did  not  succeed,  a  honed  writer  uses  They  failed. 

Strunk  (The  Elements  of  Style)  urges:  “#  1 1 .  Put  statements  in 
positive  form.”  He  advised  using  forgot  instead  of  did  not  re¬ 
member,  ignored  rather  than  did  not  pay  attention  to,  trifling 
rather  than  not  important,  dishonest  rather  than  not  honest.  But 
these  are  not  so  much  positive  terms  as  they  are  direct  ones.  The 
mind  avoids  backtracking  from  what  something  isn’t  to  what  it 
is.  Ignored  and  forgot  are  surely  hidden  negatives.  Dishonest  is 
more  obvious. 


The  most  obvious  negatives  are  no,  not,  and  -n ’t.  Editing  them 
out  by  Finding  a  word  that  includes  their  meaning  is  almost  al¬ 
ways  a  good  idea.  Make  it  a  habit  to  check  your  copy  for  not 
while  you  replace  is,  was,  were  as  main  verbs.  Do  this  faithfully 
and  you  will  scrub  out  most  of  your  weak  verbs.  Here  are  some 
typical  cases. 


The  voters  did  not  express 
a  high  opinion  of . . . 

He  would  not  take  the 
bribe. 

The  team  was  not  in  a 
favorable  position . 

She  cannot  help  doing  . . . 

There  is  no  doubt/question 
but  that .  . . 

The  fact  that  he  had  not 
won . . . 

The  fact  that  he  had  not 
succeeded. 

He  never  came  on  time. 

They  won't  forget. 

It  was  not  long  before  . . . 

It  was  not  long  after . . . 

The  report  was  not  fairly 
written. 

They  thought  he  was  without 
blame/pity/friends/a  home/ 
a  heart. 

The  game  did  not  prove  to 
be  an  exceptional  one. 


The  voters  disapproved. 

He  refused  the  bribe. 

The  team  was  at  a 
disadvantage. 

She  is  compelled  to 

Doubtless/without  question 

His  loss 

His  failure 

He  always  came  late. 

They  will  remember. 

Soon 

Shortly  after. 

The  report  was  biased/ 
distorted. 

They  thought  him  blameless/ 
pitiless/friendless/ 
homeless/heartless . 

An  ordinary/hum-drum/ 
ho-hum  game, . . . 


•  Cut  out  the  not  and  the  sentence  is  usually  shorter,  sharper. 
Brevity  is  bracing. 

•  But  don’t  pack  many  negatives  into  a  single  sentence.  Ob¬ 
vious  or  hidden,  they  will  confuse  your  readers: 


Diplomats  here  denied  today  they  were  less  pessimistic 
over  the  failure  of  the  stalled  negotiations. 

There  are  five  negatives  there — denied,  less,  pessimistic,  fail¬ 
ure,  stalled — and  each  one  requires  readers  to  flip  flop  their  rea¬ 
soning  to  dig  out  the  meaning.  (See  #23,  By  no  means.) 


NEXT:  16  ways  to  say  no. 
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Oil  Theft :  A  Story 
Of  The  Needy 


and  The  Greedy 


and  wrote  nearly  80 
stories  in  disclosing 
$7  billion  in  thefts, 
$8  million  in 
delinquent  royalty 
payments,  “half-  hearted  efforts  by 
the  U.S,  Geological  Survey”  to  assure 
payment  of  oil  royalties,  and 
inadequate  Geological  Survey  control 
of  18,000  Indian  and  federal  leases. 


One  expert  says  oil 
theft  costs  the 
American 
consumer  17  cents 
out  of  every  dollar 
spent  at  the  gasoline  pump. 


Obviously,  somebody  is  getting  rich. 
But  it’s  not  America’s  Indians,  who 
hold  some  of  the  nation’s  most 
valuable  oil  leases. 


The  Denver  Post’s  energy  writer, 
William  R.  Ritz,  has  just  won  the 
prestigious  Hey  wood  Broun  award 
for  outstanding  national  reporting  for 
his  exhaustive  year-long  series 
revealing  the  billion-dollar  theft  of 
crude  oil  and  oil-field  equipment 
across  the  country. 

In  part,  Ritz’s  series  points  out  how 
the  greedy  prey  on  the  needy. 

Ritz  traveled  more  than  50,000  miles 


His  series  was  followed  by  arrests  in 
California  and  Texas  and  by  changes 
in  government  procedures. 

“The  concern  belatedly  expressed  by 
grand  juries.  Congress  and  the 
Department  of  Interior  provides 
ample  evidence  that  these  articles 
have  had  their  impact,”  the  judges 
said. 

It’s  the  kind  of  journalism  that  gets 
results. 


TRe  Denver  Post 

Dynamic  Voice  of  the  New  Rocky  Mountain  Empire 


Rockwell  International  know-how: 
Sophisticated  systems  for 
improved  printing  production. 


Rockwell 


When  newspapers  and  printers  want  to 
increase  prt)ductivity  and  improve  print  quality, 
the^  automatically  look  to  Rockwell  International 
leadership:  Today  our  Goss  offset  presses  print  two 
out  ot  three  major  U.  S.  daily  papers,  and  a  growing 
number  ot  t)ther  newspapers  and  commercial 
printers  worldwide  also  are  using  Goss  equipment. 

In  our  General  Industries  businesses,  the 
Graphic  Systems  [division  put  ()ur  sophisticated  ' 
know-how  to  work  to  create  a  totally  integrated 
systems  approach  tt)  printing  production.  Through 
a  combination  ot  our  state-of-the-art”  electronics 


and  offset  press  technologies,  we’ve  developed  an 
automated  process  that  controls  and  monitors  every 
step  ot  production  from  handling  giant  rolls  of  paper 
to  bundling  tinished  new'spapers. 

In  General  Industries,  Rockwell  is  a  leader 
in  industrial  valve  technology  and  in  gas  and  water 
metering  equipment.  And  we’re  applying  our 
technology  to  the  development  of  alternative 
energy  sources. 

General  Industries  is  one  of  the  vital 
businesses  at  Rockwell  International,  a  $7  billion 
worldwide,  multi-industry  company.  We’re  at  the 


l\i’  ili'si)^ii  niiii  build  total  busiiirsi 
ti'li’coiiimuuiciitioiis  s,i/slC’m>, 
inc.ludiii}(  the  l\i’sri>»i  Private 
Autouiatie  Branch  Exchanj^e,  one 
of  the  most  advanced 
PABXs  available. 

The  advanced  and 

SQ-UHP^'  .Axles:  designed  to  pro¬ 
vide  up  to  a  million  miles  of  service 
while  saving  weight  for  greater 
payload  in  heavy-duty  trucks. 

In  our  Aerospace  businesses, 
we  are  prime  contractor  to 
for  the  Space  Shuttle  Orbiter  and 
its  main  engines.  .And  we  assist 
in  integration  of  the  entire 
Space  Transportation  System. 


leading  edge  of  technnlngy  in  our  nrher  principal 
businesses  as  well:  Automnrive,  Aernspace  and 
Electronics. 

Furthermore,  to  manage  these  technologies, 
we’ve  deveK)ped  systems  that  are  as  advanced  as  the 
technok)gies  themselves. 

We’ve  put  the  right  engineering  and 
manutacturing  teams  ti>gether  with  the  right 
management  to  meet  many  ot  the  world’s 
u n prec ede n ted  c ha  1 1  e nges . 


To  leant  more  about  us  ami  our  products  or  if 
you  arc  interested  in  an  engineering  career,  ivrite: 
RockxvcII  International,  Department  SiSEP -4, 
600  Grant  Street,  Pittsburgh,  PA  15219. 


Rockwell  International 

...where  sciencfe  gets  down  to  business 


Automotive  Aerospace 
Electronics  General  Industries 
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Return  to  secrecy 

President  Reagan’s  track  record  in  the  area  of  freedom  of 
information  has  not  been  good  since  his  inauguration.  His 
latest  proposal  to  let  government  officials  invoke  national 
security  classifications  more  easily  to  keep  information  from 
the  public  is  reversing  a  trend  of  25  years  toward  more  open 
government  information  policies. 

The  President,  even  in  his  campaign  oratory,  frequently 
said  he  wanted  to  get  government  off  the  backs  of  the  people. 
This  measure  and  others  like  it  puts  the  yoke  of  big  govern¬ 
ment  right  around  the  necks  of  the  people  who  are  being 
asked  to  accept  with  blind  faith  whatever  is  being  done  in 
Washing^ton  under  the  shield  of  secrecy  whether  it  involves 
national  security  or  not. 

Former  President  Carter  ordered  that  government  offi¬ 
cials  must  “determine  whether  the  public  interest  in  disclo¬ 
sure  outweighs  the  damage  to  national  security  that  might 
reasonably  be  expected  from  disclosure.”  It  was  required 
that  possible  damage  to  national  security  be  “identifiable” 
before  a  secrecy  stamp  could  be  applied. 

President  Reagan  changes  all  that.  If  there  is  any  doubt 
that  an  item  should  be  classified,  he  says,  stamp  it  “secret” 
whether  it  qualifies  or  not  and  we’ll  argue  about  it  later. 

It  was  the  prevalent  use  of  stamps  labelled  “top  secret,” 
“secret,”  and  “confidential”  that  brought  about  passage  of 
the  Freedom  of  Information  Act  to  stop  government  officials 
from  hiding  their  mistakes  and  misusing  secrecy  labels.  Pres¬ 
ident  Reagan  wants  to  amend  the  Fol  Act.  He  would  prob¬ 
ably  eliminate  it  if  he  could.  Other  new  rules  prevent  officials 
from  talking  to  reporters  holding  over  their  heads  the  threat 
of  a  lie  detector  test  to  determine  what  secrets  they  may  have 
divulged. 

All  of  this  leads  to  a  fortress  mentality  in  the  White  House 
and  the  Administration  positioning  the  press  and  the  gov¬ 
ernment  in  an  adversary  relationship,  an  unfortunate  con¬ 
test  in  which  government  officials  think  of  reporters  as  “the 
enemy”  completely  forgetting  their  obligation  to  the  public 
which  they  both  serve. 


Charter  Member 
Audit  Bureau 
ot  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  avg.  circulation  June  30.  1981 


AN  PA 


The  Oldest  Publishers  and  Advertisers 

Newspaper  in  America 

With  which  have  been  merged.  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 

March.  1892:  the  Fourth  Estate.  March  1. 1894;  Editor  & 

Publisher.  June  29. 1901 ;  Advertising.  January  22. 1925. 

Managing  Editor 

Jerome  H.  Walker,  Jr. 

Associate  Editors 

John  P.  Consoli,  Bill  Gloede, 

Andrew  Radolf,  Lenora  Williamson 

Earl  W.  Wilken 

Midwest  Editor 

Celeste  Huenergard 

Washington,  D.C.  Editor 

George  Brandon 

West  Coast  Correspondent 

M.  L.  Stein 

Promotion  Manager 

Terilyn  McGovern-Mazza 

Advertising  Manager 

Donald  L.  Parvin 

Sales  Representatives 

John  S.  Long,  Robert  J.  Mathes, 

Durland  Stewart,  Erich  P.  Sturn 

Advertising  Production  Manager 

Louise  A.  Villani 

Classified  Advertising  Manager 

Katherine  Hershey  Barns 

Circulation  Manager 

Wilfred  E.  Richards 

Photocomposition  Manager 

Donna  P.  Bates 

Librarian 

Elizabeth  Cox 

OFFICES 

General:  575  Lexington  Ave,  New  York,  N.Y. 
10022.  Phone  (212)  752-7050.  TELEX  12 
5102. 

Chicago:  111  East  Wacker  Drive  60601.  Phone 
(312)  565-0123.  Celeste  Huenergard,  Mid¬ 
west  Editor.  John  S.  Long,  ad  sales. 

Long  Beach:  247  Roycroft  Ave.,  Long  Beach, 
Calif.  90803.  (213)  439-0829.  M.  L.  Stein,  Cor¬ 
respondent. 

Washington:  1295  National  Press  Building, 
Washington,  D.C.  20045.  Phone  (202)  628- 
8365.  George  Brandon,  Washington,  D.C. 
Editor. 

Los  Angeles:  3450  Wilshire  Boulevard,  Suite 
407,  90010.  Phone  (213)  382-6346.  William 
Marshall — Scott,  Marshall,  Sands  &  McGin- 
ley,  ad  representatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104.  Phone  (415)  421-7950.  Peter  Scott— 
Scott,  Marshall,  Sands  &  McGinley,  ad  repre¬ 
sentatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0. 
Phone  (416)  833-6200.  Donald  Fenn,  Fenn 
Co.,  Inc.,  ad  representatives. 


Fragmented  audiences 

For  many  years  while  electronic  wizardry  threatened  to 
make  newspapers  redundant  and  the  promoters  of  radio, 
television  and  cable  were  forecasting  the  end  of  print  media, 
E&P  stood  fast  with  its  claim  that  the  proliferation  of  broad¬ 
cast  media  would  mean  fractionated  audiences  which  would 
harm  tv  and  radio  more  than  it  would  newspapers. 

It  is  rewarding  to  find  that  more  and  more  people  are 
agreeing  with  us.  Ted  Turner’s  advice  to  publishers  at  the 
ANPA  meeting  a  year  ago,  that  they  should  sell  out  before  it 
is  too  late,  was  for  free — and  worth  about  that  much.  We 
haven’t  seen  many  publishers  following  it. 
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Letters 


FDR 

Re  January  30  E&P,  page  15,  upper  left 
photo’s  underline:  “Mae  Parker,  Phi¬ 
ladelphia  Record  ...”  Surely  that 
"Mae”  has  to  be  “Mac”  for  Andrew 
McClean  Parker.  In  the  early  1930s  as  a 
brief  intern  at  The  Record,  he  gave  me 
valuable  tips  after  learning  my  home  town 
of  Easton  was  where  he  went  to  Lafayette 
College  before  covering  news  in  Chicago, 
Tampa  and  Philly.  But  then  Mac  loved  all 
kids,  he  had  12  in  his  family.  Then  I’ll  also 
always  remember  him  because  he  locked 
his  typewriter  with  a  device  used  to  pro¬ 
tect  bicycles.  Reporters  had  to  buy  their 
own  “mills”  those  days.  Thanks  for  the 
excellent  story  on  FDR’s  998  press  con¬ 
ferences.  Passing  it  along  to  grandchil¬ 
dren  now  in  high  school. 

S.  Parnell  Lewis 
(Lewis  worked  for  Easton  (Pa.)  Express 
from  1935  to  1978.) 

My  congratulations  to  Jerry  Walker  on 
his  article  on  FDR’s  998  press  confer¬ 
ences  in  the  January  30  Editor  &  Pub¬ 
lisher.  It  was  great.  I  have  many  fond 
memories  of  the  days  of  May  Craig  and 
$40  newsprint. 

Sidney  R.  Cook 
(Cook  is  the  retired  president  and  treasur¬ 
er  of  Springfield  (Mass.)  Newspapers.) 


CARRYING  ON 

As  the  new  editor  of  the  Harrisburg 
(Pa.)  Guide,  1  must  take  issue  with  sever¬ 
al  of  the  claims  made  by  former  editor 
Richard  Halverson  in  E&P  for  January 
16. 

Rebuilding  the  Guide’s  image  as  a  re¬ 
spectable  shopper  is  difficult  enough 
without  Mr.  Halverson’s  inaccurate 
statements. 

Perhaps  the  most  amusing  portion  of 
the  interview  was  Halverson’s  assertion 
that  from  now  on  the  paper  “will  be  all 
soft  news  and  features.” 

Although  I  am  doing  my  best  to  cast  off 
the  Guide’s  reputation  for  sensational¬ 
ism,  the  paper  will  continue  to  carry  in¬ 
vestigative  stories,  along  with  in-depth 
interviews  and  features.  Articles  in  re¬ 
cent  weeks  have  included  an  expose  on  a 
hypnotist  who  claims  to  be  able,  in  just 
one  hour,  to  convince  people  to  stay  thin 
forever,  with  “no  will  power  needed,” 
and  a  story  on  a  pretender  to  the  Afgha¬ 
nistan  throne.  Hardly  “soft  news  and  fea¬ 
tures.” 

Halverson  also  claimed  that  with  his 
departure,  “the  ad  department  is  now  in 
absolute  control  of  the  Guide.” 

Although  the  advertising  department  is 
in  ultimate  control  of  the  Guide,  no  news¬ 
paper  can  afford  to  alienate  too  many 
advertisers.  The  advertising  department 
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is  not  involved  in  the  normal  operations 
of  the  editorial  staff. 

Diane  R.  Miller 
(Miller  is  editor  of  The  Guide.) 

JUXTAPOSITION 

I  thought  the  cover  of  the  January  12, 
1982  issue  of  E&P  was  a  poignant  com¬ 
ment  on  the  differences  between  two  Re¬ 
publican  presidents,  Ronald  Reagan  and 
Abraham  Lincoln.  The  San  Francisco 
Chronicle’s  Lincoln  quote  says  “Let  the 
people  know  the  facts,  and  the  country 
will  be  safe.”  Your  “teaser”  says, 
“Reagan  orders  clampdown  on  news 
leaks.” 

Dan  Buckley 

5215  Sandburg  Dr. 

Sacramento,  Calif  95819 

MISSPELLS 

I’ve  read  a  lot  of  discussion,  in  Editor 
&  Publisher  and  elsewhere  of  Absence 
of  Malice.  So  far,  though.  I’ve  not  seen 
comments  about  that  grand  scene  early  in 
the  movie  in  which  Sally  Field  dictates 
and  her  colleague  feeds  her  “story”  into 
the  VDT — and  misspells  knowledgeable. 
The  movie  will  have  the  viewing  public 
questioning  our  ethics,  our  morals,  our 
professionalism  AND  our  spelling. 

Carol  Oukrop 
(Oukrop  is  associate  professor,  journal¬ 
ism,  Kansas  State  University.) 

BOTTOM  LINE 

I  just  read  your  editorial  “Death  of  a 
newspaper”  in  the  January  30  edition  of 
E&P,  and  I  wonder  now  if  your  editorial 
writer  is  writing  his  material  from  a  seat 
on  high,  or  if  he  suffers  these  aberrations 
from  the  same  mortal  post  as  the  rest  of 
us. 

E&P  always  carries  a  healthy  percen¬ 
tage  of  advertising,  a  percentage  I  would 
feel  more  than  comfortable  with  in  the 
small  weekly  1  manage.  And  your  sub¬ 
scription  rate  is  on  par  with  such  national 
publications  as  Newsweek,  Time  and 
others.  On  balance,  with  the  staff  you 
have  listed  in  your  masthead.  I  would 
dare  venture  a  guess  E&P,  that  venerable 


institution  of  journalism,  makes  a  profit. 

Yet  your  editorial  seems  to  imply  that 
publishers  should,  if  not  set  aside,  at  least 
mitigate  their  concern  for  the  profitability 
of  their  operations  in  consideration  of  the 
public  good,  of  the  sanctity  of  news¬ 
papers. 

That’s  quite  a  concept,  one  which  I  am 
certainly  going  to  discuss  with  my  pub¬ 
lisher.  There  are  many,  many  things  I’d 
like  to  do  that  would  improve  my  paper 
but  have  been  put  off  or  severely  mod¬ 
ified  because  of  cost  considerations;  had  I 
but  known  that  profit  was  not  the  concern 
1  had  always  assumed.  I  would  have  had 
some  ammunition  for  my  arguments  in 
favor  of  my  ideas. 

The  Philadelphia  Bulletin  took  a  gam¬ 
ble  with  a  major  format  change — zoned 
editions — and  lost,  and  since  it  had  to 
deal  with  a  large  debt  service  from  an 
ownership  change,  red  ink  did  in  fact  con¬ 
sume  the  paper.  The  Washington  Star, 
also  carrying  the  burden  of  recently  ac¬ 
quired  debt,  had  the  classic  afternoon 
publication  bugaboo  in  an  era  where  more 
news  sooner  is  all  the  public  really  cares 
about. 

There  are  thousands  of  newspaper  edi¬ 
tors  and  publishers  out  there  in  small  and 
medium-town  America  who  struggle  with 
the  problem  of  paying  for  their  operation 
every  day,  worrying  about  60  and  90  day 
debts  at  the  same  time  he  is  explaining  to 
his  creditors  why  his  check  isn’t  in  the 
mail.  Your  sanctimonious  editorial  must 
seem  ludicrous  indeed  to  the  average 
newspaper  publisher.  There  aren’t  a  lot  of 
“8%  securities”  out  here — but  perhaps 
you  don’t  realize  that  yet. 

Perry  White 
(White  is  managing  editor  of  Stamford 
(N.Y.)  Mirror-Recorder.) 

Short  takes 


Confessed  “mad-dog  killer”  Marion 
Albert  Pruett  pleaded  innocent  Monday 
to  a  grand  jury  indictment  charging  him 
with  capital  murder  in  the  slaying  of  a 
Jackson,  Miss.,  savings  and  loan. —  Mon¬ 
roe  (La.)  News-Star-World 


EDITOR'S  COMMENT  I 


John  S.  Pittman 

Vice  President  and  E.xecntive  Editor 
The  News  &  Piedmont 
Greenville,  S.C. 

“Our  afternoon  newspaper  was  ‘anemic';  tiwi  many  watered- 
down  leftovers  from  the  major  wire  services*  morning  cycle. 
Because  it  is  exclusive  to  our  aftenuMin  paper,  W’TNS  copy  often 
stands  up  all  day.  Our  editors  generally  feel  the  copy  is  better 
written  than  the  wire  service  version  from  either  news  cycle." 
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®h:ie  SirwMiPfiiliam  Ken>s 

Birmingham  Post-Herald 


Yes! 


•  In  Metro  Birmingham  eight  out  of  ten  adults  read  one  or 
both  of  our  newspapers  over  five  weekdays.  That's  an  audience  of  over 
485,000  adults. 


And,  for  advertisers  this  means  80%  coverage  of  Alabama's  leading 
metropolitan  city,  the  8th  largest  market  in  the  Southeast.  Birmingham  is 
considered  an  ideal  test  market,  untouched  by  outside  advertising  influences 
.  .  .  located  at  least  150  miles  from  any  city  with  a  population  of  400,000 
and  up. 

For  coverage  of  Birmingham  unmatched  by  other  media  turn  to 

StPmuttgham  Ki^s/Birmm^  Post-Herald 

Represented  Nationally  by  Newhouse  Newspapers 


Source:  Belden  Continuing  Market  Study,  September  1980-July  1981. 
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Every  Saturday  since  1884 


Newspaper  in  Education 
expeiled  in  New  Jersey 


The  superintendent  of  schools  in  Union 
City,  New  Jersey  last  week  ordered 
school  officials  not  to  distribute  local 
newspapers  in  city  schools,  even  if  the 
newspapers  are  given  to  the  schools  free 
of  charge. 

The  city’s  board  of  education  voted  (4- 
2)  on  February  2  to  cancel  a  Newspaper  in 
Education  program  that  had  been  estab¬ 
lished  in  December  (E&P,  Feb.  6.) 

The  official  reason  given  at  that  time  by 
the  board  President  Jean  Ghignone  was 
that  the  two  newspapers  being  used — The 
Dispatch  of  Union  City  and  the  Jersey 
Journal  of  Jersey  City — “had  no  items  of 
educational  value." 

That  reasoning  was  disputed,  however, 
by  other  board  members  and  by  the  prin¬ 
cipal  of  one  of  the  city’s  schools.  They 
believe  the  school  board  majority’s  move 
was  an  effort  to  suppress  the  distribution 
of  information  in  the  schools  about  the 
federal  racketeering  trial  of  Union  City 
Mayor  William  Musto,  former  school 
board  president  John  Powers  and  former 
school  board  trustee  Frank  Scarafile. 

Many  issues  that  have  been  raised  dur¬ 
ing  the  trial  relate  to  a  massive  theft  of 
school  board  funds  and  both  newspapers 
have  carried  extensive  daily  reports  on 
the  three  month  long  trial. 

Musto,  according  to  an  article  appear¬ 
ing  in  the  Dispatch ,  is  leader  of  the  politic¬ 
al  organization  that  controls  the  school 
board  in  Union  City  and  he  has  made 
charges  that  Dispatch  and  Jersey  Journal 
accounts  of  the  trial  have  not  been  fair  to 
him. 

“I  don’t  think  something  like  this  has 
ever  happened  before,”  said  Linda  Skov- 
er,  manager/education  services,  Amer¬ 
ican  Newspaper  Publishers  Association. 
Skover  said  there  is  nothing  on  record  at 
ANPA  to  indicate  where  a  school  system 
dropped  an  NIE  program  in  similar  cir¬ 
cumstances.  “To  my  knowledge,  there 
hasn’t  been  any  case  even  close  to  this 
one.” 

“This  is  nothing  less  than  censorship,” 
said  Thomas  Highton,  principal  of  one  of 
the  city’s  schools.  “There  are  a  lot  of 
things  going  on  in  this  town  which  the 
kids  want  to  know  about.” 

Highton  has  said  that  principals  of  the 
other  schools  had  contacted  him  to  com¬ 
plain  that  they  are  “upset  and  fright¬ 
ened”  about  the  board’s  decision.  He 
said  they,  unlike  him,  are  scared  to  speak 
out,  fearing  reprisals. 

Highton  initiated  the  NIE  program  late 
last  year  when  he  was  superintendent  of 


schools.  Politics  within  the  school  system 
reportedly  resulted  in  his  removal  from 
that  post.  Highton  is  still  a  staunch  and 
outspoken  defender  of  the  NIE  program. 

“Both  the  Dispatch  and  the  Journal 
had  workshops  and  trained  the  teachers 
on  how  to  use  newspapers  in  the  class¬ 
room,”  he  said. 

School  board  president  Ghignone  con¬ 
tends  that  when  the  program  was  original¬ 
ly  approved,  she  had  no  idea  it  would  cost 
between  $3,000  and  $4,000  a  year.  She 
feels  the  money  can  be  better  spent. 

Both  the  Dispatch  and  the  Jersey  Jour¬ 
nal  provide  about  150  papers  every  Tues¬ 
day  and  Thursday  at  half  price.  It  costs 


By  John  Consoli 

A  23-year  old  Trenton  (N.J.)  Times 
business  reporter  was  fired  last  week 
when  he  disobeyed  a  “direct  order”  from 
the  newspaper’s  editor  that  he  use  as  his 
story  only  a  press  release  put  out  by  a 
company  that  filed  for  reorganization 
under  the  Chapter  1 1  federal  bankruptcy 
law. 

The  reporter,  John  Chester,  said  he  had 
learned  earlier  in  the  day  that  United  De¬ 
partment  Stores  had  filed  the  Chapter  1 1 
and  he  spent  time  talking  with  attorneys 
for  the  chain  to  get  the  details.  A  subsidi¬ 
ary  of  United.  S.P.  Dunham  &  Co.,  oper¬ 
ates  five  stores  in  the  Trenton  market. 

According  to  Chester,  Times  editor 
Tom  Curran  gave  him  a  terse  press  re¬ 
lease  from  Dunham  and  “told  me  to 
punch  it  in  the  (VDT)  system.” 

“When  I  looked  at  it,  it  appeared  to  be 
very  vague,”  Chester  said.  “  I  felt  a  few 
things  needed  to  be  explained.” 

The  day  after  the  six-inch  article 
appeared,  Chester  said  he  was  told  he  had 
mishandled  the  story.  “I  talked  to  Curran 
who  told  me  he  had  given  his  word  to 
someone  who  had  given  his  word  to 
someone  else  that  only  the  press  release 
would  run,”  Chester  said.  “Nobody  said 
my  story  was  inaccurate.” 

Chester,  who  had  been  a  part-timer  at 
the  Times  for  more  than  a  year,  was  hired 
that  day  as  a  full-time  reporter. 

“He  was  fired  for  disobeying  a  direct 
order,”  said  Dean  Singleton,  president  of 
the  Times.  “When  a  reporter  is  told  to  do 


the  school  district  a  total  of  about  $65  a 
week  for  both  newspapers.  The  copies 
were  being  shared  among  three 
elementary  schools,  a  city  high  school 
and  an  adult  education  program. 

“They  don’t  want  the  Journal  or  the 
Dispatch  in  the  hands  of  school  children 
because  of  the  adverse  publicity  from 
Newark  (where  the  trial  is  being  held)  and 
local  politics,”  said  school  board  trustee 
Bruce  Walter,  who  supports  the  NIE 
program. 

The  newspapers  offered  to  provide 
copies  free  for  a  period  of  time  if  the 
school  district  agreed  to  continue  the 
program,  but  superintendent  Hanna  has 
refused  to  permit  copies  to  be  distributed 
because  of  the  board’s  earlier  decision. 

Principal  Highton  said  he  is  planning  to 
seek  advice  from  the  American  Civil 
Liberties  Union. 


something,  he  is  expected  to  do  it.  A  good 
reporter  obeys  his  editor.  That’s  what  is 
at  question  here.” 

According  to  Singleton,  Dunham  ex¬ 
ecutives  had  asked  Times  vicepresident 
and  general  manager  James  Bennett  if  the 
paper  could  run  the  release  verbatim. 
“Bennett  said  he  saw  no  problem  as  long 
as  it  had  all  the  facts,  but  that  he  would 
have  to  check  with  editor  Curran,”  Sing¬ 
leton  said.  “Curran  read  it  and  agreed. 

“Management  had  made  a  decision 
that  only  the  basic  facts  needed  to  be 
published  at  that  time.  They  felt  the  in¬ 
formation  in  the  release  was  totally  com¬ 
plete.  All  the  problems  of  United  are  out¬ 
side  of  Trenton.  The  Trenton  stores  are 
profitable  and  the  feeling  was  that  all  the 
details  should  be  aired  in  bankruptcy 
court  before  we  did  a  bigger  story.” 

A  distraught  Chester  told  E&P,  “This 
is  really  disheartening.  It’s  still  early  in 
my  career,  but  I  don’t  want  this  to  be¬ 
come  an  albatross  around  my  neck.” 

Rem  Rieder,  managing  editor  of  the 
Times,  was  also  fired  last  week.  In  a  part¬ 
ing  shot  at  the  Times,  Reider  said,  “There 
is  obviously  a  great  sensitivity  now  to 
pleasing  advertisers.” 

George  Beveridge,  a  spokesman  for  the 
Times,  said  Reider  was  let  go  because 
“he  had  just  not  been  in  sync  with  the 
editorial  direction  the  newspaper  was 
moving  toward.” 

Reider  was  in  Miami  this  week  where 
he  was  reportedly  being  interviewed  for  a 
job  by  the  Knight-Ridder  organization. 
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Editor  fires  reporter  who 
did  not  use  press  reiease 


Bond  issue  proposed 
to  save  New  York  News 


n  DULY  lEIS? 
IWTIIDIIUIILB 


By  Andrew  Radolf 

As  part  of  his  plan  to  save  the  New  York 
News,  labor  lawyer  Theodore  Kheel  has 
asked  government  agencies  to  help  pro¬ 
vide  the  newspaper  with  much  needed 
capital  investment. 

Kheel  said  he  contacted  Peter  Gold- 
mark,  executive  director,  and  Alan  Sag- 
ner,  chairman,  of  the  Port  Authority  of 
New  York  and  New  Jersey  and  Richard 
Kahan,  president  of  the  Urban  Develop¬ 
ment  Corporation,  “to  ascertain  what 
help  might  be  obtained  from  their  agen¬ 
cies  with  respect  to  the  financing  and  con¬ 
struction  of  a  fully-automated  new  or  re¬ 
furbished  plant  for  the  Daily  News.  All 
three  promised  to  make  an  immediate 
study  and  advise  me  of  how  their  agencies 
might  help.” 

Kheel  will  also  arrange  for  “a  suitable 
person”  to  meet  with  New  York’s 
Mayor,  Edward  I.  Koch,  about  how  the 
city  may  also  be  able  to  help. 

Kheel  campaigned  against  Koch  for  the 
Democratic  mayoral  nomination  last 
June.  The  two  men  are  not  on  good  terms. 

Kheel  said  industrial  revenue  bonds  or 
Port  Authority  bonds  “could  be”  two 
ways  of  providing  funds  for  the  paper. 

The  Tribune  Co.  has  said  $60  million 
must  be  invested  in  the  News’  plant  and 
equipment  to  keep  the  paper  viable. 

Kheel  said  the  News’  Brooklyn  plant 
“could  be  refurbished  for  100%  of  the 
printing  requirements  of  the  Daily 
News.” 

He  said  the  rotogravure  plant  at  News 
Point,  Queens,  is  “not  suitable”  for  pro¬ 
ducing  the  News  because  “it’s  a  printing 
business  not  a  newspaper  plant.” 

Kheel  stressed  that  the  involvement  of 
the  Port  Authority  and  Urban  Develop¬ 
ment  Corp.  was  “independent  of’  his 
newly  created  News  Employee  Stock 
Ownership  Trust,  known  as  NESOT, 
which  he  announced  on  February  9. 

Kheel  is  president  pro-tem  of  NESOT 
which  is  headquartered  at  Automation 
House  on  East  ^th  Street  in  Manhattan. 

NESOT  was  formed  “for  the  exclusive 
benefit  of  all  (3,800)  employees”  of  the 
Daily  News  including  its  management 
and  will  not  represent  the  unions  or  the 
paper’s  present  or  future  owner. 

Kheel  agreed  to  establish  the  trust  at 
the  request  of  the  Allied  Printing  Trades 
Council  which  includes  1 1  newspaper  un¬ 
ions  (E&P,  Feb.  6,  p.  40). 

Kheel  said  Lester  Pollack,  of  the  in¬ 
vestment  banking  firm  of  Oppenheimer  & 
Co.,  Kermit  Berylson  and  Neil  Wassner, 
certified  public  accountants  with  Main, 
Hurdman,  and  Stanley  Simon  and  Ed¬ 
ward  Monahan,  management  consultants 
with  Stanley  Simon  &  Associates,  have 


assisted  him  in  establishing  NESOT. 

Kheel  stressed  NESOT  is  a  contingen¬ 
cy  plan  to  purchase  the  News  if  no  other 
buyer  is  found. 

Kheel  said  union  pension  funds  prob¬ 
ably  will  not  be  used  to  provide  money  for 
NESOT  since  the  beneficiaries  of  the 
pension  funds,  retirees,  are  “not  identic¬ 
al”  with  the  beneficiaries  of  the  trust, 
who  are  present  employees. 

Kheel  said  the  trustees  of  NESOT 
would  have  voting  rights  over  the  busi¬ 
ness  functions  of  the  News  but  would  be 
barred  by  law  from  having  any  say  in  the 
paper’s  editorial  policies. 

“Editorial  independence  would  be 
assured  in  all  respects,”  he  said.  “Under 
no  circumstances  would  the  employees 
(through  NESOT)  have  a  say  in  the  news 
operations  of  the  Daily  News.” 

Noting  newspapers  have  a  policy  of 
separating  news  and  business  operations, 
Kheel  remarked,  “If  it  already  exists  de 
facto.  I’m  sure  it  can  be  created  de  jure.” . 

Kheel  said  that  under  any  industrial 
development  plan,  the  Port  Authority  and 
the  city  of  New  York  also  “would  have 
nothing  whatsoever  to  do  with  editorial 
control.” 

Kheel  explained  that  under  the  Econo¬ 
mic  Recovery  Tax  Act  of  1981,  the  Tri¬ 
bune  Co.  or  any  other  owner  of  the  News 
can  receive  a  100%  tax  deduction  for 
paying  both  the  principal  and  interest  on 
any  bank  loans  made  to  NESOT  for  ac¬ 
quiring  all  or  part  of  the  News  under  a 
leveraged  buyout  plan. 

“There  are  tremendous  tax  benefits,” 
he  said.  “It  could  be  a  10%  or  100%  buy¬ 
out.  New  tax  laws  make  NESOT  a  viable 
buyout  vehicle.” 

He  said  the  new  law’s  tax  incentives 
“could  make  it  (a  leveraged  buyout  by 
NESOT)  more  wprth while  than  a  shut¬ 
down.” 

Under  NESOT,  all  employees  of  the 
News  would  be  given  credits  for  shares  in 
the  company  based  on  their  salaries  and 
length  of  service. 

When  an  employee  retires  or  leaves  the 
company,  he  would  have  the  option  of 
selling  his  shares  to  NESOT  or  keeping 
them.  If  the  shares  are  kept,  NESOT  has 
right  of  first  refusal  on  any  future  sale  of 
the  employee’s  stock.  Kheel  said 
NESOT’s  by-laws  would  stipulate  that  it 
buy  back  any  shares  offered  for  sale. 

Dividends  paid  to  NESOT  will  be  dis¬ 
tributed  to  employees  “under  a  formula” 
based  on  vesting  requirements. 

“The  tax  aspects  of  NESOT  are  attrac¬ 
tive  to  employees  as  well  as  the  em¬ 
ployers,”  Kheel  said.  There  is  “no  tax” 
while  an  employee  is  accumulating  stock, 
only  when  it  is  cashed  in. 

Kheel  stressed  that  his  proposals  for 


Ads  planned 

saving  the  News  have  “nothing  to  do” 
with  the  question  of  the  unions  agreeing 
to  layoffs  or  other  concessions  to  trim 
operating  costs. 

“Whether  or  not  there’s  a  NESOT, 
you  still  need  to  talk  with  the  unions  ab¬ 
out  their  contracts.  I’m  sure  they’ll  be 
fully  cooperative.” 

He  said,  “Work  practices  and  manning 
are  fixed  by  collective  bargaining  agree¬ 
ments  which  would  prevail  unless  the  un¬ 
ions  agree  to  make  changes.” 

Union  contracts  expire  on  March  31, 
1984,  about  the  time  any  refurbishment  of 
the  Brooklyn  plant  would  be  completed, 
he  noted. 

Kheel  remarked  a  “refurbished  and 
fully-automated”  Brooklyn  plant  “would 
require  substantially  fewer  employees.” 

Kheel  said  he  is  not  receiving  any 
monetary  compensation  for  his  work  with 
NESOT,  adding  “personal  satisfaction” 
was  his  reward. 

Kheel  also  offered  to  act  as  mediator  in 
talks  between  the  unions  and  the  Tribune 
Co.  or  any  new  owner. 

“I  might  serve  as  mediator,  but  I  won’t 
represent  the  unions  in  this  respect,”  he 
said. 

Kheel  has  kept  the  Tribune  Co.  and  the 
investment  banking  firm  of  Salomon 
Brothers,  the  broker  in  the  sale  of  the 
News,  informed  of  his  activities  but  has 
not  discussed  anything  in  detail  with  them 
or  any  prospective  buyer. 

“We  will  not  talk  to  a  potential  buyer 
unless  they  are  referred  to  us,”  he  said. 

The  greatest  “danger”  to  saving  the 
News,  Kheel  said,  is  that  the  newspaper 
“may  be  worth  more  dead  than  alive.” 

The  News’  offices  and  plant  take  up  six 
floors  and  375,000  square  feet  of  space  in 
its  mid-Manhattan  building.  Kheel  ex¬ 
plained  the  best  offer  for  the  News  may 
come  from  a  real  estate  firm  which  would 
want  to  fold  the  paper  and  reap  “huge 
profits”  from  renting  out  the  space. 

Various  employee  groups  at  the  Daily 
News  have  also  become  active  in  the 
(Continued  on  page  13) 
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efforts  to  keep  the  paper  publishing. 

Elected  officials  from  nine  of  the 
News’  unions  met  on  February  8  at  the 
Tudor  Hotel  to  discuss  forming  a  “coun¬ 
cil  or  committee”  to  “assist”  Kheel  and 
distribute  information  about  NESOT  to 
employees. 

The  group,  which  has  yet  to  give  itself  a 
name,  is  advised  by  Jack  Curtis,  a 
Washington  attorney. 

The  group  considered  the  feasibility  of 
forming  its  own  Employee  Stock  Own¬ 
ership  Trust  which  would  be  independent 
of  Kheel’s  plan  but  reached  no  decision. 

Bob  Carroll,  assistant  city  editor  and 
one  of  the  organizers  of  the  meeting,  said 
it  was  mainly  an  attempt  to  “get  people  to 
feel  involved.” 

Carroll  said  the  group  wanted  to  be 
sure  that  whatever  is  done  regarding  an 
ESOT  places  the  interests  of  News  em¬ 
ployees  before  all  others,  including  union 
members  at  other  publications. 

Carroll  is  a  vicepresident  of  Local  3  of 
the  New  York  Guild  and  vicechairman  of 
the  Guild  unit  of  the  Dailv  News. 

Another  group  of  employees,  the  Ad 
Hoc  Committee  to  Save  the  Daily  News, 
held  a  meeting  attended  by  about  100  peo¬ 
ple  at  St.  Agnes  Church  on  February  4. 
The  Committee  has  raised  $2,000  so  far 
for  placing  an  ad  on  the  Washington  Talk 
page  of  the  New  York  Times  to  rally  city¬ 
wide  support  of  the  newspaper. 

Don  Singleton,  a  reporter  for  17  years 
with  the  News  and  a  founder  of  the  Com¬ 
mittee,  said  the  group  hopes  to  collect 
$6,000  for  the  ads. 

Singleton  said  the  Ad  Hoc  Committee 
is  also  “getting  people  to  face  up  to  reduc¬ 
tions  in  staff”  at  the  News. 

“I  believe  it’s  (the  Committee)  had  a 
good  effect,”  Singleton  said.  “We  signal¬ 
led  potential  buyers  that  employees  are 
willing  to  explore  accommodations  to 
make  their  futures  possible.” 

He  said  his  group  is  “not  against  the 
unions.  We’re  all  union  members.  Pre¬ 
sumably,  before  anything  is  done,  we’ll 
all  get  a  chance  to  vote.” 

Merger  may  be  off 

Des  Moines  Register  &  Tribune  Co. 
said  this  week  its  board  will  consider  a 
committee  recommendation  (March  18) 
to  pull  out  of  the  proposed  merger  with 
the  Minneapolis  Star  and  Tribune  Co. 
The  two  concerns  agreed  last  September 
in  principle  to  merge.  John  Cowles  Jr., 
Minneapolis  Star  and  Tribune  president, 
said  he  was  “greatly  disappointed  by  the 
Des  Moines  decision.”  A  report  in  the 
Minneapolis  Tribune  said  the  merger  may 
have  been  blocked  by  disagreement  over 
the  value  to  be  placed  on  the  Des  Moines 
newspaper  and  broadcast  properties  and 
the  question  of  what  kind  of  stock  would 
be  issued  in  the  merged  company.  Neith¬ 
er  Cowles  or  David  Kruidenier  could  be 
reached  for  comment. 


ON  TV — ^Janet  Cooke,  a  Washington  Post  reporter  who  won  a  Pulitzer 
Prize  lost  year  for  a  contrived  report  about  a  young  heroin  addict,  told  a 
national  tv  audience  on  the  Phil  Donohue  Show  this  week  that  she  mode  up  the 
story  because  "I  did  not  want  to  fail."  She  said  that  there  is  an  "undercurrent 
of  this  kind  of  competitiveness  and  of  the  need  to  be  first,  be  flashiest,  be 
sensational"  at  the  Post.  It  was  her  first  public  appearance  since  the  incident. 
In  an  effort  to  determine  the  impact  of  the  Cooke  episode  on  newspapers,  the 
American  Society  of  Newspaper  Editors'  ethics  committee,  chaired  by  Robert 
H.  Wills,  editor,  Milwaukee  Sentinel,  has  sent  questionnaires  to  all  its 
members.  The  questionnaire  seeks  to  find  out  what  changes  papers  hove 
mode  in  policies  and  procedures. 


Daily  goes  weekly  in  Bulletin’s  wake 

In  the  aftermath  of  the  demise  of  the  at  Montgomery  Publishing’s  Fort 
Philadelphia  Bulletin,  Montgomery  Pub-  Washington  plant  are  also  due  to  be  laid 
lishing  of  Fort  Washington,  Pa.  has  off. 

switched  Today’s  Post  in  King  of  Prussia  Today’s  Post,  as  a  daily,  has  a  circula- 
from  a  daily  to  weekly.  tion  of  7,531  according  a  June  30,  1980 

The  company  also  converted  Today’s  Certified  Audit  of  Circulations. 

Spirit  in  Hatboro,  a  Philadelphia  suburb.  Today  s  Post  was  formerly  a  weekly 
from  a  morning  to  an  afternoon  paper.  known  as  Montgomery  Post  until  it  be- 

came  a  daily  in  1971. 

Montgomery  Publishing  had  pnnted  Today’s  Spirit  has  a  morning  circula- 
the  Bulletin’s  Sunday  television  maga-  tion  of  7,480  as  shown  by  a  CAC  June  30, 
zine.  The  loss  of  revenues  from  the  Bulle-  jqgQ  aujit. 

tin  s  shut-down  prompted  the  Post  s  Montgomery  said  the  closing  of  the 
switch  to  weekly  publication,  the  com-  Bulletin  meant  Hatboro,  Warminster, 
paiiy  said.  anj  surrounding  communities  were 

The  changes  at  the  Post  will  result  in  served  by  four  morning  papers  and  no 
layoffs  for  15  of  18  editorial  employees  afternoon  paper, 
and  eight  of  II  circulation  employees.  The  Spirit’s  conversion  was  made  to  fill 
About  17  of  the  46  production  employees  the  void  left  by  the  Bulletin’s  death. 

London  Times  must  cut  staff:  Murdoch 


Publisher  Rupert  Murdoch  said  em¬ 
ployees  of  the  London  Times  must  within 
the  next  few  days  agree  to  a  staff  cutback 
of  nearly  25%  or  he  will  close  the  news¬ 
paper  down. 

Murdoch  said  the  London  Times  and 
Sunday  Times,  which  he  purchased  near¬ 
ly  a  year  ago  from  the  Thomson  organiza¬ 
tion,  will  lose  $28  million  for  the  year 
ending  June  30.  He  insisted  that  600  of  the 
newspapers’  2,600  fulltime  employees 
must  be  immediately  and  permanently 
laid  off. 

Murdoch  said  the  loss  would  wipe  out 
the  profits  of  his  highly  successful  Lon¬ 
don  Sun  and  the  Sunday  News  of  the 
World. 


Murdoch  said  if  the  unions  did  not 
agree  to  the  manning  reductions,  he 
would  close  the  Times  rather  than  sell  it. 

“The  Times  is  not  for  sale,”  he  said. 
“We  will  just  close  it  if  we  don’t  reach 
agreement.  Without  the  help  of  the  un¬ 
ions  it  dies.” 

Murdoch  said  the  daily  and  Sunday 
Times  bring  in  annual  revenues  of  nearly 
$190  million  and  he  finds  it  “absurd”  that 
a  company  bringing  in  that  amount  of 
money  “cannot  successfully  produce 
these  two  newspapers  and  give  security 
of  well-paid  employment  to  many,  many 
hundreds  of  dedicated  and  skilled 
people.” 
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Parade  signs  five  daiiies 
in  the  Philadephia  area 


By  John  Consoli 

Parade  went  on  a  “shopping  tour”  fol¬ 
lowing  the  demise  of  the  Philadelphia 
Bulletin  and  picked  up  five  dailies  in  that 
market. 

On  the  Sunday  following  the  Friday 
closing  of  the  Bulletin,  Parade  was  distri¬ 
buted  by  four  more  Philadelphia  area 
newspapers — Camden  (N.J.)  Courier, 
Trenton  (N.J.)  Times,  Bucks  County 
Courier  Times  and  the  Burlington  (N.J.) 
County  Times.  In  two  of  those  newspap¬ 
ers,  Parade  was  carried  concurrently  with 
its  rival  weekly  supplement  Family 
Weekly. 

Parade  is  expected  to  begin  running  in  a 
fifth  daily  on  Sunday,  March  7 — the  Dela¬ 
ware  County  Times — where  it  will  also  be 
carried  concurrently  with  Family 
Weekly. 

Rushes  in 

Parade  rushed  into  the  other  newspa¬ 
pers  so  that  it  would  not  lose  from  its 
advertising  base  the  more  than  400,000  in 
circulation  the  Bulletin  had  when  it 
folded.  The  four  new  newspapers  which 
distributed  Parade  on  January  3 1  have  a 
circulation  of  nearly  300,000. 

Normally,  the  Sunday  supplements  do 
not  like  to  be  distributed  via  the  same 
newspapers  because  advertisers  com¬ 
plain  of  a  duplication  of  readers. 

A  spokesman  for  the  Trenton  Times 
said  it  will  be  dropping  Family  Weekly 
when  its  contract  expires  this  summer 
and  Parade  decided  to  begin  running  now 
rather  than  wait  until  then.  A  spokesman 
for  the  Camden  Courier  said  that 
although  Parade  has  been  added,  plans 
call  for  ‘h-  newsp;.  or  to  continue 
carrying  both  Family  Weekly  and  Parade 
for  a  while.  Management  will  watch  read¬ 
er  response  before  deciding  on  whether  to 
drop  one  or  carry  both. 

In  the  case  of  the  Bucks  County 
Courier  Times  and  the  Burlington  County 
Times,  both  part  of  the  Calkins  Newspa¬ 
per  Group,  each  added  a  Sunday  edition 
when  the  Bulletin  folded  and  each  de¬ 
cided  to  distribute  Parade. 

The  Ingersoll-owned  Delaware  County 
Times,  which  has  been  carrying  Family 
Weekly  on  Saturday,  also  decided  to  add 
a  Sunday  edition  when  the  Bulletin 
folded.  That  newspaper  is  expected  to 
begin  its  new  Sunday  paper  on  March  7 
and  will  begin  distributing  Parade  in  addi¬ 
tion  to  Family  Weekly. 

In  a  coincidental  move,  according  to 
Carlo  Vittorini,  president  of  Parade,  the 
supplement  will  in  May,  also  begin  dis¬ 
tribution  via  the  Wilmington  {De\.)  News- 
Journal.  Vittorini  said  that  decision  was 
made  a  year  ago.  The  Wilmington  paper 


plans  to  drop  Family  Weekly  when  it  be¬ 
gins  distributing  Parade,  an  executive  for 
the  newspaper  confirmed. 

By  May,  the  six  papers  Parade  added  in 
the  Philadelphia  area  will  give  the  supple¬ 
ment  “more  circulation”  than  it  had 
through  the  Bulletin,  Vittorini  said. 

Meanwhile,  Family  Weekly,  which  is 
distributed  in  355  newspapers,  has  added 
three  new  contracts,  according  to  Mort 
Frank.  He  would  not  identify  the  news¬ 
papers,  honoring  their  request. 

Watched  closely 

Vittorini  said  Parade  had  been  watch¬ 
ing  the  Bulletin  situation  “very  closely” 
and  said  the  Bulletin  “had  been  com¬ 
municating  with  us”  about  its  status. 

Vittorini  said  the  Parade-Bulletin  con¬ 
tract  had  no  exclusivity  clause  in  it,  but 
added  that  Parade  did  not  seek  to  run  in 
the  other  newspapers  in  the  market  be¬ 
cause  there  was  significant  overlap  in 
many  cases. 

When  the  Bulletin  announced  on 
Wednesday,  January  27  that  it  was  fold¬ 
ing  that  Friday,  Parade  immediately  pick¬ 
ed  up  its  more  than  400,000  copies  of 
Parade  dated  January  31  and  redistri¬ 
buted  them  to  the  other  newspapers.  The 
other  newspapers  had  that  Sunday’s  copy 
of  Parade  by  Friday,  January  29,  Vittorini 
said. 

Because  the  copies  of  Parade  were  all 
set  for  distribution  in  the  Bulletin,  those 
newspapers  which  distributed  Parade  for 
the  first  time,  distributed  the  copies  with 
the  Bulletin  logo. 

Mort  Frank,  publisher  of  Family 
Weekly,  said  Parade  “has  come  in  on  top 
of  Family  Weekly  in  a  couple  of  instances 
ov  r  the  years.”  He  s..id  Family  Weekly 
“normally  doesn’t  do  it”  because  of  the 
potential  overlap  for  advertisers. 

Keen  competition 

According  to  Publishers  Information 
Bureau,  the  competition  between  Family 
Weekly  and  Parade  is  keen. 

Family  Weekly  had  990  pages  of  adver¬ 
tising  in  1981  compared  to  983  in  1980. 
Parade  had  828  pages  in  198 1  compared  to 
824  in  1980. 

Family  Weekly  increased  its  ad  re¬ 
venues  during  1981  over  1980  by  11.3%, 
boosting  its  total  to  $102  million  from  $91 
million.  Parade  increased  its  ad  revenues 
by  4.2%  during  1981  over  1980,  to  $142 
million  from  $  1 36  million .  Although  it  car¬ 
ried  less  ad  pages  than  Family  Weekly, 
Parade  took  in  more  revenues  because  it 
has  a  larger  ad  base. 

According  to  a  recent  report  by  Family 
Weekly  parent  company,  CBS,  Inc.,  the 
Sunday  supplement  “had  the  best  year  in 
its  history”  in  1981. 


Jock  Whitney,  77, 
publisher,  dies 

John  (Jock)  Hay  Whitney,  77,  veteran 
of  multiple  careers  in  newspaper  pub¬ 
lishing,  diplomacy,  film  production,  U.S. 
Air  Force,  and  the  world  of  art  and  thor¬ 
oughbred  horse  racing,  died  February  8 
of  congestive  heart  failure  in  North  Shore 
Hospital,  Manhasset,  L.I. 

Bom  into  one  of  the  nation’s  wealthiest 
families,  he  had  multiple  business  in¬ 
terests  throughout  his  life  and  his  fortune 
by  inheritance  and  his  own  efforts  was 
estimated  at  more  than  $200  million  ear¬ 
lier  this  year. 

His  major  disappointment  was  that 
even  the  Whitney  millions  could  not  turn 
around  the  New  York  Herald-Tribune,  of 
which  he  had  acquired  control  while  still 
Ambassador  to  Britain  in  1958.  He  pre¬ 
viously  had  lent  the  paper  $2  million  with 
option  to  buy.  He  took  charge  as  editor  in 
chief  and  publisher  when  he  returned 
from  London  in  1961.  He  ended  the 
strike-bound  Herald  Tribune  in  1966  and 
retained  interest  in  the  merger  with  the 
New  York  World-Telegram  and  the  Jour- 
nal-American  resulting  in  the  short-lived 
World  Journal  Tribune. 

At  his  death,  he  was  chairman  of  the 
International  Herald  Tribune,  published 
jointly  by  Whitney  Communications  Cor¬ 
poration,  The  Washington  Post  Co.,  and 
The  New  York  Times  Company.  Whit¬ 
ney  holds  362/3%  ownership,  the  Times, 
331/3%  and  Washington  Post,  30%. 

Through  a  Whitney  Communications 
Corporation  subsidiary,  Whitney  had  in¬ 
terests  in  29  small  newspapers  in  Mary¬ 
land,  Delaware  and  Florida,  five  televi¬ 
sion  stations  and  six  radio  stations.  The 
John  Hay  Whitney  Foundation  was  the 
main  vehicle  for  his  philanthropies. 

Lee  B.  W(  J  dies; 
Scripps-Howard  ed 

Lee  B.  Wood,  88,  retired  editor  of  the 
New  York  World-Telegram  and  The  Sun, 
died  February  7  at  St.  John’s  West  Shore 
Hospital  in  West  Lake,  Ohio. 

Wood  was  editor  of  the  World- 
Telegram  and  the  Sun  from  1960  to  1%2 
and  president  until  1%5.  He  later  served 
as  president  of  the  Scripps-Howard  In¬ 
vestment  Company  and  president  of  the 
Scripps-Howard  Foundation. 

He  had  joined  the  New  York  Telegram 
in  1937  from  the  Oklahoma  News,  where 
he  was  managing  editor.  At  the  Telegram 
he  served  as  news  editor,  managing  editor 
and  executive  editor  before  succeeding 
Roy  W.  Howard  as  editor. 

After  World  War  I  service  in  the  Army, 
Wood  was  news  editor  of  the  Paris  edition 
of  the  Chicago  Tribune  and  editor  of  the 
Cleveland  Press  before  moving  to  Okla¬ 
homa. 
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“Reclusive”  Governor 
watched  by  newspaper 


By  M.  L.  Stein 

The  U.S.  Virgin  Islands  may  be  a  tran¬ 
quil  vacation  paradise  for  tourists  but  for 
the  islands'  largest  daily  newspaper  they 
offer  the  same  rough  and  tumble  battle 
between  press  and  government  that  is 
found  on  the  mainland. 

That’s  the  assessment  of  Ariel  Mel¬ 
chior,  Jr.,  publisher  and  editor  of  the  Vir¬ 
gin  Islands  Daily  News  which  has  been 
carrying  on  an  editorial  campaign  to  open 
up  the  territorial  government  to  both 
media  and  public. 

In  one  editorial,  the  Gannett  newspap¬ 
er  sharply  criticized  Governor  Juan  Luis 
for  allegedly  refusing  to  be  interviewed 
by  the  paper  and  for  becoming  generally 
“reclusive.” 

“He  has  much  to  answer  for,”  the 
editorial  declared. 

Last  year,  the  Daily  News  ran  a  series, 
“Problems  in  Paradise”  in  which  Luis,  a 
dapper  former  island  senator,  was  ac¬ 
cused  of  failing  to  address  the  Legislature 
on  the  “State  of  the  Territory”  as  re¬ 
quired  by  law. 

Luis  pleaded  that  he  could  not  make 
the  speech  until  he  knew  more  about  the 
plans  of  the  new  administration  in 
Washington  for  funding  territories. 

The  series,  written  by  staffer  Penny 
Feuerzeig  and  John  Hanchette,  of  the 
Gannett  News  Service,  also  charged  that 
Luis  tended  to  be  late  in  submitting  his 
budget  and  that  he  frequently  leaves  the 
islands  without  telling  Lt.  Gov.  Henry  A. 
Millin  where  he  is  going  and  how  long  he 
will  be  gone. 

“Millin  often  discovers  that  he  is  acting 
governor  when  an  aide  informs  him,”  the 
Daily  News  reported. 

Melchior,  a  former  territorial  Senator, 
told  E&P  the  Daily  News  wants  to  inter¬ 
view  Luis  about  alleged  corruption  in 
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government,  among  other  things. 

“He's  the  youngest  recluse  I  know,” 
Melchior  remarked  about  the  40-year  old 
governor.  “He  makes  few  appointments 
and  sometimes  cancels  those  at  the  last 
minute.  The  public  here  doesn't  know 
what's  happening.  All  we  get  are  press 
releases  that  say  very  little.” 

In  the  series,  the  authors  reported  that 
“When  he  (Luis)  is  under  fire,  he  some¬ 
times  becomes  reclusive,  retreating  to  his 
third  floor  quarters  for  days  at  a  time  and 
ordering  aides  to  leave  whatever  they 
have  for  him  outside  the  door.  Exasper¬ 
ated  callers  occasionally  suspect  that  he 
has  taken  his  telephone  off  the  hook.” 

Feuerzeig,  the  paper's  editorial  page 
editor,  said  the  governor  is  “very  wary  of 
the  press,  with  little  reason.” 

“The  flack  he  gets  from  the  media  is 
mild  by  stateside  standards,”  the  former 
(Continued  on  page  45) 


Bankruptcy  reorganization 
fiied  by  States  News  Service 


States  News  Service,  based  in 
Washington,  D.C..  has  filed  for  reorga¬ 
nization  under  Chapter  XI  of  the  bank¬ 
ruptcy  law  by  its  owner  and  founder,  Le- 
land  Schwartz. 

The  bankruptcy  petition  discloses 
States  News  Service  has  about  $700,000 
in  debts  and  has  received  an  offer  of 
$10,000  for  its  assets.  Major  creditors  in¬ 
clude  the  Internal  Revenue  Service,  the 
District  of  Columbia  government,  and  the 
telephone  company. 

States  News  Service  has  25  employees 
with  a  monthly  payroll  of  $50,000  and 
other  monthly  operating  expenses.  The 
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bankruptcy  filing  expects  to  collect 
$28,000  in  fees  from  members  this  month. 
The  service  provides  news  coverage  of 
the  federal  government  to  70  newspapers. 

Potential  buyers  have  offered  to  pay 
$10,000  for  the  business  and  to  give 
Schwartz  a  management  contract  to  oper¬ 
ate  it.  Court  documents  identify  the 
potential  buyers  as  SNS  Ventures,  a  Joint 
venture  of  two  Delaware  corporations. 
News  Information,  Inc.  and  SNS  Hold¬ 
ings  Inc.,  which  are  reported  to  be  front 
companies  for  Pulitzer  Publishing  Co.  of 
St.  Louis  and  Indian  Head  Corp.,  a  New 
York  conglomerate. 


$1  million  libel 
verdict  overturned 

The  Oklahoma  Supreme  Court,  by  a 
vote  of  8  to  1,  has  overturned  a  $1  million 
libel  judgment  won  by  Oklahoma  City 
attorney  George  Miskovsky  against  the 
Oklahoma  City  Oklahoman  and  Times. 

The  state’s  high  court  ruled  that  news 
coverage,  an  editorial  cartoon  and  edito¬ 
rial  comment  by  the  two  newspapers  con¬ 
cerning  allegations  repeated  by  Miskovs¬ 
ky  about  then  Governor  David  Borden 
during  the  1978  U.S.  Senate  campaign 
were  not  libelous. 

Miskovsky  said  he  expects  to  file  a 
petition  with  the  state  Supreme  Court  for 
a  rehearing  and  if  this  is  denied,  he  will 
consider  appealing  to  the  U.S.  Supreme 
Court. 

Miskovsky  also  has  a  second  suit 
against  the  newspapers  pending.  That 
suit  was  filed  when  the  newspapers  re¬ 
printed  the  articles,  cartoon  and  editorial 
in  question  following  the  original  verdict. 
The  newspapers  said  the  republication 
was  designed  to  explain  the  issue  to  the 
readers  and  was  protected  by  law  be¬ 
cause  the  material  had  been  used  in  court. 

The  matter  was  initiated  during  the 
1978  Senate  race  when  An’hony  Points,  a 
candidate  for  that  office,  addressed  a 
forum  and  charged  Borden,  then  Gov¬ 
ernor  and  a  Senate  candidate,  with  being 
a  homosexual. 

The  next  day,  Miskovsky  called  a  press 
conference  to  announce  he  had  sent  a 
letter  to  Borden  asking  the  governor  if  he 
were  or  had  ever  been  a  homosexual. 

The  newspapers  covered  the  press  con¬ 
ference  and  did  follow  up  accounts  and 
Miskovsky  claimed  he  was  libeled. 

Miskovsky  said  the  original  story  by 
the  newspapers  planted  the  seed  that 
there  was  a  conspiracy  between  him  and 
Points  because  Borden  was  quoted  as 
raising  that  possibility. 

The  high  court  said  Miskovsky's  argu¬ 
ment  had  no  merit  because  it  is  not  libe¬ 
lous  to  make  such  an  inquiry  and  to  report 
Borden’s  response. 

The  second  and  third  articles  reported 
various  reactions  to  the  events  from  other 
newspapers,  radio  stations  and  Borden's 
friends.  The  high  court  said  the  com¬ 
ments  reported  were  opinions  and  not 
statements  of  fact  “and  therefore  cannot 
be  false.” 

The  court  said  since  they  cannot  be 
false,  “they  cannot  be  considered  libe¬ 
lous.” 

The  editorial  called  Miskovsky's  ac¬ 
tions  “scurrilous  defamation”  and  “gut¬ 
ter  theatrics.”  The  high  court  again  up¬ 
held  the  newspaper's  right  to  print  its 
opinion. 

The  court  ruled  that  such  opinion  can¬ 
not  be  verified  as  true  or  false. 

The  high  court  sided  with  testimony  by 
the  cartoonist,  Chan  Lowe,  who  said  he 
had  intended  to  show  Miskovsky  ex¬ 
ploited  Points’  words. 
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New  media  whittling  away 
tv  audiences,  says  Rosse 


The  days  when  many  millions  of  people 
watch  tv  network  shows  have  reached 
their  peak. 

From  now  on  tv  will  become  frag¬ 
mented  into  smaller  audiences,  just  as 
radio  did. 

Say  hello  to  the  “special  group”  tv 
program.  Barring  regulatory  interven¬ 
tion,  we  shall  see  a  multitude  of  channels 
to  serve  a  wide  variety  of  tv  audiences. 

These  are  the  views  of  James  N .  Rosse, 
Stanford  professor  of  economics,  and 
associate  dean  of  humanities  and  scien¬ 
ces,  and,  a  leading  expert  on  the  media. 

He  said  that  the  basic  fact  about  news¬ 
papers  is  that  they  are  characterized  by 
economies  of  scale. 

“The  larger  the  enterprise,  the  cheaper 
it  can  produce  at  lower  unit  costs,”  he 
said.  “The  second  fact  is  that  they  have  to 
adjust  to  competition  with  so  many  other 
advertising  outlets.” 

“One  of  the  results  is  that  today  you 
don’t  find  newspapers  competing  against 
each  other  successfully  in  cities  unless 
they  each  service  separately  identifiable 
consumer  preferences  which  are  attrac¬ 
tive  to  advertisers.  One  example  is  the 
clear  differentiation  of  markets  serviced 
by  the  Times  and  the  News  in  New  York. 

“As  new  influences  developed  during 
the  1930s  and  ’40s  in  the  media — new  spe¬ 
cialist  magazines,  radio  and  tv — the  eco¬ 
nomic  base  of  newspapers  was  whittled 
away.  More  important,  the  reason  for  the 
existence  of  clearly  different  newspapers 
began  to  disappear,  at  least  in  the  political 
areas. 

“No  longer  did  the  average  Republican 
buy  only  a  Republican  paper,  nor  did  the 
Democrat  act  similarly,  for  instance. 
Magazines  serving  specialized  audiences 
began  to  appear  and  the  politically- 
oriented  newspapers  began  to  lose  their 
political  function. 

“Newspapers  then  began  to  serve 
more  or  less  the  same  audience  as  each 
other,  so  economies  of  scale  came  into 
play.  The  larger  the  circulation,  the  lower 
the  cost  per  reader  to  the  advertiser. 

“A  lower  circulation  paper  might  have 
been  intrinsically  better  but  it  could  not 
beat  the  fact  that  the  advertiser  goes  for 
the  largest  audience  at  the  cheapest  cost. 
Of  course,  if  the  advertiser  wants  to  reach 
a  sharply  defined  audience  in  regional 
terms  he  goes  for  the  publication  which  is 
most  appropriate,  perhaps  a  suburban 
paper.” 

“Tv  is  presently  the  cheapest  advertis¬ 
ing  medium  of  all,  in  some  cases  reaching 
a  viewer  for  as  little  as  three  cents  per 
hour  of  the  viewer’s  time.” 

Rosse  believes  that  new  technologies 
will  soon  whittle  away  the  tv  network’s 
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present  dominance  of  the  tv  screen.  With¬ 
in  a  short  while  there  will  be  available 
scores  of  tv  programs  which  are  non¬ 
network,  some  via  cable  organizations, 
others  through  UHF. 

“There  will  be  many  more  specialized 
services  of  programming  for  advertising. 
This  will  mean  that  there  will  be  more 
networks  to  challenge  the  existing  Big 
Three— ABC,  CBS,  and  NBC.  That  is 
why  the  Big  Three  have  not  been  exactly 
friendly  to  cable  tv. 

“Every  community  of  any  size  will 
have  cable  service  and  the  number  of 
channels  available  will  increase  consider¬ 
ably.” 

Rosse  believes  that  in  spite  of  their  new 
rivals  the  major  tv  networks  may  avoid  a 
similar  eclipse  to  that  suffered  by  the 
radio  networks.  All  the  major  tv  networks 
are  very  active  in  positioning  themselves 
in  cable  tv  networks,  so  their  stockhol¬ 
ders  may  hardly  notice  any  difference. 

Rosse  also  thinks  that  because  news¬ 
papers  are  no  longer  regarded  as  the 
prime  source  of  “hot”  news  they  will 
continue  to  evolve  a  different  style,  stres¬ 
sing  depth  of  news  reporting  and  back¬ 
ground. 

“A  great  many  newspapers  have 
already  achieved  a  better  service  of  in¬ 
formation  to  their  readers  than  they  have 
ever  done  before.  Tv  cannot  touch  news¬ 
papers  for  detailed  examination  of  public 
issues,  and  information  about  a  broad 
range  of  public  interests,”  says  Rosse. 

“Newspapers  will  tend  to  get  more  like 
magazines  or  journals  of  record  and  dis¬ 
cussion. 

“The  fragmentation  of  tv  networks, 
plus  increasing  use  of  satellite  transmis¬ 
sions,  and  closer  links  with  foreign  tv  net¬ 
works  will  bring  a  flood  of  optional  prog¬ 
rams  into  the  average  home  from  all  over 
the  world. 

“The  existing  tv  networks  are  about  to 
go  through  a  similar  experience  as  the 
radio  networks  had,  starting  in  the  40’s. 
In  those  days  radio  had  much  the  same 
structure  that  the  tv  networks  do  today; 
the  airwaves  were  dominated  by  three 
major  systems. 

“A  radio  station  which  belonged  to  one 
of  those  networks  was  extremely  valu¬ 
able  and  prosperous,  for  they  comman¬ 
ded  a  wide  audience. 

“When  tv  came  along  the  power  and  the 
audiences  were  siphoned  off  from  radio. 
In  order  to  survive,  radio  had  to  become 
specialized  and  fragmented  into  catering 
for  various  audiences,  each  with  its  own 
favorite  type  of  format. 

“Today  nearly  every  radio  station  de¬ 
liberately  sets  out  to  carve  a  niche  for 
itself  by  appealing  to  a  particular  type  of 
audience.  A  typical  one  may  aim,  say,  for 


the  young  married  couple  with  a  two- 
career  orientation.  Again,  there  is  a  de¬ 
sperate  competition  to  become  the  sta¬ 
tion  of  choice  for  the  morning  commuter. 

“The  motivation  is  to  secure  support 
from  advertisers  who  wish  to  reach  a  par¬ 
ticular  type  of  listener. 

“This  is  a  classic  example  of  what  eco¬ 
nomists  would  call  a  monopolitically 
competitive  industry  with  free  entry, 
each  producing  fairly  close  substitutes, 
each  competing  with  each  other. 

“Tv  will  soon  offer  channels  in  a  simi¬ 
lar  way.  There  will  be  stations  aiming  at 
sports  fans,  others  for  housewives,  clas¬ 
sical  music  lovers,  every  sort  of  special 
group  which  has  a  substantial  following 
and  a  consequent  interest  from  adver¬ 
tisers. 

“Another  exciting  field,  from  my  point 
of  view,  will  be  the  expanding  possibilities 
in  pay  television.  Already  we  have  sever¬ 
al  pay-by-the-channel  methods,  but  pay- 
by-the-program  offers  interesting  possi¬ 
bilities. 

“At  the  moment  there  is  no  way  a  per¬ 
son  can  express  the  intensity  of  prefer¬ 
ence  for  a  particular  type  of  program.  The 
Nielsen  ratings  are  merely  measures  of 
interest,  not  intensity  of  interest. 

“If  somebody  is  very  keen  on,  say, 
opera,  and  is  willing  to  pay  to  watch  a 
good  production,  he  may  soon  have  that 
option  in  pay-by-program  tv.  So  will 
many  other  classes  of  enthusiasts  for  par¬ 
ticular  types  of  programs. 

“We  have  grown  used  to  the  idea  that 
we  can  go  out  and  buy  a  magazine  or' 
journal  which  caters  to  our  particular  in¬ 
terest.  Similar  opportunities  will  soon  be 
opening  up  on  tv  cable.” 


Whereabouts  of  detained 
reporter  sought  by  lAPA 

The  Inter-American  Press  Association 
requested  the  President  of  Guatemala  to 
provide  information  on  an  Argentine  re¬ 
porter  reportedly  detained  in  that  country 
while  on  a  news  mission  for  his  Mexico- 
based  news  agency. 

“The  Foreign  Correspondents  Asso¬ 
ciation  in  Mexico  has  informed  us  that 
Valentin  Ferrat,  correspondent  of  Siste- 
ma  de  Informacion  y  Promocion  Editorial 
(SIPE)  with  headquarters  in  Mexico,  was 
detained  in  Guatemala  while  on  a  journa¬ 
listic  mission  to  that  country,”  lAPA 
president  Charles  E.  Scripps  of  Scripps- 
Howard  Newspapers  said  in  a  cable  to 
Guatemala’s  President  General  Romero 
Lucas  Garcia. 

“The  Inter-American  Press  Associa¬ 
tion  and  its  active  membership  of  more 
than  1 ,000  newspapers  from  throughout 
the  Western  hemisphere  seeks  your  good 
offices  to  obtain  information  on  or  release 
of  journalist  Valentin  Ferrat,”  Scripps 
cabled. 
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Dailies  urged  to  modify 
elements  of  SAU  system 


Walter  E.  Mattson,  president  of  the 
New  Y ork  Times  Company  and  chairman 
of  the  American  Newspaper  Publishers 
Association  Working  Committee  on 
Standard  Advertising  Units,  pleaded  for 
cooperation  from  newspapers  in  solving 
several  major  problems  with  the  SAU 
system  in  an  address  before  the  Interna¬ 
tional  Newspaper  Advertising  and 
Marketing  Executives  annual  winter 
meeting  in  Washington  D.C.  last  week. 

Said  Mattson,  “It  is  increasingly  clear 
one  of  our  industry’s  most  serious  prob¬ 
lems  is  us.  We  sure  don’t  make  it  easy  for 
advertisers  to  spend  their  money  in  news¬ 
papers.’’ 

In  his  prepared  text,  Mattson  said, 
“Today,  we  should  be  spending  all  of  our 
time  talking  about  the  new  assignment  the 
ANPA  board  has  given  the  working  com¬ 
mittee  —  the  next  great  leap  forward:  full 
standardization  of  advertising  for  news¬ 
papers.  Unfortunately,  we  can’t.  Be¬ 
cause  the  SAU  system  isn’t  all  sweetness 
and  light  —  not  yet,  anyway,”  he  said. 

Mattson  detailed  some  of  the  problems 
which  have  been  plaguing  the  five  month- 
old  system: 

•  Newspapers  must  make  sure  that 
they  are  making-up  and  printing  accord¬ 
ing  to  SAU  standards.  “Our  goal  of  stan¬ 
dardization  cannot  be  achieved  until  we 
throw  away  those  anamorphic  lenses  and 
stop  duplicating  the  shrinkage  of  the 
stereotype  mat,”  said  Mattson. 

•  “Some  newspapers  have  CLE  (con¬ 
tract  linage  equivalency)  listings  in  Stan¬ 
dard  Rate  and  Data  that  bear  little  rela¬ 
tionship  to  the  space  the  units  actually 
occupy  —  and  so  we  suggest  you  double 
check  your  contract  linage  equivalents  to 
be  sure  they’re  accurate  before  an  alert 
advertiser  does  it  for  you.” 

•  “Some  newspapers  with  nine- 
column  advertising  formats  float  the  half¬ 
page-wide  SAUs  in  five  columns,  and 
they  float  the  SAUs  that  are  5/6ths  of  a 
page  in  eight  columns.  The  best  fit  for 
those  ads  is  4'/2  and  T'/i  columns.  That,  by 
the  way,  matches  perfectly  with  the  six- 
column  news  makeup  that  is  virtually  uni¬ 
versal  among  nine-column  newspapers. 

If  you  represent  a  nine-column  newspap¬ 
er,  you  should  take  a  fresh  look  at  accept¬ 
ing  4'/2  and  IVi  column  advertising,” 
Mattson  told  the  INAME. 

•  “In  addition  to  living  through  the 
transitional  period  while  we  in  the  news¬ 
papers  are  still  learning  to  apply  the  SAU 
system,  advertisers  have  discovered  that, 
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in  some  cases,  the  cost  of  placing  a  sche¬ 
dule  has  suddenly  increased.” 

Mattson  explained,  “Ironically,  that 
increase  in  cost  has  largely  been  confined 
to  the  nine-column  newspapers  which 
have  adopted  the  recommended  stan¬ 
dards.  The  causes  for  that  increase  can 
most  easily  be  understood  by  looking  at 
what  has  happened  to  the  price  of  a  quar¬ 
ter-page  ad  —  before  SAUs,  a  quarter- 
page  fit  perfectly  into  the  13  to  13 'A  inch 
page  of  a  six  or  eight  column  newspaper, 
and  it  still  does.  However,  in  the  old  days, 
that  same  quarter-page  advertising  mate¬ 
rial  fit  in  only  four  columns  of  the  nine- 
column  format  newspaper,  because,  after 
makeup,  they  shrank  the  page  I 'A  inch 
before  printing,  and  even  then  printed  on 
a  half-inch  wider  page  than  their  six  and 
eight  column  counterparts.” 

He  continued,  “Now  that  more  nine- 
column  newspapers  are  also  making  up 
their  pages  to  the  recommended  1 3  to  1 3'A 
inches  —  and  printing  on  a  narrower  web 
—  that  same  quarter  page  advertising 
material  fits  perfectly  in  4'/2  columns. 
Suddenly,  the  advertiser  or  agency  must 
now  either  forego  the  advantage  of  the 


SAU  system  and,  as  in  the  past,  prepare 
narrower  material  for  those  nine-column 
newspapers  if  they  wish  to  run  a  four- 
column  ad,  or  buy  4'/2  columns  and  pay 
12'/2%  more  for  the  ad  than  they  were 
accustomed  to  paying.  And  for  those 
newspapers  which  float  the  ad  in  five  col¬ 
umns,  the  cost  increase  to  the  advertiser 
is  25%.  Most  advertisers  and  agencies 
understand  why  this  is  happening.  They 
know  that  nine-column  newspapers  are 
not  overcharging  —  that  they  are  indeed 
only  paying  for  the  space  the  ad  occupies 
and  that  space  is  a  larger  percentage  of  a 
page  than  it  was  before.  But,  still,  that 
doesn’t  help  at  all  when  budgets  and  sche¬ 
dules  were  prepared  many  months  ago.” 

On  a  brighter  note,  Mattson  noted, 
“The  important  story  is  that  with  all  their 
warts,  SAUs  are  working,  and  working 
well.” 

Meantime,  the  ANPA  working  com¬ 
mittee  is  pursuing  the  longer  range  goals 
of  extending  the  SAU  system  to  include 
retailers  who  use  multiple  markets  as  well 
as  national  retailers. 

The  ultimate  goal  of  the  committee  is  to 
develop  a  system  which  contains  a  series 
of  modular  ad  sizes  which  will  meet  the 
needs  of  all  advertisers  and  fit  perfectly  in 
all  newspapers  without  float.  Along  with 
the  sizes,  rates  cards  and  invoices  will  be 
standardized  and  easy  to  understand  and 
computerize.  And  the  unit  of  measure¬ 
ment  used  in  the  system  will  be  unambi¬ 
guous  and  understood  by  all. 

The  committee  plans  to  submit  a  prog¬ 
ress  report  on  the  full  standardization 
project  to  the  ANPA  board  of  directors  in 
April. 


Pictured  are  the  winners  of  Family  Weekly's  Tie-In  Retail  Incentive  Program  for  the  year  of 
1981  during  Family  Weekly's  INAME  Cocktail/Dinner  at  the  Corcoran  Gallery  of  Art. 
Seated  left  to  right  are:  Richard  Sekella,  Advertising  Director,  Warren,  Ohio,  Tribune- 
Chronicle;  Joe  Wise,  Family  Weekly;  Donna  Gentile,  Family  Weekly;  Mort  Frank,  Family 
Weekly;  P.  Scott  McKibben,  VP  of  Operations,  Rapid  City,  S.D.  Journal.  Standing  left  to 
right  are:  Ryan  McKibben,  Advertising  Director,  O^kosh,  Wise.,  Northwestern;  Lee  Ellis, 
Family  Weekly;  Jim  Baher,  Family  Weekly  and  Frank  Taggart,  Advertising  Director,  Bed¬ 
ford,  Ind.,  Times-AAail. 
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Ad  exec  urges  newspapers 
to  sell  “selectively” 


John  Meskil,  senior  vicepresident, 
director  of  communications  and  media 
for  Warwick,  Welsh  &  Miller,  Inc.,  re¬ 
cently  urged  newspapers  to  “redefine 
their  position  as  an  advertising  medium" 
and  begin  selling  the  newspaper  “selec¬ 
tively.” 

During  an  address  before  the  New 
York  Chapter  of  the  Newspaper  Adver¬ 
tising  Sales  Association  February  4,  Mes¬ 
kil  said,  “Newspapers,  in  my  opinion,  are 
not  a  mass  medium  today,  and  they  will 
be  less  of  one  in  the  future.  They  cannot 
compete  with  the  technology  or  the  speed 
of  sound  and  light  and  satellite  projection. 
They  can  compete  as  a  special  interest 
medium,  because  that’s  what  they  are.” 

“I  think  it’s  time  we  started  selling  and 
using  newspapers  the  way  they  are  con¬ 
sumed,”  Meskil  told  the  reps,  “sell  the 
newspaper  selectively  .  .  .  and  price  it 
accordingly.”  He  explained,  “Don’t  try 
to  sell  the  entire  paper.  Try  to  sell  seg¬ 
mented,  particular  parts  of  the  newspap¬ 
er.  Try  to  give  the  advertisers  an  oppor¬ 
tunity  to  not  spend  as  much  out-of-pocket 
and  be  able  to  pinpoint  his  market.” 

Meskil  said  newspapers  are  “doing 
yourselves  a  disservice”  by  taking  the 


mass  medium  sales  tact.  “Automatically, 
it  pits  you  against  television,  and  you’re 
going  to  lose  that  fight,  with  the  national 
advertiser,  every  time.” 

He  said  many  newspapers’  market 
coverage  statistics  belie  their  attempts  to 
sell  themselves  as  a  mass  medium.  He 
gave  examples. 

“In  Baltimore,”  he  said,  “The  Sun  — 
43.8%  coverage  of  the  SMSA  market.  In 
Chicago,  Tribune,  27%;  the  Sun-Times, 
26.5;  in  Dallas,  the  News,  22.8;  the 
Times-Herald,  23.2;  Cleveland  Plain 
Dealer,  45.4  —  certainly  hardly  satura¬ 
tion  coverage.” 

He  continued,  “When  I  buy  network 
television  or  spot  television,  I  pay  for  the 
audience  I’m  getting,  and  if  I  don’t  get 
that  audience,  I  get  make  goods.  If  I  buy  a 
newspaper,  I  have  to  pay  for  a  hundred 
rating  points,  even  though  I  may  only  get 
30.” 

He  does,  however,  believe  that  news¬ 
paper  advertising  moves  products.  “I 
certainly  agreee  that  people  buy  news¬ 
paper  when  they’re  looking  to  buy  pro¬ 
ducts  —  it’s  funny  how  when  business 
gets  tough,  more  people  turn  to  newspap¬ 
er  advertising,  because  newspapers  sell. 


If  you’re  looking  to  sell  products,  and  you 
can  quote  price  and  where  a  client  is, 
there’s  no  finer  medium,  and  nothing 
works  better  .  .  .  than  newspapers.” 

He  explained  why  many  national 
advertisers,  while  they  recognize  news¬ 
papers’  collective  sales  power,  do  not  use 
the  medium  extensively. 

The  retailer  can  trace  that  (sales  re¬ 
sults).  It’s  very  difficult  for  national 
advertisers.  Creatively,  its  very  difficult 
to  get  some  clients  and  agency  people 
excited  about  running  black  and  white 
newspaper  ads.  It’s  kind  of  a  mind-set  in  a 
lot  of  ways,  plus  newspapers  are  expen¬ 
sive  if  you  want  to  buy  them  on  a  national 
basis.” 

“Successful  newspapers,  the  ones  that 
are  growing,  are  growing  because  they 
have  become  more  like  something  we  call 
magazines  —  it’s  the  papers  that  have 
added  special  sections,  that  provide  spe¬ 
cial  analysis,  in  addition  to  straight  news 
reporting.” 

Meskil  praised  zoning,  better  research 
which  can  be  used  for  intermedia  com¬ 
parisons,  Standard  Advertising  Units  and 
Newsplan  discounts  as  “positive  steps 
forward”  in  the  newspaper  business. 

Meskil’s  agency  places  about  1 8%  of  its 
total  media  budget  in  newspapers.  It  bil¬ 
led  $105  million  in  1980  (the  lastest  figures 
available)  and  counts  among  its  clients 
Seagrams,  Burlington  Industries,  CPC 
International,  Coty,  Grolsch  Beer,  the 
H.J.  Heinz  Co.  and  U.S.  Tobacco. 


Townspeople  acknowleilge  contributions  ot  the  press 


The  people  of  Centralia,  Pa.,  haven’t  forgotten  the  many 
reporters  and  photographers  who  brought  the  problems 
caused  the  town  by  its  19-year 
old  underground  mine  fire  to 
national  and  world  attention  in 
1981. 

Twenty-three  of  the  families 
and  individuals  who  moved 
out  of  Centralia  in  1981  to 
escape  the  mine  fire’s  dangers 
placed  a  quarter-page  “thank 
you”  advertisement  in  the 
Shamokin  (Pa.)  News-Item  on 
Jan.  11.  The  News-Item  is 
Centralia’s  local  newspaper 
and  has  provided  extensive 
coverage  of  the  mine  fire 
problem. 

The  advertisement  read, 

“As  this  new  year  begins,  the 
displaced  families  of  Centralia 
want  to  express  heartfelt 
thanks  to  the  many  news  re¬ 
porters  and  photographers  in 
this  country  and  overseas  who 
told  the  world  of  the  plight  of 
Centralia  in  1981.  The  mine 
fire  still  burns,  and  the  deadly 
gases  remain,  but  without  you 
we’d  still  be  on  first  base. 


nmnit 


^BtOYOU 

As  this  new  year  begins,  the  displaced  fami¬ 
lies  of  Centralia  want  to  express  heartfelt 
thanks  to  the  many  news  reporters  and  photo¬ 
graphers  in  this  country  and  overseas  who  told 
the  world  of  the  plight  of  Centralia  in  1981. 
The  mine  fire  still  burns,  and  the  deadly  gases 
remain,  but  without  you  we'd  still  be  on  first 
base.  Please  continue  your  work  on  behalf  of 
those  still  there. 


Mr.  and  Mn.  Tony  Andrade 
Mr.  and  Mn.  lamei  Buckley 
Mr.  and  Mrs.  Terrence  Burge 
Mr  and  Mrs.  lohn  Coddington 
Mr.  Luke  Chapman 
Mrs  Flo  Chapman 
Flo  Domboskieand  Todd 
Mr.  and  Mrs  Bob  Cadinski 
Mrs.  Marge  Haggerty 
Mrs  B/ta  Kleman 
Mrs  Mary  .A  .  Kane 
tmma  Kasmer 


Mrs.  Mary  Lavelle 
Da  vid  and  Eileen  Lamb 
Mrs.  Catherine  Larkin 
Mrs  Anne  Maloney 
Mr.  and  Mrs.  Albert  Mann 
Tom  and  Christine  Oakum 
Mr  and  Mrs.  Francis  O’Hearn 
Mrs.  Catherine  Patochney 
Mr.  and  Mrs  Michael  Sulick 
Mr.  and  Mrs  lohn  Tillmont 
Carrie  Wolfgang 


Please  continue  your  work  on  behalf  of  those  still  there.” 
Beneath  the  message  were  the  names  of  the  23  families. 
The  ad  was  the  brainchild  of  John  Coddington,  whose  small 


candy  store  was  a  frequent  stop  for  news  media  personnel 
who  visited  Centralia. 

Coddington’s  store  and 
apartment  and  the  homes  of 
about  half  the  persons  who 
placed  the  advertisement  have 
been  demolished  as  part  of  a  $  1 
million  U.S.  Interior  Depart¬ 
ment  program  to  move  fami¬ 
lies  out  of  the  most  dangerous 
part  of  Centralia.  Homes  of  the 
other  persons  on  the  list  will 
eventually  be  demolished  as 
well. 

Each  of  the  27  families  or 
individuals  who  were  moved 
out  of  Centralia  were  given  the 
fair  market  value  of  their  home 
—  as  determined  by  an  Interior 
Department-paid  assessor  — 
and  additional  money  to  en¬ 
able  them  to  buy  a  comparable 
home.  Many  of  the  families 
were  bitter  at  the  prices  they 
received  for  their  homes. 

Over  60  newspapers,  televi¬ 
sion  stations,  radio  stations 
and  magazines  sent  reporters 
or  photographers  to  cover  the 
mine  fire  story  during  1981. 
News-Item  reporters  David  DeKok  and  Jake  Betz  wrote 
over  220  stories  in  1981  about  the  many  facets  of  the  mine  fire 
problem. 
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Offensive  tactics 
in  shared  maii 
eutiined  by  NAB 

James  Hollis,  vicepresident/mass  mer¬ 
chandising  for  the  Newspaper  Advertis¬ 
ing  Bureau,  gave  newspaper  ad  directors 
some  tips  on  fighting  the  onslaught  of 
shared,  or  “marriage,”  mailers  during 
the  IDEAS  Tables  sessions  at  last  week’s 
International  Newspaper  Advertising 
and  Marketing  Executives  meeting  in 
Washington. 

During  the  session,  which  was  closed 
to  trade  press  reporters,  Hollis  reportedly 
advised  the  ad  directors  to  enter  the 
shared  mail  business  before  competition 
springs  up  in  their  respective  markets. 
According  to  ad  execs  who  attended  the 
session,  Hollis  detailed  a  seven  point  plan 
of  attack  to  fend  off  the  mailers. 

First,  he  told  the  ad  directors,  news¬ 
papers  should  develop  a  non-subscriber 
shared  mail  program  before  a  third  class 
mailer  enters  the  market.  The  non¬ 
subscriber  program  should  be  tied  to  local 
retailers’  trading  zones. 

Second,  newspapers  should  consider 
various  circulation  techniques  like  ROP 
and  preprint  zoning.  Total  market  cover¬ 
age  vehicles  should  be  targeted  by  zip 
codes  in  order  to  allow  retailers  to  pin¬ 
point  their  customers  in  a  given  area. 

Third,  newspapers  should  set  up  spe¬ 
cial  package  deals  with  their  large  insert 
users  such  as  insert  contracts  tied  to 
ROP. 

Fourth,  newspapers  should  stagger 
contracts  with  inserters  so  that  they  don’t 
all  expire  at  the  same  time.  This  will  help 
prevent  a  mailer  from  weaning  away 
enough  of  a  base  to  develop  profitable 
shared  mail  packages. 

Fifth,  sell  against  direct  maii.  Highlight 
negatives  such  as  the  margin  of  error  built 
into  almost  any  mailing  list. 

Sixth,  review  insertion  rates  vis  a  vis 
the  competition  and  offer  creative  ways 
to  tie  inserts  into  ROP  advertising  at  some 
kind  of  discount. 

Seventh,  offer  to  target  a  retailer’s 
charge  customers  with  a  combination  of 
inserts  and  direct  mail  by  comparing  sub¬ 
scriber  lists  to  the  retailer’s  charge 
account  list. 

Rothenburg  loins 
London  Associates 

Paul  M.  Rothenburg,  former  circula¬ 
tion  director  of  the  Detroit  News,  has 
entered  into  an  agreement  with  London 
Associates,  Inc.,  newspaper  sales  and 
marketing  company,  to  serve  as  consul¬ 
tant  on  circulation  for  newspapers. 

Rothenburg  began  his  Detroit  News 
career  in  1964  as  a  copywriter  in  the 
promotion  department.  i 
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Ad-Ventures 


Furniture  retailer  turns  to  broadcast  media 

When  W&J  Sloan,  Inc.  decided  to  reposition  itself  as  the  nation’s  pre¬ 
mier  furniture  retailer,  it  hired  Geers  Gross  Advertising.  The  New  York- 
based  agency,  in  turn,  developed  an  advertising  strategy  unique  in  the 
home  furnishings  industry  —  furniture  advertisements  which  don’t  fea¬ 
ture  furniture. 

Geers  Gross  ushered  W&J  Sloan 
into  radio  and  television  advertis¬ 
ing  for  the  first  time  in  the  firm’s 
history.  And  when  the  first  televi¬ 
sion  spots  aired  in  New  York, 

Washington  and  Houston  late  last 
month,  viewers  saw  the  interior  of 
an  unfurnished  room  and  heard  an 
announcer  beckon  them  to  “take  a 
good  look  around  your  home. 

Does  it  look  the  way  you  want  it 
to  look?  If  not,  you  have  rooms 
for  improvement.” 

Newspaper  ads  follow  the  same 
strategy.  A  barren  room  is  pictured 
above  the  “rooms  for  improve¬ 
ment”  copy  and  the  theme  line 
“W&J  Sloan,  where  furniture  is  an 
investment.”  Full-page  insertions 
were  scheduled  in  the  New  York 
Times  and  the  Washington  Post. 

Geers  Gross  has  produced  two  additional  30-second  commercials  for 
Sloan,  which  are  slated  to  break  in  March  after  the  close  of  the  stores’ 
winter  sale.  These  spots  are  designed  to  push  Sloan’s  image  while  print 
will  be  used  to  advertise  the  furniture.  The  Times  and  the  Post  are  sche¬ 
duled  to  receive  full-page,  four-color  insertions  for  their  Sunday  maga¬ 
zines. 

Sloan’s  operates  retail  furniture  stores  in  the  New  York,  Washington 
and  Houston  markets. 


When  you  have 
looms  for  improvem^ 

Wa^SlomB 


What  B  jn  nMiant. 


TV  ads  appeai  to  the  ‘upscaie’  pooch 

Television  advertising  is  about  to  go  to  the  dogs  —  literally.  SSC&B, 
on  behalf  of  Carnation  Mighty  Dog  dog  food,  is  currently  testing  com¬ 
mercials  aimed  at,  you  guessed  it,  Bouser. 

The  commercials  are  shot  in  the 
familiar  talking  head  celebrity  for¬ 
mat,  only  the  head  isn’t  talking  — 
it’s  barking.  The  head  belongs  to 
celebrity  spokesdog  Toto,  star  of 
the  Broadway  production  of  “The 
Wiz.”  In  the  all-barking,  no  talking 
spot,  Toto  calls  on  his  fellow  dogs 
to  stand  up  and  demand  pure-beef 
Mighty  Dog.  (English  subtitles  are 
used  for  the  benefit  of  those  un¬ 
educated  in  the  language  of  their 
pets.) 

In  its  research,  SSC&B  has  found  that  dogs  respond  to  barking  on  tele¬ 
vision.  They  “lift  their  heads,  become  visibly  excited  and  often  move 
closer  to  the  television  set,”  states  SSC&B’s  public  relations  firm  in  a 
press  release. 

Newspapers  are  going  to  have  a  tough  time  topping  this  one;  perhaps 
they’ll  have  to  resort  to  publishing  Bulldog  editions  or  “dog  ear”  pages 
which  contain  direct-to-dog  advertising.  Scratch  and  sniff  ads  may  have 
implications  here. 


-j:  o. 
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Ad  scene 


By  Dan  Lionel 


Phlla's  top  store  laments  Bulletin's  loss 


“I  wouldn’t  say  that  we  were  surprised 
by  the  closing  of  the  Bulletin,”  Burt 
Chapman,  advertising  manager  of  Straw- 
bridge  &  Clothier  told  E&P  on  the  morn¬ 
ing  following  the  shutdown  announce¬ 
ment. 

“Obviously  the  situation  at  the  Bulletin 
was  one  which  we  have  all  been  aware  of, 
and  the  challenges  that  have  been  facing 
the  Bulletin  on  an  ongoing  basis  made  it 
apparent  that  the  paper  was  not  making 
sufficient  inroads  in  terms  of  advertising 
and  circulation.  What  we  were  aware  of 
was  the  persistence  of  the  problems.  The 
element  of  surprise  only  relates  to  the 
decision  of  the  Charter  Corporation  to 
close  down  at  this  particular  time.” 

Strawbridge  &  Clothier,  generally  re¬ 
garded  as  the  biggest  volume  retailer  in 
the  Philadelphia  metro  area,  was,  accord¬ 
ing  to  Robert  W.  Keim,  Bulletin  ad  direc¬ 
tor,  also  the  paper’s  largest  advertiser. 
“In  1981,”  Keim  told  this  reporter, 
“Strawbridge  placed  47.7%  of  its  adver¬ 
tising  in  the  Bulletin  on  a  7-day  basis  and 
60. 1%  of  its  linage  in  the  paper  on  a  6-day 
basis.” 

Asked  about  the  impact  of  the  closing 
on  Strawbridge’s  advertising  formula, 
Chapman  said,  “I  think  the  situation  for 
us,  being  a  very  large  advertiser,  is  one  in 
which  we  obviously  have  to  seek  other 
areas.  We’re  looking  into  virtually  every 
other  type  of  advertising  media.  We’re 
not  going  to  make  a  quick  judgment  as  to 
how  to  compensate  for  the  Bulletin.  We 
have  used  the  paper  extensively  for  only 
one  reason — because  it  worked  for  us. 
We  had  not  used  it  in  a  cavalier  fashion. 
Its  loss  represents  a  serious  challenge  for 
us.” 

While  some  of  the  money  spent  in  the 
Bulletin  will  be  going  into  the  two  remain¬ 
ing  Philadelphia  newspapers.  Chapman 
said,  “I  think  it  would  be  premature  and 
probably  inaccurate  to  say  that  we  will 
simply  move  the  linage  that  ran  in  the 
Bulletin  into  the  Philadelphia  (Pa.)  In¬ 
quirer  and  the  Philadelphia  (Pa.)  Daily 
News.  Direct  mail,  tv,  suburban  news¬ 
papers  and  radio  are  all  being  evaluated.” 

Unlike  many  major  retailers  who  have 
been  turning  to  preprinted  inserts.  Chap¬ 
man  said  Strawbridge  relied  mainly  on 
ROP.  With  11  Strawbridge  units  in  the 
greater  Philadelphia  market,  he  said  the 
Bulletin  effectively  served  7  of  the  stores 
and  had  marginal  impact  on  an  eighth. 

In  his  overall  view  of  the  Bulletin’s  de¬ 
mise,  Chapman  said,  “I  think  this  cannot 
cause  anything  but  regret.  I  find  it  diffi¬ 
cult  to  articulate  the  feeling  that  I  think 
exists,  not  only  on  the  fact  that  we  lose  a 
newspaper,  but  such  a  loss,  considering 
the  paper’s  history,  has  an  impact  on  the 
political,  social  and  economic  life  of  this 


community.  I  find  it  astonishing  that  we 
can  sell  baseball  and  football  teams  for 
$30  and  $40  million,  often  high  risk  prop¬ 
ositions,  which  basically  represent  play¬ 
ers  running  around  in  uniforms,  while 
newspapers,  with  the  enormous  contribu¬ 
tions  that  they  make,  become  orphans.” 

Asked  whether  the  fact  that  the  Phi¬ 
ladelphia  Bulletin  was  an  evening  paper, 
like  the  late  Washington  (D.C.)  Star, 
could  have  hastened  its  demise  in  line 
with  problems  that  appear  to  be  impact¬ 
ing  on  other  U.S.  evening  papers,  he  said, 
“The  situation  in  Philadelphia  is  different 
than  the  situation  in  Washington.” 

“In  Washington,  where  I  happened  to 
be  working  at  the  time,  the  Star  really 
trailed  the  Post  in  every  way.  It  was  not 
only  in  advertising  revenue,  but  circula¬ 
tion  was  sharply  different.  Here,  in  Phi¬ 
ladelphia  the  Bulletin  put  out  virtually  the 
same  number  of  papers,  Monday  through 

Co-Op  Network 
begins  running; 
ads  readied 

The  Newspaper  Advertising  Bureau  is 
preparing  to  announce  the  start-up  of  the 
Newspaper  Co-Op  Network,  a  compute¬ 
rized  one-order/one-bill  system  for  multi¬ 
ple  insertions  of  cooperative  dealer  listing 
advertising,  via  trade-press  advertising. 

The  start-up  was  officially  announced 
by  NAB  vicepresident/co-op  Frank  Hen¬ 
nessey  and  Jim  Marchal,  advertising 
director  for  the  Louisville  Courier- 
Journal  &  Times  and  chairman  of  the  In¬ 
ternational  Newspaper  Advertising  and 
Marketing  Executives  Co-op  Committee. 

During  INAME’s  winter  sales  confer¬ 
ence  in  Washington  D.C.  last  week,  Mar¬ 
chal  announced,  “On  January  4  of  this 
year,  the  Newspaper  Co-Op  Network  be¬ 
came  fully  operational.  This  is  less  than 
one  year  after  receiving  INAME  execu¬ 
tive  committee  approval.  Its  computer 
data  base  is  up  and  running  and  currently 
carries  cooperative  rates  for  over  1,200 
newspapers.” 

He  then  proclaimed,  “For  the  first 
time,  the  newspaper  business  now  has  a 
network  of  newspaper  ad  directors  and 
co-op  managers  selling  newspapers  for  all 
other  newspapers,  regardless  of  size.” 

Under  the  NCN  system,  the  nation  is 
divided  into  eight  sales  and  control  re¬ 
gions.  Each  region  has  an  NCN  coodina- 
tor  headquartered  at  a  major  newspaper 
in  a  centrally-located  market.  Selling  for 
the  whole  industry  is  done  by  representa¬ 
tives  from  individual  newspapers  and  the 
NAB. 


Saturday,  both  were  within  a  few 
thousand  of  each  other.  Obviously  the 
difference  was  negligible.  The  Bulletin’s 
advertising  on  the  other  hand,  was  minis¬ 
cule  compared  with  the  Inquirer’s.  To  me 
that  has  to  represent  a  perception  prob¬ 
lem  because  if  you  have  the  same  circula¬ 
tion  you  certainly  should  have  a  share  of 
the  advertising  that  parallels  your  circula¬ 
tion,  particularly  if  your  demographics 
are  comparable — which  in  this  case  they 
were. 

“We  found  the  circulation  daily,  going 
into  the  homes  every  evening,  which  it 
did,  justified  our  extensive  use  of  the  pap¬ 
er  and  it’s  incomprehensible  to  me  that 
the  paper  couldn’t  get  more  advertisers. 

“Unfortunately  for  the  Bulletin,  we 
obviously  were  in  the  minority.” 

For  John  Wanamaker,  another  major 
department  store,  the  loss  of  the  Bulletin 
was,  likewise,  a  sad  eventuality. 

“While  we  didn’t  use  the  paper  to  the 
extent  that  we  advertised  in  the  Inquirer 
because  of  its  demographics,  we  found  it 
fit  into  our  plans  for  a  number  of  depart¬ 
ments,”  said  Kay  Murray,  public  rela¬ 
tions  director  for  the  store. 


Hennessey,  who  will  oversee  the  op¬ 
eration  from  Co-Op  central  in  Chicago 
(312-644-1295),  said,  “The  NCN  sales 
system  easily  allows  a  manufacturer  to 
buy  an  entire  ADI  of  newspapers,  or  as 
few  as  two  papers.  A  product  manager 
can  buy  every  newspaper  in  the  state, 
only  part  of  the  state,  or  a  district,  what¬ 
ever  is  needed.  One-order/one-bill  is 
possible  with  just  one  phone  call  to  NCN 
Central.” 

Marchal  reported  that  NCN’s  first  on¬ 
line  master  insertion  was  run  by  Hewlett- 
Packard’s  personal  computer  division. 
An  SAU  #7,  the  ad  ran  in  the  sports 
section  of  the  Washington  Post  during  the 
INAME  meeting.  The  program  was  sold 
by  Mike  Busse,  co-op  manager  of  the  Los 
Angeles  Times,  with  local  assistance 
from  Marsha  Davis,  co-op  coordinator  of 
the  Portland  Oregonian. 

CO-OP 

WITHOUT 

TEARS 


A  trade  ad  for  NCN 
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Acid  rain. 
The  real 


whether 
you  have 
all 

the  facts. 


Edison  Electric  Institute 

The  association  of  electric  companies 

Washington,  D.C.  20036 


Acid  rain  implies  danger.  It’s  become 
an  issue  clouded  by  confusion,  misguided 
blame  and  misplaced  hope.  Undoubtedly,  that’s 
because  most  people  have  been  inundated 
with  one-sided  stories  that  acid  rain  is  strictly 
a  man-made  problem  which  threatens  our 
environment. 

Right  now,  on  the  basis  of  incomplete 
and  often  fri^tening  reports,  people  are 
proposing  that  legislation  be  enacted  and  drastic 
steps  be  taken  to  stop  what  they  believe  to  be 
the  cause  of  acid  rain. 

What  is  causing  acid  rain? 

While  it’s  easy  to  draw  conclusions 
from  the  circumstantial  evidence,  new  facts 
and  new  interpretations  are  shaping  a  better 
understanding  of  acid  rain  and  acidity  in  the 
environment. 

We  believe  it  is  virtually  impossible  to 
enact  sensible  legislation  und  these,  and  all 
the  facts,  are  considered. 

Information,  free  discussion, 
before  legislation. 

We  want  you  to  know  all  the  facts, 
scientific,  environmental  and  economic,  as  well 
as  what  can  be  done  and  what  is  being  done 
about  this  highly  complex  and  controversial 
issue.  So  we’ve  put  together  a  booklet  entitled 
“An  Updated  Perspective  on  Acid  Rainr 

Call  800-526-7443,  Ext.  333 
for  a  free  updated  fact  book. 

For  your  free  copy,  call  toll  free 
800-526-7443,  Ext.  333. 

(InN.J.,  800-522-4503,  Ext.  333.) 

Or  return  the  coupon  below. 

Do  it  now.  Because  acid  rain  is  too 
important  an  issue  to  make  a  decision  about 
without  having  all  the  facts. 

r  I  want  the  facts.  Please  send  me  “An  Updated  ~! 

1  Perspective  on  Acid  Rainr  I 

Name - 

I  Address - I 

I  City - 1 

I  State _ Zip - | 

I  Send  to:  Acid  Rain  Facts,  P.O.  Box  5004,  I 

I  Clifton,  New  Jersey  07015.  i 


Free  Press  fights  poverty 
with  free  ads  for  johtess 


The  Detroit  Free  Press  recently  im¬ 
plemented  a  unique  program  to  help 
Michigan's  unemployed  by  offering  free 
“Situation  Wanted”  classified  advertis¬ 
ing  space.  The  program  allows  any  unem¬ 
ployed  person  to  write  a  brief  description 
of  the  desired  job  and  telephone  the  Free 
Press. 

“Michigan’s  unemployment  has 
reached  656,000,  according  to  the  latest 
available  figures  for  December,”  said 
Free  Press  president  Don  C.  Becker.  “A 
year  ago,  unemployment  was  567,000  — 
89,000  less  than  today’s  figures  which 
represent  15%  of  the  work  force. 

“When  you  compare  our  total  of  job¬ 
less  workers,  with  the  rest  of  the  country, 
it  is  clear  that  Michigan  has  by  far  the 
most  severe  problem. 

“Some  of  us  at  the  Free  Press  began 
wondering  what  we  could  do,”  Becker 
added.  “That’s  how  we  came  up  with  the 


Marketing  and  advertising  professors 
from  colleges  and  universities  located  in 
eastern  and  mid-western  United  States 
attended  the  second  newspaper  advertis¬ 
ing  seminar  sponsored  by  the  INAME 
Foundation,  Inc. 

The  meeting  was  held  at  the  offices  of 
the  Newspaper  Advertising  Bureau  in 
New  York  City  and  gave  17  professors, 
all  members  of  the  American  Academy  of 
Advertising,  an  in-depth  look  at  all 
phases  of  contemporary  newspaper 
advertising. 

“I  found  the  sessions  to  be  a  real  eye- 
opener.  The  information  and  materials 
that  I  received  will  be  used  in  my  teaching 


idea  to  offer  a  free,  five-line  classified  ad 
to  anyone  seeking  a  job  in  the  state  of 
Michigan.” 

Appearing  under  the  headline,  “People 
Mart,”  the  ads  were  published  on  Tues¬ 
day,  January  26  and  Tuesday,  February 
2.  According  to  Joe  Grech,  assistant  clas¬ 
sified  manager  at  the  Free  Press,  more 
than  400  ads  were  taken  on  the  morning  of 
the  program’s  announcement,  culminat¬ 
ing  in  nearly  5,000  “People  Mart”  ads  — 
over  ten  pages  —  altogether. 

The  price  of  newsprint  alone  for  the 
“People  Mart”  sections  cost  the  Free 
Press  about  $10,000  per  installment. 

Feedback  regarding  the  program  has 
been  overwhelmingly  positive.  Dozens  of 
people  have  found  jobs  through  the  free 
ads  and  have  called  the  newspaper  ex¬ 
pressing  gratitude.  Several  companies 
have  also  contacted  the  Free  Press, 
pledging  to  fill  job  openings  with  people 


of  students  in  advertising  and  marketing 
courses,”  said  Dr.  Bruce  Stem  of  Port¬ 
land  State  University  and  chairman  of  the 
INAME  Liaison  Committee  of  the  Amer¬ 
ican  Academy  of  Advertising. 

The  all-expense  paid,  two-day  meeting 
was  made  possible  by  contributions  from 
INAME  member-newspapers  to  the 
Foundation.  Some  of  the  areas  covered 
include:  social  research  in  newspapers, 
retail  advertising,  package  food  and 
chain-store  sales,  advertising  agency  re¬ 
lations,  the  power  of  classified,  creativity 
in  advertising  and  inserts. 

Also  included  was  a  tour  of  the  New 
York  Daily  News  facilities. 


found  in  the  “People  Mart”  sections. 

“We  think  potential  employers  were 
pleasantly  surprised  at  the  skills  and 
eagerness  of  the  people  seeking  jobs,” 
commented  Becker.  “There  is  a  wealth  of 
talent  among  the  state’s  15%  unem¬ 
ployed.” 

The  free  ad  program  received  exten¬ 
sive  area-wide  radio  and  tv  coverage,  as 
well  as  inquiries  from  the  NBC  Radio 
Network,  Time  and  Newsweek  maga¬ 
zines,  the  Chicago  Tribune  and  UPl. 

INAME  presents  two 
life  memberships 

Two  Honorary  Life  Memberships  in 
the  International  Newspaper  Advertising 
and  Marketing  Executives  association 
were  presented  at  the  128th  INAME 
Sales  Conference  at  the  Sheraton 
Washington  Hotel. 

The  highest  of  the  INAME  awards,  the 
gold  card  of  Honorary  Life  Membership 
is  conferred  by  vote  of  the  Board  of 
Directors  upon  an  individual  who  has 
been  conspicuous  in  furthering  the  in¬ 
terests  of  the  association  or  the  cause  of 
newspaper  advertising  generally.  Since 
the  founding  of  INAME  in  1911,  only  74 
such  awards  have  been  given. 

The  first  of  the  awards  was  presented 
to  Richard  C.  Ockerbloom,  executive 
vicepresident,  Boston  Globe,  at  the  Presi¬ 
dent’s  Breakfast  on  Monday  morning. 
Ockerbloom  was  the  1981  INAME  presi¬ 
dent. 

Honored  at  the  INAME  Annual  Dinner 
with  an  Honorary  Life  Membership 
award  was  Charles  L.  Healy,  retired 
chairman  of  the  board,  Cresmer,  Wood¬ 
ward,  O’Mara  &  Ormsbee,  Inc.  (N.Y.) 

LA  Times  reduces 
private  party  rates 

The  Los  Angeles  Times  has  introduced 
a  new  reduced  rate  for  private  party  clas¬ 
sified  advertising.  Under  the  “Super  Sel¬ 
lers’’  program,  ads  for  merchandise 
priced  $2,000  and  under  are  available  at 
the  rate  of  two  lines  for  four  days  for$10. 

An  extensive  ad  campaign  —  to  run 
through  the  first  quarter  of  1982  —  has 
been  launched  to  promote  the  new  rate. 
Virtually  all  media  are  used  in  the  cam¬ 
paign,  including  heavy  in-paper  advertis¬ 
ing.  Twenty-two  Southern  California 
radio  stations  are  carrying  60-second 
spots  announcing  the  special  rate,  and 
four  local  television  stations  are  carrying 
10-second  animated  spots.  Also  included 
in  the  campaign  are  transit,  newsrack  and 
postage  meter  ads. 

The  campaign  was  produced  internally 
by  the  Times’  promotion  and  public  rela¬ 
tions  departments. 


Pictured  above  are  the  professors  at  their  tour  of  the  Daily  News,  with  Art 
Wible,  advertising  director. 


PROFESSORS  ATTEND  AD  SEMINAR 
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The  Sequence  I  boosts 
telephone  efficiency. 

The  Sequence  1  can  tell 
you  how  many  incoming  and 
outgoing  calls  you  had  during 


And  that’s  important.  Because  JH 

every  caller  wno  hangs  up  before  Br  JH 
you  connect  is  a  blown  sales  opportunity. 

Here’s  how  the  Sequence  I 
keeps  your  customers  on  the  line. 

The  Sequence  1  greets  callers  within 
8  seconds.  It  holds  their  calls,  and  funnels 
them  through  in  the  order  received. 

Phone  attendants  never  have  to  wonder 
which  call  should  be  handled  next. 

Customers’ calls  get  processed  quickly. 
That  means  when  they  are  on  hold,  they 
have  less  time-and  less  reason-to  hang  up 
and  call  the  competition. 

Customers  can  listen  to  music  or 
important  promotional  messages  while 
they  wait.  And  the  next  available  operator 
will  take  their  calls. 


any  dven  period.  It  can  tell 
you  how  many  callers  hung 
up  while  on  hold.  And  the  amount  of  time 
all  operators  were  busy. 

With  that  kind  of  information, 
you  get  more  efficient  use  of  your  present 
system.  And  we  can  prove  it. 

Your  present  phone  system 
may  be  costing  you  business  that  one 
phone  call  could  save. 

Right  now,  we’re  oflfering  the  use 
of  a  Sequence  1  Call  Control 


System  to  qualified 
companies  for  a  month 
free.  Just  for  the  asking. 
To  find  out  how,  call 
1-800-5474683.  B 


America’s  getting  the  message. 


Code-A-Phone*  is  a  registered  trademark  of  Ford  Industries.  Inc.,  16261  S.E.  1 30th,  Clackamas.  Oregon  9701 5.  ©  1981  Ford  Industries.  Inc. 


A  TOUCH  of  a  finger  is  all  it  takes  Rick  Subber  to  generate  bar  charts  and 
other  graphics  on  the  Apple  Computer. 


Computer  used  to  sell 
market  to  ad  agencies 


When  the  competition  includes 
heavyweights  like  the  New  York  Times, 
CBS  and  NBC,  you  have  to  be  first  or  be 
different  if  you  want  a  bigger  share  of  the 
national  advertising  dollar,  says  Roy  Fol- 
lett,  president  of  the  Allentown  (Pa.) 
Morning  Call. 

Armed  with  this  game  plan  and  a  pre¬ 
sentation  produced  by  the  newspaper’s 
promotion  and  research  departments,  ex¬ 
ecutives  from  the  newspaper  made  their 
pitch  to  major  ad  agency  account  execu¬ 
tives  and  heads  of  companies  in  Chicago 
and  New  York  and  plan  to  do  the  same  in 
Philadelphia  in  February. 

The  30-minute  program  included  an 
Apple  computer  display  of  graphs  illus¬ 
trating  the  results  of  a  Belden  Continuing 
Market  Study  and  an  eight-minute 
videotape  about  the  market. 

The  Apple  computer  (slightly  larger 
than  a  bread  box)  was  hooked  up  to  a 
color  monitor.  Four  disc  drives  stored 
more  than  700  bar  charts,  with  the  poten¬ 
tial  for  storing  2,000  pieces  of  informa¬ 
tion.  Additional  information  can  be  cross- 
tabulated  through  an  online  hookup  with 
Windsor  Systems,  New  York. 

The  national  presentation  utilized  only 
45  computer-generated  visuals  to  sell  the 
benefits  of  the  Allentown-Bethlehem- 
Easton  market.  The  remainder  of  the  bars 
are  used  in  a  three-hour  retail  presenta¬ 
tion  being  viewed  by  hundreds  of  retailers 
in  the  A-B-E  area.  The  nearly  three- 
quarters  of  a  million  people  living  in  the 
market  comprise  a  rich,  diversified,  soph¬ 
isticated  marketplace  that  ranks  above 
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the  national  average  in  such  vital  areas  as 
effective  buying  income,  home  own¬ 
ership  and  educational  status. 

The  Apple  computer  was  chosen  as  the 
presentation  vehicle  because  of  its  nature 
and  flexibility.  Each  presentation  can  be 
quickly  tailored  to  the  interests  of  the 
group  viewing  it,  minutes  before  or  dur¬ 
ing  the  showing.  Graphs  can  be  recalled 
in  seconds.  The  visual  aspect  is  compel¬ 
ling;  viewers  see  graphs  and  charts  being 
drawn  on  the  screen. 

The  presentation  ends  with  an  eight- 
minute  “European  tv  commercial,”  un¬ 
usual  because  of  its  story  line  and  sub¬ 
liminal  message.  The  flight  of  a  little,  yel¬ 
low  Morning  Call  balloon  shows  its  in¬ 
volvement  and  relationship  with  the  en¬ 
tire  A-B-E  marketplace  and  is  designed  to 
dispel  any  misconceptions  about  the 
area.  Instead,  it  shows  A-B-E  as  it  really 
is — a  significantly  upscale  market. 

An  interesting  sidelight  is  how  the  com¬ 
puter  was  winged  to  presentation  sites. 
The  sections  of  the  Apple  were  disman¬ 
tled  in  Allentown  and  packed  into  indi¬ 
vidual  tote  bags,  along  with  backup 
copies  of  the  discs,  a  tool  bag,  printer  and 
film  videotape.  President  Follett,  adver¬ 
tising  director  Guy  Candy,  national  sales 
manager  Bob  Richelderfer,  promotion 
director  Jeri  Tracy,  market  research  man¬ 
ager  Rick  Subber  and  national  sales  rep¬ 
resentative  Kathy  Hoch  each  carried  a 
part  of  the  equipment  on  the  plane.  When 
they  reached  their  destination,  the  com¬ 
puter  was  assembled. 

Response  was  positive.  An  executive 


from  Doyle  Dane  Bernbach  Inc.  wrote  to 
comment,"  .  .  .  It  was  well  thought  out 
and  presented  in,  what  was  to  me,  a  new 
and  different  way  that  was  memorable. 

“Congratulations  to  your  entire 
staff  ...” 

Buffett  elected 
to  Omaha  W-H  board 

Omaha  investor  Warren  E.  Buffett  was 
elected  to  the  board  of  directors  of  the 
Omaha  World-Herald  Company  at  the 
annual  meeting  of  stockholders. 

World-Herald  stockholders,  meeting  at 
the  Kiewit  Conference  Center,  also 
reelected  Harold  Andersen,  Peter 
Kiewit,  Jr.,  G.  Woodson  Howe,  John 
Gottschalk  and  Robert  McNutt  to  the 
board. 

Buffett  will  not  own  stock  in  the  World- 
Herald.  The  newspaper’s  stock  can  be 
held  only  by  active  fulltime  employees 
and  the  Peter  Kiewit  Foundation.  The 
foundation  is  limited  to  20  %  of  the  voting 
stock. 

Buffett  uses  the  assets  of  Berkshire 
Hathaway,  Inc.,  of  which  he  is  chairman 
and  the  largest  stockholder,  and  its  sub¬ 
sidiaries  to  make  investments. 

He  made  his  first  newspaper  invest¬ 
ment  in  l%9  when  Berkshire  Hathaway 
bought  the  Sun  Newspapers  of  Omaha. 
Buffett  sold  the  suburban  weekly  news¬ 
papers  to  Bruce  Sagan  of  Chicago  in  198 1 . 

Buffett  holds  a  13%  interest  in  the 
Washington  Post  Company.  His  Post 
stock  is  nonvoting.  He  is  a  director,  chair¬ 
man  of  the  finance  company  and  a  close 
adviser  of  Katharine  Graham,  chairman 
of  the  Post. 

Buffett  bought  the  Buffalo  Evening 
News  in  1977.  Buffett  companies  own  8% 
of  Affiliated  Publications,  Inc.,  publisher 
of  the  Boston  Globe;  4%  of  Media  Gener¬ 
al,  Inc.;  and  less  than  I%ofTimes-Mirror 
Company. 

Berkshire  Hathaway,  a  New  Bedford, 
Mass.,  textile  firm,  has  bought  or  started 
a  number  of  insurance  companies,  includ¬ 
ing  the  Omaha-based  National  Indemnity 
Company,  National  Fire  and  Marine  In¬ 
surance  Company  of  Omaha  and  Cor- 
nhusker  Casualty  Company. 

Buffett  lives  in  Omaha  and  directs 
Berkshire  Hathaway  and  its  investment 
policies  from  an  office  in  Kiewit  Plaza. 


Back  on  the  job 

Eugene  C.  Patterson,  president  of 
Times  Publishing  Co.  in  St.  Petersburg, 
Florida,  suffered  a  “mild  heart  attack  the 
day  after  Christmas,”  a  company  execu¬ 
tive  said.  “He’s  been  back  to  work  for 
three  weeks.” 
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What  do  John  Lewis,  Dick  Simonian,  Bill  McNeil,  Bill  Gatlin, 
John  Sarafian,  Don  Hook,  Bob  Rosenaance,  Fred  Gilman, 
Jack  Bobens,  Phil  Beeson  and  Rhone-Poulenc 
all  have  in  common? 


They're  the  “new”  GPP  team  in  town! 

Thit’s  risht!  John  Lewis,  Research 
Director,  Dick  Simonian,  National  Sales 
Manager,  Bill  Gatlin,  Export  Manager; 
John  Sarafian,  Fred  Gilman,  Jack 
Bobeng,  Don  Hook,  Phil  Beeson, 

Regional  Sales  Managers;  Bob 
Rosencrance,  Product  Manager;  Bill 
McNeil,  Production  Director;  and 
Rhone-Poulenc;  a  $5  billion  world¬ 
wide  company. 

Rhone-Poulenc  with  over  7,000 
research  &  development  people,  over 
95,000  employees,  over  3,000  products 
and  75  different  companies  operating 
in  45  countries.  Rhone-Poulenc  brings 
to  GPP  a  long  term  U.S.A.  commitment 
of  development. 


What  does  that  mean  to  you,  the  GPP 
customer’  A  commitment  to  high 
technology  in  product.  Consistent 
quality  of  phototypesetting  paper  and 
film.  Product  where  you  need  it,  when 
you  need  it  And  a  dedication^to 
on-going  research  for  better  product 
development  for  the  graphic  arts 
industry. 

Try  GPP  products.  Our  lines  of  proof¬ 
ing  and  intermediate  film  and  paper 
products  are  second  to  none.  They 
include  our  Copywhite  line  of  plastic 
base  films  which  give  the  whitest  white, 
blackest  black  proofs  and  our 
Gammaflex  line  of  photographic 
papers.  And  be  sure  to  try  our  new 
high  quality  phototypesetting  RC 


paper,  plus  our  complete  line  of 
improved  graphic  arts  film  products 
Write  now  for  our  complete  catalog 
of  GPP  products  For  faster  action  call 
your  Regional  Sales  Manager 
General  Photo  Products,  a  division  of 
Rhone-Poulenc  Systems  Company, 

299  Cherry  Hill  Rd.,  Parsippany,  NJ  07054 


Don  Hbok 
Western  Region 
Sales  Manager 
.(213)  644-8621 


; 


Fred  Gilman 
Central  Region 
Sales  Manager 
(312)  671-0420 


Jack  Bobeng  ; 

South  Eastern  Region  t 
Sales  Manager  ^ 

(404)  452-0310  -  » 

Bill  Gatlin 
E  xport  Manager 
(201)  263  1616 


John  Lewis 

Director  of  Research  & 
Development 


Phil  Beeson  . 
South  Western  Region 
Sales  Manager 
(713)  869-0571 


Bill  McNeil 
Director  of 
Manufacturing 


John  Sarafian 
North  Eastern  Region 
Sales  Manager 
(201)  263-1616 


■  oS 

Bob  Rosencrance 
Product  Manager 

Dick  Simonian 
National  Sales 


Manager 
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Natioiial 

revenue... 

bottom-line 
difference  in 
New  England 


Bergen  Record  | 
may  publish  a 
morning  edition 

With  the  possibility  existing  that 
theNew  York  News  may  close  if  a  buyer 
cannot  be  found,  newspapers  that  form  a 
suburban  ring  around  New  York  City  are 
considering  what  they  might  do  to  boost 
their  circulation  if  the  News  should  fold. 

One  such  newspaper  is  The  Record  in 
Bergen  County.  The  evening  newspaper, 
owned  by  Malcolm  Borg,  has  recently 
been  holding  meetings  to  discuss  the 
possible  addition  of  a  morning  edition  of 
the  Record. 

One  executive  at  the  Record  said  the 
newspaper’s  management  has  been  dis¬ 
cussing  the  idea  “with  various  degrees  of 
intensity  for  about  a  year,”  but  had 
accelerated  its  study  when  it  was 
announced  that  the  News  might  shut 
down. 

Borg  said  the  creation  of  a  morning 
newspaper  is  “still  in  the  talking  stage.” 

He  said  if  the  Record  started  a  morning 
edition,  it  would  “have  to  be  a  different 
product”  than  the  evening  Record  be¬ 
cause  it  would  be  aimed  at  a  different 
reader. 

Borg  ruled  out  the  possibility  of  the 
Record  becoming  an  “all-day”  newspap¬ 
er  and  said  the  newspaper  would  prob¬ 
ably  remain  an  evening  paper  unless  the 
News  folds. 

“There  really  is  not  much  of  a  void  in 
this  market  in  the  morning,”  he  said. 
Borg  said  such  dailies  as  the  Herald  News 
of  Passaic  County,  The  Dispatch  of  Un¬ 
ion  City,  the  Paterson  News,  the  New 
York  Times  and  Today,  the  Gannett 
Westchester-Rockland  (N.Y.)  group’s 
morning  daily,  all  have  some  morning  cir¬ 
culation  in  the  same  area  as  the  Record. 

The  Record  is  in  the  process  of  install¬ 
ing  two  high-speed,  offset,  four-color 
printing  presses,  worth  $23  million. 

Meanwhile,  the  management  at  the 
Paterson  News  and  the  Dispatch,  both 
owned  by  Joseph  Allbritton,  is  studying 
the  possibility  of  starting  Sunday  news¬ 
papers.  Both  newspapers  currently  distri¬ 
bute  Monday-through-Saturday. 

“I  think  everybody  with  a  6-day  news¬ 
paper  is  assessing  a  move  to  Sunday  be¬ 
cause  of  the  great  ad  revenue  potential  on 
that  day,”  said  an  Allbritton  exec. 

Affirm  dues  hike 

A  50^-a-month  dues  hike  enacted  by 
The  Newspaper  Guild’s  1981  convention 
was  affirmed  by  Guild  members.  The  Phi¬ 
ladelphia  unit  of  the  Guild  had  led  a  move¬ 
ment  to  repeal  the  dues  increase.  A 
nationwide  referendum  resulted  in  the  re¬ 
peal  move  being  defeated  by  5,841  votes 
to  3,757.  Less  than  10,000  of  an  eligible 
30,746  Guild  members  voted  in  the  re¬ 
ferendum. 
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Landon  is  uniquely  structured 
and  staffed  to  help  you  get  your 
newspaper’s  fair  share  of  national 
budgets. 

Landon’s  New  England  regional 
office  is  backed  up  with... 23  of¬ 
fices  coast-to-coast  in  important 
national  decision  centers... 76 
professionally  trained  sales  people 
effectively  selling  the  adver¬ 
tiser/agency/ field  factors... 
over  8  million  daily  circulation 
packaged  into  65  network  buys 
that  work  for  advertisers... billing 
and  collecting  more  than  200 
million  lines  of  national  advertis- 
ing/assuring  newspapers  of 
receivables  on  a  current  basis/pro¬ 
ducing  valuable  sales  information. 

These  and  other  Landon  differ¬ 
ences  add  up  to  2  times  more  linage 
and  revenue  gains  for  Landon 


clients  than  the  industry  gains  as  a 
whole. 

In  New  England,  the  network 
buy  is  a  major  selling  advantage. 
BAND  (602,000  circulation/ 24 
newspaper  network  in  the  Boston 
ADI)  showed  an  increase  of  more 
than  100,000  lines  over  the 
previous  year!  A  number  of  new 
advertisers  were  secured  for 
BAND  through  team  sales  efforts 
among  Landon’s  offices  in  na¬ 
tional  centers,  as  well  as  distribu¬ 
tions  centers,  working  closely  with 
advertising  decision  makers  at  all 
levels. 

Results! 

That’s  the  bottom-line. 

Put  Landon  to  work  for  you... 
call  A  mold  Harklow  (Boston)  61 7- 
266-2141 ;  Roger  Power  (NYC) 
2I2-867-III2. 


The  road  to  the  Rose  Bowl 
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Local  staff 
kept  occupied 
by  Super  Bowl 

By  Lawrence  A.  Laurain 

When  the  first-ever  snowbelt  Super 
Bowl  came  to  Pontiac,  Mich.,  on  January 
24,  the  host-city  newspaper,  the  Oakland 
Press,  deployed  its  entire  editorial  staff. 

The  Super  Bowl  brought  hordes  of 
football  fans  to  Pontiac,  home  of  the 
80,000-seat  Pontiac  Silverdome,  and  the 
eyes  of  the  nation  were  on  the  home  of 
Pontiac  Motors  as  supporters  of  the  San 
Francisco  49ers  and  the  Cincinnati  Ben- 
gals  flocked  to  town. 

They  were  in  a  mood  to  party,  and  par¬ 
ty  they  did. 

A  five-block  section  of  downtown  Pon¬ 
tiac  was  transformed  into  a  festive 
“Bourbon  Street  North”  and  during  the 
six  days  preceding  the  Super  Bowl  drew 
crowds  estimated  at  160,000. 

The  draw  was  unexpected.  Much  of 
downtown  had  been  gutted  during  pre¬ 
vious  years  by  neighboring  shopping 
malls  which  drew  merchants  away  from 
the  central  business  district. 

The  crowds  were  typical  of  the  week’s 
events.  Since  there  was  no  precedent  for 
a  northern  Super  Bowl,  no  one — includ¬ 
ing  the  staff  at  the  Oakland  Press — knew 
quite  what  to  expect. 

In  the  weeks  before  the  football  clash, 
newspapers  from  around  the  nation  vi¬ 
sited  and  called  the  Oakland  Press  for 
information  about  Pontiac,  how  it  got  the 
Super  Bowl,  and  what  to  expect  when 
their  staffs  arrived. 

Armed  wth  packets  of  information  and 
a  good  many  outright  opinions,  local  staf¬ 
fers  did  their  best  to  give  them  an  idea  of 
what  to  expect.  The  photo  department 
hosted  photographers  from  the  San  Fran¬ 
cisco  Chronicle  and  Examiner,  and  repor¬ 
ters  from  other  newspapers  were  ushered 
from  event  to  event  by  Oakland  Press 


Rose  Bowl  posters 
sell  like  hot  cakes 

The  announcement  that  the  University 
of  Iowa  would  play  the  University  of 
Washington  in  the  Rose  Bowl  in 
Pasadena,  California,  set  off  a  Hawkeye 
mania  in  Iowa — and  with  it,  sales  of  two 
posters  produced  by  the  Des  Moines  Reg¬ 
ister  and  Tribune  Company. 

Once  it  was  official  that  Iowa  would 
play  in  the  Rose  Bowl,  production  began 
on  a  24  by  32-inch  three-color  poster  pro¬ 
filing  the  Hawkeye’s  season.  Eleven 
front  pages  from  the  Des  Moines  Sunday 
Register  s  Big  Peach  sports  section  were 
reproduced  on  the  poster,  as  well  as  the 
front  page  of  the  main  news  section  that 
announced  that  Iowa  had  surpassed  all 
fans’  hopes  by  making  it  to  the  final  com¬ 
petition — the  first  time  in  23  years. 

The  poster,  which  was  printed  in 
Hawkeye  colors  of  black  and  gold  along 
with  two  red  roses,  began  to  sell  wildly 
from  the  start.  By  the  time  it  was  all  over, 
more  than  16,000  posters  had  been  sold. 

A  second  smaller  poster  measuring  16 
by  24  inches,  was  a  reproduction  of  a 
full-page  spoof  ad  placed  in  the  Seattle 
Times  by  the  Des  Moines  Register  and 
Tribune.  Although  the  “Attack  of  the 
Giant  Hawks”  poster  was  not  introduced 
until  a  few  days  before  the  game,  more 
than  6,500  copies  were  sold. 

Each  poster  sold  for  $2  over  the  coun¬ 
ter,  $3  by  mail. 


staffers. 

The  Oakland  Press  kicked  off  the  week 
the  Sunday  before  the  game  with  a  special 
front  page  highlighted  by  a  four-column- 
by-full,  four-color  graphic  depicting 
events  of  the  upcoming  week. 

During  the  week,  the  traditional  sec¬ 
tion  front  devoted  to  local  news  was 
moved  inside  and  replaced  with  a  “Su¬ 
persection”  front.  The  Page  One  “Inside 
Today”  column  was  replaced  with  a  list¬ 
ing  of  the  day’s  “Super  Bowl  XVI 
Events.” 

On  Wednesday  of  Super  Bowl  week, 
the  Oakland  Press  produced  a  48-page 
tabloid  section  with  a  processed-color 
cover,  devoted  entirely  to  the  Super 
Bowl. 

On  January  24,  a  120-point  head, 
“THIS  IS  IT!”  screamed  over  a  specially 
redesigned  “The  Super  Bowl  Sunday 
Oakland  Press”  flag.  A  nine-column 
photo,  recapping  the  Bourbon  Street 
crowds  illustrated  stories  on  Pontiac’s 
transformation  and  a  preview  of  the 
game. 

A  72-page  souvenir  tabloid  was  pro¬ 
duced  for  distribution  the  Wednesday  af¬ 
ter  Super  Bowl  and  was  offered  to  readers 
for  $1  per  copy. 

Virtually  every  person  in  the  70- 
member  editorial  department  shared  in 
some  part  of  the  Super  Bowl  coverage. 


Assignments  ranged  from  coverage  of 
Super  Bowl  Week  events — parties,  pub 
crawls,  beauty  contests.  Superfeasts, 
Bourbon  Street,  snowmobile  races,  para¬ 
des,  and  appearances  by  Vice  President 
George  Bush,  Tammy  Wynette,  Diana 
Ross  and  Lionel  Hampton — to,  of 
course,  coverage  of  the  teams,  the 
coaches,  and  the  Silverdome  itself. 

The  paper  had  its  entire  photo  staff  in 
the  Silverdome  for  the  game,  as  well  as 
reporters  in  the  press  box,  in  the  stands, 
in  the  hallways,  and  checking  for  ticket 
scalpers  in  the  parking  lots. 

Pontiac  plans  to  make  another  bid  for  a 
future  Super  Bowl  and  the  Oakland 
Press,  now  ready  to  supplement  its  plan¬ 
ning  capabilities  with  some  hard  experi¬ 
ence,  will  be  ready  again. 

Ex-Miss,  publisher  files 
$800,000  antitrust  suit 

The  former  publisher  of  the  North  Mis¬ 
sissippi  Times  has  filed  a  suit  in  U.S.  Dis¬ 
trict  Court  seeking  at  least  $800,000  in 
damages  plus  attorney  fees  from  five 
county  supervisors,  two  bankers  and  the 
publisher  of  a  rival  newspaper. 

Charles  Ivy,  his  wife  Pamela  contend 
that  the  nine  individuals  conspired  during 
1977  and  1978  to  put  the  Times  out  of 
business. 

Among  those  named  as  defendants  is 
D.W.  Jones,  publisher  of  the  DeSoto 
County  Tribune.. 

The  suit  accuses  the  defendants  of 
scheming  to  discredit  the  Times  and  its 
then  editor,  Mrs.  Ivy,  and  to  force  the 
weekly  newspaper  out  of  business  by  dis¬ 
couraging  its  advertisers  and  by  offering 
free  subscriptions  to  its  rival,  the  Tri¬ 
bune.  It  also  charges  the  supervisors  con¬ 
spired  to  award  county  legal  notices  to 
the  Tribune  despite  a  lower  bid  from  the 
Times. 

Last  year,  the  Ivys  sold  the  North  Mis¬ 
sissippi  Times  and  its  assets  to  William 
Bailey  and  Bailey  Publications,  Inc.  The 
newspaper  is  now  published  as  the  De- 
Soto  Times. 
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WHENU 

CCMVIES  TO  HELPING 
PEOPLE  AT  WORK 
MUZAK 

IS  ONE  OF  A  KIND. 


For  nearly  fifty  years, 
Muzak  functional  music  has 
been  uniquely  successful  in 
hdping  people  cope  with  job 
stress,  boredom  and  fatigue. 

Studies  prove  that  people 
enjoy  working  to  Music  by 
Muzak.  Many  say  it  helps 
them  feel  better,  think  bet¬ 
ter,  work  better.  And  the 
results  show  in  measurable 
productivity  increases. 

Muzak  is  a  registered 
trademark.  A  trademark 
that  distinguishes  our  serv¬ 
ice  from  ordinary  music. 
Unlike  the  entertainment 
music  on  radio,  commercial 
records  or  tapes,  Muzak 
service  is  specially  arranged 
and  recorded  for  functional 
use.  It  is  programmed  by 
advanced  computer  tech¬ 
nology.  Each  quarter  hour 


provides  a  “stimulus  pro¬ 
gression”  to  give  people  a 
psychological  lift.  A  fresh 
new  program  is  transmitted 
every  day  via  space  satellite 
— so  the  music  is  fresh  and 
the  sound  quality  is 
excellent. 


Hie  Muzak  trademark  is 
your  assurance  of  these  ex¬ 
ceptional  features  available 
from  no  other  source. 

Muzak  specialists  also  de¬ 
sign  and  install  systems  for 
voice  pagir^,  signaling,  life- 
safety,  surveillance,  noise 
maskir^  and  speech  privacy 
in  open  plan  facilities. 

Many  thousands  of  the 
world  s  most  progressive 
companies  subscribe  to  the 
various  services  offered  ex¬ 
clusively  by  Muzak:  to  help 
people  feel  their  best  and  do 
their  best.  We’ll  be  pleased 
to  show  you  hard  facts  on 
what  this  can  mean  to  your 
productivity.  Just  drop  us  a 
note  on  your  letterhead. 

Muzak.  One  of  a  kind. 
We’re  ready  to  serve  you 
now. 


MCMIE  THAN  MUSIC  AN  ENVIRONMENT 

MUZAK 

888  Seventh  Avenue,  New  Ibrk,  N.Y  10106.  MUZAK  is  the  registered  trademark  of  MUZAK,  Division  of  Teleprompter  Corporation. 


More  news  than  hits  the  press 


What  can  an  all-day  paper  offering 
news  in  five  editions  daily  do  for  an  en¬ 
core? 

It  can  become  the  information  center 
for  the  community. 

And  that’s  what  the  Houston  Chronicle 
is  fast  becoming. 

By  dialing  227-1919  Houstonians  can 
get  latest  stock  quotes,  gold  prices,  activ¬ 
ity  with  the  dollar,  and  briefs  on  the  las- 
test  international,  national  and  local  busi¬ 
ness  developments. 

Another  number  (227-1414)  gives  the 
latest  sports  scores  and  news. 

These  services  are  BUSINESSLINE 
and  SPORTSLINE.  In  addition  there  is 
WEATHERLINE,  a  dial-in  weather  in¬ 
formation  service,  and  TRAFFICLINE, 
a  traffic  report  provided  on  local  radio 
stations  during  peak  drive  times. 

The  Chronicle  is  the  first  major  daily  in 
the  nation  to  offer  BUSINESSLINE.  It 
also  pioneered  SPORTSLINE  which  in 
September  received  114,000  calls,  the 
highest  number  in  its  seven-year  history. 

“Our  objective,”  says  J.A.  Johnston, 
vicepresident  of  sales  and  marketing,  “is 
to  add  a  new  dimension  to  the  printed 
word  of  newspapers  and  offer  a  personal 
24-hour  line  of  communication  for  our 
readers,  direct  to  the  source  of  the  news. 
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when  it  happens,  simply  by  dialing  a  tele¬ 
phone  number.” 

SPORTSLINE  averages  almost 
800,000  calls  a  year,  and  WEATH¬ 
ERLINE  receives  nearly  2  million.  The 
new  BUSINESSLINE,  operational  since 
October  12,  is  averaging  close  to  1,000 
calls  a  day. 

Employees  in  Editorial’s  business  and 
sports  departments  are  responsible  for 
briefing  callers  on  the  latest  develop¬ 
ments  in  their  fields.  They  summarize 
news  handled  by  their  departments  and 
record  it  at  intervals  during  the  day. 

A  person  calling  the  BUSINESSLINE 
or  SPORTSLINE  number  gets  the  latest 
recording. 

Sports  recordings  are  made  at  10  p.m., 
12:30  a.m.,  and  4  p.m.  In  charge  of  pre¬ 
paring  and  recording  the  script  are:  Paul 
SoRelle,  Ray  Collins,  Burt  Darden,  Fred 
Faour,  Curtis  Baltzley  and  Bill  Stickney. 

Handling  BUSINESSLINE  news  and 
recordings  are  Sharon  Donovan,  Susan 
Bischoff,  Mike  Sheridan,  Jim  Pierobon 
and  Bob  Veteto.  They  record  at  9:30 
a.m.,  11:30  a.m.  and  4:30  p.m.,  Monday 
through  Friday  and  at  4:30  p.m.  on 
Saturday. 

The  recordings  are  made  in  a  smgll 
room  adjacent  to  the  Associated  Press 


room  on  the  fifth  floor. 

WEATHERLINE  is  provided  through 
radio  station  KILT.  Forecasts  are  re¬ 
corded  by  the  station,  and  Houstonians 
can  be  updated  on  the  weather  by  calling 
529-4444. 

Weather  is  checked  hourly,  and  new 
recordings  are  made  when  temperature 
varies  as  much  as  three  degrees.  During 
weather  emergencies,  callers  get  up-to- 
the-minute  reports. 

A  promotional  message  for  the  Chroni¬ 
cle  is  presented  at  a  break  in  the  news 
reports  on  BUSINESSLINE,  SPORT¬ 
SLINE  and  WEATHERLINE.  The 
promotional  material  tells  callers  about 
the  Chronicle  or  about  specific  events  the 
company  is  sponsoring.  Promotion 
copywriter  Sharon  Current  writes  the 
promotional  inserts.  Leona  Pickett, 
Cherri  CJarbonara  and  Arian  Venn  record 
the  promotional  messages  for 
BUSINESSLINE  and  SPORTSLINE, 
and  plans  call  for  adding  other  voices 
from  the  department  in  the  future.  The 
radio  station  does  the  recording  for 
WEATHERLINE. 

The  Chronicle  has  a  contract  with  Mar¬ 
ty  Ambrose  and  Chuck  Messer  to  provide 
TRAFFICLINE  Monday  through  Friday 
on  radio  stations  KPRC,  KYST,  KJOJ 
and  KYOK  and  on  CBll.  Ambrose  and 
Messer  compile  traffic  reports  sent  to 
them  via  Citizens  Band  Radios  from  per¬ 
sons  in  various  parts  of  the  city.  At  the 
end  of  the  traffic  report  Ambrose  and 
Messer  present  a  Chronicle  editorial 
promotion  provided  by  Editorial’s  Craig 
Howard  and  Fernando  Dovalina. 

The  Chronicle’s  promotion  department 
has  overall  responsibility  for 
BUSINESSLINE,  SPORTSLINE, 
WEATHERLINE  and  TRAFFICLINE. 
Weatherline,  Inc.,  of  St.  Louis,  Mo., 
keeps  the  recording  equipment  oper¬ 
ational  for  WEATHERLINE,  SPORT¬ 
SLINE  and  BUSINESSLINE,  instructs 
Chronicle  people  in  its  use,  and  handles 
some  of  the  administrative  duties  for  the 
call-in  services. 

Two-day  photo 
fair  draws  5,100 

An  historic  photo  fair  sponsored  by  the 
Roanoke  Times  &  World-News  in  con¬ 
nection  with  the  Virginia  city’s  centennial 
attracted  about  5,100  people  in  two  days, 
January  30  and  31. 

“It  was  a  hit  beyond  my  expecta¬ 
tions,”  John  Cook,  manager  of  the  news¬ 
paper’s  photo  department,  said.  In  addi¬ 
tion  to  130  veloxes  from  photos  in  the 
newspaper’s  library,  about  500  pictures 
were  offered  for  exhibition  by  readers. 
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David  L  Thompson 
Advertising  Director 
Colorado  Springs  Sun: 


Most  successful  game 
we’ve  ever  used.” 


“The  Birthday  Game  isn't  the  first  reader  participation  game 
we’ve  tried,  but  it  sure  produced  the  best  results.  Combined  with 
our  other  promotional  efforts,  the  Birthday  Game  helped  us 
attract  new  readers.  And  many  of  those  new  readers  are  now 
regular  readers!” 

Tm  thrilled  with  the  results,"  reports  Frank  Gothie,  Marketing 
Director,  Delaware  County  Daily  Times.  "Our  Birthday  Game 
entries  were  much  more  than  expected.  That's  why  we’ll  run  the 
game  again.” 

The  Birthday  Game  gets  results.  It’s  the  easiest-to-play, 
easiest-to-run  circulation  promotion  there  is.  Put  it  to  work 
for  you. 

Call  today  for  full  details.  (203)  562-1133.  Or  write: 

Birthday  Game,  Jackson  Newspapers, 

P.O.  Box  8715,  New  Haven,  CT  06531 


THE  JACKSON  NEWSPAPERS 


Ads  convey  good 
citizen  services 

In  a  series  of  ads  apppearing  at  the  end 
of  1981,  the  Roanoke  Times  <6  World- 
News  sought  to  remind  readers  of  the 
many  community  activites  it  pursues  and 
services  offered  during  the  year,  in  addi¬ 
tion  to  the  production  of  a  daily  news¬ 
paper. 

A  “More  Than  The  News”  advertise¬ 
ment  presented  the  reader  with  a  list  of 
many  of  the  common  requests  received 
and  how  it  handles  them.  Readers  were 
informed  how  they  can  publicize  upcom¬ 
ing  events  in  the  newspaper  without  cost, 
for  example,  how  to  purchase  back 
copies  of  the  newspaper,  how  to  receive 
consumer  information  and  help  and  much 
more. 

A  “Last  Page”  ad  thanked  readers  and 
advertisers  for  their  support  in  1981.  In¬ 
cluded  in  the  facts  presented  were  the 
total  number  of  classified  ads  placed  dur¬ 
ing  the  year  and  the  number  of  letters  to 
the  editor  received  by  the  newspaper. 

Finally,  a  “Stewardship”  ad  summa¬ 
rized  for  the  reader  steward’s  role  in  the 
community  for  the  year.  Listed  in  the  ad 
were  the  community  activities  sponsored 
by  the  Roanoke  Times  &  World-News 
such  as  the  Fourth  of  July  Celebration, 
annual  Spelling  Bee,  Newspaper-in- 
Education  and  Clean  Valley  Day. 


Awards  presented  in  recognition  of  out¬ 
standing  athletic  and  scholastic  achieve¬ 
ments  and  a  listing  of  the  organizations, 
institutions  and  programs  with  which  em¬ 
ployees  are  affiliated  were  also  included 
in  the  ad. 

All  three  ads  featured  a  dominant  head¬ 
line,  use  of  surrounding  white  space  to 
draw  attention  to  the  copy  and  the  copy 
itself,  which,  arranged  for  ease  of  reada¬ 
bility,  was  also  an  element  of  the  overall 
design.  The  ads  were  designed  by  Don 
Boulding. 

Boston  Globe’s  Ryan 
elected  PBWA  head 

Bob  Ryan  of  the  Boston  Globe  was 
elected  president  of  the  Professional  Bas¬ 
ketball  Writers  Association  of  America 
(PBWA.) 

Ryan  succeeds  George  White  of  the 
Houston  Chronicle.  He  will  serve  a  two- 
year  term. 

Fran  Blinebury  of  the  Houston  Chroni¬ 
cle  was  elected  vicepresident  of  the 
PBWA,  succeeding  Bill  Halls  of  the  De¬ 
troit  News. 

Dan  Blumenthal,  of  the  public  relations 
firm  of  Gross  &  Associates,  who  is  also  a 
New  York  freelance  writer  and  has  co¬ 
vered  the  New  York  Knickerbockers  for 
15  years,  was  reelected  secretary- 
treasurer. 


Bavasi  to  head 
sports  pr  dept. 

Peter  Bavasi,  founding  president  of  the 
Toronto  Blue  Jays  baseball  club  and  for¬ 
mer  general  manager  of  the  San  Diego 
Padres,  was  appointed  head  of  the  sports 
division  of  Hill  and  Knowlton,  Inc.,  pub¬ 
lic  relations/public  affairs  agency. 

Bavasi  also  becomes  a  vicepresident  of 
Hill  and  Knowlton. 

Hill  and  Knowlton's  sports  division 
provides  media,  marketing  and  sales 
promotion  services  for  sports  organiza¬ 
tions  and  corporate  sponsors. 


AP  union  buttons 

An  agreement  between  Associated 
Press  and  its  employees  allows  the  em¬ 
ployees  to  wear  buttons  supporting  their 
union's  activities.  A  settlement  of  an  un¬ 
fair  labor  practice  complaint  brought 
against  AP  by  the  Wire  Service  Guild  was 
made  two  days  before  a  scheduled 
National  Labor  Relations  board  hearing. 
The  charge  stemmed  from  an  incident 
during  last  year's  Guild  bargaining  with 
AP,  when  AP  managing  editor  Wick  Tem¬ 
ple  ordered  a  union  member  to  remove  a 
button  depicting  a  bird  labelled  “AP” 
that  was  crying  out  “cheap,  cheap, 
cheap!” 


BRAND  CAT  BOX  FILIER 

The  Kitty  Litter®  brand  name  has  become  so  well-known  that 
sometimes  people  mistakenly  use  it  generically  when  they  mean 
to  say  “cat  box  filler.” 

Our  brand  name  was  registered  in  1955  with  the  U.S.  Patent 
Office  as  the  original  cat  box  filler.  Please  help  us  protect  it  by 
capitalizing  the  K  and  L  and  adding  the  word  “brand”  when  refer¬ 
ring  to  our  Kitty  Litter  brand  cat  box  filler. 


Thank  you! 


A^LOWE'S 
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NEWSPEOPLE 


Miller  Isenberg  Cusic 


Stephen  H.  Miller,  formerly  bureau 
chief  in  Vienna  and  East  European  cor¬ 
respondent  for  the  Associated  Press,  has 
been  appointed  deputy  marketing  and 
business  director  of  AP-Dow  Jones  in 
Europe  and  the  Middle  East.  He  will  be 
based  in  London.  Miller,  with  the  AP 
since  1 966,  was  a  correspondent  in  Cleve¬ 
land  and  business  news  editor  in  New 
York  before  transferring  to  the  foreign 
desk.  He  has  served  as  Berlin  correspon¬ 
dent. 

♦  ♦  * 

Gaylord  Shaw,  Pulitzer  Prize  winner 
and  Washington  correspondent  for  the 
Los  Angeles  Times,  joined  the  Dallas 
Times  Herald  February  I  as  assistant 
managing  editor  for  news.  Shaw  won  the 
1978  Pulitzerfor  national  investigative  re¬ 
porting.  With  the  Los  Angeles  Times 
since  1978.  he  has  served  as  a  staff  writer, 
Denver  bureau  chief,  Washington  corres¬ 
pondent,  and  special  projects  coordina¬ 
tor.  From  1%2  through  1975  he  was  with 
the  Associated  Press. 

♦  ♦  * 

San  Francisco  Examiner  appointments 
include: 

Jay  Joynson,  to  chief  assistant  news 
editor,  as  No.  2  on  the  news  side;  Paul 
Berning,  to  assistant  news  editor,  in 
charge  of  nightside  operations;  Bill 
Burnett,  assistant  news  editor  for  spe¬ 
cial  projects;  Carol  Ness,  assistant 
foreign-national  editor;  Bob  McEwen, 
to  chief  copy  editor;  and  Joanne  Der- 
BORT,  to  copy  desk  chief. 


Steven  Isenberg  has  been  appointed 
assistant  to  the  publisher  of  Newsday, 
Long  Island,  and  responsible  for  coordi¬ 
nating  special  projects  developed  out  of 
the  publisher’s  office.  He  was  with  the 
New  York  law  firm  of  Breed,  Abbott  and 
Morgan  as  a  litigation  associate  and  ear¬ 
lier  was  with  Mayor  John  Lindsay’s 
administration  in  the  city  as  an  assistant 
to  the  mayor  and  then  as  chief  of  staff. 

*  ♦  * 

Jack  R.  Curley,  former  vicepresi¬ 
dent  and  general  manager  of  the  Orange 
Coast  (Calif.)  Daily  Pilot,  has  become 
executive  officer  of  the  Pacific  Area 
Newspaper  Publishers’  Association 
(PANPA)  in  Malvern,  Australia.  PANPA 
has  nearly  200  member  companies,  most 
of  them  in  Australia. 

^  ^ 

Directors  of  engineering  and  marketing 
appointed  by  The  New  York  Times  Com¬ 
pany’s  cable  tv  group  are: 

Donald  Dworkin,  a  senior  engineer 
with  Warner-Amex  Cable  Communica¬ 
tions,  Inc.,  to  group  engineering  director. 
Robert  L.  Townsend,  formerly  with 
Johnson  &  Johnson  and  Citicorp  Credit 
Services,  Inc.,  to  group  marketing  direc¬ 
tor.  Both  are  based  at  N  YT  cable  tv  head¬ 
quarters  in  Audubon,  N.J. 

^  * 

Richard  E.  Meek  was  appointed 
assistant  production  manager  of  Charles¬ 
ton  (W.Va.)  Newspapers.  He  has  been 
with  CN  nine  years,  the  last  three  as 
pressroom  manager. 


Cindy  Cusic  was  appointed  managing 
editor  of  the  Alexandria  (Va.)  Gazette 
with  responsibilities  for  control  and  plan¬ 
ning  of  the  news  operations.  She  has  been 
news  editor  since  moving  to  the  Gazette 
in  May  of  last  year  from  the  Fauquier 
Democrat. 

Other  management  promotions  at  the 
Gazette  are:  James  Fields,  to  produc¬ 
tion  manager;  Jerry  Micco,  to  news  edi¬ 
tor,  and  Cathy  Perkins,  to  associate 
editor. 

♦  *  * 

Donald  B.  Towles,  vicepresident 
and  director  of  public  affairs  for  the 
Courier-Journal  and  Louisville  Times,  is 
the  new  president  of  the  Kentucky  Press 
Association.  He  succeeds  Russell 
Metz,  publisher  of  the  Bath  County  Out¬ 
look,  Owingsville.  Towles  also  is  presi¬ 
dent  of  the  International  Newspaper 
Promotion  Association. 

*  ♦  * 

Robert  J.  Kasabian  was  named 
director  of  publications  and  public  rela¬ 
tions  for  the  Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers,  taking  over 
from  George  K.  Dahl,  who  continues 
to  serve  as  a  consultant.  Kasabian  most 
recently  was  in  a  management  position 
reporting  to  the  publisher  at  Essex  Coun¬ 
ty  Newspapers,  a  division  of  Ottaway 
Newspapers  Inc.  He  has  his  own  office  in 
Rowley,  Mass.,  where  he  will  edit  the 
Newspaper  Controller  and  other  INCFO 
publications. 

*  * 

Gerald  F.  Anderson,  retail  sales 
manager  of  the  St.  Louis  Post-Dispatch, 
has  been  named  general  advertising  man¬ 
ager,  replacing  Stanley  Greenberg, 
who  joined  John  Blair  Radio  Representa¬ 
tives,  St.  Louis.  Thomas  Rees,  a  retail 
division  manager,  assumes  Anderson’s 
former  duties. 

*  ♦  * 

Kristin  H.  Earls  was  designated  the 
corporate  staff  attorney  in  charge  of 
broadcasting  legal  affairs  of  Gannett  Co., 
Inc.  Earls  has  been  in  the  law  department 
of  Gannett  since  1 980  and  will  continue  to 
coordinate  legal  matters  for  Gannett  Out¬ 
door  Division. 

*  * 

Dave  Peden  is  the  new  editor  of  the 
Sweet  Home  (Ore.)  New  Era.  He  former¬ 
ly  worked  at  the  North  Lincoln  News 
Guard,  Lincoln  City,  Ore. 

♦  *  ♦ 

Denise  Henderson  was  named  mid¬ 
west  classified  manager  in  the  Chicago 
office  of  Knight-Ridder  Newspaper 
Sales,  Inc.  A  sales  account  executive 
with  Knight-Ridder  since  1980,  she  pre¬ 
viously  was  in  classified  advertising  sales 
at  the  Chicago  Sun-Times. 
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OSTLER 


Voted  California  Sportswriter  of  the  Year  by 
the  National  Sportscasters  and  Sportswriters 
Association,  Scott  Ostler  of  the  Los  Angeles 
Times  illuminates  readers  with  offbeat  report¬ 
ing  and  realistic  style.  Read  Ostler’s  new 
sports  column  .  .  . 

Every  Tuesday  and  Thursday  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 


IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Seals 

RICHMOND  PROMOTIONS— Thomas 
W.  Howard  and  Louise  C.  Seals  were 
named  assistant  managing  editors  of  the 
Richmond  (Va.)  Times-Dispatch.  Howard, 
who  earlier  was  with  DPI,  Pacific  Stars 
and  Stripes  and  Newport  News  Daily 
Press,  has  been  state  editor  since  1972. 
Seals  joined  the  staff  in  1968  and  has 
served  as  copy  editor,  assistant  news  edi¬ 
tor  and  senior  news  editor.  She  annually 
assists  in  the  Newspaper  Fund  editing  in¬ 
tern  program  at  Virginia  Commonwealth 
University. 

Joseph  J.  Ruda  was  named  managing 
editor  of  the  Union  City  (N.J.)  Dispatch. 
He  was  city  editor  of  the  Paterson  News, 
a  sister  paper  to  the  Dispatch.  Earlier 
Ruda  was  at  the  Ithaca  (N.Y.)  Journal 
before  joining  the  News  in  1979. 

Other  changes  at  the  News  and  Dis¬ 
patch  include:  Richard  DESiNAtoNews 
city  editor;  Rick  Maddock  to  News  and 
Dispatch  executive  sports  editor;  Craig 
Schmidt  to  sports  copy  desk  chief; 
Steve  Nuiver,  to  Paterson  local  sports 
editor.  News;  Phil  Read  to  news  editor. 
News;  Nick  Romei,  to  News  and  Dis¬ 
patch  promotions  editor. 

♦  ♦  * 

Appointments  at  the  Florida  Times- 
Union,  Jacksonville,  include: 

Linda  Kauss,  promoted  from  assis¬ 
tant  newsfeatures  editor  to  newsfeatures 
editor. 

Joe  Crea  joined  the  staff  as  food  edi¬ 
tor,  having  most  recently  been  food  edi¬ 
tor  of  the  Daytona  Beach  News-Journal. 
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Gerard  W.  Coffey  was  appointed 
metropolitan  division  editor  for  United 
Press  International,  replacing  Scott 
Latham,  who  resigned.  J.  L.  Batten- 
FELD ,  Jr.  succeeds  Coffey  as  New  York 
City  editor. 

Latham  has  joined  Gamma-Liaison, 
the  international  photo  news  agency,  as 
managing  editor. 

Battenfeld  returns  to  UPl  after  working 
with  the  City  of  New  York.  Earlier  he  was 
on  UPI's  general  and  international  desks. 

*  «  « 

Five  Chicago  Tribune  Company  execu¬ 
tives  recently  were  elected  vicepresi¬ 
dents:  Bruce  Cerling,  manager  of  the 
building  division;  Howard  Hay,  direc¬ 
tor  of  circulation;  Peter  Heraty,  direc¬ 
tor  of  employee  relations;  John  Kazik, 
director  of  information  systems;  and 
George  Van  Wagner,  advertising 
director. 

*  *  ♦ 

Robert  P.  Boyd,  a  rep  with  House¬ 
hold  Finance  Corp.,  Arlington  Heights, 
Ill.,  has  joined  the  sales  staff  of  London 
Associates’  Chicago  office. 

*  *  * 

Gordon  DeWerth,  treasurer  of  Mac¬ 
Millan  Inc.,  New  York,  since  1976,  has 
been  named  senior  vicepresident-finance 
of  the  Minneapolis  Star  and  Tribune  Co. 

*  *  * 

Marketing  and  sales  appointments  at 
the  Boston  Globe  include:  Oliver  Rod- 
man,  to  display  advertising  manager  re¬ 
placing  Jack  Reid,  who  was  named 
advertising  director;  James  Forster,  to 
Rodman's  position  of  senior  division 
sales  manager,  retail  advertising;  Tho¬ 
mas  McCarrick,  promoted  to  the  newly 
created  position  of  co-op  advertising 
manager;  Owen  Gill  and  Lillian  Gra- 
NAI,  appointed  division  sales  managers. 

*  *  ♦ 

Arthur  G.  Greenberg,  formerly 
general  counsel  and  director  of  planning 
and  development  of  the  Peoria  (lll.)7oMr- 
nal  Star  and  the  Journal  Star  Broadcast¬ 
ing  Group,  has  left  the  company  and  re¬ 
turned  to  private  law  practice  in  Peoria. 


Joanna  Stratton  joined  the  Sac¬ 
ramento  Bee  as  administrative  assistant 
to  the  general  manager.  She  is  the  author 
of  “Pioneer  Women:  Voices  from  the 
Kansas  Frontier”,  published  last  year. 

William  Moore  joined  the  paper  as 
metropolitan  editor.  He  earlier  was  with 
the  San  Francisco  Chronicle  and  more 
recently  news  editor  of  Eastbay  Today! 
Oakland  Tribune. 

«  *  * 

Mike  Stiles  has  the  newly  created 
position  of  management  information  ser¬ 
vices  director.  News  and  Sun-Sentinel 
Company,  Fort  Lauderdale,  Fla.  He  was 
with  Price  Waterhouse,  Chicago,  the  past 
five  years  as  senior  consulting  manager, 
and  earlier  was  a  consultant  for  Computer 
Science  Corp.,  Chicago,  and  a  systems 
accountant  for  the  Air  Force  Accounting 
and  Finance  Center,  Denver. 

*  «  * 

Frank  Lalli,  associate  editor,  busi¬ 
ness,  for  the  New  York  News,  joined 
Time,  Inc. ,  as  deputy  editor  for  magazine 
development. 

*  *  « 

Steven  A.  Tragash  has  joined  Man¬ 
ning,  Selvage  &  Lee/Pacific  as  supervisor 
of  the  division's  financial/energy  group  in 
the  Los  Angeles  office.  His  background 
includes  reporting  for  United  Press  Inter¬ 
national  in  Pittsburgh  and  Harrisburg. 
Pa.,  Arizona  Republic  and  NBC  News. 

*  *  * 

Two  new  editors  on  the  Kansas  City- 
Times  metropolitan  desk  are  Conrad 
Grove,  formerly  of  Newsday,  Long  Is¬ 
land,  to  assistant  metropolitan  editor,  and 
Charles  St.  Cyr,  formerly  with  the  San 
Diego  Union,  to  night  metropolitan  edi¬ 
tor.  Robert  Samsot,  who  became  the 
paper’s  metropolitan  editor  last  August, 
earlier  was  an  editor  at  Newsday  and 
most  recently  a  visiting  journalism  pro¬ 
fessor  at  the  University  of  Kansas. 

*  *  * 

Robert  P.  Guthrie  was  promoted  to 
general  foreman  of  the  composing  depart¬ 
ment  of  the  Atlanta  Journal  and  Atlanta 
Constitution,  moving  up  from  assistant 
general  foreman. 

(Continued  on  page  34) 


Sidney  Epstein,  former  Associate  Publisher  and  Editor 
of  the  Washington  Star,  has  joined  Malarkey-Taylor 
Associates  as  Vice  President,  Electronic  Newspaper 
Publishing.  Mr.  Epstein  and  Martin  Malarkey,  Presh 
dent  of  the  Washingtombased  telecommunications 
management  and  engineering  consulting  firm,  look  for* 
ward  to  meeting  publishing  industry  executives  at  the 
ANPA  Newspapers  &  Cable  Seminar,  Feb.  24-26,  the 
Fairmont  Hotel,  Denver. 


1301  PENNSYLVANIA  AVE.,  NW  WASHINGTON.  DC  20004  (202)  7)7-2300 


Howard 
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Jane  Anderson 


Notes  on  people 


J.  Warren  McClure 


J.  Warren  McClure,  a  director  and  for¬ 
mer  vice-president  of  Gannett  Company, 
and  his  wife,  Lois,  have  pledged  a  “chal¬ 
lenge  gift”  of  up  to  $1  million  to  the 
Medical  Center  Hospital,  Burlington,  Vt. 
McClure  is  a  former  publisher  of  the  Burl¬ 
ington  Free  Press. 

The  commitment  is  the  largest  in  the 
hospital’s  history  with  the  facility  to 
match  the  pledge  on  a  three-to-one  basis, 
the  McClures  giving  one  dollar  for  each 
$3  raised  in  the  fund  drive. 

The  McClures  reside  in  Charlotte,  Vt., 
and  Key  Largo,  Fla. 

Nieman  committee 


Four  journalists,  along  with  three  Har¬ 
vard  University  faculty  members,  were 
appointed  by  President  Derek  C.  Bok  as 
the  committee  to  select  American  Nie¬ 
man  Fellows  in  journalism  for  the  next 
academic  year,  the  program’s  45th 
anniversary. 

The  journalists  are:  John  Seigenthaler, 
president,  publisher  and  editor  of  The 
Tennessean  of  Nashville,  who  was  a  Nie¬ 
man  Fellow  in  1959;  Lester  Sloan,  photo¬ 
grapher  with  Newsweek  magazine,  Los 


Angeles,  a  Nieman  Fellow  in  1976;  Jean 
Alice  Small,  editor  and  publisher  of  the 
Kankakee  (III.)  Daily  Journal',  Richard  C. 
Wald,  senior  vicepresident  for  news, 
ABC  News,  New  York. 

Harvard  faculty  members  are:  S.  L. 
Cline,  assistant  professor  of  history,  his¬ 
tory  and  literature,  and  social  studies; 
Paul  A.  Freund,  professor  emeritus.  Har¬ 
vard  Law  School;  Marc  J.  Roberts,  pro¬ 
fessor  of  political  economy  and  health 
policy.  Harvard  School  of  Public  Health. 

Clark  Lawrence,  Jr. 


When  14  inches  of  snow  fell  in  Wood¬ 
ward,  Oklahoma  February  2,  the  pub¬ 
lisher  of  the  Daily  Press,  Clark  Lawr¬ 
ence,  Jr.,  called  upon  skills  learned  45 
years  before  when  he  was  a  newspaper 
carrier. 

The  woman  who  usually  takes  care  of 
some  deliveries  couldn’t  get  her  car  out  of 
the  driveway  and  so — Lawrence  and  the 
Press  editor,  Dan  Proctor,  carried  some 
250  papers  on  snowbound  rural  routes. 
Also,  copy  editors  and  office  workers 
helped  get  papers  to  subscribers. 

Lawrence  said,  when  asked  if  he  got 
any  tips,  “No,  but  if  someone  had  called 
me  in  for  a  beer,  I  probably  would  have 
taken  it.” 


Jane  Anderson,  Associated  Press’  re¬ 
gional  reporter  for  New  England,  recog¬ 
nized  the  tune  she  heard  the  Marine 
Corps  string  quartet  playing  at  a  White 
House  function  the  other  day  on  two 
scores.  It  was  “Fiddle  Faddle”,  which 
most  everybody  knows — and  Anderson 
knows  it  too  as  one  of  her  late  father’s 
popular  compositions. 

Jane  was  touring  the  White  House  with 
her  husband  and  they  approached  the 
first  violinist  to  say  how  pleased  they 
were  to  hear  her  father’s  music.  She  was 
even  happier  to  hear  that  the  quartet 
plays  two  or  three  Anderson  scores  at 
state  dinners — such  as  his  classic 
“Sleighride”,  “Blue  Tango’’  and 
“Syncopated  Clock.” 

Leonard  H.  Marks 


Leonard  H.  Marks,  Washington  attor¬ 
ney  and  former  director  of  the  U.S.  In¬ 
formation  Agency,  is  the  new  chairman  of 
the  Foreign  Policy  Association,  succeed¬ 
ing  Carter  L.  Burgess.  On  the  FPA  board 
of  governors  since  1976,  Marks  is  also 
active  in  global  information  issues.  He  is 
secretary-treasurer  of  the  World  Press 
Freedom  Committee,  president  of  the 
American  Historical  and  Cultural  Society 
and  chairman  of  the  executive  board  of 
the  Center  for  Strategic  and  International 
Studies  at  Georgetown  University. 


Newspeople 

(Continued  from  page  33) 


Raymond  J.  Eby,  production  manager 
of  the  Detroit  News,  has  been  named 
director  of  operations.  Eby  joined  the 
News  in  1973  as  assistant  production 
manager. 

*  *  * 

Gerald  R.  Lush,  editor  of  the  Eli¬ 
zabethtown  (Ky.)  News-Enterprise,  was 
named  general  manager  of  the  Standard 
Publishing  Co.,  which  publishes  the  Ken¬ 
tucky  Standard,  a  Scripps-Howard  week¬ 
ly  in  Bardstown,  Ky.  Lush  succeeds 
George  Trotter,  who  resigned. 

♦  ♦  * 

Yatin  T.  Shah  formerly  with  the  San 
Luis  Obispo  (Calif.)  Telegram-Tribune, 
has  joined  the  Paso  Robles  (Calif.)  Daily 
Press  as  circulation  manager. 

Other  changes  at  the  Daily  Press  in¬ 
clude:  Jim  Carlisle,  to  sports  editor 
from  reporter,  replacing  Jeff  Miller, 
who  is  doing  graduate  work  at  Columbia 
University.  Carolyn  Lochhead,  from 
the  St.  Francisville  (La.)  Democrat,  to 
feature  reporter.  Vallaree  Fuller,  to 
display  advertising  sales  coordinator, 
from  the  Hesperia  Resorter.  TONi  HEF¬ 
LIN,  to  advertising  sales  trainee,  from 
newsroom  editorial  production  assistant. 
34 


Alan  G.  Spoon  was  elected  a 
vicepresident  of  The  Washington  Post 
Company.  He  formerly  was  a  vicepresi¬ 
dent  and  partner  of  The  Boston  Consult¬ 
ing  Group  and  will  be  responsible  for 
coordinating  development  of  a  growth 
program  for  the  company,  serve  as  super¬ 
vising  officer  for  planning  efforts  in  the 
company’s  various  business  units  and  as 
a  senior  staff  adviser  to  the  chairman  and 
the  president. 

♦  ♦  * 

Susan  Beauvois  will  direct  the  cable 
marketing  operation  of  the  new  Cable 
News  Network  on  Southern  Cablevision, 
Inc.  She  will  assume  her  news  duties  in 
addition  to  those  she  has  as  national 
advertising  manager  of  the  Fort  Myers 
(Fla.)  News-Press.  She  joined  the  news¬ 
paper  in  1978  as  an  ad  service  clerk,  sub¬ 
sequently  serving  as  assistant  national 
advertising  coordinator  and  as  a 
copywriter. 

♦  ♦  * 

Graham  Kislingbury  joined  the 
Albany  (Ore.)  Democrat-Herald  as 
sports  editor.  He  previously  was  news 
editor  of  the  weekly  Cottage  Grove  (Ore.) 
Sentinel.  Both  publications  are  owned  by 
Capital  Cities  Communications,  Inc. 
Kislingbury  succeeds  Greg  Hansen, 
who  resigned  to  accept  a  sports  depart¬ 
ment  position  at  the  Arizona  Daily  Star. 


Added  to  the  circulation  staff  of  the 
Rocky  Mountain  News,  Denver,  are: 

Bill  Faltermeir,  formerly  with  the 
Denver  Post,  to  single  copy  sales  man¬ 
ager. 

Carl  Ernst,  also  from  the  Denver 
Post,  to  home  delivery  supervisor. 

Jim  Orem,  who  was  with  the  Washing¬ 
ton  Star,  to  circulation  promotion  mana¬ 
ger,  and  Vincent  Rossi,  also  from  the 
Star,  to  home  delivery  supervisor. 

Richard  Dantzler,  with  the  News  10 
years,  stepped  up  to  state  circulation  su¬ 
pervisor. 

ik  ik  * 

Virgil  Fassio,  publisher  of  the  Seat¬ 
tle  Post-Intelligencer,  was  elected  presi¬ 
dent  of  the  Seattle-King  county  Conven¬ 
tion  and  Visitor’s  Bureau. 

*  ♦  ♦ 

Ted  Phillips,  publisher  of  the  Semi¬ 
nole  (Okla.)  Producer,  is  a  new  member 
of  the  University  of  Oklahoma  Publica¬ 
tions  Board. 

ik  *  ^ 

Hal  Singley,  an  educational  pub¬ 
lishing  executive  and  former  teacher,  was 
appointed  president  of  Teaching  Re¬ 
sources,  an  affiliate  of  The  New  York 
Times  Company  based  in  Hingham, 
Mass.  He  replaces  Clement  E.  Daley, 
a  founder  of  the  company,  who  retired  in 
December. 
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Policy  adopted  on  unnamed  sources 


Roanoke  (Va.)  Times  &  World  News 
has  adopted  a  policy  on  unnamed 
sources,  which  resulted  from  discussions 
between  Ben  J.  Bowers,  executive  edi¬ 
tor,  and  a  standing  committee  on  ethics. 

The  policy  states,  “With  very  few  ex¬ 
ceptions,  this  newspaper  will  provide 
readers  full  information  on  the  sources  of 
news  it  prints.  Sources  are  to  be  identified 
by  name,  position  and  other  information 
relevant  to  the  story.  Use  of  fictitious 
quotations,  phantom  sources  or  use  of 
composite  persons  as  if  they  were  real 
persons  is  forbidden.  When  editors  de¬ 
cide  to  permit  the  use  of  composite  per¬ 
sons  because  the  nature  of  the  story  re¬ 
quires  it,  they  will  see  to  it  that  the  fact 
that  they  are  composite  persons  is  set 
forth  (not  tucked  in  obliquely)  high  in  the 
story.  Similarly,  when  a  fictitious  name  is 
used  to  mask  the  identity  of  a  real  person, 
the  fact  that  the  name  is  fictitious  and  the 
reason  for  using  the  fiction  will  be  set 
forth.” 

Four  conditions  must  be  met,  under  the 
policy,  in  order  for  unnamed  sources  to 
be  used  in  a  Times  &  World-News  article. 
They  are: 

1 .  A  supervising  editor  determines  that 
there  is  a  need  for  the  public  to  know 
the  information  imparted  by  the  un¬ 


named  source  and  no  on-the-record 
means  of  obtaining  it  exists. 

2.  A  supervising  editor  knows  the 
identity  of  the  unnamed  source. 

3.  The  reader  is  told  as  much  as  possible 
about  the  unnamed  source  short  of 
revealing  identity  and  about  the 
reason  for  anonymity. 

4.  Extensive  efforts  have  been  made  to 
corroborate  the  accuracy  of  the  in¬ 
formation  imparted  by  the  unnamed 
source. 

The  Times  &  World-News  policy  also 

gives  a  list  of  seven  “do’s  and  don’ts”  to 

be  used  as  guidelines: 

1.  Do  make  every  reasonable  effort  to 
get  sources  on  the  record. 

2.  Do  use  anonymous  sources  as  tips  to 
find  someone  who  will  say  it  on  the 
record. 

3.  Do  distinguish  between  “leaked 
facts”  (a  situation  which  might  war¬ 
rant  anonymity  to  protect  the  source 
from  retribution)  and  “leaked  opin¬ 
ion  or  attack.” 

4.  Do  talk  to  your  editor  in  any  situation 
where  total  and  lasting  confidential¬ 
ity  is  involved.  In  such  situations  the 
reporter  and  editor  must  share  the 
burden  of  trust  that  such  a  promise 
carries.  On  potentially  sensitive  stor¬ 


ies,  it  is  a  good  idea  for  a  reporter  to 
talk  with  an  editor  before  promising 
anonymity  because  legal  repercus¬ 
sions  and  other  problems  may  not  be 
seen  at  the  fact-gathering  stage. 

5.  Do  reveal  your  source  to  an  editor. 

6.  Do  not  rely  totally  on  unnamed 
sources,  but  attempt  to  find  indepen¬ 
dent  ones  such  as  records. 

7.  Do  not  use  such  words  as  “key  offi¬ 
cials,”  “well  placed”  or  “informed” 
sources.  Provide  the  fullest  possible 
identification  such  as  “an  official  in 
the  city  manager's  office.” 

The  newspaper  policy  also  forbids 
allowing  an  unnamed  source  to  “demean, 
attack  or  villify  a  named  person  or  institu¬ 
tion”  unless  approval  is  given  by  the  ex¬ 
ecutive  editor  or  publishers  “for  consi¬ 
dered  and  compelling  reasons.” 

Opens  D.C.  bureau 

Los  Angeles  Daily  Journal  recently  ex¬ 
panded  its  coverage  of  legal  affairs  all  the 
way  to  Washington  by  opening  a  fulltime 
news  bureau  there.  Steve  Pressman,  26,  a 
reporter  with  the  Daily  Journal  since 
1978,  will  the  staff  the  Washington,  D.C., 
bureau.  He  is  sharing  an  office  in  the 
National  Press  Club  Building  with  Edi¬ 
tor  &  Publisher. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 

state  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It's  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 

Public  Relations  Dept.  RK-3 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)662-6402 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

On-line  inserting  systems  solve 
growing  volume  at  Florida  daily 


The  flood  of  preprinted  inserts  flowing 
through  the  newspaper  industry  is  a  tide 
of  considerable  dimensions.  The  story  of 
how  one  paper  is  riding  the  wave  can  be 
found  in  Ft.  Myers,  Fla.,  where  the 
News-Press,  a  member  of  Gannett  News¬ 
papers,  is  determined  to  avoid  inunda¬ 
tion. 

“1981  was  a  good  year  for  us,”  says 
Don  Miller,  production  director.  Inserts, 
ROP,  and  color  had  gains.  The  local  eco¬ 
nomy  was  healthy  due  mainly  to  the  lead¬ 
ing  industry,  retired  people.  A  new  air¬ 
port  under  construction  and  a  main  inter¬ 
state  highway  nearing  completion  will 
further  open  the  area  to  growth. 

But  Miller’s  eyes  have  been  fixed  on 
the  bar  graphs  depicting  insert  growth  for 
a  dozen  years,  ever  since  they  started 
growing  28%  longer  annually.  He  knew 
from  experience  the  situation  soon  would 
become  intolerable  unless  some  major 
moves  were  made. 

In  the  analysis  process.  Miller  doesn't 
believe  in  direct  comparisons.  “The  fact 
that  two  papers  have  the  same  circula¬ 
tions  doesn’t  mean  a  thing  when  it  comes 
to  inserting,”  he  explains.  “Look  at  your 
average  pages  per  day  and  per  week,  and 
then  the  average  number  of  inserts  per 
week  over  a  yearly  period.  They  give  you 
a  much  better  picture  of  what’s  hap¬ 
pening.” 

The  News-Press  averages  70  pages  a 
day,  500-550  pages  per  week,  and  in  ’81 
averaged  24  inserts  a  week.  Projections 


indicate  the  last  figure  will  jump  to  28  per 
week  in  1982.  For  a  medium-sized  daily 
and  Sunday  the  averages  are  indicative 
that  Ft.  Myers  is  shouldering  a  sizeable 
production  load. 

Early  action  is  a  typical  Miller  move 
when  it  comes  to  production  situations 
and  he  made  his  first  one  on  inserting  in 
1978.  That  was  the  year  Seymour  Roche, 
distribution  (mailroom)  manager,  was 
assigned  to  a  project  of  determining  what 
was  happening,  evaluating  current  sys¬ 
tems,  and  recommending  what  the  News- 
Press  should  do. 

Time,  principally  the  lack  of  it,  was  the 
main  handicap.  Though  machine  insert¬ 
ing  was  being  used,  the  system  lacked 
capacity  and  speed.  If  12  inserts  were 
scheduled  for  a  Sunday  paper  it  required 
three  runs  on  an  inserter,  plus  another 
into  the  main  section.  “Not  very  ideal,” 
says  Roche. 

According  to  Miller,  there  were  other 
factors:  “A  new  eight-unit  offset  press 
was  coming  on-stream  and  soon  there 
would  be  two  streams  feeding  into  the 
mailroom.  Then  we  plain  ran  out  of  space 
for  insert  skid  storage.  There  would  be 
times  when  we  had  as  many  as  200  skids 
stashed  throughout  the  building.” 

Roche  began  a  methodical  study  of  the 
News-Press’s  inserting  situation.  Heavy 
days,  maixmums  and  minimums,  com¬ 
parisons,  productivity,  manhours, 
sjjeeds,  and  labor  costs  were  plotted.  The 
(Continued  on  page  40) 


Gt.  Lakes  conference 
set  for  Milwaukee 

The  37th  annual  Great  Lakes  News¬ 
paper  Conference  will  be  held  February 
20-23,  1982,  at  the  Milwaukee  Conven¬ 
tion  Center  and  the  Hyatt  Regency  Hotel 
in  Milwaukee,  Wisconsin. 

The  meetings  and  seminars  will  be  only 
on  new  printing  and  page  makeup 
methods,  as  well  as  government  regula¬ 
tions  and  their  impact  on  the  newspaper 
industry. 

The  exhibit  hours  at  the  Convention 
Center  for  the  three  days  are:  Saturday, 
February  20,  11  a.m.  to  5  p.m.;  Sunday, 
February  21 , 12  noon  to  5  p.m.;  and  Mon¬ 
day,  February  22,  from  12  noon  to  5  p.m. 

Registration  will  be  on  the  main  floor  of 
the  Convention  Center  with  all  confer¬ 
ence  sessions  also  to  be  held  at  the  Con¬ 
vention  center. 

The  opening  session  is  set  for  9:30  a.m. 
on  Sunday  with  speakers.  Gene  Keating, 
manager  sales,  Milwaukee  Journal', 
Robert  Gallagher,  editor.  Green  Bay 
(Wis.)  Press-Gazette;  and  George 
Cashau,  coordinator  of  operations, 
ANPA  Research  Institute.  Cashau  will 
speak  on  “New  Government  Regulations 
for  the  Newspaper  Industry.” 

Speakers  at  the  Monday  program  on 
pagination  systems  will  include  Patrick 
McKeown  of  Camex;  Jim  Tessin  of  In¬ 
formation  International  Inc.;  Ken  Schurr 
and  Jim  Hickey  of  Atex;  and  Roger 
Adams  of  the  Minneapolis  Star. 

Speakers  for  the  camera/plate  and 
press  session  will  include  Dick  Snyder  of 
Hercules  Inc.;  Bob  Thompson  of  Pamar- 
co  Inc. ;  Dick  Ozewich  of  Metro- Flex;  Jim 
Odem  of  Flex-O-Line;  Bernie  Thompson 
of  K  &  F;  Mike  Damour  of  Faustel  Inc.; 
David  Chan  of  Flint  Ink;  and  Frank  Ren- 
dulic  of  W.R.  Grace. 

At  the  mailroom  session  on  Monday, 
the  speakers  will  include  George 
Abrahmson  and  Garry  Sanders  of  Harris 
Inserter;  Gregory  Greenan  of  Leger  In¬ 
serter;  and  Robert  Hedrick  of  Mailroom 
Systems  Inc.  The  Monday  evening  prog¬ 
ram  will  be  the  traditional  “Gemuetlich- 
keit  Night.” 

The  Tuesday  session  on  systems  will 
have  Mark  Kendall  of  Newsmate  Pro¬ 
ducts,  Inc.  speak  on  “Small  Systems.” 
This  presentation  will  be  followed  by  a 
panel  discussion  on  the  subject  “What 
editors  and  systems  managers  expect 
from  each  other. 

The  other  Tuesday  session  will  cover 
camera/plate  and  press  (letterpress  to 
offset  conversion)  with  speakers  Don 
Kirk  of  Press  Machinery  Corp.;  John 
Heidenreich  of  Publishers  Equipment 
Corp.;  De Witt  Purdue  of  Dahlgren  Manu¬ 
facturing;  and  Irvin  Baird  of  Inland 
Newspaper  Machinery  Corp. 

The  Tuesday  session  on  mailroom  sys¬ 
tems  will  have  a  number  of  speakers  from 
leading  mailroom  suppliers. 


THE  TWO  on-line  72P  Harris  inserting  systems  at  the  Ft.  Myers  (Fla.) 
News-Press  are  visible  in  this  view.  Systems'  met  supreme  test  during  busiest 
inserting  period  of  the  year. 
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Mycro-Visbn  7000 
is  logical  linK  for 
papers  entering 
cable  tv  industry 


The  MV  7000  cable  tv  character  generator  system 
is  designed  to  be  compatible  with  the  MC  1100 
front-end  newspaper  system,  it  is  manufactured 
by  Mycro-Tek,  an  industry  leader  with  a  reputation 
for  staying  on  top  of  technology  and  the  needs  of 
the  newspaper  industry. 

Mycro-Tek  has  more  than  300  front-end  systems 
installed  worldwide  and  a  reputation  for  high  qual¬ 
ity  products  and  services. 

If  you  are  on  the  verge  of  extending  your  news¬ 
paper  into  cable  television,  call  us.  We  will  docu¬ 
ment  Mycro-Tek's  excellent  _ 

service  and  reliability  record. 

And  we  will  arrange  a  demon¬ 
stration  of  the  Mycro -Vision 
7000.  It's  ready  to  generate 
new  profits  for  you!  _  _  _  , 

Mycro-Tek 

An  ^lUIED  Company 


Y@  lloSli)  SDSC'S 


NEW 


Mycro-VIslon  7000 


Get  details  now.  No  obligation. 

□  Send  me  more  information. 

□  Please  call  me  to  arrange  a  demonstration. 

□  Please  have  a  sales  person  call. 

Name: _ 

Newspaper: _ 

Address: - - - 

City.  State.  Zip:  _ - — 

Telephone: _ _ _ _ _ 

Mail  to: 

Mycro-Tek 

820  West  Second  /  Wichita,  Kansas  67203 
Toll-Free:  1-800-835-2055  EP-2 


COX  ARIZONA  PUBLICATIONS  dedicated  a  new  $14  million  addition 
January  14  in  Mesa,  Az.  The  president  of  Cox  Newspapers,  Charles  Glover, 
starts  the  $6.5  million  Goss  Metroliner.  Participating  in  the  ceremony,  left  to 
right,  were  Rep.  John  J.  Rhodes,  R-Ariz.,  Mesa  AAayor  Don  Strauch,  and 
Arizona  Gov.  Bruce  Babbitt,  at  Glover's  right. 

Cox  Arizona  dedicates  new  Mesa 
$13.5  miliion  piant  expansion 


Cox  Arizona  Publications  dedicated  a 
new  $13.5  million  plant  expansion  Janu¬ 
ary  14  in  Mesa,  Arizona,  with  the  help  of 
Arizona  Governor  Bruce  Babbitt,  Rep. 
John  Rhodes,  R-Ariz.,  and  the  president 
of  Cox  Newspapers,  Charles  Glover. 

About  150  civic  and  political  leaders 
were  invited  for  the  luncheon  and  cere¬ 
mony  in  the  new  plant  which  contains 
almost  three  times  the  floor  space  of  the 
old  facility. 

The  new  facility,  built  adjacent  to  the 
existing  Mesa  Tribune  plant  in  suburban 
Phoenix,  houses  the  Pennysaver,  a 
410,000  circulation  shopper,  as  well  as 
the  press  facilities  and  mailroom  which 
Cox  uses  to  print  the  Tempe  (Ariz.)  Daily 
News,  the  Mesa  Tribune  and  the  Penny- 
saver. 

In  the  last  two  years,  Cox,  which  pub- 

SAVE  25% 

on  your  black  ink  bill! 

If  you  are  currently  buying  black 
ink  in  55-gallon  drums,  you  can 
purchase  our  high  quality  recycled 
ink  at  36^  per  pound.  This  ink 
is  compatible  with  all  newspaper 
presses  and  will  run  trouble-free. 

For  more  information  and  sampies, 
piease  call  or  write: 

INK  RECOVERY  SERVICE 

18  Fourth  St.,  New  London,  CT  06320 
203-443-5890 
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lishes  17  other  newspapers,  has  added 
Sunday  newspapers  at  both  Mesa  and 
Tempe  and  has  converted  both  newspap¬ 
ers  from  afternoon  to  morning  publica¬ 
tions. 

In  addition,  Cox  has  created  an  up¬ 
graded  home  section,  a  special  weekly 
entertainment  tabloid  and  a  weekly  finan¬ 
cial  tabloid. 

Cox  Arixona  president  Charles  A. 
Wahlheim  said  the  new  facility  would  en¬ 
able  Cox  to  continue  to  grow  with  the 
market  in  central  Arizona. 

“The  Cox  investment  in  Arizona  is  a 
dramatic  indication  of  our  confidence  in 
the  future  growth  of  this  dynamic  state,” 
Wahlheim  said.  “We  think  we  have  the 
best  market  in  the  country  coupled  with 
the  best  place  for  people  to  live.  It’s  a 
great  combination.” 

Sll  has  $2.6  million 
pretax  profits 

System  Integrators,  Inc.  (SII)  of  Sac¬ 
ramento,  Calif.,  a  supplier  of  newspaper 
text  processing  systems,  reported  pretax 
profits  of  $2.6  million  on  sales  of  $15.2 
million  for  the  fiscal  year  ending  Septem¬ 
ber  30,  1981. 

James  P.  Lennane,  president  of  the 
company,  said  the  order  backlog  for  pro¬ 
ducts  exceeded  $30  million.  Newspapers 
holding  delivery  positions  for  SII’s  new 
System/55  include  the  Los  Angeles 
Times,  The  Washington  Post,  the  Hous¬ 
ton  Chronicle,  the  Australian  Associated 
Press,  and  the  San  Francisco  Chronicle 
and  San  Francisco  Examiner. 


Demographics  firm 
goes  to  Dow  Jones 

Dow  Jones  &  Co.,  Inc.  and  American 
Demographics,  Inc.,  announced  late  last 
year  that  Dow  Jones  had  acquired  Amer¬ 
ican  Demographics.  The  latter  publishes 
the  monthly  American  Demographics 
magazine  and  provides  information  on 
demographic  trends  through  confer¬ 
ences,  a  newsletter  and  other  channels. 

Headquartered  in  Ithaca,  N.Y.,  Amer¬ 
ican  Demographics  will  continue  to  oper¬ 
ate  under  its  present  management  as  a 
wholly  owned  subsidiary  of  Dow  Jones. 

American  Demographics  magazine, 
first  published  in  early  1979,  has  a  paid 
circulation  of  6,500  and  an  estimated 
readership  of  20,000.  The  majority  of  its 
readers  are  market  researchers,  corpo¬ 
rate  planners  and  economists  in  com¬ 
panies  that  provide  consumer  products 
and  services. 

In  discussing  the  acquisition,  Warren 
H.  Phillips,  chairman  of  the  board  of  Dow 
Jones,  said:  “American  Demographics  is 
a  recognized  leader  in  highlighting  and 
interpreting  demographic  trends  of  great 
importance  to  individual  companies,  in¬ 
dustries  and  the  entire  economy.  Dow 
Jones,  as  a  major  provider  of  information 
through  its  publications  and  electronic  re¬ 
trieval  services,  welcomes  the  opportun¬ 
ity  to  work  with  American  Demographics 
in  an  area  that  is  so  critical  in  shaping  the 
planning  of  companies  and  other  institu¬ 
tions.” 

Comm-Stor  II  solves 
circulation  problems 

Southwestern  Bell  (Little  Rock, 
Arkansas)  has  an  electronic  circulation 
whiz  called  Comm-Stor  II.  Media  special¬ 
ist  for  Southwestern  Bell,  Bill  Byers,  said 
the  solution  to  the  nagging  problem  of 
keeping  accurate  circulation  records  was 
in  their  new  data  communications  system 
Comm-Stor  II. 

Byers  said  the  system  offers  newspap¬ 
er  management  a  versatile  and  low-cost 
solution  to  circulation  problems  and  it  has 
many  applications  that  will  help  manage¬ 
ment  smooth  out  circulation  bumps. 

Byers  also  said  the  Comm-Stor  II  sys¬ 
tem  offers  a  fast  and  versatile  way  to  keep 
circulation  lists  up-to-date  electronically. 
The  system,  he  said,  can  also  be  used  to 
cross-reference  circulation  lists  in  about 
any  way  that  is  needed.  This  can  be  done, 
he  went  on  to  say,  by  sections  of  the  city, 
by  carrier  routes  and  can  even  pinpoint 
non-subscriber  pockets  to  target  on  dur¬ 
ing  circulation  campaigns. 

The  Comm-Stor  II  system  can  be  used 
to  work  on  other  newspaper  administra¬ 
tive  jobs,  such  as  billing  and  advertising 
records,  Byers  stated. 
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'Dne  of  the  reasons  we  bought  a 
Harris  V-15D  is  the  fact  that 
it’s  a  Harris’’ 

Barbara  Barbour,  President,  B&B  Associates,  Inc.,  South  Windsor,  Ct. 


just  because  of  their  superior  equip¬ 
ment.  Harris  service  is  outstanding.  We 
were  impressed  with  their  helpful,  co¬ 
operative  attitude  and  the  time  they 
were  willing  to  spend  with  us. 

“We  print  a  lot  of  newspaper  inserts. 
Our  customers  are  demanding  more 
color  now,  and  thanks  to  the  brush 
dampening  system  on  the  V-15D,  we 


can  give  it  to  them.  Better  and  faster. 
The  nonheatset  reproduction  lays  down 
a  sharp,  beautiful  dot  and  is  very  ‘for¬ 
giving’  on  some  of  the  lower-grade 
stock  we  have  to  use. 

“The  double-ended  feature  on  the 
V-I5D  lets  us  print  more  than  one  insert 
at  a  time— which  we’re  doing  quite 

^  IHARRIS 


often  now.  With  two  folders  we  can 
makeready  at  one  end,  while  a  job  is 
running  off  the  other. 

“We  feel  our  Harris  V-15D  is  a  great 
investment.  Not  only  does  it  offer 
tremendous  flexibility  and  high  speed, 
the  print  quality  is  exceptional!’ 

For  further  information  on  the  V-15D 
and  other  Harris  web  offset  presses, 
write  Market  Services  Department, 
Harris  Corporation,  Commercial  Press 
Division,  P,  0.  Box  61485,  D/FW 
Airport,  Dallas,  TX  75261.  Telephone 
(817)  481-5744. 


Sunday  of  1 16,000.  As  an  off-line  system 
the  inserting  would  require  42,120  hours 
and  cost  $179,010.  The  estimates  fall  dra¬ 
matically  when  the  system  operates  on¬ 
line:  25,740  hours  costing  $109,395. 

The  Harris  inserters  are  configured  as 
four  into  one  machines  and  run  at  17,000 
per  hour  double-out,  each  providing 
34,000  inserted  packages  per  hour.  Prein¬ 
serting  capability  of  ten  into  one  single- 
out  also  is  available  to  the  News-Press,  an 
obvious  advantage  for  the  large  Sunday 
packages  of  up  to  16  inserts.  Once  the 
Sunday  package  required  an  early  in  the 
week  start;  now  work  starts  on  a  Thurs¬ 
day  night  and  big  packages  only  take  16- 
17  hours. 

One  of  the  most  interesting  features  is 
the  Automatic  Repair  System  (ARS), 
which  recycles  and  repairs  any  incom¬ 
plete  sets  resulting  from  an  insert  or  jack¬ 
et  misfeed.  The  control  also  inhibits  feed¬ 
ing  inserts  if  no  jacket  is  present  or  if  the 
jacket  is  not  opened. 

“ARS  is  an  important  part  of  the  total 
system,”  explains  Roche.  “If  there  is  a 
problem  at  one  station  the  machine 
doesn’t  shut  down.  A  red  signal  light 
comes  on,  but  the  jacket  goes  full  circle 
without  receiving  additional  inserts.  Re¬ 
pair  begins  on  the  second  pass.  The  con¬ 
cept  is  to  keep  the  press  and  inserter  run¬ 
ning.” 

Monitoring  the  system  and  sensing  pre¬ 
set  levels  in  jacket  hoppers  are  other  ARS 


(Continued  from  page  36) 


manager  visited  other  plants,  examined 
equipment,  and  documented  others’  ex¬ 
perience. 

When  the  evidence  was  in,  it  was  deci¬ 
sion  time.  The  nod  went  to  two  on-line 
72P  Harris  inserters,  each  equipped  with 
Automatic  Repair  Systems. 

Since  the  News-Press,  now  with  two 
presses,  was  running  collect  the  inserters 
would  operate  as  on-line  systems,  an 
objective  strongly  pursued  in  Roche’s 
study. 

System  components  would  include 
conveyors,  squeeze  rollers,  automatic 
switching,  overflow  stations,  electric 
eyes,  and  automatic  loaders. 

The  first  inserting  line,  fondly  called 
Old  Blue,  was  installed  in  the  fall  of  1980. 
The  second  line,  nicknamed  the  Green 
Machine,  became  operational  last  month. 
How  are  they  working?  “Great,”  says 
Miller;  “Fine,”  replies  Roche. 

Roche  claims  the  on-line  capability  has 
increased  insert  production  100%  using 
only  30%  of  the  manhours  previously  de¬ 
voted  to  inserting. 

Further,  his  analysis  shows  what 
would  happen  in  1982  between  off-line 
and  on-line  modes  of  the  72P  systems.  He 
bases  his  figures  on  handling  25  inserts  a 
week,  and  daily  circulation  of  1 02 ,000  and 


r,;  _--''j'^“Reads”  a  Video  Newspaper^"?  \ 

Local  news  buffs  who  want  the  latest  ’ 
scoop  sometime  other  than  6  &  10  P.M. 
Classified  ad  shoppers.  New  home  buyers. 
Folks  with  special  interests  like  gardening 
■js  or  carpentry,  who  watch  shows  geared  to 

them. 

Civic-minded  citizens  concerned  about 
community  issues. 

Everyone  who's  in  the  know  "reads” 
Video  Newspaper'". 

■S  VIDEO  DATA  SYSTEMS 

■  mu  Corporate,  Hauppauge,  New  York  (516)  231-4400 
IB  National  Sales,  Salt  Lake  City,  UT  (801)  566-3635 
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KEY  to  reliable  inserting  on  the  on-line 
72P  Harris  systems  ore  these  lop  opener 
and  fingers  on  each  pocket.  News-Press 
reports  total  reliability  in  jacket  opening. 

functions.  A  key  pad  and  display  terminal 
allow  makeready  people  to  enter  desired 
makeready  parameters,  display  working 
data,  test  input  and  output  functions,  and 
display  errors  detected  while  running. 

Much  of  the  credit  for  success  is  given 
Harry  Irvine,  plant  engineer.  He  did  the 
inteii^acing  and  supervised  the  18  miles  of 
wiring  in  each  system.  Irvine  says,  “It’s 
difficult  when  you  must  link  equipment 
made  by  three  manufacturers.  But  the 
crew  of  erectors,  electricians,  welders, 
and  even  a  plumber  figured  it  out  and  did 
an  outstanding  job.” 

According  to  Roche  and  Irvine,  there 
are  two  keys  to  making  an  on-line  system 
successful.  One  is  to  attain  and  maintain 
the  straightest  possible  jacket  stream. 
The  other  is  the  lap  opener  on  each  pock¬ 
et,  which  works  mechanically  to  open, 
and  hold  open,  the  jacket  to  accept  the 
inserts. 

“I  can’t  overemphasize  the  importance 
of  these  two  points,”  says  Irvine.  “We 
made  some  modifications  in  the  lap  open¬ 
ers  and  fingers  and  now  have  total  re¬ 
liability  in  jacket  opening.”  Roche  contri¬ 
butes:  “The  pressroom  also  has  to 
cooperate  in  this  pursuit,  being  sure  to 
allow  a  half-inch  lap  on  the  folded 
paper.” 

They  call  attention  to  the  critical  need 
of  the  insert  being  against  the  spine  of  the 
opened  jacket.  This  is  a  requisite  if  the 
package  is  to  be  run  through  again  and  for 
obtaining  a  reliable  count  at  the  stacker. 
Inserts  which  do  not  fall  against  the  spine 
create  an  extra  bulge  in  the  final  package 
which  can  cause  double  counts  at  the 
stacker. 

The  pair  sought  other  innovative  ideas 
to  assure  trouble  free  operation.  One  is  a 
comprehensive  checkoff  list  which 
makeready  people  are  required  to  follow 
before  the  inserter  is  started  up.  Parts  of 
the  list  have  been  taped  to  the  machine 
where  the  makeready  steps  occur,  mak¬ 
ing  it  easier  for  the  worker  to  perform  the 
functions. 

Irvine  believes  Harris  did  a  profession¬ 
al  job  in  engineering  the  system  and  de¬ 
serves  high  marks  for  service.  “Things 
like  stream  aligners,  squeeze  rollers,  and 

(Continued  on  page  41} 
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Color  poster  system 
uses  film  receiver 

Color  posters,  badges,  stickers,  and 
signs  can  be  produced  rapidly  and  inex¬ 
pensively  with  a  new  COPYPROOF  sys¬ 
tem  introduced  by  Agfa-Gevaert,  Inc. 


(Continued  from  page  40) 

gap-makers  all  contribute,”  he  says. 
“Our  mission  was  to  end  up  with  a  struc¬ 
turally  sound  system.  There’s  a  lot  of  mo¬ 
tion  in  these  kinds  of  systems  and  they 
must  be  stabilized.” 

Roche  does  not  gloss  over  the  prob¬ 
lems  with  inserting,  and  through  his  14 
years  in  the  mailroom  he  has  seen  many. 
“The  main  complaint  was,  is,  and  will 
continue  to  be  the  slicks,”  he  said.  The 
problem  is  not  so  much  in  the  inserting  as 
it  is  in  the  stacking  because  the  smooth 
paper  has  a  tendency  to  slide  within  the 
bundle. 

Inserts  also  will  stick  together  if  heavy 
deposits  of  ink  have  been  laid  down  in 
printing.  The  remedy  here  is  vigorous 
fanning  by  the  station  operator  to  sepa¬ 
rate  the  pieces.  Envelopes  with  flaps  and 
poor  skidding  create  other  troubles.  The 
News-Press  found  a  way  to  combat  the 
latter — it  charged  the  advertiser  for  the 
extra  handling  involved. 

Then  there  are  the  odd  requests  for 
inserting  sample  merchandise.  Like  other 
newspapers,  the  News-Press  has  had  to 
refuse  many  things,  from  fortune  cookies 
to  razor  blades.  Also  on  the  unacceptable 
list  are  catabooks  (small  catalogs)  since 
they  will  not  stay  in  the  jacket. 

Such  incidents  serve  to  renew  a  hope  of 
Roche’s  for  establishing  an  insert  users’ 
group.  “These  kinds  of  groups  have  been 
very  effective  in  other  areas  of  newspaper 
production,”  he  explains.  “There  is 
absolutely  no  standardization  in  inserting 
and  perhaps  users  banded  together  could 
begin  to  draft  some  uniform  rules  and 
specs.” 

Jean  Workman,  assistant  production 
director,  agrees  and  tells  how  the  News- 
Press  had  to  create  its  own  system  for 
arriving  preprint  skids.  “Maybe  a  user’s 
group  would  have  suggested  one  long 
ago,”  she  comments.  Apparently  some 
skids  are  received  with  look-alike  inserts 
or  no  information  on  date  of  use.  This  led 
one  drugstore  to  require  its  local  manager 
inspect  incoming  skids  and  personally 
mark  them  for  use.  “Some  kind  of  order 
needs  to  be  established,”  insists 
Workman. 

Skid  storage  at  the  Ft.  Myers  paper  has 
been  vastly  improved  with  the  comple¬ 
tion  of  a  lOOxKX)’  warehouse  adjacent  to 
the  mailroom.  Now  skids  can  be  placed  in 
neat  rows  according  to  the  specific  day’s 
paper  in  which  they  are  to  be  used.  The 
new  addition  also  houses  five  vacuum 
pumps  necessary  for  the  inserter.  One 
pump  is  available  as  a  back-up. 

The  supreme  test  for  the  Harris  inser¬ 
ters  came  during  the  heavy  Christmas  in¬ 
serting  period.  Bulging  Sunday  (18  in¬ 
serts)  and  Thursday  (12  inserts)  papers 
were  handled  with  relative  ease,  giving 
the  News-Press  production  management 
confirmation  that  the  systems  had  per¬ 
formed  to  expectations. 


techniques. 

A  sheet  of  Copyproof  Adhesive  Back 
Film  Receiver  (CPFAB)  is  applied  to  a 
color  receiver  which  can  be  paper,  thin 
cardboard,  plastic,  vinyl  or  any  other  thin 
flexible  material  which  will  process 
through  the  Copyproof  processor.  This 
then  becomes  a  color  receiver  which  can 
be  used  to  transfer  a  photographic  image 
using  Copyproof  negative  (CPN). 

The  art  work  or  originals  to  be  copied 
are  placed  in  a  Repromaster  vertical 
camera,  sized  and  exposed  on  Copyproof 
negative  material.  The  exposed  negative 
is  then  placed  contact  emulsion  down  on 
the  receiver  and  processed  through  a 
Copyproof  processor.  The  receiver  is 
‘then  removed  and  the  produced  sign, 
badge  or  similar  item  is  now  available. 

By  using  Copyproof  adhesive  back  film 
receiver  applied  to  a  sheet  of  color  adhe¬ 
sive  paper,  signs  can  be  produced  that 
can  be  applied  to  most  any  surface. 

Agfa-Gevaert  president,  Robert  A.M. 
Coppenrath,  announced  this  week  the 
appointment  of  Jeffrey  Green  as 
vicepresident  and  general  manager  of  the 
Graphic  Systems  Division,  Agfa- 
Gevaert. 

Green  joined  Agfa-Gevaert  in  October, 
1968,  in  the  capacity  of  technical  mana¬ 
ger — Fotorite  products  and  in  April, 
1971,  he  became  national  sales  manager 
for  Rapidoprint  and  Copy  and  Duplicat- 


Can  a  Video 
Newspaper™  Scoop 
Everyone  in  Town 
With  a  Hot  Story? 


Anytime. 

when  was  the  last  time  a 
story  broke  just  after  you’d 
put  the  final  edition  to  bed? 
Now  you  can  be  on  the  air 
in  seconds  with  live  (even 
"on  the  scene”)  or  text 
information.  All  it  takes  is  a 
Video  Newspaper”*  from 
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ANPAIRI  plans  symposium  for  O’Hare  g^^^verengin^er^dbywebbotcaii 

Hyatt  Regency  on  pressroom  options 

carts  and  other  associated  conveying 
equipment  typically  found  in  newsprint 
roll  handling  systems,  including:  spin¬ 
ners,  scales,  gull-wing  conveyors  and 
Webb  Towveyors. 

Two  programmable  controllers  (PCs) 
and  three  minicomputers  will  operate  the 
system,  automatically  keeping  track  of 
daily  inventory  and  feeding  designated 
roll  types  into  presses. 

This  is  the  second  roll  handling  system 
Webb  of  California  has  supplied  the  San 
Francisco  Newspaper  Agency.  The  first 
such  system  was  installed  in  1966,  at  the 
Agency’s  San  Francisco  production 
facility. 

In  a  related  matter,  the  San  Francisco 
Newspaper  Agency  placed  an  order  for 
an  EOCOM  LASERITE  Automatic  Fac¬ 
simile  Film  Exposure  System.  The  facsi¬ 
mile  system,  consisting  of  four  Laserite 
lOOFLV  units,  will  enable  the  agency  to 
transmit  page  data  to  their  new  satellite 
printing  facility  now  under  construction 
on  the  east  side  of  San  Francisco  Bay 
(Union  City). 

Two  Laserite  read/write  units  will  be 
placed  in  the  platemaking  area  of  the  ex¬ 
isting  downtown  San  Francisco  produc¬ 
tion  facility  where  the  agency  will  con¬ 
tinue  to  produce  all  pages  for  the  Chroni¬ 
cle  and  the  Examiner.  Both  sites  will  con¬ 
tinue  to  use  photopolymer  letterpress 
direct  plates. 

The  Laserite  units  in  the  downtown 
plant  will  scan  paste-up  boards  and  pro¬ 
duce  a  film  negative,  while  the  digitized 
data  is  being  transmitted  via  a  microwave 
system  to  the  satellite  plant,  simul¬ 
taneously  producing  an  identical  camera 
quality  negative  at  the  satellite  plant. 

Mexican  group  buys 
90  Community  units 

Organizacion  Editorial  Mexicana,  of 
Mexico  City,  has  ordered  90  Goss  Com¬ 
munity  press  units  from  the  Graphic  Sys¬ 
tems  Division  of  Rockwell  International. 

This  is  the  largest  single  order  for  Goss 
Community  presses  from  a  publisher  in 
Latin  America.  The  Mexico  City  pub¬ 
lishing  firm  is  the  world’s  largest  user  of 
Goss  Urbanite  web  offset  presses  with 
more  than  100  units  currently  in  produc¬ 
tion. 

Each  of  the  new  15  six-unit  presses  was 
ordered  with  a  Goss  Community  folder. 

The  first  two  presses  were  shipped 
from  the  company’s  Reading,  Pa.  manu¬ 
facturing  facility  to  Organizacion  Edito¬ 
rial  Mexicana  production  plants  in  More¬ 
lia  and  Acapulco  in  December,  1981.  The 
remaining  presses  will  be  shipped  to  pro¬ 
duction  plants  throughout  Mexico  by 
September,  1982. 
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A  Symposium  on  Pressroom  Options  directly  by  calling  the  Hyatt  Regency 
will  be  conducted  by  the  ANPA  Research  O’Hare  at  (312)  696-1234.  The  rate  is  $82 
Institute  on  March  30-31,  1982,  at  the  per  night  per  person,  and  is  not  included 
Hyatt  Regency  O’Hare  in  Chicago.  The  in  the  registration  fee.  Registrants  should 
program  is  designed  for  newspaper  per-  inform  the  hotel  that  they  will  be  attend- 
sonnel  involved  in  the  decision-making  ing  the  ANPA  Symposium  on  Pressroom 
process  of  pressroom  quality,  productiv-  Options. 

ity  and  economic  return.  To  register  for  the  Symposium,  or  to 

Representatives  of  newspapers,  manu-  obtain  additional  information,  contact 
facturers  and  suppliers  are  invited  to  Erwin  Jaffe,  director/research  center, 
attend.  ANPA  Research  Institute,  P.O.  Box  598, 

The  Symposium  will  be  divided  into  Easton,  PA.  18042,  (215)  253-6155.  En- 
three  general  areas:  Offset  Conversions,  rollment  will  be  limited  to  the  first  200 
Flexographic  Press  Units,  and  Anilox  Re-  applicants  due  to  space  limitations, 
trofit  Units.  For  each  area,  speakers  will 

relate  their  individual  newspaper’s  ex-  CC  nQWSDSOer  SQGnCV 
perience  with  such  manufacturers  as  ^  wj 

Smith  RPM,  Tokyo  Kikai  Seisakusho  orders  two  systems 

Ltd.  (TKS),  ^ess  Machinery  Corp.,  Pub¬ 
lishers  Equipment  Corp.,  Kidder-Stacy,  The  San  Francisco  Newspaper  Agency 
Flex-O-Line  and  K&F  Manufacturing  is  modernizing  its  satellite  production 
Co.  Experimental  results  with  ANPAP-  facility  at  Union  City,  California,  with  a 
RESS  and  anilox  retrofit  units  also  will  be  computer-controlled  newsprint  roll  hand- 
covered.  ling  system,  to  be  engineered  and  instal- 

.Plastic  plates,  newsprint  and  ink  for  the  led  by  the  Jervis  B.  Webb  Company  of 
conventional  and  newer  press  options  California. 

will  be  discussed.  Webb  of  California  is  an  affiliate  of  the 

The  $250  registration  fee  includes  a  Jervis  B.  Webb  Company,  headquartered 
continental  breakfast  on  both  days  and  in  Farmington  Hills,  Michigan, 
lunch  on  March  30.  The  $1.7  million  system  constitutes  the 


EXPOSURE 

PROMOTION 

Use  teaser  stories^^^® 
to  whet  the  appetite. 

Watch  print  sales  grow 
when  folks  want  to  read 
the  rest  of  the  story. 
ADVERTISING  REVENUE 
Cable  TV  demographics 
are  outstanding,  and 
advertisers  know  it.  Offer 
attractive  print/video 
combo  rates  and  special 


Often  the  biggest 
draw  in  a  Video 
Newspaper™,  and  with 
the  Video  Data  Systems 
Video  Newspaper™  you 
can  add  color  photos 
and  audio  information 
automatically. 


VIDEO  DATA  S^OTMS 

Corporate,  Hauppauge,  New  York  (516)  231-4400 
National  Sales,  Salt  Lake  City,  UT  (801)  566-3635 


CPU  wants  wage  parity 
with  western  workers 

The  38,000  members  in  Eastern  Cana¬ 
da  of  the  Canadian  Paperworkers  Union 
(CPU)  will  seek  substantial  wage  in¬ 
creases  during  contract  talks  this  spring. 
Labor  agreements  expire  with  more  than 
20  pulp  and  paper  companies. 

The  president  of  the  CPU,  James  M. 
Buchanan,  said  the  members  desire  par¬ 
ity  with  industry  workers  in  Western 
Canada.  A  two  year  contract  was  signed 
by  the  western  workers  after  a  five  week 
strike.  The  contract  called  for  wage  in¬ 
creases  of  1 5%  in  the  first  year  and  1 3%  in 
the  second. 

The  CPU  has  not  identified  the  com¬ 
pany  that  will  be  its  main  target  in  nego¬ 
tiations.  Most  contracts  expire  April  30 
with  talks  expected  to  start  in  early 
March. 


Lufkin  newsprint  mill 
to  get  recovery  boiler 

St.  Regis  Paper  Company  recently 
announced  plans  to  build  a  recovery  boil¬ 
er  at  its  Lufkin,  Texas,  newsprint  mill  at  a 
cost  in  excess  of  $75  million. 

The  boiler  will  replace  two  smaller  sys- 


The  CPU  recently  held  a  meeting  with 
delegates  and  Buchanan  said  they  were  in 
a  very  militant  mood.  Eastern  (Canadian 
workers,  according  to  Buchanan,  earn  an 
average  of  slightly  more  than  $11  (Cana¬ 
dian)  an  hour  compared  with  an  average 
of  $13.40  per  hour  by  Western  Canadian 
workers.  The  CPU  is  seeking  an  increase 
of  $2.25  an  hour  (about  20%)  in  the  first 
year  of  a  two  year  contract  and  about  17% 
in  the  second  year.  The  CPU  is  also  seek¬ 
ing  improved  job  security  clauses  to  pro¬ 
tect  members  faced  with  loss  of  jobs  due 
to  mill  modernization  programs. 

Mills  that  will  negotiate  with  the  CPU 
are  located  in  Ontario,  Quebec,  New 
Brunswick,  Nova  Scotia  and  Newfound¬ 
land. 

In  a  related  matter,  the  Gaspesia  Co. 
Ltd.,  is  receiving  $3.%  million  in  federal 
and  provincial  government  aid  to  mod¬ 
ernize  its  newsprint  mill  in  Chandler, 
Quebec,  on  the  Gaspe  peninsula. 

The  grant  comes  after  the  company, 
co-owned  by  Abitibi-Price  and  The  New 
York  Times  Company,  agreed  to  invest 
about  $28  million  in  the  project.  This  in¬ 
volves  replacing  the  oldest  section  of  the 
mill. 

When  completed  in  five  years,  the  new 
facility  will  have  higher  newsprint  pro¬ 
duction  and  better  pollution  control.  The 
mill  presently  produces  more  than 
210,000  tons  of  newsprint  a  year  and  em¬ 
ploys  1 ,200  workers. 


TKS/Goss  Metro  units 
to  be  placed  in  1  line 

Taft  Equipment  Sales  Company  (TES- 
CO),  Chicago,  Illinois,  announced  the 
sale  of  a  new  TKS  offset  newspaper  press 
to  be  added  to  an  existing  Goss  Metro  at 
the  Middletown  (N.  Y.)  Times-Herald Re¬ 
cord,  an  Ottaway  Newspaper. 

TESCO  believes  this  to  be  the  first  time 
a  project  of  this  type  has  been  attempted 
with  an  arch-type  press. 

The  press  manufacturer,  TKS  (Tokyo 
Kikai  ^isakusho.  Ltd.)  will  be  installing 
5  units,  I  half  deck,  1  single  delivery  3:2 
folder  capable  of  70,000  impressions  per 
hour.  There  will  be  a  provision  for  2  units 
to  be  installed  at  a  future  date. 

The  TKS  standard  offset  press  installa¬ 
tion  will  be  adapted  to  the  existing  Goss 
Metro  offset  press,  which  consists  of  5 
units,  one  'A  deck  with  a  2: 1  folder  which 
was  installed  in  1972. 

After  installation,  the  press  will  have 
the  mechanical  and  electrical  selectabil- 
ity  to  operate  with  either  the  existing  fol¬ 
der  or  the  new  TKS  folder.  The  press  will 
have  the  ability  to  operate  seven  units 
into  either  folder  and  both  operator  con¬ 
soles  will  control  the  necessary  functions 
for  some  existing  units  as  well  as  the  new 
TKS  units. 


terns  at  the  St.  Regis  facility  which  repro¬ 
cess  and  recover  chemicals  for  use  in 
papermaking. 

William  R.  Haselton,  St.  Regis  chair¬ 
man  and  chief  executive  officer,  said 
“Newsprint  is  an  important  business  for 
St.  Regis  and  this  new  recovery  boiler 
system  will  increase  our  efficiency  and 
cut  our  costs.” 

The  company  estimates  the  new  boiler 
will  reduce  natural  gas  consumption  by 
approximately  15  %  and  will  enable  the 
Lufkin  mill  to  increase  its  pulp  produc¬ 
tion  capacity. 

St.  Regis  has  a  newsprint  capacity  of 
850,000  tons  per  year.  Lufkin  produces 
400,000  and  the  Sheldon,  Texas,  facility 
has  production  capacity  of  450,000  tons 
per  year. 


can  you  find  out  more  about  the  only 
Video  Newspaper™  that  can  give  you 
color,  action,  sound  and  ✓ 

excitement? 


Harris  2200  users  set 
Hershey,  Pa.  meeting 

The  Harris  2200  Users  Group  will  meet 
on  March  24,  1982,  at  9  a.m.  in  Cocoa 
Suite  2  at  the  Hershey  (Pa.)  Motor  Lodge. 
The  meeting  will  be  held  preceding  the 
America  East  Conference  which  will  be 
convened  that  afternoon.  America  East 
will  continue  through  Friday,  March  26. 

All  2200  series  users  are  invited  to  join 
the  group  at  this  time. 

Additional  information  can  be  obtained 
by  writing  Thomas  F.  Cawley,  c/o  the 
Scranton  (Pa.)  Times,  P.O.  Box  331, 
Scranton,  Pa.  18505. 
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Call  or  write  us  at 


■8  VIDEO  DATA  SYSTEMS 


Corporate,  Hauppauge,  New  York  (516)  231-4400 
National  Sales,  Salt  Lake  City,  UT  (801)  566-3635 


St.  Petersburg  dailies  Spanish  section 

^  seiis  readers  and 

publishing  Census  data  ads  in  cm  s-t 


Information  from  the  1980  Census  is 
being  published  speedily  by  the  St. 
Petersburg  Times  and  Evening  Indepen¬ 
dent,  which  purchased  a  computer  tape 
containing  Florida  census  data. 

The  first  of  five  such  tapes  planned  by 
the  Census  Bureau  was  released  in  mid- 
January.  Color  maps  and  graphs  and 
comprehensive  articles  drawn  from  the 
material  began  appearing  in  the  Times 
January  17,  when  five  pages  were  carried. 

By  buying  the  tapes,  the  company  is 
one  of  the  few  organizations  in  Florida  to 
have  the  data  contained  in  the  reports.  A 
delay  of  several  months,  and  possibly 
more  than  a  year,  faces  those  who  wait 
for  the  information  in  printed  form. 

Using  the  computer  tapes  offers  sever¬ 
al  other  advantages.  One  is  that  the  com¬ 
puter  can  be  programmed  to  select  only 
the  desired  information  from  the  mass  of 
data  available. 

The  computer  also  can  assist  in  prepa¬ 
ration  of  material  for  publication.  For  ex¬ 
ample,  statistical  charts  can  be  taken 
directly  from  the  computer  without  ever 
being  typed  by  hand. 

In  addition,  the  computer  can  produce 
maps  which  illustrate  census  data.  The 
mapping  is  made  possible  by  two  pieces 

Press  views 


of  computer  equipment  in  the  Times 
building  in  downtown  St.  Petersburg. 

One  is  a  Chromatics  color  graphic  ter¬ 
minal,  which  can  display  information  in 
charts  and  graphs  on  a  video  screen.  The 
other  is  a  Hewlett-Packard  pen  plotter, 
which  can  transfer  what  appears  on  the 
screen  to  a  piece  of  paper  or  to  acetate 
sheets,  which  are  used  in  newspaper  art 
production. 

Complex  maps  illustrating  census  data 
also  are  being  prepared  by  news  artists. 

The  Times  research  department, 
directed  by  Jack  Vernon,  spent  months 
preparing  for  the  arrival  of  the  census 
data,  even  conducting  practice  runs  using 
census  information  from  Richmond,  Va., 
before  Florida  data  was  available. 

Times  reporter  Helen  Huntley  and  the 
Independent’s  Chris  Kilboume  are  writ¬ 
ing  the  series  of  articles  appearing  in  the 
two  newspapers.  Other  staffers  working 
on  the  project,  in  addition  to  Vernon,  in¬ 
clude  researchers  Jane  Peppard,  Darby 
Campbell,  Sue  McKelvey,  Pauline  Pat¬ 
terson  and  Margaret  Wilshynsky;  artists 
Frank  Peters  and  Terry  Morse;  editorial 
assitant  Celia  Larson  and  computer  spe¬ 
cialist  Vince  Lockhart. 


Steve  Greenberg 
Los  Angeies  Daiiy  News 


SUNSET  EDITION 


Summers 
Dayton  (Oh.)  Journai  Heraid 


The  controversial  Spanish-language 
supplement  to  the  Chicago  Sun-Times  is 
remaining  popular  with  readers  and 
advertisers  as  it  enters  its  tenth  month  of 
publication. 

I - 1 - 1 - - -  _  » 

_ ISSVeciiios  _ 


Hy  Rosen 


The  Sun-Times  started  the  weekly  sec¬ 
tion  in  April  1981  to  open  communica- 
f  >  tions  to  the  city’s  800,000  Hispanics.  The 
's  copy  and  advertisements  in  the  12-page 
IS  supplement  are  entirely  in  Spanish. 

*8  The  section’s  introduction  brought 
•’  mixed  reviews  in  the  city  built  by  immi¬ 
grants.  Local  Spanish-language  newspa- 
le  pers  saw  the  section  as  a  drain  on  their 
it-  advertising  base,  and  the  English- 
ie  speaking  public  questioned  the  need  to 
ig  address  the  Hispanics  in  their  mother  ton- 
n-  gue.  Despite  the  initial  flurry  of  protest, 
)y  the  Sun-Times  increased  the  section’s 
It-  circulation  twice  in  the  first  eight  months. 
;ts  The  paper  distributes  1 35 ,000  copies  of 
lal  the  supplement  each  Friday  in  demo- 
e-  graphically  chosen  neighborhoods  with 
large  populations  of  Hispanics.  The  “Los 
—  Vecinos”  (Neighbors)  news  hole  is  filled 
with  political  news,  feature  stories  and 
consumer-oriented  service  articles.  It 
_  also  includes  an  “action  line”  column 
and  a  calendar  of  Hispanic  events. 

Ads  fill  60  to  75  percent  of  the  section. 
Regular  advertisers  are  the  Jewel  and 
Dominick’s  food  chains.  Sears  Roebuck, 
Mexicana  and  Capitol  airlines,  and  Zayre 
department  stores.  A  full  tabloid  page 
costs  up  to  $1,415. 

Section  editor  Jim  Martinez  said  the 
supplement  is  intended  to  present  Hispa¬ 
nics  in  Chicago  with  the  information  they 
need  to  effect  change  in  the  highly  politic¬ 
al  city.  “People  must  understand  how  the 
S  system  works  in  order  to  change  it.  We 
d  try  to  give  balanced,  objective  coverage 
of  the  problems,  and  temper  that  with  the 
realities  of  the  city’s  political  structure,’’ 
he  said. 

The  section  is  written  by  two  Cubans,  a 
Colombian  and  a  first-generation 
Spanish- American . 

Jack  Lonergan,  assistant  manager  for 
retail  advertising  at  the  Sun-Times,  said 
the  Spanish-language  format  has  created 
some  problems,  but  that  the  section  was 
working  out  as  planned.  “We  felt  Chica¬ 
go  had  a  large  market  out  there  that  was 
being  ignored.  We  decided  to  address 
ourselves  to  it.’’  Lonergan  said  many 
national  advertisers  are  finding  the  sec¬ 
tion  to  be  a  good  way  to  contact  the  city’s 
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Governor 


The  4th  Estate 


By  Doug  Borgstedt 


(Continued  from  page  15) 

Maryland  newswoman  said.  “But  he  just 
doesn’t  seem  to  know  how  to  deal  with 
us.  He  believes,  for  example,  that  his 
press  releases  should  be  printed  ver¬ 
batim.” 

The  adversary  relationship  between 
the  Daily  News  and  the  administration 
has  produced  some  chilling  results, 
according  to  Feuerzeig. 

She  said  she  had  received  death  threats 
following  her  investigation  of  a  report 
that  a  government  boat  had  been  used  for 
drug  running  and  nude  parties. 

The  Daily  News  isn’t  the  only  medium 
to  have  problems  with  Governor  Luis. 
When  the  Virgin  Islands  government  in¬ 
vited  a  group  of  American  travel  writers 
to  an  island  carnival,  some  of  the  writers 
were  mugged. 

John  P.  Collins,  UPI  stringer  on  the 
islands,  reported  the  incident  in  a  story 
about  the  islands’  growing  crime  problem 
and  its  effects  on  tourism. 

Luis  issued  a  statement  attacking  Col¬ 
lins’  credibility.  He  described  the  repor¬ 
ter  as  a  man  “who  will  seemingly  stop  at 
nothing  to  attempt  to  damage  the  Virgin 
Islands  in  order  to  harm  the  integrity  and 
effectiveness  of  my  administration.” 

Collins  replied  that  “It  is  interesting  to 
note  that  the  governor  has  not  refuted  one 
word  of  the  article  .  .  .  but  has  instead, 
unleashed  a  virulent  attack  on  my  reputa¬ 
tion.  Obviously,  I  have  struck  a  raw 
nerve.” 

The  Daily  News,  which  is  published  in 
St.  Thomas,  has  raised  charges  against 
the  government  since  1979  of  illegal 
spending,  “wholesale  abuse  of  sick 
leave”  by  government  employees  and  fai¬ 
lure  to  seek  competitive  bidding  on  pro¬ 
jects. 

Melchior,  whose  father  founded  the 
Daily  News  in  1930,  runs  the  paper  from 
its  crammed  office  in  downtown  Charlot¬ 
te  Amalie.  Printed  in  offset,  the  AM 
newspaper  has  a  circulation  of  10,000  and 
a  12-person  editorial  staff.  The  only  other 
daily  on  the  islands  is  the  St.  Croix  Avis 
on  St.  Croix.  The  islands  have  one  com¬ 
mercial  television  channel,  a  cable  chan¬ 
nel,  and  a  PBS  station.  The  territory’s 
population  is  estimated  at  120,000. 

“There  is  a  fight  here  for  the  advertis¬ 
ing  dollar,”  Melchior  noted.  The  elder 
Melchior  is  a  consultant  to  the  news- 


P'YOU  GET  TMEFEEUIIG  KONNIE  POISH'T  ^UITE  TRIST  U5-?" 


tBUllEXlH 
1847 
I  1982 


^HUCKS-THERE’S  ^ 
NOTHING  TO  £ 
VHORRY  AW)0T(yS 


paper. 

The  publisher,  a  Michigan  State  Uni¬ 
versity  journalism  graduate,  said  the  pap¬ 
er’s  efforts  to  change  the  government’s 
information  policies  is,  in  part,  a  reflec¬ 
tion  of  the  Virgin  Islands’  political  struc¬ 
ture. 

“Ninety  percent  of  the  news  on  this 
island  is  politics,  ”  he  explained.  “There 
are  14,000  government  employees.” 
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Reader  acceptance  grows 
for  weekend  tab  insert 


By  George  Brandon 

What  is  black  and  white  and  read  all 
over  by  kids  from  4  to  12  years  old? 

Pennywhistle  Press  doesn’t  literally 
qualify  as  an  answer  to  the  age-old  chil¬ 
dren’s  riddle.  It  isn’t  just  black  and  white; 
it’s  usually  liberally  sprinkled  with  spot- 
color  and  full-color  illustrations.  Nor  is  it 
read  all  over;  so  far,  the  only  kids  who  can 
get  the  tabloid  weekend  insert  are  those 
who  live  in  the  circulation  area  of  18  Gan¬ 
nett  Co.  Inc.  dailies. 

But  if  the  1.2  million  or  so  circulation 
Pennywhistle  now  gets  in  18  Gannett  pap¬ 
ers  isn’t  exactly  “read  all  over,’’  it’s  not 
too  bad  for  a  publication  that  only  began 
last  July  as  a  test  in  three  Gannett  dailies 
in  the  Northeast. 

And  if  the  response  from  the  readers  it 
already  has  is  any  indication,  it  won’t  be 
long  before  other  newspapers  in  the  Gan¬ 
nett  group  will  give  Pennywhistle  a  much 
larger  audience. 

By  the  end  of  the  year,  after  publishing 
weekly  for  six  months,  Pennywhistle 
Press  had  received  more  than  12,000  let¬ 
ters— on  an  average  about  560  pieces  of 
mail  a  week.  Most  were  kids  responding 
to  direct  solicitations  (Tell  us  what  you 
think  of  us),  contests,  games,  and  the 
like.  But  even  if  they  were  solicited,  fan 
letters  like  Pennywhistle  has  been  getting 
cannot  be  dismissed  lightly. 

For  instance,  this  one  from  Carrie 
Klein,  10,  Newark,  Del.:  “I  think  Penny¬ 
whistle  Press  is  great.  I  don’t  like  the  Big 
Newspaper.  This  one  is  just  right  for  me. 
Once  I’m  done  with  the  comics  I  don’t 
have  nothing  to  read.  But  know  I  have 
Pennywhistle  Press  to  Read.” 

Or  the  reaction  of  Brenda  Elaine 
Waterworth  of  Springfield,  Mo.:  “I  think 
that  this  new  weakly  paper  is  neat.  Most 
of  the  time  I  never  read  the  paper,  but 
every  since  this  come  in  I  thought  it  was 
kool.  1  enjoyed  it  alot.  I  hope  it  keeps 
comming  out.  Sorry  this  is  so  short  but  I 
have  to  clean  house,  so  good-by.” 

And  of  course  there  are  the  letters  from 
parents  praising  Pennywhistle  Press  and 
the  ones  from  schoolteachers  saying  they 
use  it  in  class  and  is  there  any  way  to 
arrange  to  get  12  copies  of  each  issue. 

It  all  began  last  spring  when  Gannett 
began  casting  about  for  a  successor  to  “3 
to  get  Ready”,  a  popular  children’s  tab¬ 
loid  that  had  folded  earlier.  A  brain  ses¬ 
sion  of  editors,  artists,  mothers  and 
Newspaper-in-Education  coordinators 
produced  the  ideas  for  a  prototype,  dis¬ 
tribution  was  set  for  three  Gannett  dailies 
surrounding  New  York  City,  the  Wilm¬ 
ington  (Del.)  News-Journal  newspapers, 
the  Camden  (N.J.)  Courier-Post  and  the 
Westchester  Rockland  newspapers  in 
46 


New  York  State. 

Peter  Prichard,  Gannett’s  communica¬ 
tions  director,  was  named  publisher,  and 
Anita  Sama,  assistant  features  editor  for 
Gannett  News  Service  in  Washington, 
D.C.,  was  named  editor.  Pennywhistle 
Press  is  produced  in  the  GNS  offices  in 
Washington.  The  staff  also  includes  an  ad 
director,  art  director  and  secretarial  help. 

As  Pennywhistle  has  become  accepted 
by  more  newspapers  within  the  Gannett 
group,  a  distribution  network  has  evolved 
in  which  camera-ready  copy  moves  from 
the  GNS  Washington  offices  to  Gannett’s 
Marion  (Ind.)  Chronicle-Tribune  for  re¬ 
gional  printing  and  shipment  of  negatives 
to  the  other  papers  that  use  Penny¬ 
whistle. 


Pennywhistle  began  as  a  16-page  pro¬ 
totype  and  since  has  run  as  big  as  20  pages 


SAMPLE  LEHERS 
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as  more  advertisers  tested  the  waters  be¬ 
fore  Christmas.  The  weekly  tabloid  runs  a 
minimum  of  eight  pages.  Most  of  the  con¬ 
tent  is  aimed  at  grammar-schoolers,  but 
there  are  special  pages  (Candlestick  Cap¬ 
ers)  of  stories  and  pictures  for  preschool¬ 
ers,  too. 

Editor  Sama  says  the  main  story  each 
week  is  done  on  assignment  by  a  reporter 
at  a  Gannett  paper.  The  assignments  are 
“very  carefully  targeted  so  the  reporter  is 
careful  to  angle  the  story  to  a  child,” 
Sama  says,  and  “use  no  $10  words.”  Re¬ 
cent  cover  stories  featured  interviews 
wih  children  about  bedtimes  and  how  an 
11 -year-old  whose  parents  bought  her 
cheap,  no-name  sneakers  felt  in  a  class¬ 
room  of  Adidases,  Pumas  and  Converse 
All-Stars. 

The  articles,  professional  illustrations 
and  features  such  as  connect-the-dots, 
and  find-the-missing-items,  have  proved 
popular  with  readers.  Prichard  says 
advertisers  drawn  to  the  Pennywhistle 
(Continued  on  page  53) 
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1981 

December 

Linage 

Th«  following  linogo  tobolotions  hovo  boon  compilod  by 
Modlo  Kocordf,  Inc.  fortho  oxclusivo  publiccrtion  of  Editor 
A  Publishor.  Thoy  may  not  bo  roprintod  or  poUishod  in 
any  form  witbout  oxpllcit  pormicsion  from  Modia  Ro- 
cofdi,  Inc.  NOTE:  Nowipapors  markod  with  codo  bolow 
includo  advortiting  In  Parado  or  Family  Wookly, 
approximato  linogo  a<  follows: 

*Parado-3t,303  tFomily  Wookly-«0,43t 


NOTE:  Duo  to  tho  problom  arising  from  tho 
chongos  in  nowspapor  formats,  Modia  Ro- 
cords  has  adoptod  tho  following  policy  in 
tho  intorost  of  linogo  comporability: 

(A)  All  six<olwmn  formats  aro  moosurod 
os  six  columns  and  thon  convortod  and  ro- 
portod  as  sight  columns. 

(R)  All  sight  column  formats  aro  moa- 
surod  and  roportod  as  sight  columns. 

(C)  All  nlno^column  formats  aro  moo¬ 
surod  and  roportod  as  nlno  columns. _ 

1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN,  S.D. 

Americon  News-e .  690,367  16,032  671,862  30,720 

tAmericon  News-S .  339.125  1  184  423.601  3136 

Grand  Total .  1,029,492  17,216  1,095,463  33,856 

AKRON,  OHIO 

Beacon  Joumol.e  2,241,085  157,946  2,263,957  104,289 

•Beacon  Journal  s .  1.221.181  71.152  1.223.128  85.520 

Grond  Totol .  3,462,266  229,098  3,487,085  189,809 

ATIANTA,  GA. 

Constitution-m .  2,848,492  465,660  3,164,369  505,531 

JoumoU .  3,003,875  500,844  3,313,006  559,973 

Journal  &  Constitution  s  1,655,891  360,635  1,494,040  442,754 

Journal  &  Constitution-sot  459.159  _  444.982  _ 

Grand  Totol .  7,967,417  1,327,139  8,416,397  1,508,258 

NOTE:  Consitution-m  and  Journol-e  published  5  days  o  week  only 

BALTIMORE,  MD. 

•News  Americon-S .  615,674  64,888  610,475  137,176 

News  Americon-e .  1,213,223  88,632  1,198,070  63,984 

Sun-m .  2,120,430  162,146  2,065,227  71,355 

Sun-e .  2,055,359  162,136  2,071,255  71,245 

Sun-S .  2.058,917  195.344  1.834,643  203.855 

Grand  Totol .  8,063,603  673,146  7,779,670  547,615 

BERGEN  COUNTY,  N  J. 

Record-e .  2,781,817  589,830  2,694,278  636,910 

•Records .  1.798.132  300.652  1.492.227  302.692 

Grond  Totol .  4,579,949  890,482  4,186,505  939,602 

NOTE:  Record-e  published  5  days  o  week  only 

BOCA  RATON,  FLA. 

News-e .  831,428  1,038,685  11,571 

tNews-S .  518.925  _  677.723  _ 

Grond  Total .  1,350,353  1,716,408  11,571 

NOTE:  News-e  published  5  doys  o  week  only 

BOSTON,  MASS. 

Herald  Americon-m .  876,128  138,848  750,757  144,465 

Herald  Americon-S .  611,065  183,488  353,794  272,146 

Globe  d .  2,594,579  190,546  2,625,815  180,513 

•Globe-S .  2.267.473  261.880  2.065.679  254  648 

Grond  Totol .  6,349,245  774,762  5,796,045  851,772 

NOTE:  Herald  Americon-m  ond  S  changed  from  nine  column  broodsheet  to 
seven  column  tabloid  Sept.  13,  1981. 

BOULDER,  COLO. 

Comera-m .  1,933,840  18,992  2,203,448  37,632 

Comero-S  858.008  783.057 

Grond  Total  2,791,848  18,992  2,986,505  37,632 

NOTE  Effective Mor  30. 1981. the BoulderComero changed fromevening to 
morning  publication. 

BRADENTON,  FLA. 

Herald  • .  1,492,487  31,704  1,572,314  9,600 

tHeroldS  716.245  1.168  810.916  _ 

Grand  Total  2,208,732  32,872  2,383,230  9,600 

BUFFALO,  N.T. 

Neta  two  listings 

Courier  Express-m .  910,456  26,338  1,181,069  52,038 

•Courier  Express  S .  1,028,054  47,808  957,605  143,408 

News-e .  2,545,796  84,432  2,345,387  19,277 

News-S .  372.686  _ 341.855  JiM. 

Grond  Totol .  4,856,992  158,578  4,825,916  288,931 


NOTE:  Effective  Oct.  5, 1981  the  Courier  Express-m  and  S.  and  effective  Aug. 
3.  1981  the  News-e  and  S  changed  from  8  to  9-column  width 
NOTE:  Courier  Express  and  News  figures  above  reflect  octuol  9-column 
measurements  for  1981. 

NOTE:  News-e — Due  to  strike  conditions  no  linoge  has  been  recorded  for 
these  two  dotes.  Dec  2  &  3,  1980. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

Courier  Express-m .  831,103  23,412  1.181.069  52,038 

•Courier  Express-S .  959,1%  47,808  957,605  143,408 

News-e .  2,349,923  79,903  2,345J87  19,277 

News-S .  348  423  _  341.855  74208 

Grand  Totol .  4,488,645  151,123  4,825,916  288,931 


NOTE:  Effective  Oct.  5, 1981  the  Courier  Express-m  and  S.orxJ  effective  Aug. 
3,  1981  the  News-e  and  S  changed  from  8  to  9-cofumn  width. 

NOTE:  Courier  Express  ond  News  figures  above  reflect  convened  eight 
column  meosurements  for  1981. 

NOTE:  News-e-  -Doe  to  strike  conditions  no  linoge  hos  been  recorded  for 
Dec  2  &  3.  1980 


CAMDEN,  NJ. 

Courier  Post-e .  1,945,999  79,104  2,144,269  138,156 

tCourier  Post  s .  817.242  43920  741819  27.4% 

Grand  Total  2,763,241  123,024  2,886.088  165.652 

CHARLOTTE,  N.C. 

News-e .  1,713,991  103,768  1,862695  65,424 

Observer-m .  2,362,109  510.442  2,389 J08  200,536 

•Observer-S .  1.034.394  203.534  1.041.775  111656 

Grond  Tolol .  5,110,494  817,744  5,293,778  377616 

CHICAGO,  ILL. 

Tribune-m .  3.514,569  2,112,897  3,731.529  2,621.674 

Tribune-5  1.%2J92  799,800  1,995,778  640,935 

Sun-Times  m  2,235,890  594,168  2,565,1%  444,501 

•Sun  Times-S .  863 J1 2  510.492  832.215  521.9% 

Grand  Totol .  8,576,063  4,017J57  9,124,718  4,229,106 

CINCINfMTI,  OHIO 

Enquirer-m .  3,480,424  12,768  3,568,719 

Enquirers  1,851,469  44,8%  1.969.254  82,280 

Post-e..  1.734.864  10.848  1.570.353  %.240 

Grand  Total  7,066,757  68,512  7,108.326  178,520 

CLEVELAND,  OHIO 

Plain  Deoler  m .  3,061,133  401,040  3,157.490  479,577 

Plain  Dealers  1.535.507  101.946  1.544.391  82,481 

Press-e  1,691,960  258,175  1,718,986  301,989 

Press-S  361.059  115.988  _  _ 

Grond  Total .  6,649,659  877,149  6,420,867  864,047 

COLUMBUS,  GA. 

Enquirer  (see  note) .  1.356.746  133,816  1.342,061  110.731 

•Ledger  Enquirer-S .  754  951  _  672.917  _ 

Grond  Totol .  2.111.697  133,816  2.014,978  110,731 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combination,  Mon.  through  Fri. 
Linoge  of  one  edition  Enquirer-m  is  shown. 

COLUMBUS.  OHIO 

Dispatch  e  2,571.257  142,944  2,767,418  174,081 

DispotihS  1,365,511  261,160  1,449,935  1%,872 

Citizen  Journol-m .  1.2% .280  _  1 .230.470  _ 

Grond  Totol .  5,233,048  404,104  5,447,823  370,953 

DALLAS,  nX. 

News-m .  5,567,604  210,111  5,208,575  406,370 

News-:  2,502,748  223,203  2,043,199  353,800 

Times  Herold-e .  4,973,966  106,522  4,576,550  232,468 

Times  Herald  s .  2.281.678  159.488  2.187.594  86.945 

Grand  Total . 15,325,9%  699,324  14,015,918  1,079,583 


1981  1980 


FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

DAYTON,  OHIO 

Journal  HeraW-m _  1,732,090  59,448  1.976893  112,646 

News-e .  1,763.131  422842  2,091851  320881 

•News-S .  964890  _  1  112649  7.488 

Grond  Totol .  4,459811  481,790  5,180893  441815 

DENVER,  COLO. 

Rocky  Mt  News-m .  4,714,783  4871,731 

•Rocky  Mt  News-S .  1,256.406  1.037886 

Post-e .  3,555.177  123808  3861855  121849 

Post-S .  2.145.729  _  2076  564  _ 

Grand  Totol . 11872,095  123808  11,447,736  121849 

DETROrr,  MKH. 

Free  Press-m .  2,057862  452,008  2849,002  434853 

•Free  Press-S  713,735  243817  812857  234832 

News-e  .  2,794,773  595855  2,964,408  584809 

NewsS  1866850  588.522  1.401.500  364397 

Grand  Total  6833.020  1  879.402  7827867  1  818.091 

DULUTH,  MINN. 

Herold-e .  828852  147,560  894818  55832 

News  Tribune-m .  976,052  169,664  1.003803  78,704 

•News  Tnbune-S .  692.979  173.076  673  943  104.540 

Grand  Totol .  2,497883  490800  2.572.564  239,076 

NOTE:  News  Tribune-m  and  Herald-e  has o  combined  sot  edition  The  linoge 
shown  is  only  in  the  News  Tribune-m.  Effectrve  Apr.  11,  1981. 

ERIE,  PK 

Times-e.... .  1,402,688  9,536  1,485,904  21,680 

•Times  News-S .  850.860  49.808  834  560  18.936 

Grand  Totol _  2,253.548  59844  2,320,464  40,616 

FORT  LAUDERDALE,  FLA. 

News-e  48%,749  731,044  4,641,788  578,321 

•News  &  Sun  Sentinel-S  1.991.465  502855  2.250868  519,446 

News  &  Sun  Sentinel-sot  1 .086.938  1 ,30781 5 

Sun  Sentmel-m  4143.108  1.145883  4  706.548  1.097.951 

Grond  Totol . 11.518,260  2,378,982  12,906,719  2.195,718 

NOTE  News-e  and  Son  Sentinel-m  published  5  doys  o  week  only 
FORT  WAYNE,  IND. 

Journal  Gozette-m  1831,139  34,784 

•Journal  Gozette-S _  894,097 

New  Sentinel-e  .  2.019040  47056 

Grond  Totol  4,544876  81,840 

NOTE:  Figures  for  1980  not  ovoiloble 

GARY,  IND. 

Post  Tribune-e  1,959,012  317,769  1,815,843  387,007 

•Post  Tribune-S .  1.125.438  159.077  1  039875  101.790 

Grand  Totol .  3,084,450  476,846  2,855.118  488,797 

GRAND  FORKS.  N.D. 

Herald  m  948,127  48,848  %1.753  67.008 

tHerold-S .  529.665  43.336  544.740  28.636 

Grand  Total .  1,477,792  92,184  1,506.493  95,644 


NOTE — Effectrve  July  6, 1981 ,  the  Herald  changed  from  evemng  publication 
to  morning  publication 

(Continued  on  page  48) 


Ad  Expenditure  Trends 
December  1981 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 

1981  1980  Dollar 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted 

Retail 

December . $  509,355  428,479  +  80,876 

First  Twelve  Months  5,067,750  4,388,936  +  678,814 

Department  Stores 
(Included  in  Retail) 

December .  117,784  97,561  +  20,223 

First  Twelve  Months  1,092,674  952,761  +  139,913 

General 

December .  91,694  76,594  +  15,100 

First  Twelve  Months  1,379,9^  1,121,650  +  258,318 

Automotive 

December .  13,197  11,254  +  1,943 

First  Twelve  Months  225,627  182,427  +  43,200 

Financial 

D^ember .  31,704  27,922  +  3,782 

First  Twelve  Months  387,152  297,262  +  89,890 

Classified 

December .  149,064  136,232  +  12,832 

First  Twelve  Months  2,514,923  2,195,643  +  319,280 

Total  Advertising 

December .  795,014  680,481  +  114,533 

First  Twelve  Months  9,575,420  8,815,918  +  1,389,502 


Change 


18.9 

15.5 


20.7 

14.7 


19.7 

23.0 


17.3 

23.7 


13.5 

30.2 


9.4 

14.5 


16.8 

17.0 


EDITOR  &  PUBLISHER  for  February  13,  1982 


Unage — (Cant’d  from  page  47) 


198)  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

HARnORO,  CONN. 

Couront^n .  2,790,484  591,452  2,811,745  534,679 

•Couront-S .  1,299.410  344,668  1.1%.090  360.332 

Grand  Total .  4,089.894  936,120  4,007.835  895,011 

HONOLULU,  HAWAII 

AAurtisor-m .  3,343,266  3,8)5,108 

Star  Bull«in.e .  3,336,752  3,829,531 

‘Star  Bulletin  & 

Adwmser-S .  1.469.215  1.563  493 

Grand  Total .  8,149,233  9,208,132 

HOUSTON,  TlX. 

Chronjcle,* .  5,741,960  672,317  5,694.308  582,470 

Chronicle  s .  2,573,985  502,057  2,404,476  495,096 

Post-m .  4,760,494  571,576  4,811,699  526,238 

•Posts .  1.551.848  458.2)6  1.486  570  406.268 

Grand  ToKH . 14,628,287  2,204,166  14,397,053  2,010,072 

KANSAS  CITY  MO. 

Timesan .  3,009,602  452,106  3,129,235  589,092 

Stor<  .  1,242,)53  235,774  1,322,448  182,006 

Sior-S  1302.692  361.576  1.378.777  303.464 

Grand  Totol .  5,554,447  1,049,456  5,830,460  1,074,562 

KNOXVILLI,  HNN. 

Joumalon .  1,540,500  189,463  1,521.929  9,024 

News-SenhnelHi .  1,9)6,292  226,834  1,944,282  12,960 

•News-Sentinel-S .  1.119.450  116.436  923.828  8.192 

Grond  Total .  4,576342  532,733  4,390,039  30,176 

NOTt:  Joumol-m  and  News  Sentinel-e  and  S  chonged  from  9  to  6<olijmn 
effective  July  1,1981. 

LIXINOTON,  KY. 

Herald  (See  Note) .  1,771387  3)9,004  2,098,418  35,536 

•Herold  Leoder-S .  871.557  407.168  1.159.883  52.992 

Grand  Totol .  2,642,844  726,172  3,258,301  88,528 


NOTE:  Herold-m  and  Leader .e  sold  in  combination,  Mon  through  Fri.  linage 
of  one  edition  Herold-m  is  shown. 

LITTLE  ROCK.  ARK. 

Arlumsos  Gozette-m ......  1,396,097  339,436  1,388,144  357,280 

•Artonsos  Gowtte-S .  624.244  259.416  646.281  79.960 

Grond  Total .  2,020,341  598,852  2,034,425  437,240 

LONG  BEACH,  CALIE. 

Press  Telegram  (see  note)  2.290.579  484,358  2.179.945  573,705 

*Press-Telegram-S _  698.173  25.632  724.396  94.976 

Grand  Total .  2,988,752  509,990  2,904,341  668,681 


198)  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MINNEAPOLIS,  MINN. 

Tribune-m .  1,844817  94,766  1,771,424  119,874 

Tribune-S .  1,390,584  549,997  1,902,157  363 

Star-e .  1857,669  288,911  2,116,967  278,290 

Tribune-sot .  424863  _  345817  _ 

Grand  Total .  5817,933  933,674  6,135,865  398,527 

NOTE:  Tribune-m  and  Star-e  published  5  days  o  week  only. 

NASHVILLE,  TENN. 

Bonner-e .  2,186,268  340,980  2827,348  228,396 

Tennesseon-m .  2,185,136  323,556  2,276855  228,896 

*Tennessean-S .  1.149.311  280.104  1.098.151  126.864 

Grand  Total .  5,520,715  944,640  5,701,854  584,156 


NOTE:  Bonner-e  ond  Tennesseon-m  and  S  changed  from  9  to  6-column 
effective  July  1,  1981 

NEW  YORK,  N.Y. 

Neta  two  listings 


Times-m .  3,643,399  296,900  3,518,732  246,933 

Times-S .  2,911,727  1,423,048  2,649,404  1,026,001 

News  m  1,445,623  1,658,802  1,5)3,676  1,627,532 

News  S  717,306  1,517.083  831,878  1.391.176 

Post-e  950.810  824.615  _ 

Grand  Total .  9.668,865  4,895,833  9,338,305  4,291,642 


NOTE:  Post-e  changed  from  six-column  tobloid  to  seven-column  tabloid 
Sept  1,  1981 

NOTE:  Post  figures  above  reflect  octuol  seven-column  meosurements  for 
1981  and  six  column  meosurements  for  1980 


Times-m .  3,643,399  296,900  3,518,732  246,933 

Times  S  2,911,727  1,423,048  2.649,404  1,026,001 

News-m  1,445,623  1,658.802  1,5)3,676  1,627,532 

News-S  717,306  1,517,083  831,878  1,391,176 

Post-e .  833.642  _  824,615  _ 

Grand  Total .  9,551,697  4,895,833  9,338,305  4,291,642 


NOTE:  Post-e  chonged  from  six-column  tabloid  to  seven-column  tabloid 
Sept  1.  1981. 

NOTE:  Post  figures  above  reflect  converted  six  column  meosurements  for 
1981. 


NEWARK,  NJ. 

Star  ledger-m .  3,337,065  239,780  3,182,647  189,109 

‘Stor  ledger-S .  2.092.881  293.900  1.841.871  251.564 

Grand  Totol .  5,429,946  533,680  5,024,518  440,673 

OAKLAND,  CALIF. 

Tribune-e .  2,053,443  412,668  2,299,777  250,429 

•Tribune-S  823.329  69.952  965.987  172.524 

Grand  Total  2,876,772  482,620  3,265,764  422,953 


ORANGE  COUNTY,  CALIF. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ST.  PAUL,  MINN. 

Pioneer  Press-m .  1,281.669  1,269,608 

•Pioneer  Press-S .  1,414,763  1,290,203 

Kspotch-e .  1.755.737  246.458  1.993.209  314637 

Grand  Total .  4,452,169  246,458  4,553,020  3)4,637 

NOTE:  Pioneer  Press-m  and  Dispotch-e  hove  o  combined  sot.  edition  The 
linoge  is  shown  only  in  the  Dispotch-e. 

ST.  PETERSBURG,  FLA. 

Independent-e .  1,894,752  15,520  2,174,528  48,560 

Times-m .  3,215,102  1,408,715  3,3)4,820  1,363,996 

•Times-S .  1.375.289  527.018  1.427  088  424.869 

Grand  Total .  6,485,143  1,951,253  6,916,436  1,837,425 

SAN  ANTONIO,  TEX. 

Express-m .  3,064,037  255,816  3,121,937  171,864 

tExpress-News-S .  1,417,917  231,028  1,220,689  232,736 

Express-News-sot .  585,294  600,8)9 

News-e  2,612,097  279,360  2,594,396  125,848 

Light-e .  3,045,426  260,760  3,140,071  183,264 

•Lights  1,403,488  313,588  1,273,306  254,264 

Light-sot  566.111  509.814  _ 

Grand  Total . 12,694,370  1,340,552  12,461,032  967,976 

NOTE:  Express-m,  News-e  and  light-e  published  5  days  o  week  only. 

SAN  DIEGO,  CALIF. 

Union-m .  3,927,661  481,195  4,039,398  205,950 

•Unkm-S  1,358,49)  54,640  1,368,199  60,560 

Tribune-e  4.156.165  515.189  4.344.197  212609 

Grand  Totol .  9,442,317  1,051,024  9,751,794  479,1)9 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  2,462,395  973,265  2,491,961  1,269,833 

Exominer-e .  2,432,591  956,247  2,451,140  1,251,639 

Examiner  &  Chronicle-S  1.156.455  438.840  1.254.851  330.376 

Grand  Total .  6,051,441  2,368,352  6,197,952  2,851,848 

SAN  JOSE,  CALIF. 

Mercuty-m .  4,896,708  589,300  5,591,003  325,676 

News-e .  3,936,699  514,204  4,572,092  281,230 

•Mercury-News-S .  2.007.033  _  2.175  022  _ 

Grand  Total . 10,840,440  1,103,504  12,338,117  606,906 

NOTE:  Mercury-m  ond  News-e  hove  o  combined  sot.  edition.  The  linage  is 

only  shown  In  the  Mercury-m. 

SHREVEPORT,  LA. 

Joumol-e .  1,697,845  45,440  1,668,547  93,632 

Times-m.  2,537,510  90,560  2,535,840  134,6)2 

•Times-S  1.187.408  21.120  1.143.131  _ 

Grand  Total  5,422,763  157,120  5,347,5)8  228,244 


NOTE:  Press  Telegram-m  and  e  sold  in  combination,  Mon  through  Fri. 
Linage  of  one  edition  Press  Telegram-m  is  shown 
NOTE:  Effectiw  March  1,  1981,  the  name  Independent  Press  Telegrom-S 
changed  to  the  Press  Telegram. 

NOTE:  Effective  April  1 3, 1 981 ,  the  name  Independent-m  was  changed  to  the 
Press  Telegrom 

LONG  ISLAND,  N.T. 

Newsday-e .  2,731,079  974,631  2,765,689  912,167 

Newsdoy-S .  1.392.184  1  145.542  1.266.353  515.133 

Grond  Total .  4,123,263  2,120,173  4,032,042  1,427,300 

LOS  ANGELES,  CALIF. 

Times-m . 6,110877  3,033,321  6,426,856  2,9)2,342 

Times-S .  2,279,818  1,287,994  2,477,574  1,473,697 

Herald  Examiner-e .  1,014,725  303,077  1,053  262  165,014 

Herold  Exominer-S .  332.413  27.073  291.174  11.934 

Grand  Totol .  9,737,833  4,651,465  10,248,866  4,562,987 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

Newsm  3,170,447  796,388  3,229,919  763,400 

•News-S .  758.759  123.104  857.862  156.830 

Grond  Total .  3,929,206  919,492  4,087,781  920,230 

NOTE:  Effective  Mor  1, 1981  the  Valley  News  changed  its  name  to  the  Doily 

News 


FAACON,  GA. 

Telegraph  (See  note) _  1,196,954  162,720  1,218,532  135,188 

•Telegroph  &  News-5. „.  609.560  87.924  625.019  38.742 

Grand  Totol .  1,806,514  250,644  1,843,551  173,930 

NOTE:  Telegraph-m  and  News-e  sold  in  combination,  Mon  through  Fri. 
linage  of  one  edition  Telegraph-m  is  shown 

NUkNCHESTER,  N.H. 

Union  leoder-d .  1,310,567  159872  1,375,689  232,928 

•New  Hampshire  News-S  657.383  117832  613.918  93.228 

Grond  Totol .  1,967,950  276,504  1,989,607  326,156 

MEMPHIS,  TENN. 

Commercial  Appeol-m  2,527,334  4)4,334  2,623,797  263,987 

Commmerciol  Appeol  S  1,217,945  179860  1,307,251 

Press-Scimitor-e .  1.825.492  302.540  1.747.882  263.897 

Grand  Totol .  5,570,771  896,244  5,678,930  527,884 

MIAMI,  FLA. 

Herold-m  3,950,333  1,508,098  4,402,509  1,474,450 

Herold-S  1,944,480  834,689  2,277,050  944,409 

News-e  1.707.120  _  1.963,598  10.939 

Grond  Total  7,601,933  2,342,787  8,643,157  2,429,798 


Register-d .  4,965,110  134,176  5,226,394  154,844 

TRegister-S .  1.583.765  17.200  1.620.018  7.238 

Grond  Totol .  6,548,875  151,376  6,846,412  162,082 

PASADENA.  CALIF. 

StorNews-d .  1,211,300  148,156  1,271,245  159,937 

•Star  News-S .  348.081  351.284  44.830 

Grand  Total .  1,559,381  148,156  1,622,529  204,767 

PASSAIC,  NJ. 

Herald  Nevus-e .  978,406  238,326  1,107,536  170,352 

tHerald  News-S .  569.818  151.068  540.008  217.248 

Grond  Totol .  1,548,224  389,394  1,647,544  387,600 

PATERSON,  NJ. 

News-d .  1.015.801  29.760  1.019.272  42.096 

Grand  Totol .  1,015,801  29,760  1,019,272  42,096 

PEORIA,  ILL. 

Journal  Stor-d .  1,669,607  190,400  1,800,166  83,408 

•Journal  Stor-S .  948.894  129.552  882.025  57.192 

Grand  Totol .  2,618,501  3)9,952  2,682,191  140,600 

PHILADELPHIA,  PA. 

Bulletin-e .  1,538,707  443,084  1,544,281  480,959 

•Bulletin-s .  571,468  293,663  620,781  216,698 

Inquirer-m .  2,373,900  261,435  2,188,937  158,590 

Inquirer-S .  1,868,743  549,904  1,668,801  332,181 

News-e .  1.028.421  37.632  933.994  _ 

Grond  Totol .  7,381,239  1,585,718  6,956,794  1,188,428 

PITTSBURGH,  PA. 

Post  Gazette-m .  1,226,764  503,969  1,166,173  469,910 

Press-e .  2,237J12  624,459  2,290,873  501,159 

•Prns-S .  1.874.833  1.630.185  38.424 

Grand  Totol .  5,338,809  1,128,428  5,087,23)  1,009,493 

PROVIDENCE,  R.l. 

Bulletin-e  1,779,574  885,680  1,897,624  678,939 

Joumol-m .  1,823,737  570,958  1,880,569  542,484 

Joumol-S .  1.566.853  254.680  1.538.670  156.632 

Grand  Total .  5,170,164  1,711,318  5,3)6,863  1,378,055 

NOTE:  Bulletin-e  and  Journo, -m  has  o  combined  sot  edition.  The  linage  is 


shown  only  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrat  &  Chronicle-m  1,762,077  120,699  1,799,477  174,050 

Democrat  &  Chronicle-S  1,092,984  140,464  1,005,012  192,268 


Times  Union-e .  1.534.929  73.848  1.487.157  145.472 

Grand  Total .  4,389,990  335,011  4,291,646  511,790 


NOTE:  Times  Union-e  published  5  days  o  week  only. 


STATE  COLLEGE,  PA. 


Centre  Times-e .  1 .627.468  9  408 

Grand  Totol .  1,627,468  9,408 

NOTE:  Figures  for  1980  not  available. 

SYRACUSE,  N.Y. 

Herold  Joumol-e .  1,756,265  123,388  1,751,251  12,96) 

•Herald-Americon-S .  950,445  19,003  1,008,768  14,929 

Post  Stondard-m .  1.302.563  188.787  1.183.966  84  494 

Grond  Total .  4,009,273  331,178  3,943,985  112,384 

TALLAHASSEE,  FLA. 

Democrot-m .  2,096,578  147,780  2,005,050  150,464 

•Democrats  815.889  49.536  795.624  33.616 

Grand  Totol  2,912,467  197,316  2,800,674  184,380 

TAMPA,  FLA. 

Tribune-m  3  244,515  1,041,273  3,455,416  979,253 

•Tribune-S  1,477,823  226,220  1,487,546  146,176 

Times-e.  1.949.515  _  2.054.519  _ 

Grand  Totol .  6,671,853  1,267,493  6,997,481  1,125,429 

WASHINGTON,  D.C. 

Postm  5,114,573  897,752  4,686,647  723,001 

•Posts  1,814,881  749,696  1,858,70)  592,057 

Stoi-e  2,146,602  276,092 

SW  S  _ 706.285  _ 71844 

Grand  Totol .  6,929,454  1,647,448  9,398,235  1,667,0)4 

NOTE:  Star-e  ond  S  ceased  publication  Aug.  7,  1981. 

WEST  PALM  BEACH,  FLA. 

Post-m  3,644,137  249,687  3,486,792  223,743 

Times-e.  2,903,036  232,084  2,839,558  208,757 

•Post-S.  1.737.696  73.001  1.889.734  74.055 

Grond  Totol  8,284,869  554,772  8,216,084  506,555 

NOTE:  Times-e  published  5  doys  o  week  only 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Oispotch-e .  1,602,386  199,148  1,651,278  435,233 

Reporter  Dispotch-S .  911.902  43.328  656.402  84.704 

Grond  Totol .  2,514,288  242,476  2,307,680  519,937 

WICHITA,  KANS. 

Eogle-Beocon-m .  2,329,086  518,015  2,514,417  602,701 

•Eogle-Beocon-S .  732.869  427.280  720.302  368.968 

Grand  Totol .  3,061,955  945,295  3,234,7)9  971,669 
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1981  1980 
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OfCEMBE*  I9t1/I980 
LIP4AOE  FIGURES 
SURRIIED  BY  RUBLISHER 


ALBANY,  N.Y. 

Times-Unioti-m .  2,094,080  2,195,101 

Knickerbocker  News-e  1,355,121  1,406,141 

Times-Union-S .  780.785  844  393 

Grand  Totol .  4,229,986  4,447,635 

NOTE;  Heorst  Newspaper  period  rwis  Nov  23-Dec.  27.  1981 

ALTOONA,  PA. 

Mirror-e .  1,809,801  1,955,359 

BANGOR,  ME. 

Doily  News-m .  1,142,770  1,073,220 

NOTE:  ROP  linage  only — inserts  not  included. 

BIRMINGHAM,  ALA. 

News-e .  2,212,294  347,928  2,332,218  341,502 

News-S  .  1,329,678  1,247,806 

Post-Herald  m  1.448.258  _  1.382.514  _ 

Grand  Totol  4,990,230  347,928  4,962,538  341,502 

BRANTFORD,  ONT. 

Expositor-e .  1,841,637  1.827,993 

BRIDGEPORT,  CONN. 

Telegrom-m .  1,618,208  1,749,434 

Post-e .  1,793,802  1,937,848 

Post  s  .  687.963  684  769 

Grond  Totol  4,099,253  4,372,051 

NOTE:  Sot.  linage  reported  in  Post-e  figures  only. 

BURLINGTON,  VT. 

FreePress-m .  1,667,371  1.605.814 

Free  Press-S .  410.984  366.562 

Grand  Total .  2,078,355  1,972,376 

CALGARY,  ALTA. 

Herald  -e .  5,505,418  4,737,275 

CASPER,  WYO. 

Stor-Tribune-mS .  2,326,380  2,106,272 

NOTE:  Includes  inserts — 414,456  lines  in  1981  ,-61,483  lines  in  1980  Family 
Weekly  nat  included — 48,790  lines  in  1981;  61,483  lines  in  1980 

CHICAGO,  ILL. 

Herald-m .  1.116,362  186,277  954,442  161,864 

Herald-S.  144  112  24.047  157.272  26672 

Grand  Tatal  1,260,474  210,324  1,111.714  188,536 

DES  MOINES,  IOWA 

Register-m .  502,485  239,706  608,653  268.016 

Tribune-e .  780,405  966,224 

Registers .  866.886  31.244  798.273  40.901 

Grand  Total .  2,149,776  270,950  2,373,150  308,917 

EDMONTON,  ALTA. 

Joumal-e  4,967,966  4,698,565 

FORT  WORTH,  TEX. 

Star-Telegram-m .  3,632,202  977,442  3,682,784  284,076 

Stor-Telegram-e  3,266,338  1,031,256  3,242,942  362,278 

Stor-Telegram-S .  2.080.750  279.777  1  902.458  312.800 

Grond  Totol  8,979,290  2,288,475  8,828,184  959,154 

NOTE  '--ludes  ip-  -tsar  toned  editip-r 

GREENSBUiv^,  i>A. 

Tribune  -Review-m .  1,520,792  1,512,532 

Tribune-Review-S .  952.056  863.870 

Grand  Total .  2,472,848  2,376,402 

INDIANAPOLIS,  IND. 

Stor  m .  3.489,899  3,535,884 

Newse  2402,306  2.507.033 

Stoi  S  1.973.615  2.054  293 

Grond  Totol .  7.865,820  8,097,210 

KITCHENER-WATERLOO,  ONT. 

Record-e .  3,303,531  3,097,885 

LINCOLN,  NEB. 

Joumol-Stor-d/S .  1,377,445  1,409,856 

NOTE:  Includes  inserts— 628,502  lines  in  1981;  522,550  lines  in  1980 

LOUISVILLE,  KY. 

Courier-Joumol-m .  2,215,741  264,061  2,298,062  186,889 

Louisville  Times-e .  2,136,750  407,654  2,410,641  251,128 

Courier  Journal  & 

Times-S .  1.921.593  16.291  1.621.522  6  157 

Grand  Totol .  6,274,084  688,006  6,330,225  444,174 


NOTE:  ROP  display  linage  is  published  on  6-column  basis  but  converted  to 


8-column  basis  obove.  Classified  published  and  reported  on  lO-column 
bosis 

AAADISON,  Wise. 

Capitol  Times-e .  1,954,025  2,210,190 

State  Joumal-m .  2,028,451  2,239,370 

State  Joumol-S .  894  162  922.974 

Grand  Total .  4,876,638  5,372,534 

NOTE:  6-column  pages  converted  to  8-colutnn  Includes  legal 

MERIDEN,  CONN. 

Record-Joumal-m .  1,142,330  1,167,880 
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1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

IWONROE.LA. 

News-Stor-World-d .  1,785312  1,812,090 

News-Stor-World-S _  838  964  799  400 

Grand  Totol  2,624,776  2611,490 

NOTE:  Gannett  newspaper  period  runs  Nov  30-Dec  27,  1981 
.  MONTREAL,  QUE. 

Gozene-m .  3,717,749  3,416,914 

Le  Devoir-m .  484,754  469,265 

le  Dimonche-Motin-S _  248  855  348.689 

Grond  Totol .  4,451,358  4,234,868 

NOTE:  Gozette  incudes  T  V  Times— 33,347  lines  in  1981;  34,597  lines  m 


1980.  Le  Dimonche-Motin  includes  inserts — 59300  lines  in  1981;  113,664 
lines  in  1980. 


F4ASHUA,  N.H. 

Telegraph-e  1.810,498  1,840.654 

NEW  BRUNSWICK,  NJ. 

Home  News-e .  1 ,279377  1 ,289,41 0 

Home  News-S  755.717  698.639 

Grand  Totol .  2,035,094  1,988,049 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  2,233,994  2,213344 

Times  Herold-e  2,028,698  2,046352 

Doily  Press-S .  1.445.920  1  223936 

Grond  Total .  5.708,612  5,483,632 

NORFOLK,  VA. 

Virginkm-Pilot-m  2,706,474  153,585  2,748,854  158345 

Ledger  Stor-e .  2,268,322  534,340  2,239,996  554,842 

Virginkm-Pilot  & 

Ledger-Stor-S .  1.576.982  317.409  1.334.250  308  266 

Grand  Total .  6,551.778  1,005,334  6,323,100  1,021,453 

NORTH  BAY,  Ot4T. 

Nugget-e  1,023,078  1.052,928 

NORTH  PLATTE,  NEB. 

Telegroph-mS  807,280  914,904 


NOTE:  Includes  Family  Weekly — 49,137  lines  in  1981 , 58,244  lines  in  1980 

OGDEN,  UTAH 

Standord-E«jminer-e 2,541,022  2,561,356 

Standord-Exominer-S 1  081.242  1  003  220 


Grand  Total .  3,622,264  3,564,576 

NOTE:  Sundoy  includes  Fomily  Weekly — 49,644  lines  in  1981 ;  62,238  lines  in 
1980 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  2,509,938  1,321,106  2,444,319  1,256.118 

Times-e  2,493,638  1,240,916  2,423,324  1,181,103 

OklahamonS  1.625.989  _  1 465 161  _ 

Grand  Total  6,629,565  2,562,022  6,332,804  2,437,221 

OAAAHA,  NEB. 

WorkJ-Herold-meS .  2,945,642  3,003.700 

ORLANDO,  FLA. 

Sentinel  Stor-o/dS  4,654,020  1,382,318  4,766,930  1.326,990 

OTTAWA,  ONT. 

Le  Oroit-e .  1,843,433  1,938,833 


PALM  SPRING*  •>*IM  "ESERT,  CALI*. 

p  -rt  Sup-e.... 

PALO  ALTO,  CALIF. 


Peninsulo  Times 

Tribune-e .  1,473,934  287,910  1,922,914  213,458 

PHOENIX,  ARIZ. 

Republic-m  6,208,314  355,278  6,545,098  228,326 

Gozette-e .  6,023,416  367,878  6,360,228  231,210 

RepuWic-S .  2.935.324  2.940.210  _ 

Grand  Totol . 15.167,054  723,156  15,845,536  459,536 

PORTLAND,  MAINE 

Press-Herald-m .  1,217,584  1.323,575 

Express-e .  1.113,213  1,249,083 

Telegram-S .  990.729  961.915 

Grond  Total .  3,321,526  3.534,573 

PORTLAND,  ORE. 

Oregonian-mS  5,141,332  5,514,082 

Oregon  Joumal-e .  1.977.542  1.787.548 

Grand  Total .  7,118,874  7.301,630 

READING,  PJL. 

Times-m/Eogle-e .  1,454,388  1,801,733 

Eagle-S .  860.437  899.494 

Grand  Totol .  2,314,825  2,701,227 

RENO,  NEV. 

Joumol-m .  1,375,052  1,503,684 

Goiette-e .  1,321,124  1,444,716 

Goiette-Joumal-S .  393.862  441.392 

Grand  Totol .  3,090,038  3,389,792 


1981  1980 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

RKHMOND,  VA. 

Times-Oispaich-m  2J13831  2.157,744 

Times  Dispolch-S .  1 .433362  1 ,272681 

News  Leoder-e .  1.603818  1  681398 

Grand  Tolol .  5351,011  5.111823 

NOTE:  Port-run  and  comics  not  included 

RIVERSIDE,  CALIF. 

Press-Enterprise-m  2380.546  2,492394 

Press-Enterpnse-e -  2,018,982  2,087332 

Press-Enieiprise-S .  453.026  484.512 

Grand  Total .  4852,554  5.064838 

NOTE:  Parade  Image  or  preprinted  inserts  not  mcluded. 

SAN  BERNARDINO,  CALIF. 

Sun-mS  3300850  3378,424 

NOTE:  Parade  linage  not  included. 

SAFETA  BARBJLRA.  CALIF. 

News-Press-eS .  3,423,574  6.041  3,238,669  8,869 

NOTE:  Parade  linage  not  included. 

SCOTTSBLUFF,  NEB. 

Star-HeroldmiS .  1,131.761  1,066374 

NOTE.  Includes  Family  Weekly— 49,127  lines  m  1981;  58344  lines  m  1980 

SEATTLE,  WASH. 

Post-lmelligencer-dS _  2.191345  2357,421 

Times-dS .  4.337  494  4  569.824 

Grand  Totol .  6,528839  7,127345 

SOUTH  BAT  (Toriwico),  CAUF. 

Breeze-e  3,411,408  3,708378 

SPOKANE,  WASH. 

Spokesmon-Review-m  _  1,748.208  1  828,826 

Spokesmon-Review-S .—  850,927  913,966 

Chronicle-e .  1.743891  1875612 

Grand  Total .  4342326  4618,404 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger  s _  2,728824  3817842 


TOLEDO,  OHIO 

Bkide-e  2,486,662  2.542,712 

Blode-S .  1344.916  1362.611 

Grand  Total .  3,731,578  3,805,323 

TOPEKA,  KANSAS 

Capitol  Joumol-o/d .  1,396,563  1,446,294 

Copitol-Joumol-S  609.035  594  986 

Grand  Total  2,005,598  2,041380 

TOROF4TO,  ONT. 

Star-e  .  4,873,795  4,523378 

Sun-m .  2.570 JOO  2  364  509 

Grand  Totol .  7.444.295  6,887,787 

TUCSON,  ARIZ. 

Storm  3,729,082  3.765330 

Citizen-e .  3,652,082  3,761,492 

Stor-S .  1.347348  1.300.383 

Grand  Total .  8,728,412  8,827,105 

NOTE:  Sundoy  includes  Porade  linoge 

VAFKOUVER,  B.C. 

Sun-e .  4.839,846  4.243,667 

NOTE:  tpci'vtps  Today  Moprizine. 

TULSA,  OKUL. 

World-m .  2.017318  1,874359 

Tribune-*..  1,954,280  1,873,340 

World-S .  969.856  901  691 

Grand  Total  4.941354  4,649,290 

NOTE;  Figures  ore  bosed  on  6-column  format  and  9<olumn  clossibed 
WAUKEGAN.  ILL. 

News-Sun-e .  2,264,514  2,106,972 

WILKES-BARRE.  PA. 

Times-Leader  a/d _  1,069,936  1,152.592 

WILMIF4GTON,  DEL. 

News-Joumol-m,e .  1,932,343  1314,995 

News-Joumol-S .  873365  724,843 

Grand  Total . . .  2,805,608  2,539,838 

WILMIFEGTON,  N.C. 

Storm .  1374.140  1321.110 

Stor-News-S  649.950  553.994 

Grand  Totol .  1,924.090  1,875,104 

WINDSOR,  OIET. 

Stor-e .  2,603,361  2,676.678 

WINSTON-SALEM,  N.C. 

Joumol-m .  1,925,672  1,977,458 

Sentinel-* .  1,592,486  1,690,052 

Joumal-Sentinel-S .  819.308  788.284 

Grand  Total .  4.337,466  4,455,794 

NOTE:  Port-run  and  comics  not  included. 

WORCESTER,  MASS. 

Gozette-e  1370,911  1,308,444 

Telegrom-m .  1,354,348  1,276,205 

Telegram-S .  1.164.821  1.094.800 

Grand  Total  3,890,080  3,679,449 
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Syndicates 

By  Lenora  Williamson 

Philadelphia  papers  absorb  Bulletin  comics 


Death  of  the  Philadelphia  Bulletin 
January  29  is  not  cutting  Philadelphia 
area  readers  from  the  top-rated  and 
majority  of  the  staple  roster  of  comics  and 
panels  previously  running  in  the  paper. 

Knight-Ridder’s  Philadelphia  Inquirer 
and  the  Philadelphia  Daily  News  have 
added  space  to  accommodate  their  ac¬ 
quisitions,  while  between  them  dropping 
some  nine  strips  or  panels  they  ran  pre¬ 
viously. 

This  Sunday,  the  Inquirer  adds  four 
Sunday  pages  to  its  comic  section,  with 
1/3  of  that  space  reserve  for  an  advertise¬ 
ment.  Daily,  the  Inquirer  has  added  a 
half-page  broadsheet,  and  the  Daily 
News,  one-half  page  tab  size. 

Tom  Wark,  associate  managing  editor/ 
features  for  the  Inquirer,  runs  down  the 
Sunday  acquisitions  as: 

“Peanuts”,  and  “Garfield”,  United 
Feature  Syndicate;  “Beetle  Bailey”, 
“Blondie”,  “Hi  and  Lois”,  and  “Prince 
Valiant”,  all  King  Features; 

“Andy  Capp”,  “B.C.”,  “Dennis  The 
Menace”,  “Wizard  of  Id”,  all  from  Field 
Newspaper  Syndicate; 

“Brenda  Starr”,  The  Tribune  Com¬ 
pany  Syndicate; 

“Family  Circus”  and  “The  Better 
Half’,  Register  and  Tribune  Syndicate. 

Daily  and  Sunday  expansion  roster  of 
the  Inquirer  comics  includes:  ‘ ' Peanuts, ’ ’ 
“Beetle  Bailey”,  “Family  Circus”, 
“Andy  Capp”,  “B.C.”,  “Blondie”,  “Hi 
and  Lois”,  “Dennis  The  Menace”, 
“Brenda  Starr”,  “Rex  Morgan,  M.D.”; 
and  “The  Better  Half.” 


“Garfield”  daily  went  to  the  Daily 
News,  as  does  the  daily  “Wizard  of  Id” 
and  “Mary  Worth”  (Field). 

Also,  the  Daily  News  added  “Grin  and 
Bear  It”  and  “Miss  Peach”,  Field; 
“Hazel”,  “Snuffy  Smith”,  and  “Small 
Society”,  King;  and  “Lolly”,  Tribune 
Company  Syndicate. 

The  Inquirer’s  exclusivity  on  the  added 
comics  is  on  the  same  eight  county  terri¬ 
tory  (Philadelphia  Standard  Metropolitan 
Statistical  Area)  as  usual. 

The  Philadelphia  Inquirer’s  gathering 
in  of  the  large  chunk  of  the  Bulletin’s 
comics  (some  14)  parallels  the  last  August 
sweep  the  Washington  Post  made  in  ac¬ 
quiring  17  of  the  defunct  Washington 
Star’s  roster..  The  Post  immediately 
added  17  Star  favorites  and  gave  readers 
three  pages  of  the  strips  black  and  white 
in  the  Metro  section  with  the  Sunday 
strips  kept  current  in  black  and  white  un¬ 
til  color  presses  caught  up  with  the 
changes. 

Several  syndicates  report  sates  nego¬ 
tiations  going  on  with  area  newspapers 
involving  comic  art  features  not  absorbed 
by  the  Inquirer.  One  noted  that  the  Phi¬ 
ladelphia  News  does  not  ask  for  the  same 
kind  of  exclusivity  as  that  of  the  Inquirer. 

The  Inquirer  dropped  four  strips  and 
one  panel  from  its  own  pages:  “Smithe¬ 
reens”,  United  Features;  “Rivets”  and 
“Goosemyer”,  Field;  “Le  Grand  Chef 
Pierre”,  Tribune  Co.  Syndicate;  and 
“Kudzu”,  Jefferson  Communications. 

The  Philadelphia  Daily  News  dropped 
three  of  its  comic  features  in  making  the 


additions  from  the  Bulletin:  “Lookin’ 
Fine”,  United  Features;  “Amy”,  Regis¬ 
ter  and  Tribune  Syndicate,  and  “Benji”, 
New  York  Times  Special  Features. 

*  H/i  Hit 

Judy  Flander,  whose  review/preview 
television  column,  “TV  Tonight”,  is  dis¬ 
tributed  by  Syndication  Sales  Corpora¬ 
tion,  a  New  York  Times  Company,  will 
begin  a  weekly  in-depth  celebrity  service 
March  15. 

The  new  feature  called  “The  Judy 
Flander  Interview”  also  will  be  distri¬ 
buted  by  SSC.  The  syndicate  is  introduc¬ 
ing  the  column  in  special  fashion  with 
current  subscribers  of  TV  Tonight  receiv¬ 
ing  the  new  column  free  for  one  month  as 
will  new  subscribers  to  her  existing 
column. 

Flander  has  written  entertainment  fea¬ 
tures  and  been  a  television  critic  for  more 
than  five  years,  beginning  as  a  substitute 
for  Bernie  Harrison,  who  originated  TV 
Tonight  for  the  Washington  Star.  After 
Harrison’s  death,  she  took  over  the  col¬ 
umn  full  time  in  November,  1980.  During 
her  time  with  the  Star,  Flander  also  wrote 
political  profiles,  and  covered  the 
Washington  social  scene  and  the 
women’s  movement. 

9|(  *  ♦ 

Shari  Lewis,  children’s  book  author 
and  entertainer  who  writes  the  “Kids- 
Only  Club”  for  the  Los  Angeles  Times 
Syndicate,  is  the  national  spokesperson 
for  Newspapers  in  Education  Week, 
February  21-27. 

Lewis  will  be  the  keynote  speaker  at 
the  readers’  conference  at  the  University 
of  Illinois  February  26  being  sponsored 
by  the  Chicago  Sun-Times. 

Shari  Lewis  and  “Lamb  Chop”  are  fe¬ 
atured  in  the  NIE  promotion  poster, 
which  carries  space  for  individual  news¬ 
paper  logos. 

*  *  * 

Paula  Reichler,  managing  editor  of 
Special  Features  Syndication  Sales  Cor¬ 
poration,  a  New  York  Times  Company, 
has  been  given  the  additional  title  of  ac¬ 
quisitions  editor.  She  is  now  responsible 
for  acquiring  books  for  serialization  and 
also  will  continue  acquisition  of  magazine 
articles  and  special  series,  and  generation 
of  new  syndicated  features  and  columns. 

Reichler,  previously  assistant  to  the 
manager  of  the  London  Daily  Express 
syndicate,  joined  the  Times  company  as 
an  associate  editor  in  1977.  She  became 
managing  editor  in  1980. 

Joseph  and  Polly  Kraft,  the  syndicated 
pundit  and  the  painter,  are  spotlighted  in 
the  February  15th  issue  of  People  maga¬ 
zine. 

Kraft,  who  was  termed  “the  only  visi¬ 
ble  replacement  for  Walter  Lippmann” 
by  Encounter  magazine,  is  syndicated  by 
the  Los  Angeles  Times  Syndicate.  Polly 
Kraft  is  a  watercolorist. 

(Continued  on  page  52) 


You  get  what  you  pay  for...  and  then  some. 


"Skeptics  may  scoff  and  say  you  can 
get  the  same  predictions  from  the 
Wall  Street  Journal  and  U.S.  News 
and  World  Report,  but  neither  has 
the  kind  of  readership  Bernice  does.” 

The  Toronto  Sun,  1 1/29/81 


Bernie*  Bede  Osol 


Bernice  Bede  Osol’s  ASTRO  GRAPH  appears  daily  in 
more  than  500  newspapers.  For  more  information  on 
ASTRO  GRAPH  or  The  NEA  Daily  Service  call 
Jacquelyn  Parsons  toll  free  at  1-800-221-4816. 


NEWSPAPER  ENTERPRISE  ASSOCIATION 

200  Park  Avenue  ,  New  York,  N.Y.  10166 
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Michael  Blanchet’s  twice-weekly 
column,  explaining  strategies  and 
techniques  of  beating  video  games, 
is  a  sure-fire  circulation  builder.  It 
starts  Feb.  14  in  newspapers  from 
coast  to  coast  including: 

The  Boston  Globe  •  The  Detroit  Free 
Press  •  The  San  Francisco  Examiner  • 
The  Chicago  Tribune  •  The  Rocky  Moun¬ 
tain  News  •  The  San  Diego  Tribune  • 
The  Dallas  Times  Herald  •  The  Seattle 
Times  •  The  Baltimore  Evening  Sun  • 
The  San  Antonio  Light  •  The  Columbus 
Dispatch  •  The  Dayton  Journal  Herald  • 
The  Las  Vegas  Review-Journal  #  The 
Gainesville  Sun  •  The  Oceanside  Blade- 
Tribune  •  The  Santa  Ana  Register  •  The 
Los  Angeles  Daily  News  •  The  Peninsula 
Times-Tribune  •  The  Colorado  Springs 
Gazette  Telegraph  •  The  New  York  Daily 
News  •  The  Arizona  Republic  •  The 
Austin  American-Statesman  •  The  Phi¬ 
ladelphia  Inquirer  •  The  Orlando  Sen¬ 
tinel  Star  •  The  Washington  Post  •  The 
Cleveland  Plain  Dealer  •  The  San  Jose 
Mercury. 

To  order  call  Walter  Mahoney,  sales 
manager,  212/949-3416.  Call  now,  call 
collect. 


I 


I 
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f  Tribune  Company  Syndicate,  Inc. 

220  East  42nd  Street,  New  York,  NY  10017-5885 


Syndicates 

(Continued  from  page  50) 


Los  Angeles  Times  Syndicate  is  now 
distributing  the  weekly  column  “Dress 
for  Success”  by  John  T.  Molloy.  The  col¬ 
umn  was  with  Syndication  Sales  Cor¬ 
poration  of  the  New  York  Times  Co. 

Molloy,  who  first  became  involved  in 
the  “science”  of  wardrobe  engineering 
while  teaching  at  a  Connecticut  prep 
school,  participated  in  a  research  project 
studying  effects  of  teachers’  clothing  on 
classroom  learning.  The  business  com¬ 
munity  became  interested  in  the  re¬ 
search,  and  Molloy  began  advising  law 
firms  on  how  their  attorneys  could  appear 
as  credible  and  authoritative  as  possible 
before  juries  and  judges. 

Subsequently  leaving  the  field  of 
teaching,  he  became  a  consultant  to  com¬ 
panies  such  as  General  Motors,  AT&T 
and  U.S.  Steel.  He  has  written  best¬ 
sellers,  “Dress  for  Success,  “The 
Woman’s  Dress  for  Success  Book  and 
“Live  for  Success.” 

One  of  Malloy’s  rules  in  the  promotion 
from  the  syndicate  declares:  “The  rule  is 
to  dress  for  the  job  you  want,  not  the  job 
you  have.” 

*  ♦  ♦ 

Feature  Associates  of  San  Rafael,  Cali¬ 
fornia,  has  introduced  a  new  comic  panel 
available  weekly  titled  “Country  West¬ 
ern  Wisdom.”  Georgia  Page’s  line  draw¬ 
ings  are  inspired  by  phrases  and  titles 
from  country  western  songs. 

Feature  Associates  is  publishing 
Page’s  book,  “Cowboys  and  Redneck 
Mamas:  Country  Western  Wisdom,” 
with  quotes,  phrases  and  titles  accom¬ 
panying  her  original  drawings. 

*  ♦  ♦ 

Inter-Continental  Press  Syndicate  of 
Glendale,  Calif.and  Wordsmiths,  Ltd.  of 
Pasadena,  have  reached  an  arrangement 
whereby  all  of  the  two  syndicates’  feature 
material  will  be  available  to  newspaper 
clients  over  a  high-speed  wire  transmis¬ 
sion. 

Wordsmith,  Ltd.,  will  handle  the  trans¬ 
mission  from  its  Pasadena  office  and  all 
material  will  be  relayed  directly  into  the 
subscribing  newspapers’  computer  sys¬ 
tems. 

The  first  columns  to  be  made  available 
to  clients  are  the  twice-weekly  Barbara 
Reynolds  Report,  written  by  the  first 
black  woman  opinion  columnist  in 
Washington,  and  the  weekly  beauty  and 
fashion  column,  “Looking  Great”,  by 
Gloria  Lintermans.  Future  IPS  columns 
will  be  added  as  individual  newspapers 
request. 

Wordsmiths,  Ltd.,  is  a  new  syndicated 
founded  by  Ian  Harmer,  who  specializes 
in  Hollywood-related  stories,  both  TV 
and  movies.  Harmer  is  widely  published 
overseas. 
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HOWDY!  When  Minnie  Pearl,  star  of  country  music  and  comedy,  visited 
the  Charlotte  Observer,  she  asked  to  meet  Cartoonist  Doug  Morlette,  who 
has  his  home  base  at  the  paper.  Minnie  said  she  loves  Marlette's  comic  strip 
"Kudzu"  and  also  the  for-real  cartoonist  Morlette.  His  more  serious  editorial 
cartoons  are  syndicated  by  King  Features,  while  Jefferson  Communications 
and  the  Tribune  Co.  Syndicate,  handle  "Kudzu." 

Otto  Kreisher,  the  San  Diego  Union  was  named  assistant  bureau  chief  in  the 
Sacramento  bureau  reporter,  has  been  eight-person  bureau, 
named  staff  correspondent  in  the  Kreisher  will  assume  his  new  duties 
Washington  bureau  of  Copley  News  Ser-  March  1 . 
vice.  He  will  concentrate  on  covering  the  itc  *  * 

California  congressional  delegation  in  Rebecca  Reasons,  an  editorial  secret- 
Washington,  according  to  David  C.  Co-  ary  at  the  Los  Angeles  Times  Syndicate, 
pley,  president  of  the  service.  was  appointed  sales  representative  in  the 

Kreisher’s  assignment  is  part  of  the  ex-  syndicate’s  special  series  department.  A 
pansion  of  Copley  News  Service  native  Californian,  Reasons  joined  the 
Washington  coverage.  San  Diego  Union  syndicate  in  1980.  She  reports  to  special 
politics  writer  George  E.  Condon,  Jr.,  series  manager  Doris  Richetti. 

Guild  returns  to  work  at  Terre  Haute  dailies 

About  100  Newspaper  Guild  em  nomic  strikers^  cannot  be  permanciiiiy 
ployees  at  the  Terre  Haute  (Ind.)  Star  and  replaced. 

Tribune  have  returned  to  work.  West  also  held  that  the  Guild  advertis- 

The  Guild  members  were  out  of  work  ing  unit  did  not  waive  its  right  to  call  an 
for  nearly  a  year  after  they  originally  unfair  labor  practice  strike  by  supporting 
walked  out  last  February  in  support  of  the  the  Teamsters’  economic  strike  first, 
newspaper’s  22  deliverers — members  of  West  upheld  Guild  contentions  that 
the  Teamsters  Union  who  had  struck  management,  prior  to  the  ad  depart- 
over  economic  issues.  Mailers  Union  em-  ment’s  union  election,  promised  em¬ 
ployees  also  went  out  on  strike  last  ployees  raises  in  an  attempt  to  discourage 
February.  approval  of  the  union  and  threatened 

After  about  a  week  of  staying  out  of  onerous  working  conditions  if  the  Guild 
work  in  support  of  the  other  union,  the  was  voted  in;  that  employees  were 
Guild  announced  it  was  striking  the  news-  threatened  with  discharge  if  they  voted 
papers  because  management  failed  to  for  the  Guild  ;  and  that  the  company  failed 
“bargain  in  good  faith”  with  members  of  to  bargain  with  the  Guild  over  changes  in 
the  ad  department  who  had  voted  for  working  conditions  once  the  Guild  was 
Guild  representation.  voted  in. 

N  LRB  Administrative  Law  Judge  John  West  recommended  that  Guild  strikers 

West,  in  January  of  this  year,  ruled  that  be  reinstated  to  their  jobs  or  equivalent 
the  newspapers  had  committed  unfair  ones  without  loss  of  seniority  and  with 
labor  practices  by  attempting  to  per-  back  pay.  He  also  ordered  the  company 
manently  replace  the  Guild  strikers,  to  bargain  with  the  ad  unit  of  the  Guild. 
Under  the  NLRB  regulations,  unfair  Management  planned  to  appeal  the  de¬ 
labor  practice  strikers  (as  opposed  to  eco-  cision  to  the  entire  NLRB  board. 
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Pennywhistle 
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format  and  readership  are  also  beginning 
to  come  around.  Campbell’s  Soup  ran  for 
six  weeks.  General  Mills  is  exploring 
cereal  ads,  and  Morrow  Junior  Books, 
Chunky  candybars  and  others  have  par¬ 
ticipated  in  test  market  supplements. 

“Regardless  of  the  advertising  suc¬ 
cess,  we’re  extremely  pleased  with  the 
reader  reaction,’’  Prichard  says.  And 
Sama  talks  glowingly  of  a  publication 
with  “no  barrier  between  reader  and  edi¬ 
tor.  If  they  do  like  something,  they  tell 
you.’’ 

Prichard  says  the  staff  will  be  working 
hard  to  sell  national  advertisers  on  buying 
the  entire  Pennywhistle  network  and  that 
one  such  account  was  to  begin  last 
month.  But  the  local  papers  that  run  Pen¬ 
nywhistle  also  can  use  it  as  a  sales  tool, 
and  the  St.  Cloud  (Minn.)  Da/7y  Times  has 
been  singularly  successful,  with  5.5  pages 
in  the  first  issue  and  6.5  in  the  second. 
Prichard  says  the  St.  Cloud  daily  now  is  at 
the  level  where  it  could  produce  a  24-page 
Pennywhistle  “and  still  cover  ex¬ 
penses.” 

Prichard  said  his  goal  as  publisher  is 
“to  get  Pennywhistle  in  some  form  in  ev¬ 
ery  Gannett  newspaper”  but  concedes  it 
won’t  be  easy.  Under  Gannett’s  “very 
strict”  local  autonomy  policy,  editors  are 
free  to  run  or  not  run  whatever  they  want, 
he  explains.  Prichard  and  Sama  intend  to 
“sell”  Pennywhistle  to  the  other  Gannett 
papers  by  making  it  too  attractive  to  pass 
up. 

After  all,  Sama  points  out,  it’s  “a  tool 
that  can  be  used  by  the  family”  together 
and  that  introduces  children  to  the  joys  of 
reading  in  a  newspaper  format.  And  for 
the  local  papers  that  use  it,  Pennywhistle 
“is  giving  them  an  opportunity  to  bolster 
their  own  image  in  their  own  local 
towns,”  she  says. 


SIDNEY  EPSTEIN,  formerly  associate 
publisher  and  editor  of  the  Washington 
Star,  was  named  vicepresident.  Electro¬ 
nic  Newspaper  Publishing,  of  Malarkey- 
Taylor  Associates,  a  Washington-based 
telecommunications  management  and  en¬ 
gineering  consulting  firm. 


Survey  shows  best  way 
to  manage  newsroom 


By  Lyle  D.  Olson 

Job  satisfaction  is  considerably  higher 
in  newsrooms  with  employee-centered 
management  than  it  is  in  newsrooms  with 
more  traditional  management  techni¬ 
ques,  according  to  a  survey  conducted  by 
a  graduate  student  at  the  H.H.  Herbert 
School  of  Journalism  and  Mass  Com¬ 
munication  at  the  University  of  Okla¬ 
homa. 

In  addition,  the  survey  of  mid-size  dai¬ 
ly  newsrooms  in  the  United  States  indi¬ 
cated  that  employee-centered  manage¬ 
ment  techniques  are  used  quite  exten¬ 
sively. 

Most  management  theorists  agree  that 
in  actuality  every  manager  has  his  own 
theory  of  management,  his  own  set  of 
concepts,  whether  articulated  or  subcon¬ 
scious,  which  in  part  guides  his  behavior 
and  actions  in  an  organizational  setting. 
In  a  larger  sense, the  same  is  true  for  orga¬ 
nizations,  or  more  specifically,  news¬ 
rooms.  Each  one  has  its  own  manage¬ 
ment  theory. 

For  this  study,  Rensis  Likert’s  System 
1,  System  2,  System  3  and  System  4  man¬ 
agement  style  classifications  were  used 
as  a  guide  to  evaluate  the  general  nature 
of  newsroom  management  systems. 

System  1  is  defined  by  Likert  as  exploi¬ 
tive  authoritative,  or  a  traditional 
approach.  Some  characteristics  of  this 
system  are:  virtually  no  confidence  and 
trust  shown  in  subordinates;  organiza¬ 
tional  goals  are  established  at  the  top, 
with  orders  issued;  very  little  cooperative 
teamwork  exists;  decisions  are  made  at 
the  top;  communication  flows  down¬ 
ward,  tends  to  be  distorted  and  inaccu¬ 
rate  and  is  viewed  with  suspicion  by  sub¬ 
ordinates. 

Benevolent  authoritative  is  the  term 
given  to  System  2.  Characteristics  of  this 
approach  include:  some  confidence  and 
trust  shown  in  subordinates;  organiza¬ 
tional  goal  setting  occurs  at  top  and  mid¬ 
dle,  orders  are  issued,  with  some  com¬ 
ments  invited;  some  cooperative  team¬ 
work  exists;  decisions  are  made  mainly  at 
the  top  with  some  delegation;  com¬ 
munication  flows  mostly  downward  and 
is  sometimes  inaccurate  and  accepted 
with  suspicion. 

System  3  is  termed  consultative  man¬ 
agement  and  represents  an  effort  on  the 
part  of  management  to  relate  to  em¬ 
ployees.  Its  traits  include:  substantial 
amount  of  trust  and  confidence  shown  in 
subordinates;  organizational  goals  are 
established  by  discussion  throughout;  a 


(Lyle  D.  Olson  is  a  professor  of  journal¬ 
ism  and  English  at  Bartlesville  Wesleyan 
College,  Bartlesville,  Okla.) 


moderate  amount  of  cooperative  team¬ 
work  exists;  broad  policy  decisions  are 
made  at  the  top  with  more  delegation; 
communication  flows  up  and  down  and  is 
often  accurate,  but  sometimes  accepted 
with  caution. 

In  Likert’s  scheme.  System  4,  or  parti¬ 
cipative  management,  is  characterized 
by:  a  great  deal  of  trust  and  confidence 
shown  in  subordinates;  organizational 
goal  setting  occurs  at  all  levels  by  group 
action  (except  in  crisis);  decision  making 
occurs  throughout  the  organization  and  is 
well  integrated;  communication  flows 
freely  upward,  downward,  laterally  and  is 
accurate  and  undistorted. 

System  1,  as  mentioned,  represents  a 
traditional  management  approach,  while 
System  2  is  a  little  more  modern.  Systems 
3  and  4  represent  varying  degrees  of  em¬ 
ployee-centered  management. 

Questionnaires  were  sent  to  315  news¬ 
papers  in  the  10,000  to  100,000  circulation 
range.  At  each  newspaper,  one  question¬ 
naire  was  filled  out  by  an  editor  or  manag¬ 
ing  editor,  one  by  a  desk  person,  and  the 
third  by  a  reporter. 

Four  questions  attempted  to  determine 
the  respondent’s  job  satisfaction,  while 
the  key  portion  of  the  survey  was  18  ques¬ 
tions  adopted  from  Likert  and  designed  to 
obtain  an  indication  of  how  each  em¬ 
ployee  viewed  the  eight  managerial  char¬ 
acteristics  (mentioned  earlier)  of  his  or 
her  newsroom.  The  249  responses  were 
tabulated  to  determine  how  each  respon¬ 
dent  perceived  the  management  system 
in  relation  to  Likert’s  Systems  1-4. 

It  was  found  that  characteristics  of  all 
of  Likert’s  systems  were  evident  in  the 
newsrooms  sampled.  This  indicated  a 
variety  of  management  approaches  were 
present  as  many  intermediate  patterns 
are  possible  within  Likert’s  categories. 

Of  the  249  respondents,  65%  perceived 
their  newsrooms  as  having  a  predomi¬ 
nance  of  System  3  characteristics,  20% 
indicated  the  management  approach  fit 
into  System  4, 1 3%  in  System  2  and  6%  in 
System  1. 

Furthermore,  the  results  showed  that 
job  satisfaction,  the  feeling  of  achieve¬ 
ment  and  responsibility,  and  understand¬ 
ing  with  superiors  were  all  considerably 
higher  in  newsrooms  viewed  as  having 
more  Systems  3  and  4  traits  than  in  news¬ 
rooms  with  more  traditional  System  1  and 
2  characteristics. 

Editors  and  managing  editors  saw  their 
newsrooms  as  having  less  System  1  and  2 
traits  and  more  Systems  3  and  4  traits 
than  did  the  desk  persons  and  reporters. 

The  study  did  indicate  that  positive  re¬ 
sults  in  terms  of  employee  satisfaction  are 
obtained  by  employee-centered  manage¬ 
ment. 


EDITOR  &  PUBLISHER  for  February  13,  1982 


53 


Shop  talk 
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“We  believe  the  most  productive  form 
of  U.S.  support  will  come  through  insur¬ 
ing  cooperation,  with  IPDC,  of  major 
U.S.  aid  sources,”  Harley  said — “in  par¬ 
ticular,  cooperation  with  certain  bilateral 
communications  programs  of  the  Agency 
for  the  International  Development  and 
with  private  sector  sources.” 

Initially,  Harley  pledged  “some 
$100,000”  to  be  made  available  on  re¬ 
quest  for  U.S.  expertise,  with  a  larger 
pool  of  $550,000  available  for  coordina¬ 
tion  under  existing  bilateral  arrange¬ 
ments. 

Only  three  industrialized  Western 
countries  made  specific  contributions  to 
UNESCO’s  IPDC  general  fund  for  1982: 
France  $500,000;  Norway  $877,000;  and 
Canada  $250,000. 

Mexico  contributed  $500,000  to  the 
fund  and  subsidized  $400,000  of  the  esti¬ 
mated  $800,000  cost  of  the  Acapulco 
meeting. 

Venezuela,  whose  delegation  strongly 
supported  the  New  World  Information 
Order,  pledged  $250,000. 

Both  lAPA  president  Scripps  and 
WPFC  director  Bullen,  in  their  addresses 
to  the  plenary  session,  called  attention  to 
communications  development  now  being 
made  by  the  private  sector  and  their  orga¬ 
nizations — in  the  form  of  scholarships, 
seminars,  transfer  of  equipment  and  tech¬ 
nology. 

“We  believe  that  the  role  of  the  news 
media,”  the  lAPA  president  said,  “is  to 
be  the  agents  of  the  citizens  they  serve, 
transferring  information,  ideas  and  com¬ 
mentary  among  them .  Citizens  cannot  ex¬ 
ercise  their  duties  and  responsibilities  or 
control  their  destinies  without  this  ser¬ 
vice.” 

Two  projects  approved  by  the  council, 
however,  appear  to  forebode  government 
controlled  monopolies  of  news  going  in  or 
out  of  their  respective  regions. 

They  are  the  Asia-Pacific  News  Net¬ 
work  and  the  Pan- African  News  Agency, 
which  received  initial  allotments  of 
$80,000  and  $100,000  respectively. 

The  ANN,  launched  with  UNESCO 
help  on  the  frame  of  the  Organization  of 
Asia-Pacific  News  Agencies  (OANA), 
was  expanded  last  year  to  include  the 
Soviet  Union,  Vietnam,  North  Korea, 
China  and  Iran,  among  others. 

The  new  group  of  19  countries  im¬ 
mediately  recommended  that  major  inter¬ 
national  news  agencies  be  allowed  to  dis¬ 
tribute  their  services  only  through  nation¬ 
al  agencies  in  the  member  countries. 

PAN  A  would  be  controlled  by  Minis¬ 
ters  of  Information  of  member  states  of 
the  Organization  of  African  Unity.  One  of 
its  objectives,  according  to  a  UNESCO 
document,  is  to  “assist  the  liberation 
struggles  of  African  peoples  against,  col- 
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Expert  says 
new  media  aren’t 
doing  the  job 

Despite  the  increasing  number  of  elec¬ 
tronic  media  channels,  no  news  source 
has  arisen  to  replace  the  secondary  news¬ 
papers  that  are  gradually  disappearing 
from  major  American  cities,  a  media  spe¬ 
cialist  in  Iowa  says. 

The  extinction  of  the  Washington 
(D.C.)  Star,  the  Chicago  Daily  News  and 
the  Philadelphia  Bulletin  indicates  that 
the  trend  toward  newspaper  monopolies 
is  being  completed,  said  John  Soloski,  a 
University  of  Iowa  assistant  professor. 

While  some  experts  have  suggested 
that  newspaper  monopolies  result  in 
more  even-handed,  less  sensational 
coverage,  Soloski  said  he  feels  the  news¬ 
papers.  once  in  control  of  their  markets, 
lack  incentive  and  “tend  to  grow  fat  and 
lazy.” 

Other  media,  such  as  radio,  television 
and  cable  systems,  do  not  offer  the  same 
kind  of  in-depth  news  coverage  as  news¬ 
papers  and  haven’t  yet  provided  the  kind 
of  alternatives  secondary  newspapers 
have  traditionally  offered,  he  said. 

“1  don't  feel  the  different  media  com¬ 
pete  head  to  head  as  far  as  reporting  is 
concerned,”  Soloski  said.  “They  serve 
different  audiences  and,  although  they  do 
overlap,  it’s  not  like  having  two  daily 
newspapers  in  a  city.” 

Soloski  said  that  although  locally  ori¬ 


ginated  cable  television  stations  have  the 
potential  for  in-depth  news  coverage,  that 
capacity  has  not  yet  been  exploited. 

The  new  electronic  media  and  special- 
interest  publications  have  competed 
financially  with  newspapers,  however, 
advertising  dollars  have  been  spread  too 
thin  to  support  papers  in  most  cities,  said 
Soloski,  a  faculty  member  in  the  UI 
School  of  Journalism  and  Mass  Com¬ 
munication. 

Conditions  have  been  especially  hard 
on  afternoon  papers  because  they  can’t 
get  their  products  out  easily  in  rush-hour 
traffic  and  because  they  must  vie  more 
directly  with  evening  television  news,  he 
said. 

Metropolitan  newspapers  also  have 
been  hurt  by  the  general  economic  situa¬ 
tion  and  by  the  flight  of  many  of  their 
former  readers  to  the  suburbs,  he  added. 

“Many  people  feel  they  only  can  afford 
the  money  and  the  time  for  one  paper,” 
Soloski  said.  “So  when  it  gets  down  to 
the  choice,  which  are  they  going  to  take, 
the  one  that  covers  their  community  or 
the  metro  paper?” 

He  said  he  does  not  foresee  new  suc¬ 
cessful  papers  replacing  the  ailing  ones. 

“I’d  like  to  see  more  newspaper  com¬ 
petition,”  he  said,  “but  unfortunately  it’s 
just  not  feasible  economically.” 

Soloski  said  he  expects  the  handful  of 
remaining,  weakened  secondary  papers 
will  die  off  gradually  in  most  places  and 
that  the  number  of  newspapers  in  the 
country  will  not  decline  significantly.  He 
does  not  predict  the  extinction  of  the  ma¬ 
jor  metropolitan  daily,  he  said. 


onialism,  imperialism,  apartheid,  racism, 
Zionism  and  all  other  forms  of  exploita¬ 
tion  and  oppression.” 

Biggest  single  project  to  receive  seed 
money  in  the  Western  hemisphere  was 
the  Latin  America  Special  Information 
Services  Agency  (ALASEI),  allotted 
$70,000  toward  a  $1 .25  million  project  for 
its  formation. 

A  total  of  five  Latin  American  and 
Caribbean  requests,  estimated  at  about 
$1.7  million,  received  $180,000.  Mexico 
got  $40,000  toward  a  $168,000  com¬ 
munication  research  center,  the  only  pro¬ 
ject  approved  involving  only  one  nation. 

Africa  received  $245,000,  including  the 
initial  PANA  allottment.  But  the  Arab 
Gulf  States  promised  $2  million  for  Afri¬ 
can  projects  and  Austria  said  it  would 
give  $258,000  for  a  separate  project  to 
help  Africa  develop  its  own  communica¬ 
tions  technology. 

Egypt,  Saudi  Arabia  and  South  Yemen 
complained  that  their  part  of  the  world 
had  been  shortchanged,  receiving  only 
$86,000  for  programs  they  submitted  esti¬ 
mated  to  cost  $2.5  million. 

UNESCO  director  General  Amadhou- 
Mahtar  M’Bow,  present  the  first  two 
days  of  the  meetings,  expressed  dis¬ 
appointment  over  unwillingness  of  the 
developed  nations  to  contribute  more  to 


IPDC. 

He  blamed  the  press  for  lack  of  con¬ 
tributions  from  the  West,  whose  govern¬ 
ments  he  said  are  “often  traumatized  by 
what  is  published”  about  UNESCO.  He 
said  Western  press  reports  indicate  his 
organization  is  “verging  on  madness” 
and  are  inaccurate,  but  failed  to  cite  spe¬ 
cific  examples. 

M’Bow  also  denied  any  plans  by  IPDC 
to  restrict  the  flow  of  information  or 
license  journalists.  There  is  no  proposal 
for  government  control  or  increased  con¬ 
trol  in  the  UNESCO  Secretariat,  he  said. 

Instead,  the  IPDC  determination  is  to 
“increase  the  flow  of  information  and 
have  a  plurality  of  information  and 
sources.” 

WPFC  vicechairmam  George  Beebe, 
the  Miami  Herald,  divided  observer 
duties  at  the  meeting  with  Bullen, 
assisted  also  by  Anthony  Day,  Los 
Angeles  Times,  chairman  of  the  Commit¬ 
tee  on  International  Communications  of 
the  American  Society  of  Newspaper  Edi¬ 
tors. 

The  Inter-American  Association  of 
Broadcasters  was  represented  by  its  pres¬ 
ident,  Emilio  Nassar,  Jr.,  of  Mexico,  and 
directors  E.  Markhan  Bench  of  the  U.S. 
and  Felix  Cardona  Moreno  of  Venezuela. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


I  FEATURES  AVAILABLE 

1  COMPUTERS  1 

MONEY 

"MORE  FOR  YOUR  MONEY"— A  proven  week¬ 
ly  column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1^2  S 
13th.  Temple  TX  76501. 

MOVIE  REVIEWS 

MOVIE  REVIEWS  and  interviews  with  celebri¬ 
ties  and  national  political  figures.  Photographs 
included.  Great  for  weekly  newspapers, 
weekend  section  or  entertainment  pages. 
Issued  weekly.  In  our  9th  year.  International 
Photo  News.  Box  2405.  West  Palm  Beach  FL 
33402:  (305)  793-3424. 

GENERAL 

CHILDREN  learn  about  nature  through  “Uncle 
Walt's  Animal  Farm"  column  (illustrated).  Free 
samples.  Cinderella  Adventures.  PO  Box  2216, 
Clearbrook  6C  (^nada  V2T  3X8. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate.  7  Charles  Court,  Middletown 
NY  10940:  (914)  692-4572. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

REAL  ESTATE 

HOUSE  CALLS— MIAMI  HERALD,  DALLAS 
NEWS,  Buffalo.  Rochester,  San  Antonio,  Yaki¬ 
ma.  Pontiac  etc.  7th  year.  National  award  says, 
"concise,  entertaining,  solid  writing  skills, 
wealth  of  real  estate  knowledge."  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 

WIDE  SELECTION!  Humor,  info,  puzzles,  fil¬ 
lers,  cartoons.  Catalog  $1.  DBI,  17700  West¬ 
ern  69p.  Gardena  CA  90248. 

MEDICAL 

"HEALTHY  AND  WISE  '— A  plain-talking 
weekly  column  about  Illness,  health,  medical 
science  and  medical  politics.  4th  year.  Sam¬ 
ples.  M  Ringel,  MD,  933  Newbury,  Ripon  Wl 
54971. 

WEEKLY 

COLECTIBLES  CORNER  by  Ethel  Bangert. 
Covering  a  wide  and  diverse  range  of  collecti- 

FEATURE  YOUR 
FEATURE 

in  Features  Available! 

And  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  1 2, 26,  or  52 
issues  and  benefits  from 
our  low  contract  rates! 

Call  for  information 
(212)  752-7050 

able  Mrs  Bangert  knows  what  to  pick,  and  in  her 
literate  fashion  gives  a  full  report  on  a  single 
topic  using  many  specifics  to  inform,  educate, 
and  report  on  what's  collectible  when.  FEA¬ 
TURE  ASSOCIATES,  3334  Kerner  Blvd,  San 
Rafeal  CA  94901. 

WOMEN 

NEW  COLUMN  for  women  about  women,  "View 
from  the  Podium."  available  in  600  and  300- 
word  versions.  Interviews  by  experienced  jour¬ 
nalist  with  women  pres'dents  of  national  volun¬ 
teer,  professional  and  non-profit  organizations. 
Available  with  photos.  For  samples,  additional 
data:  C  Laux,  17  Rudd  Ct.  Glen  Ridge  NJ 
07028;  (201)  429-9048. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

BUYER  WANTED— Statewide  football  annual 
n  20th  year  of  publication.  Box  1832,  Texar- 
<ana  TX  75501. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

R-GABS  COMIC  FEATURES  offers  adventure 
tapital  investment,  up  to  45%  of  shares.  A  fast 
{rowing  feature  service  syndicate  with  unli¬ 
mited  growth  for  domestic  and  overseas 
marketing  for  features.  Write  to  President:  R- 
3ABS  Comic  Features  Syndicate,  Box  265,  St 
loseph  MO  64502. 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

COURSES 

CATHOLIC  UNIVERSITY  LAW  SCHOOL 
WANTS  YOU 

Journalism  and  communications  students  and 
professionals:  If  you're  taking  the  Law  School 
Aptitude  Test  (LSAT)  think  also  about  Catholic 
University  School  of  Lawand  its  new  Institution 
tor  Communications  Law  Studies.  The  institute 
has  designed  a  course  of  study  leading  to  a  law 
degree  that  emphasizes  the  legal  aspects  of 
communications.  For  more  information  write 
Director,  Institute  for  Communications  Law 
Studies,  Catholic  University  School  of  Law, 
Washington  DC  20064  or  call  (202)  635- 
5147. 

Brokers  You  Can  Trust 

Nationwide  Sennce 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 

A  Division  of 

Graphic  Management  Associates,  Inc 

11  Main  St,  ^uthboro  MA  01772 
(617)  481-8562 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

EAP  CLASSIFIEDS 
COMMUNICATE  WITH 

THE  COMMUNICATORS! 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO.  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

NEW  MEXICO  county  seat  twin  weekly.  Plant. 

Assets  sale  with  $150,000  down. 

MONTANA  county  seat  weekly/shopper  print- 
irK.  1  Vi  times  gross  plus  value  of  assets. 

2  OREGON  weeklies/shoppers/printing. 

Growth  potential.  Hustling  publisher. 
Reasonable. 

NEVADA  2nd  paper  county  seat  needs  turn¬ 
around.  Small  down,  assume  debts. 

Bob  Houk.  Berman  Associates 

4130  N  Marshall  Way.  Scottsdale  AZ  85251. 

1 

1 

Going  to  Sell 

Your  Newspaper  in  '82? 

Contact  the  Midwest  brokets!  i 

ROY  HOLDING  AND  ASSOCIATES 

Box  212,  Galva  IL  61434  I 

Phone  (309)  932-2270  or  879-2412  i 

Midwest  newspapers-Our  only  business 
'Sales  'Appraisals  | 

NEW  York  City  established  weekly  publisher 
retiring.  Editor  will  buy  part.  Share  available  for 
space  salesperson.  Excellent  opportunity. 
$35M-payout.  Box  3773.  Editor  &  Publisher. 

ONLY  $15,000  DOWN  buys  long  established 
eastern  New  York  State  weekly  not  far  from 
Albany.  Good  growth  possitnlities.  WB  Grimes 
&  Co.  Inc.  1511  K  St.  NW.  Washington  DC. 

1 

JIMMY  CROWE  i 

CONFIDENTIAL  NEGOTIATIONS  1 

Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411;  (912) 
352-8931,  day  or  night.  | 

TEXAS  weekly,  established  1899.  in  charming 
county-seat  cowtown.  $30,000  gross.  Good 
potential  for  printing  and  office  supply  busi¬ 
ness.  Present  editor  has  book  to  write.  Don 
Williams,  Box  477.  Miami  TX  79059;  (806) 
868-4471,  868-2191. 

KREHBIEL-BOLITHO,  INC 

Over  500  sales  in  our  31  years.  , 

(We  handle  different  properties  —  | 

offices  350  miles  apart.)  I 

MARION  R  KREHBIEL,  •'Norton  Office  " 

PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N  BOLITHO,  ''Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

3  WEEKLY  network  in  Nova  Scotia  with  excel¬ 
lent  growth  potential.  Enhanced  by  offshore  oil 
development.  Excellent  terms,  minimum 
down,  (jontact  D  Smith.  Smith  &  Samson,  PO 
Box  849,  Port  Hawkesbury  NS  BOE  2V0. 

NEWSPAPERS  WANTED 

MEL  HODELL,  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  45(X)  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  liketodiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  medt 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box31752.  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

'Sell  or  Buy  a  Weekly  Newspaper. 

'Over  20  listings  nationwide. 

'Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 

SYD  S  GOULD  ASSOCIATES,  INC. 

Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE,  MANAGEMENT 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

SMALL  DAILIES  and  paid  weeklies  wanted  in 
or  near  Texas  grossing  over  $1(X).(X)0.  Please 
write  Box  37^.  Editor  &  Publisher.  All  replies 
kept  confidential. 

SEASONED  weekly  newspaper  publisher  and 
wife  team  seek  to  buy  or  buy  into  community 
newspaper.  Northern  or  central  California  loca¬ 
tion  preferred.  Excellent  advertising,  editorial 
and  administrative  background.  We  believe  in 
strong  community  service  involvement.  If  you 
do  too.  and  want  it  to  continue  for  ^r  paper 
and  the  community  it  serves,  write  Box  3842, 
Editor  &  Publisher. 

NEWSPAPER  CONSULTANTS 

IMPROVE  YOUR  management  skills,  revenues, 
employee  productivity  and  control  expenses. 
33  years  experience  with  Park,  Thomson,  Co¬ 
pley,  Horvitz. 

Contact;  ROBERT  J  ROSSI 
Management  Consultant  for  Newspapers 
227B,  RRl,  Brookneal  VA;  (804)  376-3021 

PUBUCATIONS  FOR  SALE 

JAMES  M  ADKINS,  Sr,  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087. 
8102  Windwood  Way.  Parker  CO  80134. 

NATIONAL  BUSINESS  MAGAZINE  seeking 
capital.  Five-year  track  record,  high  quality  and 

1  imminent  profits  offer  unique  investment/ac¬ 
quisition  opportunity.  Contact  Publisher,  Box 
35220,  Tucson  AZ  85740;  (602)  297-0918. 

NEWSPAPERS  FOR  SALE 

PUBUCATIONS  WANTED 

WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500.0(X).  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
;  kept  strictly  confidential. 

1  SHOPPING  GUIDES 

HOW  TO  HELP  YOUR  SALES¬ 
PEOPLE  MAKE  MORE  MONEY! 

1  Naked  salespeople  can't  do  their  best  against 
:  well-armed  competition.  Both  you  and  your 
salespeople  lose.  Good  sales  strategy  can  dou¬ 
ble  your  profits.  Send  your  shopper,  rates  and 
prornos,  and  circulation  of  the  competition.  I'll 
help  you  build  a  powerful  salesforce.  Your  busi¬ 
ness  is  selling  'customers'  for  retailers.  My 
business  is  helping  you  sell  advertisers.  Com¬ 
pound  your  profit.  Estil  Cradick,  950  Parkwood 
Dr,  Dunedin  FL  33528. 

DAILY  NEWSPAPER  in  Zone  5.  Will  exceed  4 
million  gross  sales.  Excellent  market  with  grow¬ 
ing  sutecription  and  advertising.  Serious  in¬ 
quiries  only.  Reply  to  Box  3747,  Editor  &  Pub¬ 
lisher, 

ESTABLISHED  FREE  DISTRIBUTION  WEEK¬ 
LY  tv  shopper  with  all  contract  advertisers, 
strong  net  earnings,  and  solid  distribution  net¬ 
work,  Protected  franchise  territory  with  pre¬ 
approved  co-op  file.  $1  lOK  includes  complete 
training  in  New  York  tor  two  people.  Excellent 
high-profit  opportunity  in  clean,  southern  Cali¬ 
fornia  area.  1981  net,  $68K!  Box  3821,  Editor 
&  Publisher. 

FIRE  ISLAND.  NEW  YORK  summer  weekly 
newspaper.  Summer  population  50. (XX).  5 
years  old.  Best  offer.  (212)  858-5373. 

MONTANA  WEEKLY  offset  newspaper  and 
commercial  shop.  $110,000  gross.  Excellent 
location  and  community.  Owner  will  finance, 
^x  3837,  Editor  &  Publisher. 
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CLASSIFIED  ADVERTISING  RATES 

Effective  January  2.  1982 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  —$3.00  per  line 

2  weeks — $4.00  per  line,  per  issue  2  weeks— $2.50  per  line,  per  issue. 

3  weeks — $3  40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue  4  weeks — $2.00  per  line,  per  issue 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-S85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

CLASSIFIED  ADVERTISING 

Order  Blank 

Name 

Company 

Address 

City  State  7ip 

Phone 

Classification _ _ 

Copy 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad  Weeks  Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mall  to;  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
- - - - - 

INDUSTRY 

SERVICES 

EQUIPMENT 
&  SUPPLIES 

CIRCULATION  SERVICES 

CAMERA  &  DARKROOM 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

Publishers  -  Advertisers 

Are  you  in  need  of  a  saturation  delivery  system 
for  your  publication,  product,  or  clients?  Town 
&  Country  Advertising  Distributors  can  provide 
such  a  service,  or  develop  a  company  of  your 
own  to  do  the  same.  Town  &  Country  has  over 
30  years  experience  in  owning  and  managing 
successful  total  market  coverage  distribution 
systems.  Be  competitive  in  your  market  area 
with  a  economical  TMC  system.  For  informa¬ 
tion  write: 

Robert  Williams 

Town  &  Country  Advertising  Distributors 

128  Sayton  Rd 

Fox  Lake  IL  60020 

KAMERAK  SQUEEZE  LENSES 

Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  senrice. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 

SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 

New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

CIRCULATION  SUPPLIES 

100  CASPER  K-76  racks.  Used  but  in  good 
condition.  No  mechanism.  $50  each,  (lus 
Gusewich,  (305)  350-2080. 

SINCE  1971  we  have  written  over  500,000 
new  home  delivery  customers  for  major  daily 
newspapers  in  the  United  States  and  Canada. 
We  are  presently  successful  in  4  major  mar¬ 
kets.  It  you  are  planning  crew  or  telephone 
sales  we  can  help.  Our  references  are  available. 
Contact  Mark  Hanssel,  (716)  835-5865.  All 
Zones. 

COMPUTER  SOFTWARE 

ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  by  a  publisher  for  the  Radio  Shack 
computer.  Prints  journals,  bills,  agingand  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volume  dis¬ 
counts.  Retains  6-month  detail  for  1000  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$  1 3,000.  Call  or  write  for  sample  reports.  Pub¬ 
lisher,  Control  Systems,  Steve  Kuckuk,  (715) 
526-6188,  PO  Box  476,  Shawano  Wl.  54166. 

YOUR  CIRCULATION  NUMBER  problems  are 
over!  Our  organization  can  guarantee  results. 
Over  18  years  experience  in  telephone  market¬ 
ing  service.  You'll  love  the  production  and  live 
with  the  price.  Call  or  write  today:  Campbell 
and  Associates,  PO  Box  106.  Macedonia  OH 
44056;  (216)  467-3554. 

CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  COS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  10,000  to  300.000.  Call  collect 
tor  more  information  (913)  381-1109,  or  write 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 

COMMUNICATIONS  SERVICES 

COMMUNICATIONS  CONSULTING 
Telephone  and  data  systems  professional.  Spe¬ 
cializing  in  analysis,  design,  acquisition  and 
installation  of  telecommunications  systems  for 
the  newspaper  industry.  Information  upon  re¬ 
quest.  DATACOMM.  Box  380455,  Miami  FL 
33138. 

IF  YOU'VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  small  to  medium  news¬ 
paper  or  shopper  operations  which  runs  on 
Radio  Shack  Model  II  microcomputer.  It  has 
nine  posting  categories,  including:  display, 
classified  display,  regular  classified,  legal,  job 
printing,  web  printing,  other  and  receipts.  The 
program  is  very  "user  friendly."  You  don't  need 
a  degree  in  computer  science  to  operate  it.  It 
calculates  senrice  charges  and  prepares  ite¬ 
mized  statements  for  end  of  month  billing,  in¬ 
cluding  individual  statements  needed  for  coop 
reimbursement.  The  program  generates  over 
35  information-packed  reports,  and  overall,  is 
an  extremely  valuable  business  tool.  For  a 
brochure  describing  the  program  in  detail, 
write:  The  Chiefland  Citizen.  Drawer  980, 
Chiefland  FL  32626,  or  call  Walter  H  Wilson  at 
(904)  493-4796. 

EDITORIAL  SERVICES 

NEED  INTERVIEWS  or  information  from 
Washington?  Got  you  covered!  We'll  do  your 
legwork  for  committee  or  agency  hearings,  in¬ 
terviews.  press  conferences,  demonstrations, 
briefings.  Tell  us  what  you  need  from  whom. 
Berns  Bureau,  Box  23067,  Washington  DC 
20024;  (202)  484-1840. 

YOUR  STAFF  can  turn  our  cleaner,  tighter, 
brighter  copy.  Experienced  coach  works  by 
mail.  Low  rates.  Send  paper  for  free  analysis. 
Box  3781,  Editor  &  Publisher. 

INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 

NEWSPAPER  COMMERCIAL 
PRINTING  OFFICE  SUPPLY 
ACCOUNTS  RECEIVABLE  system  developed 
by  a  multi-faceted  publisher  to  handle  all  types 
of  receivables  from  invoicing  to  statement  gen¬ 
eration.  Fully  capable  with  our  general  ledger, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  service.  Charge  calcula¬ 
tions  are  all  supported.  Requires  Radio  Shack 
Model  II.  Programs  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell,  Critten¬ 
den  Publishing  Co,  PO  Box  459,  W  Memphis 
AR  72301;  (501)  735-1010. 

MARKETING  & 
READERSHIP  RESEARCH 

INCREASE  LINAGE  REVENUE! 
Newspaper  Research  at  Cost  Effective  Prices. 
PLUS  the  marketing  tools  needed  to  stimulate 
your  salesforce.  References  and  brochure  upon 
request. 

CONSUMER  DATA,  319  Clematis,  West  Palm 
Beach  FL  33401.  Call  collect,  (305)  655- 
0926. 

JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies, 
syndicates  that  know  the  value  of  an 
E&P  ad  and  run  with  us  on  a  regular 
basis. 

So  be  it  1 2,  26  or  52  times  per  year, 
we  produce  business  and  profit  for 
these  people.  We  offer  you  freedom 
to  rotate  your  copy  within  our  regular 
deadline  times,  monthly  billing  and 
the  best  exposure  in  the  field. 

Reserve  your  place  now,  in  the  most 
effective  classified  market  in  the 
newsoaoer  industrv. 

EAP  CLASSIFIEDS 
(212)  752-7053 

INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Don  White  (716)  631-8220. 

E  &  P  CLASSIFIEDS 
communicate  with  the 

World’s  Largest 

Newspaper  Audience! 

Call  (212)  752-7050 
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EQUIPMENT  &  SUPPLIES 


COMPUTERS 


COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  tor  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion,  Ml  Columbia  Cr,  Merrimack  NH  03054; 
(603)  424-5033. 

(X)MPUGRAPHIC  DEK  direct  entry  keyboard 
model  #01153-501,  serial  #61 1.  three  years 
old  in  working  condition. 

Send  bid  marked  DEK  SALE  to: 

Purchasing  Department 
Bowling  Green  State  University 
Bowling  Green  OM  43403 
by  3:00  PM,  March  11,  1982 

HARRIS  2200  display  ad  system  includes:  Ter¬ 
minal  Control  unit  (POP  1  l/05)with  24K  mem¬ 
ory,  8K  refresh  memory  per  terminal,  RS-232 
cHa  board,  (4)  workstation  terminals,  (4) 
BRPE  paper  tape  punchers  with  hoods,  spare 
parts.  Ctontact  Ed  Harding,  (502)  582-4568. 


W*  mev*  maehinary! 
UP  CLAUIFIEM 
(212)  752-70S3 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


LIKE  NEW  Compugraphic  Advantage  I,  MDT 
350  and  MDR.  Coined  by  maintenance  con¬ 
tract  while  is  use.  Priced  for  quick  sale  as  pack¬ 
age  or  seperate  components.  DM  Brown,  (208) 
^5-1100. 

TYPESETTING  EQUIPMENT.  Equipment  brok- 
ers — 10%  commission.  1000  listings.  Buy 
from  individuals  without  risk.  Bob  Weber, 
(216)  729-2858. 

_ PLATEMAKING _ 

FOR  SALE 

2 — Masteus  double-plate  cold  light  exposure 
units.  15W" X 23 VS",  model  2435,  llSvolts. 
Call  Elmer  Pass  at  (215)  272-2500. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press,  SN  U-892,  Mfg 
1971. 

6  unit  (jOSS  Urbanite  press,  SN  U-640.  Mfg 
1968  used  to  print  15,000  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders. 
SN  U-725.  reconditioned,  available  for 
immediate  delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santo  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


_ MAILROOM _ 

BALDWIN  105Counto-0-Veyor,  like  new,  used 
very  little,  $8000.  Available  immediately.  Call 
Richard  (904)  567-5639. 

CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sto-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A’s 
NORTHEAST  STIDRAGE  &  INDUSTRIES 
(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley;  (800)  527-1668. 

IDAB  440  Counter  Stocker  with  programming 
unit,  in  excellent  condition.  Available  im¬ 
mediately.  Reply  to  Graphic  Management 
Asociates,  (617)  481-8562. 

KANSA  4  station  inserter  in  excellent  condi¬ 
tion.  Rebuilt  and  guaranteed.  Available  im¬ 
mediately.  Reply  to  Graphic  Management 
Associates.  (617)  481-8562. 

STA-HI 257  counter  stacker  in  excellent  condi¬ 
tion.  Available  immediately.  Can  be  inspected 
in  daily  newspaper  operation.  Graphic  Manage¬ 
ment  Associates,  (617)  481-8562. 

MISCELLANEOUS 

FILM  DEVELOPER-Pako  24"  model  G.  Some 
spare  parts.  Kirk  Rudy  stuffer  labeler.  Curtis. 
(703)  521-1089,  PO  Box  2387,  Arlington  VA 
22202. 

TELEPHONE  CALL  SEQUENCER  manufac- 
tured  by  Automation  Electronics  Corp,  includes 
lapse  time  counter.  Only  6  months  old.  Ideal  for 
controlling  and  monitoring  telephone  traffic  in 
circulation  and/or  classified.  Will  sell  at  bar¬ 
gain  price.  Call  Ortman,  (408)  646-4319. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd.  Northfield  IL 
60093;  (312)  446-7017, 

NEWSPRINT  FOR  SALE 
Excess  inventory  tonage  in  various  web  sizes 
can  be  shipped  by  rail  or  truck.  Call  (201) 
773-1067  tor  further  information. 

NEWSPRINT  FOR  SALE.  Must  sell  immediate- 
ly.  1400  tons  of  25"  and  250  tons  of  12VS". 
40"  diameter.  301b.  Call  (201)  773-1067. 


PHOTOTYPESETTING 

COMPUGRAPHIC  2961  HS  with  spare  reader, 
$1500;  two  Electro-Set  tape  punches,  %300 
and  $800;  Unisetter  tape  reader,  $1000.  Neal 
Cadieu,  (919)997-3111. 

COMPSTAR  19rs,  complete  line  of  parts, 
boards,  film  strips,  weight  tapes,  lenses  etc. 
Buy  or  sell.  (201)  744-3014. 


I  AVAILABLE  FIRST  QUARTER  1983 
Hoe  arched-type  Super-Production  Anti- 
Fraction  web  press.  Six  units,  one  with  color 
hump  and  one  with  reversing  cylinder  for  multi¬ 
color  web.  Two  folders,  single  deliven.  Set  up 
to  print  up  to  56"  width  rolls,  239/16"  cutoff. 
Two  100  HP  drive  motors.  Portable  color  foun¬ 
tains  and  many  spare  parts.  Hoe  semi¬ 
automatic  reels,  tension  and  full-speed  pasters 
for  all  units.  Make  an  offer.  Call  Darien  M 
Jaunese,  (616)  722-3161.  The  Muskegon 
Chronicle,  Muskegon  Ml  49443. 


I  PEC,  INC 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


EQUIPMENT  &  SUPPLIES 


I  PRESSES 


HARRIS-COTTRELLV-22.5units with  RBI  10 
web  folder,  100HPdrive,30,000cph.  Press  is 
clean  and  in  good  order.  Located  in  Michigan. 
Bell-Camp.  Inc  (201)  796-8442 

2—  UNIT  GOSS  COMMUNITY.  Mfg  1965 

3 —  unit  Goss  (immunity.  Reconditioned, 

Mfg  1964 

Community  add-on  units,  grease  lubricated 
S— unit  Harris  VI 5C.  M^  1979,  excellent  buy 

4 —  unit  News  King  with  KJ6,  Reconditioned 
9-unit  News  King  with  KJ8.  Mfg  1976/1969 

available  March,  1932 
News  King  add-on  units 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santo  Fe  Dr.  PO  Box  15999 
Lenexa,  Kansas  ^215 
(913)  492-9050  Telex  4-2362 

!  3  UNIT  GOSS  Community  with  folder.  4  unit 
'  HarrisV15AJF7  folder.  6  unit  Color  King  with 
folder.  Contact  Sid  McDonald.  (214)  934- 
4256. 


,  5  UNIT  Harris  V2r,  RBI  folder 

6  units  2  folders.  1972  |  Vanguard  V-15.  4  and  5  units 

Roll  stands,  motor  drives  and  miscellaneous  I  ?  icon 

**  84?.  4  unto.  22l'.".4  s, 

components.  II  i-  rr 


Harris  845,  4  units,  224'4".4  splicers 
If  you  plan  to  sell  equipment  contact: 


(X)L0R  KING  2  unit  web  offset  press,  with  roll 
stands,  folder,  rollers  and  miscellaneous  parts, 
$35,000;  Go^  Community  oil  bath  4  unit  web 
press  with  folder  and  accessories.  $130,000; 
Western  Gear  sheeter,  dateliner,  serial  number 
67-986,  22^4"x36".  $20,000.  (415)  626- 
7020. 

COLOR  KING,  4  units,  KJ6  folder,  1973. 
Color  King,  2  units.  KJ6  folder,  1973. 

News  King,  6  units.  KJ6  folder,  1976. 

News  King.  2  units,  KJ4  folder,  1966. 

Harris  V-22,  6  units,  2  JFl  folders,  1968. 
Harris  V-22,  4  units,  JFl  folder,  1968. 

Harris  V-22,  2  units,  JFl  folder,  1968. 

(tolor  King  add-on  units,  1973. 

Color  King  KJ6  folder.  1968. 

Color  King  KJ6  folder,  1968. 

Baldwin  104A  (tount-O-Veyor.  1970. 

Lincoln  ink  pump. 

InterWeb  Systems.  Inc 
1836  Woodward  St 
Orlando  FL  32803 

Phone;  (305)  896-4330  Telex:  56-7471 
Cable:  INTERWEB 


GOSS  SC,  7  units,  circumferential.  1978. 
Community.  4  units.  1969. 

Upper  former  for  SC. 

Suburban  1500.  4  units,  1973. 

Urbanite.  3  presses. 

HV  signature.  4  units.  1979 
HARRIS  V15A.  5  units.  1975 
V22.  5  units,  remanufactured. 

V25.  8  units,  3  folders. 

845,  6  units,  1971. 

1650.  4  units.  1980. 

ONE  offers  the  worlds  most  extensive,  diverse, 
and  far  ranging  inventory  of  offset  web  presses 
available  anywhere.  Your  inquiry  will  confirm 
this  vast  resource. 

ONE  Corp/Atlanto 

(404)  32 1  -3992  Telex  700563 

HARRIS  V-15A.  4  units,  1971. 

Harris  V-15A.  6  units,  1973. 

Harris  V-15A.  add-on  units,  1977. 

Harris  845,  6  units.  23  9/16". 

Harris  V-15A.  8  units.  Upper  former.  1974. 
Cottrell  V-25.  W  and  V5  folder. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban.  SU. 

Goss  Urbanite  W  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  V*",  45  Vi". 

Fincor  motor  and  controls. 

Harris  V-22  5  units. 

Harris  845,  22^4,  5  units.  1973. 

Harris  V-25.8  units. 

(tolor  King  8  units  KJ-6,  1977. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

HARRIS  845 

4  units,  RBC2  folder,  Guilmont  14  folder,  new 
1975.  Available  immediately.  Can  be  in¬ 
spected  in  Atlanta.  Priced  most  attractively. 
ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 


IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 


GOSS  URBANITE  FOLDERS 

Vi  page  folder.  SN  U-1109.  Mfg  1974.  with 
upper  former.  1979.  100  hp  drive. 

Vi  pKe  folder.  SN  U-580.  Mfg  1964  with 
100  hp  drive. 

Offered  exclusively  by 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


1-8  UNIT  HOE  COLORMATIC,  22^4"  cut-  I 
off,  single  3:2  folder.  3  color  cylinders.  I 

1 —  8  unit  Hoe  Cokxmatic.  22V’4"  cutoff,  i 

double  3:2  folder.  . 

2 —  18  unit  Hoe  Color  Convertible  presses, 
22V'4"  cutoff,  6  color  cylinders  per  press 
line  (6  folders — 3:2  and  2:1),  will  divi^ 
components  and  folders  to  meet  your  needs. 

1 — 8  unit  Goss  Mark  I  press,  22V'4"  cutoff, 
automatic  pasters-digital,  3-color  half 

decks. 

1 — 6  unit  Goss  Mark  I  press.  22V’4"  cutoff, 
automatic  pasters.  In  warehouse-save  re¬ 
moval. 

52 — units  Goss  Mark  I  available,  A82  and  A88 
(239/16"  cutoff),  color,  single,  double  half 
decks  and  Wolf  color  cylinders,  four  3:2 
Imperial  folders,  five  double  2:1  automatic 
reels  and  pasters. 

Mark  I  A80  add-on  units  and  color  half  decks 
(22V’4"  cutoff). 

8—40  hp  motors. 

1 — Double  2: 1  folder,  double  balloon  formers, 
22V4"  cutoff. 

Goss  double  and  single  portable  fountains 
available. 

For  more  information 
call,  wire  or  write: 

INUND  NEWSPAPER  MACHINERY  CORP. 

105th  &  Santo  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  ^2i5 

(913)  492-9050  Telex  4-2362 


LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units),  45V4" 
(22^4"  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC.INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

MERGANTHALER  PACER  36"  web  offset 
press,  serial  #225,  with  2  units.  Mogul  folder, 
and  Stobb  stacker.  (415)  873-2640. 

PRESS  EQUIPMENT  FOR  SALE 
Two  6  unit  Goss  Urbanite  including  pasters, 
silicone  applicators,  ribbon  decks.  Muller  259 
stacker.  Count-()-Veyors.  water  systems  etc. 
Alsoall  related  plateroom  equipment  and  spare 
parts.  Call  (20i)  773-l()67  for  further  in¬ 
formation. 


BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

4  UNIT  WEB  PLANT  for  lease  in  south  Florida. 
Now  operating.  Must  have  newsprint  source 
i  and  capital  to  operate.  Box  3824,  Editor  & 
Publisher. 

WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe. 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  si^tems 
Capitol  roll-handling  equipment,  new  &  used 
I  We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb(201)289-7^.  AMS.  1290 
Central  Av.  Hillside  NJ  07205. 

CUTLER  HAMMER.  Mark  IV  Counter  Stacker  in 
good  condition.  Reply  to  Box  3665,  Editor  & 
Publisher. 

GOSS  COMMUNITY  OIL  BATH, 
with  ^  folder  unit  separate. 

Box  19^.  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  B45 
BOX  273,  EDITOR  &  PUBLISHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

SHERIDAN  48P  inserter  for  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
Biox  3241,  Editor  &  Publisher. 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
ters,  Phillipsburg  and  Pitney-Bowes  insertir^ 
machines;  Che^ire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  arid  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Femdale  Ml  48220 

WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  Box  3564,  Editor  &  Publisher. 
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HELP  WANTED.  .  . 


ACADEMIC _  _ ACADEMIC 


ACCREDITED  SCHOOL  OF  JOURNALISM  and 
Broadcasting  seeking  assistant  professor.  Te¬ 
nure  track  position.  10  month  contract,  re¬ 
newable;  begins  ^ptember  1,  1982.  Approx¬ 
imately  700  media  students  and  total  campus 
enrollment  of  22,000.  Minimum  qualifica¬ 
tions;  bachelor’s  degree  and  7  years  profes¬ 
sional  experience  helpful  but  not  mandatory. 
Major  responsibilities  teaching  print  and 
broadcast  news  courses.  Salary  dependent 
upon  qualifications;  summer  employment  not 
Biaranteed.  New  deadline  for  applications  is 
March  15.  or  until  satisfactory  poo\  of  appli¬ 
cants  has  responded.  Send  resume  and  three 
recent  references  to  Harre  Heath,  Director. 
School  of  Journalism  and  Broadcasting.  Okla¬ 
homa  State  University,  Stillwater  OK  74078. 
An  equal  opportunity  employer. 


ASSISTANT  PROFESSOR  to  teach  Mass  Com¬ 
munication  and  Society  and  Journalism  Skills. 
Rank:  Assistant  Professor.  Responsibilities: 
The  two  primary  concerns  are  teaching  Mass 
Communication  and  Society  and  reporting  or 
editing.  A  typical  semester’s  course  load  would 
be  the  required  upper  class  sun^y  course  in 
Mass  Communication  and  Society  and  one  sec¬ 
tion  of  a  skills  course.  The  person  would  also  be 
expected  to  conduct  research,  serve  on  school 
committes  etc.  Qualifications:  Dedication  to 
teaching,  demonstrated  excellence  in  teaching 
and  lecturing  or  strong  evidence  of  teaching 
potential.  Smral  years  of  professional  news¬ 
paper  experience,  preferably  recent.  PhD  in 
appropriate  area.  Salary  competitive  and  com¬ 
mensurate  with  qualifications.  Starting  date 
July  1  or  August  1.  Application  deadline. 
March  5.  The  University  of  North  Carolina  is  an 
equal  opportunity/affirmative  action  employer 
and  encourages  applications  from  all  qualified 
persons  Applicants  should  send  complete  let¬ 
ters.  resumes,  recommendations,  salary  re¬ 
quirements  and  any  supporting  material  to  Dr 
John  8  Adams.  School  of  Journalism,  Howell 
Hall  021  A.  University  of  North  Carolina, 
Chapel  Hill,  NC  27514. 


THE  PROFESSIONALLY  ORIENTED  University 
of  Arizona  Journalism  Department  has  a  te¬ 
nure-track  assistant  professor  opening  to  start 
August  16.  1982.  Ten  years  of  full-time  print 
news  experience  required.  Applications  must 
be  received  by  March  1 .  Send  letter  and  resume 
to  DW  Carson,  Head,  Journalism  Department, 
University  of  Arizona,  Tucson  AZ  85721.  Equal 
Opportunity/Affirmative  Action  Employer. 


ADMINISTRATIVE 


CONTROLLER.  Total  financial  responsibility 
for  50,000  weekly  group.  Growth  communica¬ 
tion  organization.  Resume,  salary  require¬ 
ments  to  Box  3834,  Editor  &  Publisher. 


GENERAL  MANAGER  FOR  STUDENT  PUB¬ 
LICATIONS.  Position  will  be  open  September 
1, 1982,  for  General  Manager  of  Texas  Student 
Publications  at  The  University  of  Texas  at  Au¬ 
stin,  Texas.  This  person  will  be  responsible  for 
business,  production  and  advertising  for  the 
student  newspaper,  two  yearbooks,  a  magazine 
and  directory.  A  bachelor’s  degree  and  at  least 
i  seven  years  of  administrative  experience  in  a 
field  related  to  student  publications  are  re¬ 
quired.  Salary  in  the  thirties.  Apply  by  April  1, 
1982,  to  Office  of  Personnel  Services  and  Em¬ 
ployee  Relations,  PO  Drawer  V,  Austin  TX 
78712-7449.  The  University  of  Texas  is  an 
equal  opportunity/affimative  action  employer. 


GENERAL  MANAGER 

Exciting  regional  shopper  needs  a  dynamic 
take-charge  executive  who  can  run  the  show. 
Outstanding  facility  with  finest  professional 
support  in  all  departments.  Must  be  shirt¬ 
sleeve  executive  with  ability  and  experience  to 
meet  circulation,  advertising  and  news  issues 
head-on  and  solve  them.  100,000-f  weekly 
circulation.  Excellent  opportunity  in  one  of  the 
most  beautiful  sections  of  the  United  States. 
Send  background,  salary  situation  to  Box 
3862,  Editor  &  Publisher. 


VISITING  PROFESSOR  IN  ADVERTISING 
(ANTICIPATED  TENURE-TRACK  POSITION): 
Teach  undergraduate  courses  in  advertising 
and/or  public  relations  such  as  Fundamentals 
of  Advertising,  Advertising  Copywriting,  Adver¬ 
tising  Layout  and  Des^n,  Commercial  Copyw¬ 
riting  for  Radio  and  Television.  Public  Rela¬ 
tions.  Ad/Promotion  Sales  and  Ad  Campaigns. 
Coordinate  Advertising/Public  Relations  Sequ¬ 
ence  program  with  other  departmental  and  Uni¬ 
versity  programs.  Establish  and  maintain  rap¬ 
port  with  local  professional  agencies  and 
groups.  Assist  with  the  student  advertising  club 
and  other  duties  required  by  sequence  coordi¬ 
nator. 

Minimum  of  Master’s  degree  in  Journalism/ 
Advertising  and  three  to  five  years  of  successful 
professional  experience  in  advertising.  Mini¬ 
mum  three  years  teaching  experience  at  college 
or  university  level.  Some  experience  in  graphics 
and  broadcast  advertising  as  well  as  sales 
would  be  helpful. 

The  Advertising/Public  Relations  Sequence  is 
the  largest  of  five  in  the  Department  of  Mass 
Communication,  housed  in  a  recently  reno¬ 
vated  building. 

Send  vita  and  three  letters  of  recommendaton 
to:  Wilma  Wirt,  Chairperson,  Department  of 
Mass  Communication,  University  of  Texas  at  El 
Paso.  El  Paso  TX  79968.  Closing  date  for  vitas 
is  April  15,  1982.  The  University  is  an  equal 
opportunity/affirmative  action  employer. 


MARKETING/sales  manager  wanted  at  strong 
southeast  Michigan  daily  to  develop  newspap¬ 
er-related  potential  revenue  sources.  Back¬ 
ground  should  include  knowledge  of  all  phases 
of  print  sales,  production,  preparation  and  job 
estimating.  Retail  skills  in  alternate  media  de¬ 
sirable.  Bright  future  for  person  with  right 
skills,  ability  to  visualize  and  manage  opportu¬ 
nities  heretofore  unexplored.  Send  resume  to 
Grattan  Gray.  Resident  and  General  Manager. 
MonroeEvening News,  PO  Box 666,  MonroeWI 
48161. 


MARKETING 

DIRECTOR 

Zone  5  daily  in  resort  town.  You’ll  be  number  2 
person  at  newspaper  with  direct  responsibili¬ 
ties  for  advertising,  circulation  and  business. 
Strong  sales,  administrative  background  a 
must.  $30,000  plus  benefits.  Apply  with  cur¬ 
rent  resume  to  Box  3830,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  REPRESENTATIVE— Full  time 
for  established  territory  requiring  five  day  short 
trips  from  northwest  Georgia  area.  Sell  to  news¬ 
papers  and  for  newspapers  long-outstanding  ad 
feature.  Perfect  permanent  job  for  self-starter 
who  is  tired  of  day-to-day  hassle.  The  next  thing 
to  being  your  own  boss.  Start  at  a  guaranteed 
$20,0(30  plus,  then  you  set  the  limit.  Please 
send  resume  to  Box  3806,  Editor  &  Publisher. 


THE  INDUSTRY’S 
MEETING  PLACE.  .  . 

When  you  need  to  reach  newspaper  people,  you 
can  meet  all  the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job-seekers,  and 
more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Six  newspaper  division  of  large  group  needs 

Sualified  manager  for  top  advertising  position. 

pportunity  for  goal  oriented  manager  to  take 
strong,  but  inexperienced  staff  a  long  way. 
Company  has  consistent  high  growth  and  profit 
record.  Excellent  benefits  and  growth  oppor¬ 
tunity.  State  qualifications,  salary  require¬ 
ments  and  management  philosophy  in  first  let¬ 
ter.  Send  to:  Southern  Maryland  Division,  Che¬ 
sapeake  Publishing  (torp,  3  Post  Office  Rd, 
Waldorf  MD  20601,  Attn:  Nancy  Bowling. 


AD  DIRECTOR,  who  can  bring  in  the  new 
accounts,  wanted  for  growing  regional  business 
newspaper.  Young  eager  sales  staff  needs 
direction  in  breaking  open  new  territories.  Firm 
located  in  the  Mid-South,  Zone  3.  Send  resume 
and  salary  requirements  to  Box  3813,  Editor  & 
Publisher. 


AD  SALESPERSON  (2)  for  Long  Island,  New 
Jersey  music  magazines.  Heavy  cold  call  ex¬ 
perience.  $200/week  draw  plus  commission. 
Resume,  Good  Times.  230  Arlington  Cr.  East 
Hills  NY  11548. 


ADVERTISING  SALESPERSON  tor  Rocky 
Mountain  weekly  in  Wyoming.  Ad  revenue  is 
there  but  needs  a  good  salesperson  to  develop 
it.  Beautiful  location,  with  hunting  and  year 
’round  fishing.  Good  benefits,  salary  com¬ 
mensurate  with  experience.  For  more  informa¬ 
tion  contact  Bob  Krumm,  The  Platte  County 
Record  Times,  Box  969,  Wheatland  WY 
92201. 


ADVERTISING  SALES 

Excellent  position  available  in  retail  sales  de¬ 
partment  of  northern  New  Jersey  daily  news- 

Caper.  Advertising  sales  experience  preferred 
ut  not  required.  If  you  are  a  dynamic  self¬ 
starter  who  wants  to  make  $25,000  and  more 
send  your  resume  to  Box  3845,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  DIRECTORSHIP  opens  soon  on 
booming  daily  in  sunny  Oklahoma.  The  oil 
patch  is  roaring  and  so  is  our  business.  Uni¬ 
versity.  Experienced  only.  Edmond  Evening 
Sun,  Ed  Livermore,  Jr,  (405)  341-2289. 


ADVERTISING  MANAGER  for  progressive  1 
award-winning  daily  of  13,500  ABC  with  ex-  ’ 
tended  market  coverage  totaling  24,000. 
Highly  modernized  facilities.  Ninth  oldest 
newspaper  in  the  nation  located  in  a  delightful 
area  of  New  England.  Administrative  experi¬ 
ence.  leadership  ability,  competence  in  all 
phases  of  advertising  needed  to  head  an  experi¬ 
enced  staff  of  10.  New  England  background 
preferred.  Send  resume  including  salary  ex¬ 
pectations  to  Alfred  E  Pemrick,  General  Mana¬ 
ger,  The  Keene  Sentinel,  PO  Box  546,  Keene 
NH  03431. 


CLASSIFIED  ADVERTISING  saleymanager 
trainee  or  experienced  classified  advertising 
manager  needed  to  work  for  3  times  a  week 
newspaper  in  highly  competitive  market  ex¬ 
periencing  a  very  tough  economy.  Salary  plus 
commission.  Send  resume  to  Jackie  Agee, 
Advertising  Director,  Springfield  News,  PO  Box 
139,  Springfield  OR  97477. 


CUSSIFIED  AO  MANAGER 
For  30,000  daily  in  competitive,  growing  Zone 
9  suburban  market.  Sales  and  promotion  ex- 

gsrience  imperative.  Reply  in  confidence  to 
ox  3826,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER  and 
sales  representative  for  17,000  daily  with 
weekly  TMC  package  of  140,000  circulation  in 
the  beautiful  Northwest.  Please  send  resume 
and  salary  history  to  Robert  Aguilar,  Advertising 
Director.  Skagit  Valley  Publishing  Co,  PO  Box 
578,  Mt  Vernon  WA  98273. 


IMMEDIATE  OPENING  for  solid,  experienced 
ad  manager  for  7000  daily  with  positive  growth 
attitude.  Call  Smith,  The  Times,  El  (Jorado, 
Kansas,  (316)  321-1120. 


HELP  WANTED 


ADVERTISING 


MARKETING  REPRESENTATIVE 
For  Wyoming’s  largest  newspaper,  one  of  the 
hottest  markets  in  the  country,  ranked  number 
one  in  retail  sales  per  household.  We  are  look¬ 
ing  for  a  dynamic  individual  with  successful 
daily  newspaper  experience  to  become  a  leader 
on  our  sales  staff.  Good  benefits.  Send  com¬ 
plete  resume,  references  and  salary  require¬ 
ments  to  Joanne  Miears,  Personnel  Director, 
Casper  Star-Tribune,  PO  Box  80,  Casper  WY 
82601;  (307)  266-0500. 


RETAIL 

ADVERTISING  MANAGER 


Join  the  management  team  of  one  of  the  na¬ 
tion’s  truely  fine  newspapers  with  over  one 
quarter  million  circulation.  We  offer  the  chal- 
i  lenge  of  leading  a  professional  department  in  a 
I  competitive  market  and  the  opportunity  for  fu- 
I  ture  career  growth. 

We  seek  an  experienced  and  energetic  indi¬ 
vidual  with  strong  sales  orientation,  good  prob¬ 
lem  solving  ideas,  and  the  skills  to  motivate  a 
qualified  staff.  You  must  have  a  proven  track 
record  and  the  ability  to  build  on  solid  linage. 

In  addition  to  enjoying  a  fine,  all-season  lifes¬ 
tyle,  the  right  person  will  earn  a  good  salary  plus 
participate  in  an  incentive  plan  and  an  excel¬ 
lent  package  of  benefits  including  pension 
plan,  health  and  life  insurance,  liberal  vacation 
policy  and  more. 

Send  cornplete  resume  including  salary  history 
to  Box  3775,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SPECIAL  SECTIONS  coordinator.  Zone  4.  Work 
with  promotion  and  production  departments  to 
produce  and  coordinate  all  aspects  of  advertis¬ 
ing  special  sections.  Will  supervise  4-6  copy 
writers  and  report  directly  to  advertising  mana¬ 
ger.  If  you  are  hard  working,  creative  and 
energetic  individual  this  is  the  position  for  you. 
We  offer  an  ideal  working  environment,  top  sal¬ 
ary  and  competitive  benefits.  Interested  appli¬ 
cants  please  send  resume  to  Box  3808,  Editor 
&  Publisher. 


ARTIGRAPHICS 


NEW  NATIONAL  GENERAL-INTEREST  MAGA¬ 
ZINE,  published  by  a  large  Minneapolis/St  Paul 
publisher  is  seeking  qualified  professionals  in¬ 
terested  in  the  following  opportunities: 

ART  DIRECTOR:  Minimum  5  years  experience 
art  directing  and  designing  on  consumer  maga¬ 
zines. 

ASSOCIATE  ARTIST :  Minimum  2  years  experi¬ 
ence  on  consumer  magazines. 

EDITOR:  Must  have  minimum  5  years  experi¬ 
ence  editing  and  writing  on  consumer  maga¬ 
zines. 

ASSCKIIATE  EDITOR:  Minimum  2  years  experi¬ 
ence  on  consumer  magazines. 

Send  resume,  samples  of  work  and  salary  re¬ 
quirements  to:  Louise  Bixby 

THE  WEBB  COMPANY 
1999  Shepard  Rd 
St  Paul  MN  55116 
Equal  Opportunity  Employer 


THE  MIDAS  TOUCH 

The  front  page  of  our  95,000  PM  Zone  3  daily  is 
waiting  for  somene  who  can  turn  words  and 
numbers  into  appealing  packages  of  color  and 
I  information.  We’re  looking  for  an  experienced 
I  artist  with  a  sharp  news  sense  who  can  spot  the 
potential  of  news  stories  and  quickly  come  up 
with  Page  A1  news  graphics  that  are  eye- 
I  catching  and  packed  with  easy-to-read  data. 

'  Offset  presses  and  full  color  capability  can  en¬ 
hance  your  efforts. 

We  expect  to  merge  the  news  staffs  of  our  AM 
and  PM  papers  this  year  and  our  4-person 
editorial  art  staff  will  serve  both  papers  with  a 
combined  circulation  of  225,000,  If  you’re  in¬ 
terested  send  resume  and  tearsheets  to  Box 
3807,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

!  EDITOR  &  PUBLISHER 

I  Address  your  reply  to  the  box  number  given  in  the  od,  do  Editor  & 

I  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips  submitted  in  response  to  on  od. 
Include  only  material  which  con  be  forwarded  in  a  large  monillo 
envelope.  Editor  &  Publisher  is  not  responsible  for  the  return  of  any 
material  submitted  to  its  cxfvertisers. 


L 


EDITOR  &  PUBLISHER  for  February  13,  1982 


_  HELP  WANTED  i 


CIRCULATION 


CIRCULATION  MANAGER:  Southeast  Ohio 
newspaper  company  is  seeking  a  person  to 
head  its  circulation  department.  This  person 
will  have  responsibility  for  distribution  of  3  dai¬ 
ly  papers  with  a  combined  circulation  over 
18,000. 

Background  should  include  carrier  and  single 
copy  collections  development  and  at  least  2  to 
3  years  experience  with  a  daily  newspaper. 
Opportunity  to  help  develop  circulation  sys¬ 
tems  and  grow  with  our  papers  and  in  our  group. 
Applications  confidential.  Send  resume  with 
salary  history  to  Box  3818,  Editor  &  Publisher 

MANAGER  to  accept  responsibility  for  circula¬ 
tion,  promotion  and  sales  of  upper— Midwest 
10,000  morning  daily  and  distribution  com¬ 
pany  for  130,000  circulation  shoppers.  New 
owners  looking  for  professional  interested  in 
career  with  growth-oriented  company,  ^lary 
$27,500  plus  bonus  and  competitive  frin^. 
Send  complete  resume  in  confidence  to  Box 
3857,  Editor  &  Publisher. 

SUPERVISOR 

New  England's  fastest  growing  daily  afternoon 
newspaper  seeks  a  zoned  supenisor  for  its  daily 
operation.  Applicant  should  have  at  least  6 
years  field  experience.  Consideration  will  be 
given  to  district  manager  ready  to  enhance  his 
or  her  career.  TMC  experience  helpful.  Please 
send  resume  or  contact  Andy  Cline,  The  Journal 
Inquirer  Newspapers,  306  Progress  Dr,  Man¬ 
chester  CT  06040;  (203)  646-0500,  ext  207. 

TOUGH  JOB — We  need  a  strong  circulation 
manager  for  a  demanding  position  in  Oregon's 
fourth  largest  city.  Applicant  must  be  both  a 
proven  circulator  and  leader.  Send  complete 
work  and  salary  history,  references  and  salary 
requirements  to  Lloyd  E  Millegan,  Publisher, 
Springfield  News,  PO  Box  139,  Springfield  OR 
97477. 

WANTED:  Assistant  circulation  manager- 
mailroom  supervisor.  Full-time  position,  ex¬ 
perience  helpful,  requires  mechanical  ability. 
Must  be  able  to  schedule  and  meet  deadlines. 
Responsible  for  supervision  of  mailroom  staff 
and  organization  of  production  and  shipping 
schedules.  Must  have  ability  to  work  with  mem¬ 
bers.  Send  resume  to  Skagit  Valley  Herald,  PO 
Box  578,  Mt  Vernon  WA  98273. 

COMPUTER  TECHNOLOGY 

ATEX  SENIOR  COMPUTER  OPERATOR 
Immediate  opening  for  an  individual  with  2 
years  Atex  computer  experience,  familiarity 
with  all  aspects  of  newspaper  production  sys¬ 
tem,  classified  and  editorial.  May  substitute 
these  qualifications  with  similar  operating  ex¬ 
perience  from  any  major  vendor  of  electronic 
publishing  systems.  Will  supervise  two  oper¬ 
ators  to  insure  smooth  daily  operations  and  pro¬ 
duction  schedule.  Upward  mobililty.  Excellent 
benefit  package.  Enjoy  life  on  Florida's  sun- 
coast. 

Send  resume  and  salary  requirements  tO: 
Mrs  Donna  Campbell 
Personnel  Administrator 
The  Bradenton  Herald 
PO  Box  921 
Bradenton  FL  33506 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


HELP  WANTED 


EDITORIAL 


ASSISTANT  PHOTO  EDITOR 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


The  Times-Picayune/The  States-ltem  of  New  JMES  REVIEW.  Catholic  weekly  for  the  La 
Orleans  IS  seeking  an  assistant  photo  editor  to  Crosse.  Wisconsin  Diocese  of  La  Crosse  Wl. 
manage  the  evening  photo  d^.  This  indi-  I  *n  editor  who  understands  how  a  good 
vidual  must  have  at  least  four  years  experience  I  weekly  newspaper  runs  and  is  interested  in 
as  a  newspaper  photographer  and  demonstrate  3  diverse,  vibrant  Catholic  community 


MANAGING  EDITOR  for  fast  growing  high  qual¬ 
ity  Zone  2  weekly  group.  Prwien  management 
abilih  necessary.  Salary  $17.5(X)-$20.000. 
Box  3767,  Editor  &  Publisher. 


strong  picture  editing,  layout  and  writing  skills. 
Candidate  should  have  experience  as  a  depart- 


in  19  counties  of  western  Wisconsin.  Circula¬ 
tion  27,5(X)  and  growing.  Highly  motivated 


ment  director  or  chief  photographer.  In  addi-  staff,  fully  computerized  production  system 


tion,  this  individual  must  be  able  to  demons¬ 
trate  strong  skills  in  dealing  with  department 
editors  and  photographers  to  develop  top-notch 


Looking  for  March  starting  date.  Write  Search 


MANAGING  EDITOR— Prestigious  New  Eng¬ 
land  weekly  needs  someone  who  has  satisfied 
the  yen  for  big  city  newspapering  and  is  willing 
to  forego  city  amenities  for  the  challenge  of 
journalistic  excellence  in  a  scenic  rural  en- 


Committee,  PO  Box  937 .  La  Crosse  Wl  54601 .  i  viionment.  Hard  work  and  good  staff  manage- 
- - - - - ; - -  I  ment  could  lead  to  equity  interest.  Write  back- 


photo  reporting  and  photo  usage.  Send  resume  EDUCATION  reporter-writer  with  at  least  2  ]  pound  including  salary  requirements  to  Box 

and  clippings/portfolio  to  the  Personnel  Direc-  years  experience,  who  can  produce  accurate,  |  ^51,  Editor  &  Publisher. 

tor.  The  Times-Picayune/The  States-ltem,  people-full,  jargon-less  copy,  needed  for  - - - 

3800  Howard  Av,  New  Orleans  LA  70140.  An  education  bMt  on  mid  size  afternoon  daily,  1  WE  WANT  OUR  SPORTS  pages  to  shine  along 

equal  opportunity  employer  m/f.  Zone  3.  Box  3811,  Editor  &  Publisher.  I  with  the  rest  of  our  prize-winning,  44,000  cir- 


equal  opportunity  employer  m/f.  Zone  3.  Box  3811,  Editor  &  Publisher.  with  the  rest  of  our  prize-winning,  44,000  cir- 

_  _  I  culation  all  day  paper  in  upper  east  Tennessee. 

ARE  YOU  READY  to  tackle  covering  the  West  EDITOR/WRITER  needed  for  two  small  Wyom-  i  We  re  looking  tor  a  bright,  creative  sports  fan 

Coast  for  2  of  the  country's  top  energy  news-  weeklies  in  adfoming  towns.  We  own  both  |  who  will  thrive  on  creating  an  attractive,  ba- 

papers?  We  want  a  self-starter  who  will  dig  into  papers  and  need  someone  .vho  can  do  it  all:  :  lanced,  readable  sports  section,  yet  still  have 

oil.  gas  and  coal.  Business  writing  experience  write,  edit,  set  copy,  take  good  photos,  layout  |  theabilityandtalenttoworkthesamemagicon 

preferred,  but  will  consider  fast-learner  for  this  poper  and  even  sell  some  advertising.  For  i  other  sections  of  the  paper.  Send  resume,  sam- 
Los  Angeles-based  position.  Salary  in  low  20's.  information  contact  Bob  Krumm.  The  pie  layout  and  a  brief  summary  erf  what  you 

Send  resume,  clips  to  Nick  Snow,  Managing  Platte  CounW  Record  T imes.  Box  969,  Wheat-  |  think  makes  a  successful  sports  section  to  be- 

Editor,  The  Oil  Daily/C^l  Industry  News,  1301  land  WY  82201.  i  nnis  D  Dible.  Manaeinc  Editor.  Kinesnort 

Pennsylvania  Av.  Nw.  Suite  101(J.  Washington 
DC  2()004.  No  phone  calls. 


BUSINESS  WRITER/EDITOR 


GROUND  FLOOR  OPPORTUNITY 
Vermont  and  New  Hampshire  weekly  is  looking 
for  an  aggressive  experienced  editor  with 


think  makes  a  successful  sports  section  to  De¬ 
nnis  D  Dible.  Managing  Editor,  Kingsport 
Times-News,  PO  Box  479,  Kingsport  TN 
37662.  No  phone  ca'ls. 

WE  ARE  AN  AWARD-WINNING  Zone  4  major 


Regional  business  publication  in  Zone  2  seeks  |  strengths  in  layout  and  design.  Editing  and  '  metro  with  a  committment  to  quality  journal- 

experienced,  professional  business  writer/edi-  I  quality  writing  on  a  local  level.  Must  know  the  j  ism.  Enterprise  stories  and  investigative  report- 

tor  to  help  produce  innovative,  high-quality  newspaper  business.  Part  ownership  is  avail-  i  ing  are  our  lifeblood.  We  need  talented  journal- 


publication.  Send  resume,  clips,  and  salary  re 
quirements  to  Box  3836,  Editor  &  Publisher. 


able  for  the  right  person.  Send  copy  of  latest  ists  with  the  rare  quality  of  top-notch  writing 


issue  of  your  paper  and  resume  along  with  refer- 
etKes  to  Box  3810.  Editor  &  Publisher. 


BUSINESS  WRITERS:  The  Detroit  Free  Press  _ 

is  looking  for  aggressive,  experienced  reporters  GAY  WRITER  for  large  daily  wants  to  hear  from 


with  oustanding  writing  skills  to  join  our  ex¬ 
panding  business  news  staff.  Previous  busi¬ 
ness  writing  experience  is  desirable  though  not 
essential  if  you  have  interest  and  knowledge. 
Send  resume  and  clips  to  Kathy  Warbelow, 


gay  newspeople  about  organizinga  support  net- 


arxl  reporting  skills.  Our  covera^area  isa  news 
person's  mecca.  (Xir  goals  are  lofty  but  our 
dedication  and  aggressiveness  meet  the  chal¬ 
lenge.  If  you  want  to  be  part  of  an  expanding 
newspaper  with  unlimited  potential  serrd  us 


work.  Write  in  confidence.  Box  3838,  Editor  &  i  your  4  best  clips  from  the  last  6  months.  Mini- 
Publisher.  '  mum  3  years  daily  experience  required.  Box 

_  I  3809.  Editor  &  Publisher. 

GRADUATE  ASSISTANTS:  Available  for  per-  - 


Business  Editor,  Detroit  Free  Press,  321  W  sons  with  at  least  three  years  full-time  experi-  !  WANTED:  Editor,  New  York  City,  Co-Op/Condo 


Lafayette.  Detroit  Ml  48231. 

COPY  EDITOR — Experienced  copy  editor, 
sharp  with  words,  nekled  at  Zone  3  mid-size 
daily  with  VDT  pagenation  system.  Box  3912, 
Editor  &  Publisher. 

CITY  EDITOR  for  30,000  daily.  Experience  in 
daily  news  reporting,  editing  and  page  layout 
required.  Send  resume  and  clips  to  Lynda 
Laux-Bachand,  Minot  Daily  News,  PO  Box 
1150,  Minot  ND  58701. 


ence  in  reporting,  writing,  editing,  ready  for  !  newspaper.  KrK>wledge  of  editing,  adv^ising. 


mid-career  opportunity  to  earn  a  master's  de-  .  business.  Box  3849,  Editor  &  Publisher. 

gree  in  a  12-month  program.  Stipends  of  - - 

$5000  plus  full  out-of-state  tuition  for  best  ,  ,  LiTY  EDITOR 

qualified  teaching  and  research  assistants.  What  makes  a  great  city  editor.  If  you  can  tell 
Write:  Chairman,  Graduate  Studies,  School  of  me,  you  might  just  get  the  chance  to  be  one.  I 
Journalism.  218  Carnegie  Bldg,  Pennsylvania  sec^d  in  command  and  won't  settle  for 


State  University,  University  Park  PA  16802 
"HOW  TO  GET  HIRED  IN  JOURNALISM  " 


less  than  the  very  best.  If  you  think  you  have  the 
skill,  significant  experience,  news  judgment, 
drive  and  determination  to  lead  our  excellent 


I  225,000  CALIFORNIA  DAILY  seeks  art  direc-  IF  YOU  ARE  a  mature  journeyman  dedicated  tc 
j  tor  to  manage  10  person  editorial  art  depart-  desk  work  and  content  to  leave  the  writing  tc 
I  ment.  Must  have  newspaper  newsmagazine  !  others,  read  on:  a  central  California  AM, Sunday 
I  and  supennsory  experience.  Looking  for  some-  I  of  80.000  circulation  needs  a  sports  slot  per 


For  information,  write:  Northwest  Marketing  Li-  reporting  staff  you  re  going  to  have  to  convince 
mited.  Box  3658-J,  Lacey  WA  98503.  '  by  sending  me  a  re- 

_  ,  some,  clips,  salary  expectation  and  cover  letter 

IF  YOU  ARE  a  mature  journeyman  dedicated  to  telling  me  about  you^lt  and  your  ^ilosophy 


one  who  can  provide  visual  solutions  to  news 
illustrations  through  charts,  graphs,  maps. 
Good  sense  of  design  essential.  Experience 


desk  work  and  content  to  leave  the  writing  to  ®*®fb-winning, 

others,  read  on:  a  central  California  AM, Sunday  I  ba'hl  Swd  materials  to 

of  80.CKX)  circulation  needs  a  sports  slot  per-  I  Dennis  D  Dible,  Managing  Editor,  Kingsport 
son.  Our  hiree  must  know soorts  with  aoorecia-  i  Tmes-News,  PO  Box  479,  Kingsjxirt  TN 


son.  Our  hiree  must  know  sports  with  apprecia-  i 
tion  of  the  small  local  items  as  well  as  the  big  3/662. 
stuff.  Must  respect  the  language,  be  a  writer  of  I 


with  color  also  needed.  Send  resume  and  salary  sorightly  heads  and  have  an  innovative  flair  for 


history  to  George  Carey,  Personnel  Director, 
McClatchy  Newspapers.  PO  Box  15779,  Sac- 


modern  makeup.  This  is  a  good  situation  for  the 
right  F>erson  ready  to  settle  down  in  a  comfort- 


ramentoCA  95852.  Weareanequalopportun-  able  community  attuned  to  pleasant  low-cost 
ity  employer.  living.  Send  resume  to  WJ  McCance,  Managing 

_  Editor,  Bakersfield  Californian,  PO  Box  440, 

STRONG  LEADER — We  need  a  no  nonsense  Bakersfield  CA  93302. 


PROFESSIONAL 
BUSINESS  WRITERS 
WANTED 


editor  tor  a  high  profile  position  in  Oregon's  - 

fourth  largest  city.  Applicant  must  be  both  LIFESTYLES/FEATURES/PEOPLE  writer  for 
proven  journalist  and  manager.  Send  complete  lifestyle  section  of  Zone  4  metro  in  aggressive 
work  and  salary  history,  references  and  salary  market  area.  Must  be  a  self-starter,  sharp  writer 
requirements  to  Lloyd  E  Millegan.  Publisher,  anda"people  "  person  not  above  also  doing  the 
S^in^ield  News,  PO  Box  139,  Springfield  OR  smaller  dail;^  tasks  in  a  vibrant  3-person  depart- 


_ i  jWe  seek  the  most  highly  qualified 

lifestyles/features/PEOPLE  writer  for  i  jbusiness  journalists  in  the  nation  to 
lifestyle  section  of  Zone  4  metro  in  aggressive  ;  _  «._■ 

market  area.  Must  be  a  self-starter,  sharp  writer  build  Our  company  of  busi- 

anda"people  "  person  not  above  also  doing  the  I  t  ness  journals.  Cordovan  publishes 


Box  139,  Springfield  OR  smaller  daily  tasks  in  a  vibrant  3-person  depart¬ 
ment.  Box  3741,  Editor  &  Publisher. 

SPORTS  REPORTER 

Positions  available  for  full-time  sports- 
BAB  ABBiBiBne  reporters  for  37,000  three  times  a  week  Cali- 

CLASSIFIEDS  fomia  newspaper.  Soon  to  expand  to  four  times 

PRODUCE  JOBS  I  a  week.  Experience  preferred.  Excellent  work- 

BAR  MBiaiBDADBR  DBADi  B  I  108  Conditions  and  benefits.  No  job  hoppers 
PWH  NEWSPAPER  PEOPLE  ,  Antelope 

I  Valley  Press.  PO  Box  880,  Palmdale  (JA 
93550. 


WDIV,  the  Post-Newsweek  television  station  in  De¬ 
troit,  is  looking  for  on  outstanding  business  journalist  to 
head  up  its  on-air  business  unit.  The  person  we  are  look¬ 
ing  for  has  a  serious  track  record  in  the  business-reporting 
fieid,  including  investigative  work.  The  business  beat  in¬ 
cludes,  but  is  not  limited  to,  the  auto  industry,  organized 
labor,  and  the  human  impact  of  economic  conditions. 
Prior  TV  experience  is  not  essential;  being  an  excellent 
journalist  and  willing  to  learn  is. 

Send  resume  to:  Mark  Effron,  Executive  Producer,  WDIV, 
622  Lafayette  Blvd,  Detroit  Ml  48231. 

We  are  on  Equal  Opporfunily  Emptoyer. 


i  local,  weekly  business  newspapers 
jin  10  cities — San  Francisco.  Los 
:  j  Angeles,  San  Diego.  Atlanta.  Dal- 
i  jIas/Ft  Worth,  Houston,  Miami,  Pitt- 
I  isburgh,  Phoenix  and  Seattle.  In 
j  i three  of  these  cities  there  is  an 
!  jopening  for  an  experienced,  pro- 
j  'fessional  business  writer  with  5 
!  'years  or  more  experience.  Our 
I  ;!  company  is  a  wholly-owned  sub- 
;  'Sidiary  of  Scripps-Howard  News- 
papers.  This  is  a  major  career 
|-  |'opF>ortunity  for  men  and  women 
^  who  want  the  challenge  and  re- 
I  wards,  of  helping  to  build  our 
'newspapers  into  models  of  busi- 
'  ness  journalism  excellence.  Re- 
:  :  sumes  may  be  sent  in  confidence 
'  but  please  do  not  apply  unless  you 
are  fully-trained,  mature  and  have  a 
track  record  in  business  writing 
li  and/or  editing  for  either  newspap- 
li{'ers  or  magazines.  Contact  Dexter' 
^  '  Hutchins.  Mike  Weingart  or  Bobi 
Gray,  (713)  688-8811,  or  send  re-i 
sume,  to  Cordovan  Recruiting  ^ 
: .  5314  Single  Rd,  Houston  TX  77092. 


EDITOR  &  PUBLISHER  for  February  13,  1982 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRESSROOM 


NEWSROOM  ARTIST 

Skilled  artist  to  produce  sophisticated  news 
^phics,  black  and  white  and  color  art  and 
cartoons  for  the  Billings  Gazette,  a  newspaper 
that  has  earned  a  reputation  for  excellence  in 
design  and  graphic  illustratiop.  Send  resume, 
tearsheets  to  Personnel  Manager,  The  Billings 
Gazette,  PO  Bos  2507,  Billings  MT  59101 
Equal  Opportunity  Employer  M/F. 


NEW  NATIONAL  GENERAL-INTEREST  MAGA¬ 
ZINE,  published  by  a  large  Minneapolis/St  Paul 
publisher  is  seeking  qualified  professionals  in¬ 
terested  in  the  following  opportunities: 
EDIT(W:  Must  have  minimum  5  years  experi- 
eiKe  editing  and  writing  on  consumer  maga¬ 
zines. 

ASSOCIATE  EDITOR:  Minimum  2  years  experi¬ 
ence  on  consumer  magazines. 

ART  DIRECTOR:  Minimum  5  years  experience 
art  directing  and  designing  on  consumer  maga¬ 
zines. 

ASSOCIATE  ARTIST :  Minimum  2  years  experi¬ 
ence  on  consumer  magazines. 

Send  resume,  samples  of  work  and  salary  re¬ 
quirements  to:  Louise  Bixby 

THE  WEBB  COMPANY 
1999  Shepard  Rd 
St  Paul  MN  55116 
Equal  Opportunity  Employer 


NEWS  EDITOR 


We  are  seeking  to  sell  a  position  in  our  news¬ 
room  with  an  individual  who  possessesa  proven 
track  record  in  editing,  layout,  staff  supervision 
and  development,  with  the  ability  to  run  a 
newsroom  under  strict  budgetary  guidelines. 
Send  resume  to  C  McDermott,  The  Herald 
News,  988  Main  Av,  Passaic  NJ  07055. 

REPORTERS 

E^nding  California  tri-week  newspaper  with 
37,000  circulation  seeks  experienced  and  pro¬ 
fessional  copy  editors  and  reporters.  Expanding 
staff  and  soon  to  print  four  times  a  week  in 
hi-desert  area.  Seeking  excellence  in  news  re^ 
porting  and  quality  of  our  newspaper.  Excellent 
working  conditions  and  benefits.  Contact 
Lament  Odett,  Jr,  at  Antelope  Valley  Press,  PO 
Box  880,  Palmdale  CA  93550. 


RAPIDLY  GROWING  seven-day  daily  in  the 
Rocky  Mountains  needs  aggressive  self-starter 
to  operate  one-person  bureau  that  will  be  re- 
uonsible  for  three  large  counties.  Don't  apply 
if  you're  into  covering  city  council  meetings  and 
writing  about  fender  benders. 

The  job  is  in  the  heart  of  the  synthetic  fuels 
industry  and  will  require  a  skilM  writer  cap¬ 
able  of  spotting  trends  and  writing  intellegently 
about  them. 

Resume,  clips,  salan  requirements  and  refer¬ 
ences  to  City  Editor,  The  Daily  Sentinel,  PO  Box 
668,  Grand  Junction  CO  81502. 


SPORTSWRITER/general  assignment  reporter/ 
photographer  for  prize-winning  county  seat 
weekly  in  eastern  Wyoming.  Want  to  see  good 
clips.  Near  good  skiing  and  in  hunting  and 
fishing  country.  Excellent  benefits,  salary  com¬ 
mensurate  with  experience.  Contact  Bob 
Krumm,  The  Platte  County  Record  Times,  Box 
969,  Wheatland  WY  82201. 


TEXAS  GULF  COAST  beginning  reporter  and 
copyeditors  positions.  Excellent  chance  to  gain 
valuable  experience  on  quality  daily.  Contact 
City  Editor,  Bill  Spehn,  Port  Arthur  News,  PO 
Box  789,  Port  Arthur  TX  77640:  (713)  985- 
5541. 


THE  ASIAN  WALL  STREET  JOURNAL,  based 
in  Hong  Kong,  has  a  continuing  interest  in  hear¬ 
ing  from  strong  copy  editors  and  gung-ho  busi¬ 
ness  reporters  who  understand  corporate  fi¬ 
nance.  No  jobs  open  today,  but  may  be  some  in 
the  near  future,  ^nd  resume,  clips,  references 
to  Robert  Keatley,  The  Asian  Wall  Street  Jour¬ 
nal,  Gro  9825,  Hong  Kong. 


THE  DAILY  JOURNAL,  Venezuela's  English 
language  newspaper,  has  expanded  its  busi¬ 
ness  section  and  is  be»nning  a  new  Sunday 
magazine-type  section.  There  are  openings  for 
one  new  position  and  for  positions  vacated  by 
promotions  of  current  staffers: 

•Reporter  to  join  2  others  in  covering  business, 
economy  and  oil.  Good  Spanish  a  must. 
•International  desk.  Full  charge  of  story  selec¬ 
tion,  copy  editing  and  layout  when  regular  wire 
editor  is  off.  Other  days  would  work  on  universal 
copy  desk.  Desk  experience  required.  Spanish 
and  VDT  experience  helpful. 

•Sports  editor.  Full  responsibilities  for  sports 
section.  Laying  out  four  tabloid  pages  is  more 
than  half  the  job.  Depending  on  person,  other 
hours  would  be  spent  doing  sports  reporting,  or 
working  on  universal  cop  de^.  Some  Spanish 
needed. 

Interviews  for  these  positions  and  for  future 
reporting  openings  in  other  areas  will  ne  con¬ 
ducted  by  phone  from  Venezuela  or  in  the  US  in 
March. 

Send  resume,  clips  and  references  to  Sally 
Weeks,  Managing  Editor,  c/o  Jet  Cargo,  Daily 
Journal,  PO  Box  520010,  Miami  FL  33152. 
Phone  in  Caracas  562-1122. 


REPORTER  to  join  an  award-winning  news 
team  for  city  government-police  beats,  features 
and  columns  on  a  10,500  circulation  daily  in 
Michigan's  upper  peninsula.  Send  resume, 
clips  and  salary  requirements  to  Peggy  Bryson, 
Daily  Press,  600  Ludington,  Escanaba  Ml 
49829. 

REPORTER  wanted  for  expanding  weekly  group 
in  Zone  2.  Ideal  position  for  recent  J-school 
pad  seeking  that  important  first  job.  Will  do  it 
all-municipal  meetings,  spot  news  and  sports. 
Send  resume  and  samples  to  Stephen  Ford, 
Taconic  Newspapers,  Box  316,  Millbrook  NY 
12545. 


WRITER/EDITOR  w'th  strong  background  in 
financial  analysis  and  reporting  for  leading 
North  Carolina  base  national  furniture  publica¬ 
tion.  Challenging  opportunity  to  gather,  orga¬ 
nize  and  analyze  business  information  on  indi¬ 
vidual  companies  and  the  industry.  Send  re¬ 
sume  and  recent  clips  to  Bill  Peterson,  Editor, 
Furniture  Today,  PO  Box  2754,  High  Point  NCi 
27261. 


WRITER/PHOTOGRAPHER 
Three-five  years  daily  newspaper  or  magazine 
writing  and  photography.  Feature  writing  ex¬ 
perience  essential.  Interest  in  business  or  agri¬ 
cultural  news  helpful.  Must  have  abilities  to 
work  with  all  levels  of  management.  Photogra¬ 
phy  experience:  black  and  white  necessary, 
cotor  desirable.  Solid  technical  skills  in  black 
and  white  processing  and  printing  required. 
Located  in  Zone  3.  Will  travel  on  assignment 
throughout  the  Southeast.  Please  send  re¬ 
sume,  clips  and  salary  requirements  to  Box 
3797,  Editor  &  Publisher.  Resumes  accepted 
until  March  1.  Interviews  throughout  March. 
Hire  in  April. 


SHARP  COPY  EDITOR  with  some  experience. 
Must  be  picky  with  local  and  wire  com,  know 
what  constitutes  the  best  headline  and  how  to 
write  it.  Send  letter,  tearsheets  (if  possible), 
references  and  a  description  of  your  profession¬ 
al  self  to  us,  a  Zone  4  Coastal  metro.  Box  3801 , 
Editor  &  Publisher. 


ELECTRONIC  ARTIST 


Work  in  o  new  medium  to  create  the  styl¬ 
ized  graphics  of  a  one-of-a-kind  coble  news 
servi^.  The  right  individuals  will  have  the 
ability  to  interfoce  with  ad  soles  people  <md 
news  editors  to  create  exciting,  animated 
graphics.  You  must  be  able  to  turn  concepts 
into  ideos  by  drowing  people,  ploces  and 
things  quickly.  Color  knowledge  is  impor¬ 
tant.  Several  years  of  ogency/or  newspaper 
experience  will  be  a  plus.  Positions  ore  lo- 
coted  in  a  pleosont,  mid-size  Northeast 
I  dty.  Good  salary  and  benefits.  Resumes, 
pkis  returnable  samples  ond  salary  history. 


CABLE 

NEWS  SERVICE 

Exciting  opportunities  in  a  new  venture 
affiliated  with  a  major  newspoper  ond  com¬ 
munications  compony.  The  right  individuals 
will  have  a  ground-floor  opportunity  to  cre¬ 
ate,  through  hard  work,  a  one-of-a-kind 
cable  news  service.  Qualifications  include 
excellent  news  judgment,  experierKe  in  fast 
rewrite  and  copy  editing,  plus  electronic 
editing  experience.  Positions  are  located  in 
a  mid-size,  pleasant  Northeast  city.  Excel- 
lertt  solory  and  fringe  benefits  Resume, 
plus  salary  history  in  confidence,  to: 


EDITOR  for  small  Vermont  weekly.  Send  re¬ 
sume  to  NEF  Publishing  Co.  St  Johnsbury  VT 
05819. 


EDITOR— Smart,  strong  leader  to  coordinate 
seasoned  editorial  team  on  under  30,000  dai- 
ly-Sunday  in  Eastern  part  of  Zone  5.  Competi¬ 
tive  market.  10  years  experience  required.  Sal¬ 
ary  commensurate  with  ability  and  experience. 
Box  3868,  Editor  &  Publisher. 


FREELANCE 


FREEUINCE  writers/reperters  in  medicine  and 
health.  Good  rates.  Corar  breaking  news  in  all 
parts  of  the  country  and  write  longer  in-depth 
articles.  Experienced  only  need  apply.  Send 
resume  and  three  of  your  best  clips  to:  IMTS, 
Suite  700,  600  New  Hampshire  Av,  NW, 
Washington  DC  20037. 


OPPORTUNITY  KNXKS  TWICE  A  MONTH 
WITH  FREELANCER'S  NEWSLETTER!  For 
sample  copy,  send  self-addressed,  stamped 
#10  envelope  to:  Dept  N,  307  Westlake  Dr, 
Austin  TX  78746. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  1 1375. 


PHOTOGRAPHER 


PHOTOGRAPHER  for  weekly  newspaper  in 
Aspen/Snowmass  area.  Creative  atmosphere 
within  a  resort  environment.  Start  late  Spring/ 
early  Summer.  Experience  preferred,  but  will 
consider  recent  J-grad.  Darkroom  skills  re¬ 
quired;  paste-up  skills  preferred.  $150-$200/ 
week.  Send  resume,  clips  to  Laura  Daily,  Snow- 
mass  Village  Sun,  Box  5770,  Snowmass  Vil¬ 
lage  CO  81615.  No  phone  calls. 


PHOTOGRAPHER 

Need  multi-talented  photographer  for  publicity 
and  audio  visual.  Additional  consideration  for 
audio  visual  programming  experience. 
Pleasant  working  condition.  Box  3^7,  Editor 
&  Publisher. 


PHOTOJOURNAUSM 


65,000  AM  DAILY,  Zone  2,  feature-oriented 
with  a  strong  emphasis  on  photo  stories.  Send 
clips  and  resume  to  Box  3795,  Editor  &  Pub¬ 
lisher. 


PHOTOCHIEF  to  run  10  person  photo  depart¬ 
ment  that  serves  two  Zone  2  newspapers  with 
combined  circulation  of  well  over  200,000. 
Candidates  must  have  strong  managerial  skills 
as  virell  as  a  solid  background  as  a  photojournal¬ 
ist.  Send  letter,  resume  and  tearsheets  to  Box 
3752,  Editor  &  Publisher. 


PRESSROOM 


MULTI-PRESS  printing  plant  in  Florida  coastal 
city  needs  #2  person  on  our  seven-unit  Color 
King  and  a  #3  person  on  our  six-unit  Goss 
Urbanite.  Experience  counts.  Modest  pay  to 
start,  but  excellent  opportunity  for  advance¬ 
ment.  Call  Gene  Chepren  at  (813)  748-4343 
today. 


OFFSET  PRESSPERSON 
EXPERIENCED  pressperson  wanted  for  web 
offset  operation.  Zone  6.  Good  climate,  excel¬ 
lent  working  conditions  and  fringe  benefits. 
Please  send  resume  to  Box  3835,  Editor  & 
Publisher. 


PRESSROOM  MANAGER 
35,(X)0  daily  newspaper  with  national  com¬ 
mercial  contracts.  New  1 1-unit  Urbanite  offset 
equipment.  Minimum  5  years  experience  with 
proven  management  ability.  MAJOR  (IROUP 
OPERATION.  Replies  held  in  strictest  confi¬ 
dence.  Box  3776,  Editor  &  Publisher. 


PRESSPERSON  WANTED 
Headliner  Mark  I  pressperson  needed  for  news¬ 
paper  with  75,000  circulation.  $450  a  week 
plus  benefits.  Contact  Chuck  Kellerman  or 
Glenn  Nelfey,  (313)  332-8181. 


PRESSPERSON 

Sentinel  Star  Co  publishes  weekly  newspapers 
and  shopping  guides  throughout  the  state  of 
Florida.  Good  opportunity  available  for  an  ex¬ 
perienced  web  onset  pressperson  to  work  on 
our  weekly  newspaper  located  in  Naples,  Flor¬ 
ida.  Good  starting  salary;  excellent  company 
benefits.  Send  resume  to:  The  Naples  Star,  do 
Kay  Maglothin,  848  7th  Av,  N,  Naples  FL 
33940.  EOE. 


GOSS  METRO 
OFFSET  PRESSPERSON 
ASSISTANT  FOREMAN 
If  you  have  at  least  four  years  experience  in  the 
operation  of  a  Goss  Metro  press,  we  may  have 
the  opportunity  for  you.  Desirable  qualifica¬ 
tions:  ambitious  individual  with  strong  organi¬ 
zational,  leadership  and  people  skills;  quality 
conscious:  goal-oriented,  and  possess  an 
acceptable  degree  of  craftsmanship  in  a 
33,000  daily  newspaper  environment.  Four 
units/two  half  decks.  Will  consider  all  candi¬ 
dates  approximating  the  above  stated  qual¬ 
ifications.  Salary  negotiable.  Contact:  Julian 
Boone,  Production  Manager,  Messenger- 
Inquirer,  PO  Box  1480,  Owensboro  KY  42301. 
Phone  (502)  926-0123.  Equal  opportunity 
employer. 


PRESS  SUPERVISOR — We  have  an  immediate 
opening  for  a  second  shift  supervisor  to  direct 
the  crews  of  6  and  8  unit  Goss  presses.  If  you 
have  good  press  experience  including  color 
work,  know  what  quality  is  and  can  consistantly 
print  it,  and  have  some  supervisory  experience 
then  mu  should  apply  for  this  job.  We  are  a 
rapidly  growing  newspaper  publishing  com¬ 
pany  with  an  expanding  market  in  circular 
printing.  Contact  Kerry  O'Connor,  Production 
Manager,  Free  Press  Newspaper  Group,  250 
Williams  St,  Carpentersville  IL  60110;  (312) 
426-1608. 


PRESSROOM  superintendent  for  circular  prin¬ 
ter  and  newspaper  publisher.  You  would  be 
responsible  for  managing  our  two  shift  opera¬ 
tion  with  single  width  presses.  A  working  know¬ 
ledge  of  offset  printing  is  required  as  well  as 
previous  management  experience.  We  are  lo¬ 
cated  in  a  suburb  of  Chicago.  As  a  growth 
oriented  company  we  are  looking  for  good  peo¬ 
ple  to  grow  with  us.  Apply  to  Box  3866,  Editor  & 
Publisher. 


WANTED— Press  operators  for  Harris  V-25  and 
Goss  Urbanite  presses.  Southern  California 
area  newspaper  and  commercial  printing.  Call 
MrTrausch,  (213)928-5591. 


PRODUCTION 


COMPOSITION  FOREMAN 
A  challenging  position  with  a  progressive  5-day 
daily  newspaper  in  a  growing  dynamic  area.  We 
are  looking  for  an  experienced  professional  to 
join  the  management  team  of  one  of  Taylor 
Communications  Inc's  finest  newspapers. 
Send  resume  to  Dave  Kramer,  General  Mana¬ 
ger,  The  Herald,  PO  Box  649,  New  Braunfels 
^  78130. 


COMPOSING  ROOM  FOREMAN 
Rapidly  growing  daily  seeking  individual  who  is 
fully  versed  in  all  phases  of  photo  composition, 
possesses  management  skills  and  is  deadline 
oriented.  Please  send  resume  to  Tom  Brauns¬ 
chweig,  Production  Superintendent,  Reporter- 
Telegram,  PO  Box  1650,  Midland  TX  79701. 


PRODUCTION  MANAGER 


We're  seeking  a  fully  experienced  individual  to 
supenrise  the  production  of  a  daily  product  lo¬ 
cated  in  Zone  2.  Qualified  applicants  must  pos¬ 
sess  proven  background  and  labor  relations, 
maintenance  and  operation  of  inserting  equip¬ 
ment,  budgeting,  scheduling  and  costing  com¬ 
mercial  jobs,  maintenance  and  operating  com- 
muniW  offset  press  utilizing  computer  typeset¬ 
ting.  Send  resume  and  salary  requirements  to 
Box  .<860,  Editor  &  Publisher. 


THE  SPORTING  NEWS 
is  seeking  a  shirt-sleeve  production  manager. 
Knowledge  of  magazine  and  book  printing  op¬ 
erations  required.  Ability  to  purchase  paper 
and  ink  essential.  Must  exhibit  record  of  ex¬ 
pense  reduction  and  control. 

Write:  Personnel  Director 
POBox56 
St  Louis  MO  63166 


PUBUC  RELATIONS 


CONSULTING  EDITOR 

Private  foundation  in  Zone  5  seeks  accom¬ 
plished,  experienced  writer  for  its  communica¬ 
tions  department.  Ideal  candidate  should  have 
journalism  degree  plus  minimum  of  five  years 
professional  experience  (preferably  in  news¬ 
paper  or  magazines)  with  heavy  emphasis  on 
feature  and  analytical  writing  and  sensitivity  to 
an  interest  in  community-based  and  social 
issues.  Any  experience  in  non-profit  public  re¬ 
lations  helpful. 

Excellent  salary  and  benefits  depending  on  ex¬ 
perience.  If  you  meet  these  qualifications  send 
resume  and  salary  history  to  Box  3839,  Editor 
&  Publisher. 


fO; 

Box  3861 ,  Editor  &  Publisher 

Equal  Opportunity  M/F 
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POSITIONS  WANTED 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
FREELANCE 


ACADEMIC 


A  WOMAN  WITH  DIVERSE  abilities.  MA  in 
journalism  plus  M  Div,  published  author,  ex¬ 
perience  in  newspapers,  books,  public  rela¬ 
tions.  competent  preacher,  counselor,  wants 
teaching  position  that  will  utilize  these  skills. 
Write  Box  3844.  Editor  &  Publisher. 


ADMINISTRATIVE 


GENERAL  MANAGER 

With  proven  track  record  in  organization,  admi¬ 
nistration.  cost  efficient,  designed  layout  of 
commercial  printing  plant  and  equipment, 
hands-on  knowledge  of  all  equipment.  Box 
3856.  Editor  &  Publisher. 


IF  SOUND  LEADERSHIP  in  strong  local  report¬ 
ing  would  benefit  your  newspaper  now.  please 
write.  15  years  experience  in  news,  manage¬ 
ment.  budget.  Daily  preferred.  Box  3853.  Edi¬ 
tor  &  Publisher. 


ADVERTISING 


HEAVY  DISPLAY  and  Roto  magazine  experi¬ 
ence  in  major  metro  market  seeking  new  chal¬ 
lenges.  Box  3748.  Editor  &  Publiwier. 


CIRCULATION 


CELEBRATE  1982  with  increased  circulation 
and  revenue.  Solid  manager.  Group  specialist. 
Sales.  TMC.  MBO.  Box  3780.  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR  presently  employed 
by  medium  size  newspaper.  Twenty-five  years 
experience  in  sales,  service,  collections,  prom¬ 
otions.  budgeting,  transportation  and  total 
market  coverage.  Willing  to  relocate.  Resume 
sent  on  request.  Box3787.  Editor  &  Publisher. 


DISTRICT  MANAGER  seeks  challenging  posi¬ 
tion  on  small  to  medium  daily.  Strong  on  in¬ 
creasing  sales  and  improving  service.  Zones  8 
or  9  preferred.  Roger  Palmer.  Box  932. 
Coolidge  AZ  85228;  (602)  723-4274. 


SUCCESSFUL  circulation  director.  13  years 
experience,  trained  in  all  phases  of  newspaper 
and  TMC  shopper  distribution.  Box  3865.  Edi¬ 
tor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given 
in  the  ad.  do  Editor  &  Publisher,  575  Lex¬ 
ington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  at  clips 
submitted  in  response  to  on  ad.  Include  only 
material  which  can  be  forwarded  in  a  large 
manilla  envelope.  Editor  &  Publisher  is  not 
resjxsnsible  for  the  return  of  any  moteral 
sufmitted  ta  its  advertisers. 


EDITORIAL 


AGGRESSIVE,  experienced  sportswriter.  26. 
looking  for  new  challenges  on  major  metropoli¬ 
tan  daily.  Staff  writer  for  New  York  area  daily  4 
years  doing  all  sports.  No  problem  relocating. 
Hard  worker.  VDT  and  Teleram.  Clips  and  re¬ 
sume  on  request.  Box  3715.  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR.  4-year  veteran  currently  pro¬ 
ducing  6  clean  handsome  pages  daily  on  fast- 
moving  VDT  copy  desk  seeks  challenge  in 
Zones  1.  2  or  5.  Strong  in  rewrite,  layout.  Box 
3815.  Editor  &  Publi^er. 


CREATIVE,  hard-working  journalist  seeks 
magazine  or  newspaper  editing  or  reporting: 
arts,  news  and/or  features.  Penn  State  J-grad 
March  '82.  have  magazine  and  newspaper  ex¬ 
perience.  Box  3848.  Editor  &  Publisher. 


DEAR  NEW  JERSEY  or  eastern  Pennsylvania — 
Give  me  the  management  skills  and  I'llgiveyou 
the  finest  newspaper  in  the  land.  Box  3855. 
Editor  &  Publisher. 


EDITOR:  Managing  or  city  editor,  small  to 
medium  daily.  Strong  writer,  developer  of  local 
news.  55.  top  references.  (Jaily.  wire  service, 
weekly  background.  A  pro.  Box  3756.  Editor  & 
Publisher. 


EDITOR  seeks  editing/writing  position  Zone  2. 
Journalism  BA.  daily  metro  experience.  Box 
3831.  Editor  &  Publisher. 


EDITOR/COLUMNIST/REPORTER  needs 
permanent  connection  with  urban  or  commun¬ 
ity  paper  or  chain.  Top  references.  Familiar 
with  Washington  and  local  politics.  Box  3858. 
Editor  &  Publisher. 


FINANCIAL  PAGES  perceptively  composed 
attract  the  attention  of  businessmen.  News¬ 
men  with  city  desk  skills,  understanding  of  eco¬ 
nomics.  seeks  publication  that  demands  more 
than  stocks  and  bond  market  quotations.  Box 
3786.  Editor  &  Publisher. 


FARM  BR0A(X;ASTER  misses  written  word, 
print  bylines.  Seeking  position  as  farm  writer/ 
editor  with  daily  or  farm  magazine.  Three  years 
on  weekly  plus  solid  free-lance.  Clips  and  MS  in 
AG-Journalism.  Ckintact  Rick  Mooney.  806 
Madison  St.  Beaver  Dam  Wl  53916.  Call  (414) 
887-0908  evenings. 


MARCH  GRAD  in  English  and  journalism  seeks 
copy  editing  position  on  medium  to  large  daily. 
Zones  7-9.  Newspaper  Fund  1981  editing  in¬ 
tern.  Barbara  White.  540  East  200  N  #3. 
Logan  UT  84321. 


NEED  EDITORIAL  excellence  in  management, 
sports,  features,  photography,  layout,  etc?  Call 
23-year  pro  to  till  your  needs.  Kerry  Yencer 
(504)  641-1982. 


ITS  A  CLASSIFIED  SECRET! 


We've  got  a  secret — and  it’s  strictly  classified  information!  We'll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don't  want  your  reply  to  go 
to  certain  newspapers  (or  companies),  put  your  mind  at  ease! 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don't  want  the  reply  to  reach.  Then  put  the  reply  and  the  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT:  We  can’t  return  your  reply  because  that  would  be 
the  same  as  telling.  So  don't  send  indispensable  material.  Also 
attach  a  note  each  time  you  want  a  box  holder  checked. 

And  if  you  don't  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it's  best  to  list  the  properties. 

For  rates  and  info:  (212)  752-7053 


NEWSMAN.  27,  seeks  city  editor  or  similar 
post  on  small — mid-sized  daily  interested  in 
solid  community  journalism.  Slot.  rim.  layout. 
VDT  experience.  Works  well  with  reporters 
young  or  old.  Family  man.  All  offers  consi- 
dered-Zone  6  preferred.  Reply  Box  3850.  Edi¬ 
tor  &  Publisher. 

SPORTSWRITER— MA  J-school  seeks  employ¬ 
ment  with  daily  in  Zones  1.  2.  3.  5  or  9.  Very 
knowledgeable  in  all  sports.  Hardworking  and 
energetic.  Background  includes  sportswriter 
for  campus  daily  and  sportswriter  at  campus 
radio  stations.  Box  3769.  Editor  &  Publisher. 

SPORTS  EDITOR.  22.000  PM  and  Sunday, 
seeks  new  challenge.  ExperieiKed  in  writing, 
editing  and  layout.  Box  3841.  Editor  &  Pub¬ 
lisher. 


SHARP,  fast,  talented  reporter  seeks  entry- 
level  position  with  a  daily.  Recent  graduate,  i 
Covered  housing,  labor,  crime,  education  and  j 
music  while  interning  at  weeklies.  Camera  and 
VDT  know-how.  I  work  hard,  write  well,  and 
need  little  rest.  Prefer  Zones  1.  8  or  9.  but  all 
inquiries  considered.  For  resume,  clips,  con¬ 
tact  Ken  Sternberg.  RR 1 .  Box  295.  Shelburne 
VT  05482;  (802)  985-8805 


TOP  NEW  YORK  DAILY  NEWS  reporter  and 
feature  writer  available  as  paper  folds,  to  hand¬ 
le  major  breaking  news;  human  interest  stones; 
science,  education  or  legal  beat,  on  well- 
written  daily,  weekly  or  magazine.  For  a  news- 
woman  you  can  count  on  to  produce  copy  with 
flair  and  accuracy  on  deadline,  write  Box  3843. 
Editor  &  Publisher. 


TOP  WASHINGTON  CORRESPONDENT 
15  years,  shared  Pulitzer.  Nieman.  other  hon-  i 
ors.  excellent  health,  currently  employed, 
wishes  change  of  pace  and  location,  perhaps 
with  nearby  teaching  possibility.  Clips,  best 
references.  Box  3852,  Editor  &  Publish^. 


TALENTED  arts  reporter/critic  with  national 
awards  and  lots  of  untapped  energy  seeks  daily 
entertainment/feature  slot.  Box  38M.  Editor  & 
Publisher. 


EXCELLENT  TYPIST  available  for  manuscript 
work.  Princeton  graduate,  history  major.  $1.M 
per  page  .  Call  (212)  228-8732.  evenings  only. 

PHOTOGRAPHER,  reporter,  now  editor  of 
small  weekly  seeks  freelance,  stringer  assign¬ 
ments.  Europe.  Israel.  Mexico  travel,  Mili^ 
service,  current  passport,  photo  equijiment. 
Qips  and  resume  on  request.  Box  3788,  Editor 
&  Publisher. 


PHOTOJOURNALISM 

MA  IN  PHOTOJOURNALISM.  State  and 
National  Park  Service  nature  photographer.  8 
years,  string  for  Massachusetts  daily  and  wire 
service  for  2  years.  David  Oiates.  (315)  423- 
3726  office  or  (315)  476-7936  home. 

TALENTED  aggressive  enthusiastic  photojour- 
nalist  seeks  position  with  mid-sized  to  large 
daily.  Have  2  years  experience  on  1(X),0W 
daily  shooting  sports,  general  and  spot  news, 
features.  Published  in  Sports  Illustrated.  US 
News  &  World  Report,  AP  and  UPl.  Resume, 
clips  and  portfolio  available  upon  request. 
Good  refereiKes.  Tannen  Maury.  1769  Linden 
Av.  Memphis  TN  38104,  (901)  274-7784. 


_ PRESSROOM 

EXPERIENCED  pressroom  foreman  desires 
position  on  single  width  press.  Also  knowledge¬ 
able  in  camera.  Any  Zone.  Box  3749.  Editor  & 
Publisher. 

EXPERIENCED  web  pressman  seeks  position 
with  newspaper  or  web  publishing  company. 
Has  management,  purchasing  and  supennsxxi 
eujerience.  Mid  and  Southeast  preferred.  Box 
3793,  Editor  &  Publisher. 

WORKING  PRESSROOM  SUPERINTENDENT 
19  years  experience.  Hams,  Community,  Urba¬ 
nite.  cameraroom  equipment.  4/cokir,  strip¬ 
ping.  quality  and  waste  control,  press  mainte¬ 
nance,  ordering,  inventory,  training,  schedul¬ 
ing.  Box  3846,  Editor  &  ^blisher. 


VIETNAM-VET.  ex-Marine.  BA-Asian  history, 
MA-communication.  3Vi  years  as  Tokyo  daily 
editor.  18  months  as  US  magazine  editor. 
Wrote  news  columns  and  book  reviews  for  both. 
Foreign  news  sensitivity.  Haiku  heads  a  spe¬ 
cialty.  Typesetter— know  points  from  picas. 
Awarded  major  federal  scholarship.  Marathon¬ 
er.  Box  3847.  Editor  &  Publisher. 


YOUNG  experienced  reporter  seeks  spot  on 
medium  to  large  paper.  Community,  entertain¬ 
ment  and  photo  background.  Box  3M3.  Editor 
&  Publisher. 


PRODUCTION 

I  '  — 

I  OPERATIONS  OR  PRODUCTION  MANAGER 

I  Exjaerienced  in  all  phases  of  production  man- 

I  agement.  both  operating  and  administrative. 

I  Particular  strengths  in  plant  facilities,  cost  re¬ 
ductions.  directing  and  controlling,  conver¬ 
sions.  People  and  results  oriented.  Strictest 
confidence.  Box  3864.  Editor  &  Publisher. 


INNOVATIVE 

Dynamic  award-winning  former  foreign  cor¬ 
respondent  top  doily  with  brood  general  ex¬ 
perience  seeks  challenging,  creative  editorial/ 
management  or  coble  tv  related  position  pre- 
ferobly  in  Connecticut,  Florido.  Texas,  Peim- 
sylvonio,  Nevada.  Highly  competitive.  Box 
3859,  Editor  &  Publisher. 


SEASONED  PROFESSIONAL  with  history  of  in¬ 
creasing  revenues,  reducing  expenses,  impro¬ 
ving  product  quality  and  extending  equipment 
life.  ^  3798.  Editor  &  Publisher. 


PUBLIC  INFORMATION 


TOP-FLIGHT  PUBLIC  INFORMATION  DIREC 
TOR.  soon  to  be  victim  of  Reaganomics.  Multi 
media  experience,  excellent  writing,  editing, 
layout,  graphic  design,  community  organizing, 
other  talents.  Available  after  June  30,  1982 
Prefer  Zone  3,  will  consider  2  and  4.  Reply  to 
Gary  Hawkins.  1 105  Red  Oak  St.  Charleston 
WV  25302. 
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Shop  Talk  at  Thirty  By  Bill  Williamson 

UNESCO  launches  new  world  order 


UNESCO  moved  mankind  one  small 
step  closer  to  a  New  World  Information 
Order  last  month. 

Thanks  in  part  to  the  lAPA,  freedom  of 
expression  did  not  come  one  large  step 
closer  to  extinction  as  a  result. 

Delegates  of  the  35  countries  of  UN¬ 
ESCO’s  Intergovernmental  Program  for 
the  Development  of  Communications 
met  in  Acapulco,  Mexico,  January  19-25. 
They  approved  spending  $910,000  to  get 
the  program  moving  in  the  1982  fiscal 
year — $741,000  of  this  amount  on  14  pro¬ 
jects  approved  by  the  Council. 

This  was  a  far  cry  from  the  70  projects 
costing  nearly  $88  million  which  had  been 
submitted  to  them.  But  it  was  all  the  funds 
they  had  available — though  “untied” 
cash  pledges  announced  at  the  meeting 
totalled  $3.1  million. 

At  their  commission  meetings,  the  de¬ 
legates  also  hammered  out  documents, 
accepted  by  the  council  at  its  final  meet¬ 
ing,  that  will  serve  as  basis  for  future 
IPDC  activities. 

No  official  consultation  with  press  or 
private  professional  groups  was  made  by 
the  government  delegates  in  their  work. 

But  the  lAPA,  which  holds  the  status  of 
Class  B  Non-Governmental  Organization 
with  UNESCO,  was  present  to  speak  at 
the  plenary  sessions,  attend  commission 
meetings  and  talk  with  delegates  of  the 
few  countries  on  the  Council  that 
apparently  still  consider  the  private  sec¬ 
tor  an  important  element  for  development 
of  communications  and  a  free  flow  of  in¬ 
formation. 

Other  private  sector  organizations  pre¬ 
sent  were  the  World  Press  Freedom  Com¬ 
mittee  and  the  Inter-American  Associa¬ 
tion  of  Broadcasters,  which  have  Class  C 
NGO  status.  Also  present,  under  WPFC 
umbrella,  was  a  spokesman  for  the  Amer¬ 
ican  Society  of  Newspaper  Editors. 

The  only  other  NGO  press  group  repre¬ 
sented  in  Acapulco  was  the  Latin  Amer¬ 
ican  Federation  of  Journalists  (FELAP), 
which  spoke  also  in  name  of  the  Prague- 
based  International  Organization  of  Jour¬ 
nalists  (lOJ). 

lAPA  president  Charles  E.  Scripps, 
Scripps-Howard  Newspapers,  in  a 
speech  at  the  plenary  session  early  in  the 
week,  expressed  the  concern  of  lAPA 
members  about  IPDC  plans. 

He  asked  for  reassurance  on  three 
points: 

I.  That  national  and  regional  news 
agencies  proposed  to  the  IPDC,  and  the 
governments  of  their  countries,  will  in  no 
way  interfere  with  access  to  any  other 

(Bill  Williamson  is  the  Executive  Direc¬ 
tor  of  lAPA  in  Miami.  This  is  a  condensa¬ 
tion  of  a  report  he  wrote  for  that  organiza¬ 
tion.) 
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agencies,  services  or  sources. 

2.  That  there  will  be  no  compulsion  to 
subscribe  to,  or  to  publish,  material  from 
any  source. 

3.  That  the  UNESCO-proposed  news 
agencies  will  not  act  as  filters  to  stop  or 
hinder  the  flow  of  any  material  that  peo¬ 
ple  wish  to  read  or  hear  or  see. 

Such  assurances  were  not,  however, 
specifically  forthcoming  by  the  end  of  the 
meetings. 

On  the  other  hand,  the  free  press 
gained  a  major  victory  in  eliminating  lan¬ 
guage  that  could  have  led  to  grave  abuses. 

lAPA  past-president  and  legal  commit¬ 
tee  chairman  German  E.  Ornes,  El 
Caribe,  Santo  Domingo,  caught  the 
attempt  to  get  the  dangerous  wording  into 
documents  during  a  meeting  of  the  Com¬ 
mission  on  Priorities  and  Criteria. 

A  Canadian  amendment  on  criteria  re¬ 
ceived  a  Yugoslavian  addition  calling  for 
access  and  social  participation  of  indi¬ 
viduals  and  groups  as  a  condition  for 
IPDC  projects. 

The  language  almost  adopted  said: 
“Projects  should  .  .  .  increase  the  com¬ 
munications  capacity  of  individuals  and 
groups  at  the  urban  and  rural  community 
level,  and  their  access  to  media  and  their 
possibility  of  active  social  participation.” 

That  evening.  lAPA  president  Scripps 
and  WPFC  executive  director  Dana  Bul- 
len  issued  a  joint  statement  calling  atten¬ 
tion  to  the  danger. 

“The  principle  of  social  participation  in 
the  media  has  been  interpreted  as  a  means 
of  transfer  of  editorial  responsibility  from 
editors  to  other  groups,”  according  to  the 
statement — widely  quoted  in  the  next 
morning's  papers. 

“Such  a  principle  was  used  as  justifica¬ 
tion  for  the  takeover  of  1 0  Lima  dailies  by 
a  Peruvian  military  regime. 

“These  papers  since  have  been  re¬ 
turned  to  their  owners.  However,  the 
appearance  of  such  a  principle  in  a  UN¬ 
ESCO  document,  approved  by  the  IPDC 
council,  could  lead  to  similar  abuses  by 
other  governments,”  the  lAPA  and 
WPFC  said. 

The  following  morning,  the  Commis¬ 
sion  reopened  the  subject. 

Yugoslavia  insisted  on  maintaining  the 
wording  it  had  suggested,  strongly  sup¬ 
ported  by  Venezuela,  Zaire,  the  USSR 
and  the  German  Democratic  Republic. 
Another  strong  supporter  was  the  obser¬ 
ver  from  Guyana — a  former  lAPA 
scholar. 

As  emotions  soared,  commission 
chairman  Maharajkrishna  Rasgotra  of  In¬ 
dia  called  a  10-minute  recess  for  consulta¬ 
tions. 

After  reconvening,  concensus  was 
finally  reached  on  modifications  prop¬ 


osed  by  Nigeria  which  left  the  paragraph 
as  follows: 

“Projects  should  .  .  .  increase  the 
communications  capacity  and  the  capac¬ 
ity  to  receive  and  transmit  information  of 
individuals  and  groups  at  both  the  rural 
and  urban  community  levels.” 

An  additional  victory  was  obtained 
when  the  commission  accepted  a  related 
change  in  the  list  of  priorities.  Final  word¬ 
ing  of  this  item  said  priority  would  be 
accorded  to  “projects  aimed  at  the  crea¬ 
tion  or  improvement  of  national  and  re¬ 
gional  dissemination  .  .  .  with  the  object 
of  facilitating  a  free  flow  and  a  wider  and 
better  balanced  exchange  of  news  and 
cultural  programs.” 

Previous  versions  had  made  no  men¬ 
tion  of  “free  flow.” 

Indeed,  the  words  free  and  freedom 
were  seldom  mentioned  during  discus¬ 
sion  in  any  of  the  IPDC’s  Acapulco  meet¬ 
ings. 

“Free  flow  of  information,"  in  fact, 
was  labelled  as  an  enemy  of  the  IPDC  in 
an  impassioned  speech  made  by  the 
Cuban  delegation  when  Yugoslavia  un¬ 
successfully  tried  to  slip  “public  parti¬ 
cipation”  back  into  a  final  document  at 
the  last  day’s  council  meeting. 

Much  discussion  at  many  meetings 
centered  on  whether  or  not  bilateral 
assistance  would  be  accepted  under  the 
IPDC  program.  UNESCO  and  most  of 
the  Third  and  Socialist  world  urged  that 
contributions  be  “untied”  and  go  into  the 
general  account  or  “funds  in  trust.” 

(This  in  spite  of  the  fact  that  only  one- 
eighth  of  the  2  million  ruble  “contribu¬ 
tion”  pledged  by  the  Soviet  Union  was  in 
untied  convertible  currency — most  of  the 
balance  being  for  scholarships  or  training 
of  IPDC-indicated  specialists  in  the 
USSR.) 

Final  wording  of  the  meeting  docu¬ 
ments,  however,  said  simply  “no  forms 
of  aid  should  be  excluded.” 

Refusal  of  bilateral  aid,  U.S.  chief  dele¬ 
gate  William  G.  Harley  said,  would  be  a 
“kick  in  the  teeth  to  those  (countries) 
hoping  to  be  useful”  to  the  program. 

The  United  States  and  most  of  its  allies 
called  attention  to  the  sizeable  bilateral 
programs  they  are  now  carrying  out  in  the 
communications  field. 

(Continued  on  page  54) 
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UPK  new  photo  transmit 
brings  out  the  local  color 


i  I!  jp 


UPl’s  16-S  color  transmitter  can  do  ■ 
the  job  for  you — in  just  minutes.  You 
can  inexpensively  lease  or  buy  the 
equipment  to  separate  your  photo 
staff’s  own  color  pictures.  .  ] 

For  more  information,  contact 
UPl  NewsPictures  Vice  President 
F.  William  Lyon  at  (212)  850-8680. 
1982  is  bound  to  be  a  colorful  year. 
Count  on  U,PI  NewsPictures  to  bring 
the  local  color  into  focus — for  your 
newspaper. 


(in)  UNI  FAX 


Soon  you’ll  be  getting  more  color 
photos  from  UPl — on  more  subjects 
and  from  more  locations  than  ever 
before.  UPl  announces  the  modified 
16-S  color  transmitter.  By  the  end  of 
1982,  UPl  bureaus  in  most  states  will 
be  sending  local  and  regional  color 
separations  to  all  UPl  NewsPictures 
subscribers. 


UPl  has  led  the  way  with  national 
and  world  color  photos.  Now,  you’ll 
receive  colorful  images  from  closer 
to  home. 


And,  if  your  newspaper  does  not  have 
its  own  color  separation  capability. 
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